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ough Proofs 


Gladys the beautiful reception- 
st says now that men with wives 
an split their income taxes, al- 
most any girl ought to be able to 
wet married, even without count- 
ing leap year. 


i Bh 
“Ad Council supporting rat con- 
trol drive,” headlines the world’s 
breatest advertising journal. 


Controlling the rats in advertis- | 


ng alone would justify a drive. 
> e FF 
“What happened to all the peo- 


le who wanted new radios?” asks | 


Modern Romances. 
A lot of them are probably sav- 
ng up to buy television sets. 


(ie oe 


“ANA speakers indicate honey- 
noon is finished.” 

They mean that media men, in- 
tead of merely agreeing to accept 
he business, now have to ask 
or it. 

. oe 9 

“No cigaret hangover when you 
moke Philip Morris!” 

This copy may justify a $7,000,- 
00 advertising campaign, but not 


necessarily an exclamation point.| history of the photo-engraving | The promotion was cut short— 


>, - = 


Beckett Paper Company’s cover 
birl series is not only a natural 
or a cover paper manufacturer, 
but the most painless method thus 


ar invented of imparting infor- | that the whole future of magazine | celebrates 


nation to paper buyers. 
> = ¥ 


“Tomorrow’s leaders,” says a 
magazine ad, “come from families 
vith today’s advantages.” 

Then tomorrow’s Abe Lincoln 
iad better not be born in a log 
abin. 

a a. 

One good squeeze deserves an- 
ther. Russell Eller promotes fish 
1 Sunkist lemon advertising, and 
hil he asks in return is that fish 
Rdvertisers suggest using a wedge 
nstead of a slice of lemon. 


7, = = 


Lowell R. Volz, Walgreen dis-| 


lay manager, told the ANA his 
lepartment regularly fills the 
quivalent of three and one-half 
liles of windows. 

Any of ’em display Camels? 


~~ = F 


Molly McGee told Fibber the 
Ith 
easick when you decide not to 
lave any breakfast after you’ve 
ready had it. 


7, Vv F 


Balm Barr’s roto copy, “Have 

lands as lovely as the rest of 

ou,’ has boosted sales immensely, 

he story says, and it will have to 

© accepted as the naked truth. 
vvy 


Paul Hoffman’s work for CED 
vont hurt him a bit in running 
ie European Cooperation Admin- 
Station, although he may have 
® call up Ted Yntema once in a 
Wie 

vwy 


‘len like the smart good looks 
td the fine construction of Es- 
ulre socks.” 

And they also like the way the 
‘ director illustrates both. 


Copy Cus. 


r night that you know you're | 


Printing Devices 
Pushing Linotyper 


Listed by Flint 


ANPA Mechanical 
Unit Lists Objectives; 
Research Fund Raised - 


NEw YorK—“Before many years | 
|pass, a system will be developed 
which will make use of some of | 
these new tools, or those still in| 
the development stage, to provide | 
for the transfer of type characters | 
from transparent film to a print-| 
ing plate.” 
| This was the prediction of C. M. 
Flint, director of research, ANPA, | 
speaking to the American News-| 
paper Publishers Association an- | 
nual meeting here last week. 

But Mr. Flint sees no “revolu- | 
tion” in printing processes, al-| 
though “the process of evolution is | 
|working, and, believe me, it is 
‘much safer and promising of re- 
| sults.” 

Mr. Flint briefly recapped the 


printing process. When Literary | 
|Digest was hit by a strike Oct. 18, 
|1919, it switched to typewriter- 
| photo-engraving composition and | 
more or less prophetically said: | 
“It is possible in this age of marvels | 


/publication may be revolutionized | 
‘by the elimination of what has | 
|heretofore been its costliest oper- | 
ation—typesetting.” | 


‘Ponderous, Expensive’ 


In 1920, similar methods were | 
(used by the Liverpool Echo and’ 
Express, and in 1923 the Paris 
edition of the Daily Mail and New 
York Herald used the method— 
'luring Penrose’s Annual to com- 
iment: “This feat is the forerunner 
‘of a complete revolution in news- 
|paper production. There is really 
|/no reason why there should be) 
| ponderous and expensive linotype 
machines...” 

As recently as 1938 the West) 
|'Coast was interested in the All-| 
‘tone process, which used a screen | 
|over the entire page, reproducing | 
‘on a thin zine plate which could | 
‘be easily curved to the contour of | 
‘the dummy base plate. Mr. ard 
reports “interest declined, and it 
is not in general use today.” 

He summarized for the publish- | 
ers the new devices in the field: | 

(1) Vari-Typer, a typewriter- | 

(Continued on Page 74) 


Deep Reverse... 


or, the long way to the 
point. See ‘Ad-libbing,’ 
Page 12. Other features: 


| Advertising Market Place... . 56] 
| Coming Conventions .. 59 | 
| Creative Man's Corner re 
Department Store Sales __. .. 64] 
Editorials .......... a. 


Getting Personal .... . 66) 
Information for Advertisers . 
In Washington ........ 26 
Obituaries batenie . 75 
Photographic Review | . 55 
Rough Proofs ..... I | 


Salesense in Advertising 
The Pay-Off .......... 
Voice of the Advertiser 
You Ought to Know... 


|brother, Dr. John Harvey Kellogg. 


FIRST AD—This is Will Kellogg's initial ad which ran in the Jan. 5, 1906, issue of 
the Canton Repository. 


Kellogg Success Based 
on Idea and Advertising 


50-Year Saga of | 
Pioneer Points Up ANA Calls Curb 
Promotional Values li A F 
gether and spent it on a test al Bad Precedent 
paign in the Canton Repository, 
‘ | WaSHINGTON—A spokesman for 
Canton, O., for his corn fakes. | the Association of National Adver- 
: |tisers protested last week that 
not for lack of funds, but simply three bills clamping down on ads 
because the supply could not meet for liquor, beer and wine may be 
the demand. , 1 a “dangerous precedent” for other 
Since that time W. K. Kellogg) controls over ads for foods, drugs, 
has played every card in the ad-| automobiles, clothing —and even 
vertising game. This month he| candidates for political office. 
50 years of making cold In testimony before the Senate 
cereals. Now 88, the only living interstate commerce committee, 
breakfast-food founding father which is looking for a way to 
still takes an active interest in the | “tone down” liquor ads, George S. 
business. Blind from long hours; McMillan, chairman 
of work, W. K., as he is known to | government relations committee, 
his associates, now a Californian, | 
has current business matters read! good taste can be regulated by 
to him daily. law. 
The seventh of 16 children, | 
W. K. worked for his father sell-|in advertising can only be the 
ing brooms when he was 14. At| public,” he declared. “If the pub- 


By PATRICIA RYDEN 


BaTTLE CreeEK—On Jan. 5, 1906, | 
Will K. Kellogg scraped $150 to-| 


20, W. K. deserted the broom busi- ‘lic believes advertising is in bad) 
ness to work in the Battle Creek| taste it does not buy the product | 


sanitarium, founded by his older | advertised.” 


Seventh Day Adventists had|days of hearings on the Capper 
been numerous in Battle Creek) bill (S. 265) virtually prohibiting 
(Continued on Page 50) | (Continued on Page 73) 


Last Minute News Flashes 


Paul Ellison to Resign from Sylvania 

New YorkK—Paul S. Ellison, director of public relations, Sylvania 
Electric Products, Inc., will resign from that position in the near fu- 
ture. Mr. Ellison told AA he would announce future plans some time 
this week. He joined Sylvania as advertising director in 1932. 


$3,000,000 Lincoln-Mercury Drive Starting 


DEARBORN, Micu.—Lincoln-Mercury division of Ford Motor Com- 


"pany, through Kenyon & Eckhardt, will spend $3,000,000 to intro- 


duce the new Lincoln and Mercury cars. Newspaper copy, to appear 


| in all dealer cities, has broken and the magazine drive will start this | 


week. Spreads and full pages are scheduled in Collier’s, Life, News- 
week, The New Yorker, The Saturday Evening Post and Time. Out- 
door also is used and commercials on current radio and television 
shows will plug the new lines. 


J. Robert Mendte Opens Own Agency 
PHILADELPHIA—J. Robert Mendte, New York manager of the Smith 
Davis Corporation, and previously vice-president of John Falkner 


Mendte, Inc., on May 15. Offices will be located at 1612 Locust St., 


Philadelphia. 
George Bolas to Join Tatham-Laird 


Cuicaco—George A. Bolas, currently serving as account executive 
on Toni Creme shampoo and assistant on Toni home permanent, at 
Foote, Cone & Belding, will join Tatham-Laird, Inc., May 1. Before 


partment of Dancer, Fitzgerald & Sample. 
(Additional News Flashes on Page 79) 


of ANA’s| 


questioned whether the matter of | 


“The final arbiter of good taste | 


Nearly a year after it held two) 


$1,000,000 Bureau 

Budget Supports 

Dailies’ Drive 
Slocum Cites Gain; 


Newspapers Become 
Pillsbury Spearhead 


| New York—With their national 
advertising revenue reaching an 
|all-time record of $369,000,000 in 
'1947—-or $98,000,000 more than 
the 1946 figure of $271,000,000, 
daily newspapers will step up 
their group efforts for an even 
|larger part of the national adver- 
|tiser’s dollar, speakers emphasized 
at the American Newspaper Pub- 
lishers Association convention here 
last week. 

This program will be expanded, 
said Richard J. Slocum of the 
Philadelphia Bulletin, chairman of 
the Bureau of Advertising, be- 
cause the bureau budget has 
‘reached the $1,000,000 level—con- 
'tributed by member papers on the 
basis of one cent for each $1 of 
national advertising revenue in 
1942. This figure compares with 
$740,000 raised when the ex- 
|panded program began operating 
|two years ago. 


Tells Pillsbury Plans 


Mr. Slocum compared news- 
papers’ national advertising growth 
with that of other major media. 
Magazines, he said, rose to $416,- 
000,000 in 1947, network radio 
|dipped slightly to $191,000,000, 
spot radio was up to $121,000,000, 
outdoor up to $69,000,000, and 
farm publications were virtually 
unchanged at $26,000,000. Spot 
radio, he added, has “many ad- 
vantages inherent to a local me- 
dium. 

“The important thing,” he em- 
phasized, is that newspapers in 
|the past two years “at long last 
reversed a complex of competitive 
trends which had newspapers at 
their mercy from 1929 on. At last 
we are definitely on the way up.” 

“In the fiscal year ahead we 
plan to devote approximately 
'50% of the total Pillsbury adver- 
tising dollar to newspaper adver- 
tising,”’ Robert J. Keith, adver- 
tising director, Pillsbury MiAills, 
told the publishers. ‘Newspaper 
advertising will spearhead our 
major drives.” 


| 
| 


ANA Recommendations 


Mr. Keith is also chairman of 
ANA’s newspaper committee, and 
outlined to the newspaper men 
what ANA wants to do with the 
bureau: 

(1) Foster the greater use of 
monthly grocery inventories in the 
14 cities now running, and ANA 
recommends that the operation be 
'enlarged to the point where “it 
may be considered a... national 
{test sample” and extended “into 


, 68 Arndt & Co., Philadelphia, will form his own agency, J. Robert) other than the grocery category— 


|as, for instance, drug items”; 

(2) He urged that publishers 
|remedy the use of the inventories 
lin the hands of “certain repre- 
sentatives who work for the ag- 
| grandizement of their papers with- 
|}out regard to objective truth,” 


72| joining FC&B, Mr. Bolas was time buyer and head of the radio de-| adding that these men do their 


62, 
42. 


|/mewspapers a disservice and “as 


(Continued on Page 76) 
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Canadian Press Elects | 1947 Was Year 


The Canadian Press has elected 


Victor Sifton, 


publisher of the} Ww 
ee oo Press, president | Of Ne spaper were still hindering publications. 
ther new officers are: erve) St . ANPA reports that, as of March, | 
rife, ANPA Told 4 


Major, editor of the Montreal La | 
Presse, 1st vice-president, and Roy 


publisher : : 
Thomson Dailies, 2nd vice-presi- American Newspaper Publishers | there have been more ITU strikes | 


dent. Arthur R. Ford, editor-in-| Association’s special standing in the three-year period, 1945-47, | 
chief of the Free Press, London, | committee to the ANPA conven- than in the previous eight years. 
Ont., has been elected honorary | tion told publishers what they al-| According to ITU’s viewpoint, 


H. Thomson, 


’ president. 


Adds Harry Lucking 


Harry E. Lucking, formerly with 
Business Machines 
Corporation, has joined the eastern . 
advertising staff of Nation’s Busi- | 40 strikes last year, the same num- 
ness. He will take over accounts|ber as in 1945, and the bulk of 
in New Jersey and New York. 1947’s strikes, 31, came from the 


International 


which comprise the newspaper | 
labor force. 
Of the 31 ITU strikes, most | 


1948, there were 36 dailies in- 
of the, Nw York—The report of the volved in strikes. Significantly, | 


ready knew full well— that only Strikes are still in progress at. 
once before in the past 10 years| Winnipeg, Ottawa, Hamilton in 
have newspapers suffered as many | 
strikes as in 1947. 


Daily newspapers were hit by! 
d pep Y | have long since forgotten ITU.” 


Struck Papers Listed 


NEW FOUR A'S OFFICERS—After the organizational meeting of the new board 
Canada, and in St. Petersburg and of the American Association of Advertising Agencies, the Four A's officers were 
Trenton in the U. S., although ac- caught in a happy mood. They are, left to right: Harry M. Stevens, vice-pres’- 
cording to ANPA “the publishers | dent, J. Walter Thompson Co., New York, secretary-treasurer; Thomas D'A. 
Brophy, president, Kenyon & Eckhardt, New York, chairman; Frederic R. Gamble, 
reengaged by the board as president for two more years; and Clarence 8. 
Goshorn, president, Benton & Bowles, New York, vice-chairman. 


refusal of the International Typo-| These are the “struck” newspa- Springfield, Mass. 


tracts. | Strike inception: 
Over the past 10 years, dailies| Winnipeg Free Press and Trib-| 


have suffered 244 strikes; of these,| une, Nov. 8, 1945; St. Petersburg | 


30 were by the American News- | Independent and Times, Nov. 2 
paper Guild, 140 by ITU, and the|1945; Hamilton Spectator, May, ®'Y, 1947. 


| 
| 


| graphical Union to enter into con-| pers as of April 1, and date of 1946; Beaumont Enterprise and 
|Journal, October, 1946; Trenton 
Times, November, 1946; Colorado 
0 Springs Gazette Telegram, Janu- 


others distributed through the|1946; Ottawa Citizen, May, 1946;| Since October, 1947: Wisconsin 
electrical workers, circulators,| Vancouver Province, June, 1946; Rapids Tribune; Nassau Daily Re- 
machinists, newsboys, drivers, etc.,; News, Republican and Union, view-Star, Rockville Centre, L. L; 


EXPORTS... 
1908 Gold Kid/® 


iy I )) ) 4 


\ \ 


rey 
his year U.S. exporters wil! find a gold mine 


in virtually every world market. 
U.S. exports for 1948 are likely to reach 
13.5 billion $ which is four times the 
average pre-war rate. And this is only slightly 
under the all-time record-breaking year of 1947 when 
U.S. exports totaled 14.7 billion $. 
For more than 25 years our publications have been 
serving American manufacturers who have something 
to sell in overseas markets. 
When you tell YOUR Export Sales Story to the readers 
of these publications, you tell it to people 
who actually buy your products and influence 
the purchases made by others. 


MCGRAW-HILL INTERNATIONAL CORPORATION 


330 WEST 42nd STREET, NEW YORK 18, N. Y. - LONDON - MEXICO CITY - RIO de JANIERO + BUENOS AIRES 


Publishers of: McGraw-Hill Digest - The Americon Automobile (Overseas Edition) * El Automévil Americano ° 
Pharmacy International + El Farmacéutico * Ingenieria International Industria * Ingenieria Internacional Construccion 


The Machinist (London) - Annual Buyers Guides for Automotive Products, Industrial Machinery and Construction Equipment 


Chicago Herald - American, Jour- 
nal of Commerce, News, Sun- 
Times and Tribune; Hammond 
Times; Jamestown Post - Journal: 
Allentown Call and Chronicle: 
Bartlesville Examiner and Enter- 
prise; Abilene Reporter - News; 
Quincy Patriot Ledger; and En- 
quirer and Ledger, Columbus, Ga. 


Guild Drive Faltered 


Nor did ANPA’s report, signed 
by George N. Dale, chairman of 
the special standing committee 
and ANPA staff member, hold out 
any particular hope. 

It said that “arbitration stands 
out as a method of avoiding strife 
and financial loss for employers 
and employes,” but reported that 
while 963 ANPA mechanical con- 
tracts had arbitration provisions 
last year, only 688 had them this 
year. On the other hand, arbitra- 
tion clauses were on the rise with 
all other unions in the newspaper 
field. 

Also, 1947 was the first year in 
which the American Newspaper 
Guild did not gain in total num- 
ber of contracts with ANPA mem- 
bers. The number of contracts 
fell from 78 in 1947 to 76 this 
year. In previous years, a steady 
net gain of guild growth was 
|maintained, despite its loss of 39 
/contracts through susperision of 
publication, withdrawal of em- 
| ployes from guild membership, 
'NLRB elections and dissolution of 
|the union’s chapters. 


: , 
Appoints Del Barrio 
| Evelyn Del Barrio, formerly a 
fashion director of the May Com- 
| pany, Los Angeles, has been ap- 
|pointed advertising director of 
Neiman-Marcus Company, Dallas. 
|She succeeds Virginia Sisk, who 
| has resigned. 


IS YOUR 
BUDGET A 
TWO-WAY STRETCH? 


Dollars won't stretch at ths 
grocer’'s . . . won't stretch i: 
advertising. 

Yet an advertising dollar : 
often expected to cover unar 
ticipated, unbudgeted item: 
These are _ inspirational! 
squeezed in as the year rol! 
along — at the cost of some 
thing previously planned — c 
both the original and the nev 
are half “salvaged” to th 
detriment of both. 
Pre-planning for established 
objectives, with prefixed costs 
stabilizes your advertising ex 
penditures and makes no pre 
tence that dollars are rubber 


1T DOESN’T PAY 
TO ADVERTISE... 
unless you do it right! 


JOHN MATHER LUPTON 
Co., Inc. ADVERTISING 


GRAYBAR BUILDING 
“N.Y. 17, % ¥. 
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One card 
manufacturer 
earned the 
winning hand 


One brand of playing cards outsells 
all others. They are quality cards. 
And they have been advertised on 
the pages of The Saturday Evening 
Post for more than 40 years. 

Years of consistent advertising in 
the Post also helped a specific brand 
of saw, breakfast food and shaving 
lotion to become blue chip products. 


People like to read advertising in the Post 
—far more than in any other magazine 
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ddvertising Age, April 26, IT 


points of view, rather than a par-| government should make laws as- | no more validity than the conten- 
ticular point of view. suring all persons equal oppor-/|tion urged in a recent case that 


‘Extension’ to Move | Fl 


The editorial, advertising and 


y Defends Ban 


, : f Ext Testifying as the spokesman for | tunity to speak. |school children could be compel ed 
circulation departments . | ‘the American Civil Liberties “Whatever moral ground there|to salute the flag as a price (or 
sion, published by the Catholic 2 . s 8 ‘ , a 4 ional aitaend « 

Church Extension Society, and the on Fditorializin Union, the man who was chair-|may or may not be for providing | school atten ance. 

Extension Press will be moved |}man when the Mayflower decision | such an opportunity for all people| Another NAB witness during the 
May 1 to 1307 S. Wabash Ave., | | was written in 1941 accused Mr.|on all stations, there is not the| final days of the prolonged hee r- 
Chicago 5. . ° | Miller and his supporters of pay-| slightest support for it in the First | ings on the editorializing Tule, 

al a 10 Caring /ing lip service to free expression| Amendment, or for .a contention | NAB Executive Vice - President 

— --- |'“while arguing for the right to|that Congress has power to make | Jesse Willard, denied that “big 

; i wee ; ae 7 WASHINGTON —Former FCC) suppress it.” laws abridging the freedom of) business in its role as a big ai- 
“ ; |Chairman James Lawrence Fly| Denying that there is sufficient | speech or radio licensees for any|vertiser” would control editor:a| 

‘ y Sl | defended the ban on radio edi-| diversity in station ownership to| purpose,” NAB’s president de-| policies of radio stations. 

? . | torializing last Tuesday, conced- | 4ssure free flow of competitive | clared. ae, Sat he Local Accounts Important 
i in- | ideas without a “Mayflower rule,”| He insisted that FCC in issuing | Pi : ; : 

}ing only that broadcasters as in so . . Cit d — —_ 
. e ‘dividuals should be assured the| Mr. Fly stated: “There are still|licenses is allowed only to con-| ting diversity of radio adver- 
jt! : same freedom of expression as| four networks; FM is piped from|sider available frequencies tested |tisers, he pointed out that less 
fn “you or I, or any other responsible| 4M; networks will control tele-|by good engineering standards: |than 25% of all station income 
; PHOTO ENGRAVERS | citizen.” vision; there are still hundreds of|Competency; adequacy of equip-|is from commercial time on the 
4 Replying to the freedom of|one-station, and one-station, one-| ment, and financial ability. four networks and that the whole 

A, PAINSTAKING CRAFTSMANSHIP ; , : - és : ‘cei, | trend is toward local accounts. 
i é ON. FIDELITY OF REPRODUCTION speech issue raised by NAB Presi- | newspaper towns. The idea that the commission | tte y ninthary * - pees 
OS) >> PERSONALIZED SERVICE dent Justin Miller, Mr. Fly con-| may impose upon the licensee, as _. TAM OC . 
mn | Miller Against Rule rice for the privilege of his | Woner, T. A. M. Craven, now an 
216 WEST ONTARIO STREET tended that the commission should ap me P S| executive with the Cowles sta- 
—. - CHICAGO 10, ao concern itself with the right of On the previous day, Mr. Miller license, restrictions upon the edi-' tions, and NAB director-at-large 
SUP. 4314° the people to hear conflicting| attacked the assumption that the|torial control of his station, has| with medium power _ stations. 


|joined in protest against the ban 
‘on editorializing. 

| “The broadcaster of today, op- 
erating in the field of mass com- 
munications as does the _ pub- 
lisher, is not as free as the pub- 
| lisher from the fear of government 
| reprisals,” Mr. Craven said. 

In reply, Mr. Fly said he had 
‘known of no instance where a 
| well-intentioned broadcaster had 
| been punished for an honest error 
of judgment “or for that matter, 
‘for any error of judgment.” 
| He contended that the policy 
|on editorializing stemmed from 
the same belief in diversification 
which prompted the commission 
to adopt network monopoly and 
duopoly ownership rules. 

In approving these rules, Mr. 
Fly said, the Supreme Court rec- 
ognized that the “greater need” 
for local service to the public 
“took precedence” over the right 
of the station operator to contract 
as he pleased for network service. 


Law Forms Fashion 
Show Productions 


Frank Law Associates, New 
York publicity organization, has 
formed a new department called 
Fashion Show Productions. The 
creative staff of the new depart- 
ment includes Grace and Vivien 
Kent and Betty Law, a partner 
of Frank Law Associates. 

Grace Kent was formerly an 
account executive and _ assistant 
'fashion director of Grey Adver- 
'tising Agency, New York. Vivien 
| Kent was formerly an art director 
|at Abbott Kimball Company, New 
York. 


ES Campbell-Ewald Adds 
- ; 3 in Detroit; 1 in L. A. 
QUAD-CITIES “‘POP’’ reaches to the ILLINOIS side PP ag Mg n yee fh my Rens 


bell-Ewald Company, three in the 


for most of his pills and drugstore needs Detroit office and one in Los An- 
; Th : Charles L. Roehn 
Quad-Cities ‘‘Pop” isn't a puny kind of a guy—he’s normally “IIL, ie Seetne ‘seamless 


Facts About 
the QUAD-CITIES 


bo] @Largest market in Illi- 
nois and Iowa, outside 
of Chicago. 


e@Over 203,000 urban 


i : /Dermott F. McCarthy, copywriter; 
population. robust and healthy. But like all us average mortals, he some- |John J. Passmore, assistant to the 
@ Average family income times comes down with the sniffles or occasionally has to nurse ee ee eee Srgerinen: 
| —- = in a hangover. And when he does, he most often calls on the ‘Hanes, assistant account executive 
, - . . . Los Angeles. The company has 
drug stores on the J/linois side for his needs. ‘reestablished offices in San. Fran- 
Over $175 million in oe , . ae 'cisco at 995 Market St., with Mil- 

"an a in 1946. Yes, nearly 60% of Quad-Cities’ population Jive on the Illinois ‘burn Johnston in charge. 

ce side. Naturally, they buy their drug needs near their homes— ena , 
Farm machinery manu- ke d 

fecturing center of the in the area covered by the Argus-Dispatch newspapers. Rockw ood Names Ham an 
world Harris A. Hamlin, erty - 
, i ] dent of Rockwood & Co., has been 
National Representatives — The Allen Klapp Company appointed general sales’ manager. 
J. Howard Dougherty, vice-pres'- 
wow York Sateage Detroit dent, has been appointed sales 
and advertising manager of 


branded merchandise, and Irving 
L. Cook, sales manager of bu < 
merchandise, has been elected 4 
vice-president of the company. 


—_— 


ROCK I 


Names Goulston Agency 


Goulston Company, Boston, h 
been appointed to direct the fo 
eign and domestic advertising 
Shadow Proof, Inc., Boston, mak’ 
of a tale-cream which banish 
beard shadow. Direct mail, mag 
zines, point-of-sale displays a1: 
newspapers are being used. 
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During the first three months of 1948 


The Evening Hulletin 


in Philadelphia carried 


More RETAIL ADVERTISING 

More DEPARTMENT STORE ADVERTISING 
More NATIONAL ADVERTISING 

More AUTOMOTIVE ADVERTISING 

More TOTAL DISPLAY ADVERTISING 
More TOTAL ADVERTISING 


than any other Philadelphia daily newspaper 


HERE ARE THE FIGURES* 


3 MONTHS, JANUARY TO MARCH, 1948 

oe Rel In March, 1948, The Evening Bulletin Lineage 

RETAIL. . ..... . 3,061,567 2,735,806 325,761 Leadership Was Even More Outstanding 
| DEPARTMENT STORE . 1,179,963 1,139,714 40,249 Peveng por ataeiiie 
| NATIONAL... ... 752,111 595,905 156,206 Pere 1,254,303 1,028,747 225,556 
| AUTOMOTIVE... .. 144,043 98,920 45,123 DEPARTMENT STORE . 495,727 410,091 85,636 
TOTAL DISPLAY .. . 4,045,878 3,570,305 475,573 NATIONAL. ..... 302,975 223,346 79,629 
EG a aS kk ec 4,969,513 4,885,370 84,143 AUTOMOTIVE... .. 56,698 39,825 16,873 
TOTAL DISPLAY .. . 1,639,537 1,333,034 306,503 
eco er dies TOTAL. ..... . . 1,974,678 1,800,171 174,507 


In Philadelphia...Nearly Everybody Reads The Bulletin 


EVENING AND SUNDAY 
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Heads Harvey-Whipple 


Ray G. Whipple, treasurer and 
general manager of Harvey-Whip- 
ple, Inc., Springfield, Mass., oil 
burner manufacturer, has been 
elected president of the company, 
succeeding Walter O. Harvey, who 
becomes chairman of the board. 
Theodore A. Hodgdon, director of 
marketing, takes on the added 
duties of vice-president, and 
Leonard F. Connor, assistant 
treasurer, becomes treasurer, suc- 
ceeding Mr. Whipple. 


|cession beginning next fall 


Packaging Firms 
Predict Recession 


Within Six Months 


New YorK—A mild business re- 
or 
early 1949, and lasting from six 


'months to a year, was foreseen by 


two-thirds of 185 leading com- 
panies in the $6.5 billion-a-year 
packaging and packing industries, | 


| packing producers and users in the 


United States and 19 foreign coun- 
tries who will attend the AMA’s 
17th annual Packaging Exposition 
and Conference in Cleveland, 
April 26-30. 

Most package producers ques- 


tioned believe their volume will | 


remain at its present level or show 
a slight increase, but that net 
profits will drop about 15% in the 
coming year. 


Competition to Hurt 


not asked to give their opinions 
of the causes for the expected 
drop in profits and volume this 
year, 80% reported awareness of 
a return to a buyers’ market ac- 
companied by growing competi- 
tion. 

The growing importance of 
packaging as a means of identifi- 
|ecation and assurance of quality 
‘was reflected by the opinion of 


(60% of the companies that there | 
is a greater emphasis on labels| 


~t6 


Newsprint Supply 
‘Easier, ANPA Told 


| New York—“The newspr nt 
| situation in the United States | as 
eased considerably in the last 12 
months,” the American Newspa- 
per Publishers Association was i)- 
formed at its annual conventi n 
|here last week. 

“Increased production in t 
United States and Canada, and in- 


@ 


according to a poll taken among | /and brands. ‘creased imports from Europe,” 
producers of packaging machinery, | The companies polled are the ——_—_—— said the newsprint report, pre- 
‘equipment, materials, design and/|185 who will display their latest | ins sented by Cranston Williams, 
|services by the American Man- | developments in the industry. Hazell Jo Fruehauf ANPA general manager, “have 


‘agement Association. These companies predict that in R. T. Hazell, formerly Canada | considerably closed the wide gap 


Ss JOSEPH NEW S-PRESS 
a Ft. Hooeph Ouzette 


The study was taken by the the next 10 years the volume of 


/AMA for the information of more| their business may increase as 
‘than 15,000 representatives of ap-| much as 30%. 
|proximately 5,000 packaging and 


Although the companies were 


sales chief for International Har- 
vester Company, Chicago, has been 


appointed sales manager of Frue-| 
hauf Trailer Company of Canada, | 


Weston, Ont. 


They spend the most 


where the most is spent 


THE NEW YORKER concentrates 82% of its 316,000 circulation in 


the 41 city-trading areas where most of the retail dollars are spent. 


THE 


NATIONAL 


These 41 areas account for 84% of the nation’s department store 
business. A check of charge accounts shows that NEW YORKER subscribers 


are among the best customers of the stores in 


these 41 rich areas. They spend the most where the most is spent. 


THE 


NEW YORKE 


No. 25 WEST 43np STREET 
NEW YORK, 18, N. Y. 


WEEKLY OF 


THE LEADERSHIP M 


ARKET 


of a year ago between demand 
and supply. 

“Inability of most world mar- 
| kets to pay hard money for news- 
print” helped the situation here. 
“Also, newspapers received a 
‘larger percentage of available 
newsprint because historic 
‘users of other grades that had 
gone over to newsprint during the 
| general paper shortage are now 
| being taken care of by increased 
iproduction of their normal 
grades.” 

Nevertheless, it was shown that 
| “the long-range outlook indicates 
|a continuing shortage unless pro- 
duction is materially increased by 
| additional machines;” unless 1,- 
700,000 tons of idle machine ca- 
|/pacity overseas is activated, or 
|unless “demand is substantially 
_reduced by a major depression.” 


Southerners Praised 


A new machine, with possible 
capacity of 55,000 tons, went into 
production this month at Lufkin, 
|Texas. Contracts for building the 
Coosa River newsprint mill at 
|Childersburg, Ala., were let in 
|March. This mill would produce 
110,000 tons annually. The com- 
mittee praised the “enterprise and 
foresight of southern publishers 
and business men,” who are ex- 
panding the newsprint industry in 
that section. 

New machines, now being built 
in Newfoundland and British Co- 
lumbia, will have combined ca- 
pacity of 95,000 tons, and a news- 
| print machine is being installed in 
a paper board mill at Longview, 
Wash. 

However, it was emphasized, 
“there will probably be about the 
same quantity of newsprint avail- 
able in the United States in the 
coming year” as at present. “The 
‘X’ factor” is the extent to which 
|/Russia influences Scandinavian 
‘newsprint distribution. About 
| 129,000 tons were imported into 
| this country from Europe in 1947. 
| “Recent increases in newsprint 
| prices, coupled with the generally 
| excellent financial statement of all 
|/newsprint mills, should stabilize 
/ newsprint prices for some time to 
| come.” 


_——————————— 
J. C. Barnes Promoted 

John C. Barnes, sales manager of 
the National Radiator Company, 
Johnstown, Pa., has been promoted 
to vice-president of sales. 


Agency Partner 
Opportunity 


| have 100% ownership 
of leading, long estab- 
lished Chicago agency — 
now making substantial 
earnings. Additional capi- 
tal not needed, but would 
be interested in offering 
an attractive merger op- 
portunity for another 
principal with controlled 
billing. Your letter will be 
treated strictly confiden- 
tial. 


Address Box 7046, Advertising Ag 
100 E. Ohio St., Chicago II, Ill. 
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“Boxing for honors. The Glove Fight between Mitchell and 
Sheriff at Flushing, Long Island, on October 2, 1883.” 


Over 7,400,000 sales messages every Sunday. This is the 
Sunday Punch offered by FIRST 3 MARKETS GROUP. 


These sales messages are concentrated in the three rich- 
est marketing areas in the country—New York, Chicago, 
Philadelphia. In the metropolitan areas of these three 
cities, FIRST 3 offers a 78% average family coverage, 
and in 1653 cities and towns of the Industrial North and 
Kast, a 50% average coverage. 


THE GROUP 
WITH THE 


SUNDAY 
PUNCH 


COURTESY OF BETTMANN ARCHIVE 


Your sales messages will have the advantage of finest 
colorgravure and rotogravure reproduction giving max- 
imum package and product identification. 


They will appear in the most widely read newspapers 
in the country’s three leading cities, and in sections of 
highest reader traffic. 


Give your sales messages the force and concentrated 
coverage of FIRST 3’s Sunday Punch. 


NEW YORK SUNDAY NEWS 
CHICAGO SUNDAY TRIBUNE 
PHILADELPHIA SUNDAY INQUIRER 


Rotogravure + Colorgravure 


Picture Sections + Magazine Sections 
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‘Life’ Increases Price 
Effective with the May 3 issue, | 


the newsstand price of Life will| Voice from Plane 


be increased from 15 cents to 20) 


cents in the United States. Sub-' Called Possible 


scription fee of the magazine 

jumped from $5.50 to $6 last) Cyrcaco—Original efforts to de- 
month. The current 5,200,000\ji ve, an advertising message’ 
circulation guarantee is being : . : 
maintained. audibly from airplanes and blimps 


|have not been too successful be- 
cause the speakers have blasted 


but Charles F. Hoover, former Air 
Force major and veteran ETO 
fighter pilot, believes he has 
solved this problem with a new 
|electronic speaker which makes 
aerial- audio advertising com- 
| pletely acceptable and successful. 


eee WN MPHING 
_CNDDRES™ = MIMEOGR | 


THE LETTER SHOP, Inc. 


431 S. Dearborn St., Chicago 5.1}inois 


he 


= 


On 


LAURENCE, INC. 50220" sss, 


© 


ET + CHICAGO + WABASH 6284 


‘Conversational’ | 


to 
from an airplane have 
leveled at its blasting a message 


“Objections 


mounted in the fuselage of a low- 
flying plane,” he says. 
our equipment there is no blasting 
and there is no need for low 
flying.” 


| Major Hoover’s voice-casting is 


: ; |done with custom built electronic 
listeners’ ears with raucous noises, | 


equipment for the amplification of 
|a message originating from a wire 


|recorder or a microphone, and 


|angle cone speakers mounted ex- 
|ternally on the under surface of 
|his plane. 

This equipment, he says, pro- 
duces a_well-modulated voice, 
music or sound effect which is 
|conversational in tone and is 
clearly audible with the plane 
\flying at any altitude between 
1,500 and 8,000 feet. His equip- 
;ment can be flown at 60 m.p.h. 
over the “target area,” permitting 
|a message of up to 30 seconds 
‘duration to be heard in an area 


“But with | 


| featuring special 70-degree, wide- | 


voice - casting | two miles in diameter. 
been | 


|through an ordinary loudspeaker, Voice-casting operations, 


‘Names Blomquist 


Offices of Hoover Advertising 
Company, which is handling the 
are at 
410 S. Michigan Ave., Chicago 5, 
and Box 190, Valparaiso, Ind. 


Arthur T. Blomquist, art direc- | 
tor of J. Walter Thompson Com-| 


pany, New York, has been ap- 
pointed chairman of the commit- 
tee in charge of the 27th annual 


art directors’ exhibit which will | 


be held in the Grand Central Gal- 


leries, New York, June 1-19. En-| 


tries for this national exhibit of 
advertising and editorial art were 
judged in February. Announce- 
ment of the winners will be made 
June 1. 


CBS Shifts Burke 


James F. Burke has been named 
supervisor of program service for 
Radio Sales, CBS’ spot representa- 
tive division. He has been with 
the network since 1933 and most 
recently has been assigned to the 
research department. 


Good advertising hel 


Schools and camps that advertise through Ayer are 


| hate school 
| hate school 


| hate school 


How often that rebellious litany has rasped an 


elder ear! But there are schools and schools. 


ps parents pick the right one. 


properly interpreted by a staff especially trained 


for the job: men and women who know the difference 


between selling a piano or a quart of ginger ale, 


say, and a select academy for musical youngsters. 


That's just one reason why almost half of the 


nation’s schools and camps that advertise for 


Advertising Age, April 26, 1948 


‘AFA Releases 2nd 


Ad Fact Campaign 
fo All Media 


New York — Using last year’s 
theme, “Advertising, by selling 
more goods, makes more jobs and 
makes your job more secure,” the 
1948 Advertising Federation of 
America campaign for a _ better 
understanding of advertising is 
being launched this month. 

Though not restricted to adver- 
tising club cities, the campaign 
will be sponsored by the clubs in 
cities where they are located. In 
areas not served by affiliated ad- 
vertising clubs, the campaign will 
be promoted entirely from AFA 
headquarters. 

Campaign material includes: 10 
newspaper ads in various sizes; 
two magazine ads; nine radio an- 


/nouncements; two outdoor posters 


of 24-sheet size, with miniatures 
of the same designs offered for 
reproduction in car cards; 11 ar- 
ticles for house organs and em- 
ploye magazines; nine pieces for 
direct mail and pay envelope en- 
closures and a slogan for repro- 
duction in retail advertising. 


Spot Announcements Offered 


An attractive kit containing 


| proofs of ads and a complete set 


of all other material is furnished 
to each affiliated advertising club. 
A set of proofs will be sent to 
every daily newspaper in the 
country with a circulation of 5,000 
or more, offering mats of all the 


|}ads at the manufacturing cost of 


| $2.25 per set. 


The nine transcribed spot an- 


/nouncements are available to sta- 


/ WOR, New York, 


| tions in every city in script form 


and on a 16-inch Vinylite record. 
The outdoor posters are available 


| to operators at the production cost 
| of $3.50 per poster. 


Last year 600 stations broadcast 
the AFA announcements, with 
carrying an- 


/nouncements on 26 programs, and 
| more than 400 newspapers carried 
the ads. 


The ads prepared for this drive 
provide space for the name of the 
sponsor. The AFA does not ask 
for a credit line in any of the 
material. 


AFA Membership Rising 


The campaign is conducted 
under the chairmanship of Ralph 
Smith, executive vice-president 
and general manager of Duane 
Jones Company. Mr. Smith and 
his agency created the campaign, 
assisted in production and layout 
by Morse International and Geyer, 
Newell & Ganger, New York. 

Four more advertising clubs in 
Knoxville, Nashville, Memphis 
and Flint, Mich., join the AFA 


‘this week, bringing the member- 


| receive 


ship total to 17,000 in 84 clubs. 
The following clubs also wil! 
AFA charters during 


April, May and June: Burlington, 


| Vt.; 


Binghamton, Johnson City 


nd Endicott, N. Y.; Wilkes-Barre. 


a 
| Pa.; Fort Wayne, Ind.; Merrimac 


Valley Club, Lawrence, Mass., and 


Scranton, Pa. 


‘Sutliff Heads Fiction 
Books; Runyon Boosted 


Milo J. Sutliff, formerly 1 


'vice-president of Doubleday « 


pupils choose Ayer for advertising counsel. Co. and the Literary Guild of 
_America, has resigned to head the 
newly-formed Greystone Corporé- 
tion, which controls Greystone 
N. W. AYER & SON, INC. Press and its Fiction Book Clu? 
Philadelphia New York Chicago Detroit San Francisco Hollywood Boston Honolulu _ operation. 


a+ 


| Mr. Sutliff will be succeeded 

Doubleday by A. Milton Runyo». 

'formerly vice-president and gen- 

‘eral advertising manager. M’-. 
Runyon handled Doubleday’s ac- 
count at Robinson, Lightfoot & C 
and at Schwab & Beatty befo: 
jeining the publishing company ° 

| 1937. 
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New cancer discovery can save 
thousands ... because women acted! 


ing 


nducted 
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WOMEN THRONGED DOCTORS’ OFFICES all 
over the country when they read recent 
COMPANION article “Good News About One 
Type of Cancer” — learned about a new 
method of detecting one vicious form of 
this disease in its early, curable stages. The 
laboratory handling the new tests was 
deluged with slides and requests for further 
information. Moreover, the article was 


quoted by other national magazines, will 
soon appear in a science anthology of the 
year. 


A growing ability to arouse intense reader 
interest and action makes the COMPANION 
outstanding in the women’s field. And below 
you'll see still more reasons to keep your eye 
on the COMPANION! 


COMPANION HOLDS ‘EM! — High interest appeal of Com- 
P\NION editorial material produces results! The number 
© features “read-all” by 50% or more readers has risen 
S'cadily to the point that 1946 scored a remarkable 65% 
in over 1944! In the service field it’s the COMPANION 
‘at gets the thorough reading. 


WOMAN’S HOME 


THE 


MAGAZINE OF PERSONAL SERVICE, 


EASIER TO MEET THE LADIES — The COMPANION has the 
greatest percentage of editorial material in the service 
field! That’s what the 1947 Lloyd Hall Editorial Reports 
show. Ads have high visibility, for women meet the adver- 
tiser — the COMPANION’S vital features carry the reader 
right thru the book! 


BIGGER HIT WITH YOUNG MOTHERS — 1947 Starch figures 
show that the COMPANION leads the women’s service field 
in percentage of families with young children. The Com- 
PANION’S special appeal to youth and the young marrieds 
during recent years is the reason why women in their 
“buying years” prefer the COMPANION! 


COMPANION 


Monthly Circulation More Than 3,750,000 


HOME SERVICE, PUBLIC SERVICE 
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WICE in 30 years FORBES Magazine of Business has assembled the 


fifty foremost business leaders of the day, honored them for their 
mighty contributions to the American way. 


And twice every month FORBES assembles more than 100,000 of the 
business leaders of America . . . readers who recognize its mighty con- 
tribution to their thinking and planning. Twice every month, for more 
than 30 years—longer than any other magazine in its field—-FORBES 
has brought understanding and inspiration to these top executives. 


This is the secret of FORBES power to move the MIGHTY—and the 
secret of FORBES effectiveness as an advertising medium for firms 
whose products or services are sold to top management. 
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FORBES, with the most concentrated circulation in the general business 
field, will take your message to the most influential men in industry .. . 
effectively and economically. For even though you advertise in several 
magazines with a total circulation of a million or over, there are still 
not more than 100,000 names on your prospect list—if your prospects 
are the decision-making executives of American business. 


To reach these business leaders you don’t have to spend $70,000 a year 
... or $50,000 . . . or even $30,000. A year’s schedule of 12 full-page 
advertisements to FORBES 100,000 top-level readers costs only $10,260! 


There is no more economical way to influence the real decision-makers 
in industry today. 
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Take a Look at Your Dealers 


It is time to take a good loox| 


at your dealer organization again, 
if you haven’t done so in the past 
few months. 

Unless the “cold war’ prepara- 
tions about which we hear so 
much these days take a bigger 
and bigger bite out of the civilian 
economy, the “good old days’ of 
tough competition in the market 
place are back again. 
not be long before the effects of 
competition make themselves no- 
ticeable in the retail field. 

Pipe lines in most lines have 
been pretty well filled, in some 


And it will | 


| ficient financial resources to take | 


cases to a level which is not at all | 


dangerous as long as sales volume 
holds near present figures, but 
which can quickly become danger- 


ous if there is even a minor de-. 


cline in retail sales activity. 
addition, there can be no question 
that retail outlets in some lines 
are too numerous and too ex- 
tended to stand up under really 
competitive conditions. 

In measuring the number of re- 
tail outlets, many marketers have 
unconsciously been stacking total 
volume for a_ particular line 
against total number of retail out- 
lets, on the basis of prewar ratios. 


In| 


But this, as can easily be demon-_| 


strated, is a completely false as- 
sumption. The volume of sales 
‘which would support a retailer in 
prewar days won’t come any- 
where near supporting a retailer 
now, because of greatly increased 
operating costs. 


“big business,” 


In the same way, constantly im- 


munication, and the natural im- 
petus which has been given to 
larger retail units means that the 
physical plant necessary to dis- 
tribute a volume of goods at cur- 
rent high levels can be much 
smaller, in number of units, than 
it has ever been previously. 

For better or for worse, retail- 


ing as well as manufacturing and | 


trending toward 
intelligently and 
efficiently operated and with suf- 


wholesaling is 


advantage of mass selling tech- 
niques and to weather minor dips 
in business activity. 

Yet, while the general trend for 
many years has been toward 
fewer and more efficient dealers, 
there are still a good many com- 
panies which place great stress on 
“complete distribution,” or which, 
in their anxiety to develop ade- 
quate dealer organizations, have 
added more dealers than they 
should, or have not been too care- 
ful about those they have picked. 

Right now is a good time to 
check the dealer situation, to 
make sure that there are no weak 
dealers, no marginal dealers, and 
no coat-tail riders on your list. If 
action isn’t taken now on this 


front, it is possible that what looks | 


‘like an adequate dealer organiza- 


tion can fall apart, all of a sud- 
den, if the going gets even mod- 
erately tough. 


Acknowledging Unsolicited Ideas 


Geoffrey R. Higgins of Ameri-| 


can Typesetting Corporation is 
annoyed at General Foods Cor- 
poration. 

A few weeks ago his wife, using 
some starch mixed with Satina on 


some table linen, realized that one | 


of the reasons she liked Satina 


was because it leaves a pleasant| 


faint perfume in the linen. 
wrote a note to General Foods 
about it, suggesting that maybe 
GF’s chemists could develop a 
faint perfume solution so that a 
spoonful or so might be added to 
the last rinse in a washing ma- 
chine. 

Back came a printed card say- 
ing “We are obliged to return 
your letter because we cannot give 
consideration to unsolicited ideas 
unless they are presented on the 
attached form.” Enclosed with 
the card were a form and Mrs. 
Higgins’ original hand-written 
note. 


She | 


Mrs. Higgins is annoyed. So is 
Mr. Higgins. Both say they can 
understand why some such pro- 
cedure is necessary, but, says Mr. 
Higgins, “I cannot understand why 
they should use a cold little form 
like this instead of a form letter 


| acknowledging the nice things she 


said, and explaining why they had 
to return her letter.” 

There is, of course, an answer. 
Unsolicited suggestions have been 


a severe legal headache for busi-. 


ness, and they must be handled 
with great care. But we believe the 
Higgins family has a point, too, 
which should be given considera- 
tion. In this case, General Foods, 
which normally does mighty well 
on the public relations front, has 
annoyed a customer who felt a 
warm, friendly glow toward them 
before her letter was returned. 
There ought to be some way to 
observe the legal amenities without 
dissipating that friendly glow. 


—Ford Times 


Deep Reverse 
| In football, the deep reverse is 


‘designed to decoy the opposing | 


defense, pulli sie|- repor 
re oo every detail. . . The new Kelly is|500 hospitals; one, made to de- 


|tion for the developing play. 


|stick to this strategy as zealously 
}as Pitt used to adhere to the deep 
|reverse. For instance: 

“What does your garden grow? 
|Some men cultivate flowers 
some would rather grow vege- 
tables, and some don’t care for 
gardening at all! In a whisky, as 
in a hobby, personal tastes de- 
termine what seems ‘best.’ 
why you alone can decide whether 
the subtle difference in Hunter’s 
flavor will make it your favorite 
... There is another paragraph, 
but nothing more about garden- 
ing. 

“He gave nature 100,000 new 
ideas. . . Most of the fruits, flow- 
ers, grains, vegetables and nuts 
that come to your table today are 
superior to those that grew before 
Luther Burbank’s time. Most peo- 
ple know of his fame but few know 
that his genius . . . produced more 
than a hundred thousand new 
varieties. His California home 
was-a mecca for nature lovers and 
each mail brought him letters and 
rare specimens of plants and flow- 
ers from admirers the world over. 
But before Burbank, Anheuser- 
Busch in 1876 had made a great 
contribution to the American 
table—the distinctive taste of .. .”’ 
One more sentence in the char- 
acteristically brief copy, but not 
about Burbank. 


“In the 1830’s while Audubon 
painted his famous ‘Birds of 
America’ Col. James Crow 


was immortalizing another Ameri- 
can ‘bird.’” What bird? Why, 
Old Crow, a whisky which surely 
must set a record for enthusiastic 


restraint: “Those in the know— 
ask for Old Crow, Kentucky 
Straight. Bottled in Bond. A 


Truly Great Name. Among Amer- 
ica’s Great Whiskies.” 

“Want a fast steamer? Back in 
1909 this steam touring car was a 
speed champion. Super-powered 


for those days, it could climb any-| 
wheels could cling to. 
the geometry teachers in our audi- 


thing its 
But within a few short years it 
was just a memory — completely 
routed by its gas-driven competi- 
tors. Free Enterprise works like 
that. 
deserved casualty of Free Enter- 


proving means of physical -com- | In advertising, some advertisers | 


_ out, wherever you are. . 
get crude oil out, profitably, man- | ent. 


That’s , 


tradition 


It’s 
which demands perfection of de- 


ated Kelly. the 


sign ... highest quality materials | 


. painstaking workmanship in| 


‘clude answers 


Advertising 


The following documents may >¢« 
secured without charge from com- 
panies sponsoring them or throuzh 
ADVERTISING AGE, by any nationa|! 
advertiser or advertising agen: 
executive writing on his busines 
letterhead. Address ADVERTISING 
AcE, 100 E. Ohio St., Chicago || 


No. 3053. Coffee, Flour and Pre- 
pared Baking Mixes Survey 
Brands used and preferred by 
Iowa farm families are tabulated 
in this survey by Wallaces’ Farmer 
& Iowa Homestead. The data in- 
to questions on 
amounts used, frequency of pur- 
chase and packaging preference 


No. 3054. Reaching the Buying 
Influences in the Purchase of 
Hospital Pharmaceuticals. 

In this folder, Hospital Man- 
agement reports on two surveys of 


the natural result of this tire-| termine “Who are the conferees 


| 
” | 


building know-how .. . 
(With an illustration of helm-| 


in the purchase of drugs or phar- 
maceuticals in your hospital?” 


eted oil men surrounded by semi- | t@>ulating respondents’ titles, and 
tropical foliage): “Come out, come | the other, a study of readership of 


agement keeps a sharp eye out for 
ways to cut costs. That eye falls 
happily, these days, on Moore 
business forms .. .” 

And lots more. 


Almost Everything 


We know, of course, that not to 
be preoccupied with gadgets is 
tantamount to being un-Ameri- 
can. Nevertheless, it’s sometimes 
hard to believe that such a vast 
amount of interest—and buying 
power—can be found for things 
like: 

Rustproof metal adjustable sock 
dryers, a “totebrush” (a hinged 
toothbrush which has a case con- 
taining a compartment for dental 
powder), California chocolate 
coated prunes, a chromium wire 


“Red Cap” holding a pack of 
cigarets in one hand, matches in 
the other; a _ satin finish silver 


plate postage stamp dispenser for 
the home (versatile, too; you can 
use it for a paperweight); a cock- 
tail set, one glass marked “you,” 
one marked “me,” and a shaker 
marked “ours”; U. S. Naval Acad- 
emy commemorative Wedgwood 
china (and bless the old school we 
eat off); record seals to put your 
name on your records; The Slick 
Shoestring Potato Cutter; the 
Montamower, which mows and 
trims lawns (and what’s the dif- 
ference between mowing and trim- 
ming?) in one simple easy opera- 
tion; Wright Rubber Tile “floors 
of distinction’: Balaroo “the game 
sensation of the year! As many 
as 12 players can test their luck 


‘against the whirling balaroo 


ball. Yet only one can win”; and 
Skintees relays the word that 
“Skintees cling to your curves in 
a fluid line,” which ought to wow 


|} ence. 


. . The steam chariot was a| 


prise. So exit the Steamer. 
Burlington Mills has_ prospered | 
under Free Enterprise. By mak- 


ing the quality rayons (and other 
fabrics) people wanted, and by 
keeping prices as low as possible, 
Burlington became one of the 
world’s greatest producers of man- 
made textiles .. .” 

“Know-how makes them better 
(with illustration of an elderly 
clockmaker at work on a grand- 
father’s clock). Grandfather's 
clock was born in the same tradi- 
tion of craftsmanship which cre- 


Frankly, we’ve never been able 
to whip up much enthusiasm for | 
cigaret, boxes that look like old) 
Spanish caskets, or door knockers | 
made from an old Mexican spur, 
or coffee tables that are replicas) 
of a taxidermist’s layout board. 


At the risk of being banished to| written by 


the Tory’s bench, we'll string | men to demonstrate advertisin: 
along with cigaret boxes that look| force in marketing products a! 


'No. 


|sued this collection of messag 


_ And to|HM’s Hospital Pharmacy depart- 


Included is a representa- 
tive list of the publication’s 1947 
advertisers among manufacturers 
of drugs, pharmaceuticals and bio- 
logical products. 


No. 3055. The 1948 Ad-Guide. 

Chicago Advertising Agency has 
issued this booklet, which con- 
tains rates and data on advertis- 
ing media, with group lists fo. 
classified use. 


No. 3056. What 
Say. 

A wealth of information about 
rural America’s ranges — what 
kinds dealers are selling, and th« 
division of range business between 
the various types of fuel in buy- 
ing centers—is provided in this 
report, issued by the research de- 
partment of Country Gentleman 
Sales and opinions of range deal- 
ers in 39 small towns are put int 
tabular form. 


3057. Geographic Study o/ 
Estimated $775,000,000 Linens 
& Domestics Market. 

Haire Publishing Company has 
issued this U. S. map, which is 
accompanied by tables showing 
population, income and _ general 
merchandise sales by geographic 
districts, and estimated sales of 
towels, blankets, sheets and other 
linens and domestics. 


No. 3045. Automotive Facts. 
The Philadelphia Inquirer has 
issued this detailed analysis of 
new car sales (passenger and 
commercial vehicles) in the Phila- 
delphia trading area during 1947 


Range Dealers 


No. 3046. Selling to Restauranis 
and Hotels. 

Ahrens Publishing Company has 
issued this 96-page manual, which 
is filled with facts, figures, char's, 
graphs and tables, showing te 
sales potentialities in the resta'- 
rant and hotel businesses. 


No. 3028. Advertising’s Contrib - 
tion. 
The Wall Street Journal has :>- 


leading advertisi: ! 


wm aa nw 


like cigaret boxes. And lay that | in fostering relationships betwe 
poker (the one that looks like a} manufacturers and the public. 


Samurai sword) down, dear, we'll | 
come quietly. 


Jottings 


'No. 3033. 


The American Hor é 
Circulation Study. 
The American Home has issu 


> 


Glenmore’s Old Thompson has' this complete, detailed analysis » 
“the New Look” in advertising,| circulation for the UJ.*S. and °'s 
possessions, Canada and foreig". 


but the old, old taste, we trust... 
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HE UNQUESTIONED LEADER 


ily 


me ba eal SO 


*A sportsman with an appreciation of the 
finer things of life—and the leisure and 
means to enjoy them. 


For instance, a recent survey shows that 
Spend-o-crats are 533% better prospects for 
boats and boating equipment. 
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Krim-Ko Names Petran 


Oliver P. Petran, who for more 
than 20 years has been in the dairy, 
ice cream and fountain fields, has 


Have A Cigar? 


One vital selling secret 
is missing from all cigar 
ads today. Want more 
sales... fast? I can 
show you how! 


Box 7014, Advertising Age 
330 W. 42nd St., New York (8.N.Y. 


been appointed director of sales | 
and advertising of Krim-Ko Cor-| 
poration, Chicago, maker of Krim- 
Ko chocolate flavored drinks. Ar- 
thur Byington has been named | 


‘sales manager and Alan Graham, 
|advertising manager of the com-| 


pany. Krim-Ko is planning to en- | 
ter the ice cream field. 


Yale & Towne to SSC4B | 


The electric appliance division | 
of the Yale & Towne Mfg. Com-| 
pany, New York, has appointed 
Sullivan, Stauffer, Colwell & 


Bayles, New York, to handle ad-| women’s division of LBI. She 
vertising for the Yale Tip Toe|succeeds Mrs. Helen Sprackling, 
electric iron. Other home appli-| who has resigned. 
ances are expected to be intro-| As part of her duties, Miss 
duced by Yale & Towne in the| Adams will take over the direc- 
near future. tion of the Women’s Association 
of the Alcoholic Beverage Indus- 
. | tries. 
Licensed Beverage | —__— 
Industries Names Adams KOMO Names Swimelar 
Margaret Adams, formerly with, Paul R. Swimelar, formerly 
Allied Liquor Industries, the pre-| with Station WCOP, Boston, has 
decessor organization of Licensed| been named account executive in 


Beverage Industries, New York,;the commercial department of 
has been appointed head of the Station KOMO, Seattle. 


Your advertising gets more readers per thousand 


circulation in POPULAR MECHANICS because our 


readers—having the P M. Mind—read ads deliberately. 


TO SELL ANYTHING MEN BUY... 


Reach the 


* 


% That means ANYTHING from shoes to 
. shampoo... razors to raincoats... ties to 
] hi tires . . . watches, cars, radios, golf balls, pipe 
tobacco, cameras, shotguns, fishing rods, 
railway vacation trips —a list without end. 


More than ONE MILLION circulation 
» « « More than 4'. MILLION ma’e readers 


Advertising Age, Ap D, 


‘Middle South’ 
Ist Ad, Promotion 
Budget $100,000 


New OrRLEANS—There’s a ne 
brand of journalism coming fro» 
the Delta country these days. Thx 
name of the gospel is “Middle | 
South Development,” and citizens 
‘of Arkansas, Louisiana and Mis- 
sissippi are rallying to put the | 
message across. 

A tangible sign of progress is | 
the new opening of temporary of- 
fices in New Orleans’ Internationa! 
House by the Middle South De- 
velopment Committee, with L. M. | 
Tegnoni as coordinator. i 

“Middle South Development” is ) 
an area promotion of the three 
states. Started cooperatively by | 
four utility companies, Arkansas | 
|Power & Light Company, Louisi- | 
ana Power & Light Company, Mis- 
sissippi Power & Light Company, 
and New Orleans Public Service, f 
the promotion has several unusual! 
aspects. 

Middle South is an unusual at- 
tempt to promote a regional area 
on a broad scale. The plan en- ff 
compasses improvement of living 
‘conditions for inhabitants as well 
as attracting outside interests. Al- [7 
ready, government and civic or- 
ganizations are working coopera- [ 
tively to furnish much of the 
szadework to sell the region and | 
to improve the area. 


10 Advantages Told 


Opening ceremonies of the pro- 
motion included governors Field- 
ing Wright of Mississippi, Ben T 
Laney of Arkansas: and Jimmie 
Davis of Louisiana, with their top 
state industrial development, 
health, agricultural and educa- 
tional people. A special train ran 
from New Orleans, and even 
planeful of ‘“Northerners” cam« 
in for the April kickoff at Green- 
ville, Miss. 

Streuby L. Drumm, vice-presi- 
dent of New Orleans Public Serv- | 
ice, has been named chairman of 
the activating committee, which 
will work closely with promo- | 
tional activities of Greater New | 
Orleans, Inc. 

Promotion to people living | 
within the three states is being 
spearheaded by local speakers be- 
fore civic and business groups 
Peter M. Miller, New Orleans, 
outlined Middle South’s advan- 
tages at a meeting of the New 
Orleans Advertising Club, Apri! 
19, as being 10-fold: 


Advantages Outlined 


(1) Increasing agricultural pro- 
duction; (2) rich in raw mate- 
rials; (3) trade activity expand- | 
ing; (4) industrial production | 
rising; (5) transportation bargain: | 
(6) favorably mild climate; (°) 
large fuel deposits; (8) diver:si- 
fied, balanced economy; (9) ha)- [ 
pier people (more marriages aid 
fewer divorces); and (10) frien/- | 
_liness to newcomers. : 
| The first year’s appropriation | 
|for advertising and promotion |: 
$100,000, according to Mr. Drum™. | 
|Bauerlein Advertising and Fiz- | 
| gerald Advertising Agency of Nw | 
‘Orleans are handling advertisi1¢ | 
and publicity. Business Week, ‘1¢ | 
Chicago Tribune, New = Ycrk 
| Times, Newsweek, Time aid 
| United States News have been °" 
nounced as media selected tus 
far. 


WFIL Appoints Stowman 


Kenneth W. Stowman has bé 2! 
appointed television sales mé‘- 
ager of Station WFIL, Philad 
phia. Mr. Stowman, who sup:'- 
vised the construction and init 2! 
operation of WFIL-TV, will 
responsible for television sales !! 
both national and local fields. 
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Our 120,000 subscribers are concerned about the confused 


economic picture and by conflicting opinions. More and more 
industries are overproducing. Pipelines are filling. Inventories 


are being re-evaluated. 


So our 120,000 subscribers are now reading and depending 
on Fairchild Publications far more than ever before. They 
want to know everything that is happening daily which may 
affect their business; and we give them that news on a day-to- 
day basis — covering all fields from primary markets through 
all phases of procurement, production, and distribution. We 
miss no bets in Washington or in the foreign capitals . . . or in 
the stores throughout the country, where, after all, the econ- 


omy gets its seal of acceptance or rejection from the consumer. 


ighthouse 


in the shoals 


FAIRCHILD BUSINESS PAPERS — SERVING BIG 


BUSINESS WITH A FASTER NEWS TEMPO... 
The new Fairchild Building triples our publishing 
plant capacity . . . equips us for a better job of 
reader service. 


This news service is of tremendous value to our readers. And 
their appreciation is showing up in circulation. More large, 
intrenched organizations are buying more multiple subscrip- 
tions. They are buying more copies per organization because 
they want more of their personnel to follow the daily events 
in Fairchild Publications — they want more of their people to 


make more decisions based on Fairchild business news. 


That is why they are doubling and tripling the number of 
subscriptions circulated to their personnel. This is very signifi- 
cant because the price of a subscription is the same whether 


you order one or a hundred. 


Such intensive readership carefully scrutinizes the adver- 


tising pages. 


FAIRCHILD PUBLICATIONS 


7 East 12th Street, New York 3, N.Y. * Phone ORchard 4-5000 
Covering the Textile, Apparel, Home Furnishings and related industries 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


elds. WOMEN’S WEAR DAILY DAILY NEWS RECORD RETAILING HOME FURNISHINGS MEN'S WEAR FOOTWEAR NEWS FAIRCHILD BLUE BOOK DIRECTORIES 


Se SA Se eee ae pe ‘ Ss . “rat : = LPs _ 5 . o> eae es) 4 a ig 7‘ . al 
g / ite a ~ : a - . ag a ha e i ey. ~ ee 
rs ne é Hes gb Se Mk eg a eee Wie aes a fast aT ie eee : eerie, (eee OR eg Pee a Be eo Ske Ps tick eee ne ea 
"oe gy eee ee Ts, 3 eae ae eS : a nae ‘ ko Hee ick: Shae = mS . Se ta ak See ee ; Crees, Maree Ge, 
ores. ee es Pee A eS or ae Sree ihe re Sere gee ae eh ee eee ae i ae Mees * RR Si me eee eC es : : 
+ ogee 
v5 I45 = 
. - ; 
eM 
4 | ' a | ee : 
ee + 
_—  . a soe : : 
es eee ee 
> 4 L's Bei of es 7 
= 2 
—— ae 
i. ‘ 
oe 
a: 4 j =f 
eee pies 
é “ nee 
acc gie. oe ee 
* Seas : pe 
: ee BP P a 
ee Be % a 
“oe b . 3 
re 3 
ae 
i i ae 
ae ot ily ad 
ce atl rae Tae leas ak 
ng: = ee Ls ge Poe ie 
ee a Hulte ea * i 
: <r en “i ae 
oe. ie a a 
ae ae 
os Steele’ 4 : ear 
Bees : a eae 
, ie Sa ne, a eee ee ee 
CS oe oe ae 
°c Solis 
(oa i a ORR i 5 Hu _ 
ian ee ee, ee Pie 7 
: ot Rae hae Sige 
: Pore” ee a ee ee 
ites... ; ee 
aig Sante a Me eh Gee os 
: ‘eas : 2, ae oe ee 
a a a we se » 
: ease ee = * 
ee we i ec, a a é 
Se enna ene : oy ee ae zi * ye 
deh ais on me fe Ss ; ; 
pe, : ee : : - : eS a * = 
ee a - => Sei =  abonnennncag xn a . : ae he s Barrer , 
— Cece on er a Pig, is EMER Ec 
Pe Se Bact eas Aaa ~ en Mantas Se rea Sikh, ee “ieee . 
cee Seeacie anercnanerranie ee Ne ee ne tO 27 : a C—O 
A ener sort re cana ame an a Sas agrees oO ; : ae St ae ee | RGR a eae “ 
EP tsaseiinoenenspense cena ne Otten eee Baty tegen Pek . an Mga: ihe ae a SY SiGe TRS i ae 
| se ee an a ne we Beira Sea: oe = p,. ." or pe ee ees, 
me oe ren snp eect Senne Ae eR Sa ee re Bog as Neem 2 ie a 
: Sonnngeetr toon een naman ee a =o one Pee ers ee Bak ga ee 
ee Rica eae > ——_— 
a re caintinn paren Se MAN ies Sane ntti NI ee ee A OR, 3 ME 29 ES er 
ae tit st Gasepercnnine ceteantoneseeencs a = ce 4 eh 0 aad ny ek pe ag OSE Se ee 
at Sass eorrmmeesomnatinnesn maaan een ee OSS le = Se Oe eee. eres 3 Pn ie ee Be ee ede : 
Gate meer ie ee aR nana, en Sei anetnenasalrne ee - | ee Se ss 5 Saas eee i ; ee gbaeior aan a 
ao! - ee nage “Seiden : bia . . yipbinate a oo Biting 28 m.. Ro es cs Pe Pies ros S Pree: Ws pS 
: 7 3 . ae Bet Re oi ae rid “ oe as = 5 > ae Bet oe el BR: ee ee es maT 
bi #, ‘pk A aoe fs $3 - “ 4 ER ee a 
Pit es At ea oo RR ee a i Sens, es cies ih st j Se : men Oi Si Sites an 
ns, Sgeeime NTS ee aes 5 Ie e 5. he: ’ : ey —-— met 
$ WR et ST ‘. = Fe G5) eR . a :* i p , a . <0 oe ot, Be tanta norte . 
ee bee ss me Paine 5 IRS aaa ie Pe a x % Se oo ae Se i Bios a ay is BEES Si Ota 7 
gE ni ae er me “eae it OMe “gee ila ee Mad j He 8 ea Pe: ie Ue hare 
ee PR ag Mae ae ae : ee ee ae | % 2%, i Bie PES Bt. Ut eek ee 
xt ee sae a t. % es ee a mee % ; : i a a WRG Seats Bebb i ee Ris Buses nae oie 
aa —— tail : i igi ek 4 Me 1 * am Beg eecsiaey ee pace 
% AR Sra ati o Be se % Ke ie % s Pegi cs a.  S ae ee x ; ne ee ae range e% x Lantern es eee Tt 
oe baie ie Me Oe ae ee i POS ae Ba al as Z “5 Fs - a. , Segue , : - shee rss rene eS DR Sig 
Nes ae a ge 3 ’ oe Ce ee ie go’ " 3 = j Pres : soi BOA £3 % Bie § pia sae mee 
til se tli, aap Cg * a a es AE 4: « Pi = i » as an ey aia iat aie! 
; pe agg Pe «<r eee el * Ba tN 58, Bie wr ae Ea Pee ee Hic: bie et cle 
4 sine. i 4 3 a 2 ms ‘ - Be ee ae ere eco ca”: a ae - in Soe SIE ae Pe, EC RRR ieee heen 
Pete: PP ONE sn ue BE OR, ; ” Fs % es Bas 3 ae es me oe ee ee ea Pe BEE aS Spee ete ees Lia 
ty ee me ia er a Dy ae ee 4% < a* 22 ee fue +e % —" sc. fe Pies mi PHis es af 
# ‘ : - 2 iz, ogg pe 3 3 - ee. Fat cae af : Si ee ae ae ihe 
ny, RN Sees. ie Be) boas Lehi : F fe Ba ae ; 3 _ a. aN ReneS is Wika, : ee aie estat “a 
ges ; Py i Ce, Aa oem Ss ee he J gt. (i sige ee ices 3 ee aoe  ¢ aie 
ee Fg ee MR OR a ca a ie tea ie : ‘ $ eer: $ Ge some Pi ee SER Scie 
hee nee ae CM ae bee me te a ge 4 a see ee Riga 8 R * bie ae ae i Rockey 
; ie Le ger “SR Bay, Seemann ss eateries WAC Far ee * a ‘ be % Es re! &. Sg ae ae ae enero 2 4 a og eae 
Be re i OT hy. ina es a ee se be OP ns i eae : ht ee Py ap Bcc aa : : Sees ae te on Ramer jerk 
ee ee ee A OS 8 ee ee shes ee eeeR Tir. ag ee 
I em a ee i a ee Me. oe ae 8 Pgs, ai se ie i Bee eR OE ee eae aie ee ee 
a bse gs 83 A Aime aio Ry Sis bee ets S %e . si Bae ai Se SO Sees eee ‘ Be : 
a CO 2 ee ee o POR ees Oe are t ee gees a ities: A : 3 ae 
(i. << ee 4 atte ——_—— a fe 
SS apiataaeelile se ae ee ce ee age % i = Sart A ee a NT ay “ ee pe eo. nr | tee Cee gk 
é ’ 
i te 
ee 
eg 
a a 
. 
he 
ass 
= te 
ge AD ig 
ie 
PA eee 
ies 
ane a 
Sis. 
“at tog 
a 
ee ama 
cnet 
te ssh 
en 
2 ee 
et ee ee 
ene : ee e 5 . 
. ae 
las be eh BA. 
: ae 2) One 
>S ; més Ase 
hilad *!- BPs. = 
\"- : am 
OD sup! _ 
d init 2 
will 0¢ § 
alas ee 
cs tee ee 
ne j oe ; 
goa 
° - es - ” —_ ” — — “ 2 ie 3 
tas ane ie, CO Sey ate Baten! Pe ime eee, + od eee ee oe eS bah RR Soe ey ae ea ee . “he OR fa ; : ey hear a re we Mgt ge eae en ‘he tae 2, Sod ee gs nel Ry): SL eh eg ely tt Care Fe eS he Og ee Lek bt eee ee Me Oe eh 
thera Panes eek 5 a “tae wd Gr re See Nea ant at Fn elo Ue cian heb aN cr peaked we A CR gs Cah a Se ih et ee a Age A ROE Yee a Ean an het a ena Bae ene Ree Pe ps Caton REL ie hg oe aS Sth ora TRE 
: 7 ‘ ; : ery > : “a t 


Moves L. A. Office Stylecraft to Lesser 


The Los Angeles office of Out-| Stylecraft Hosiery Corporation, 
door Advertising, Inc., has been|New York, has appointed Gerald 
moved to the Halliburton build-| Lesser, Inc., New York, to handle 
ing, 1709 W. Eighth St. its advertising. 


“Nowadays, New 
Weekly Section, 


* *& & & & ONE journal reaches regularly to Bow This Fall 


| CnHicaco — After five years of 
|planning and studying his mar- 
|ket, K. Lyman Ames is about 
ready to launch Nowadays, a 
weekly supplement for daily and 
/ weekly newspapers in midwestern 
towns with a population of 25,000 
‘or under. 


Retail Jewelry Store in U.S.—100% Coverage 


| 


'ance to those others reaching met-| tional publications on the mark + 


ropolitan markets, will virtually 
hit an untapped market for na- 
| tional advertisers, since Nowadays 
will be sold only to newspapers 
| in towns well outside metropolitan 
| counties. The towns are all in 13 
| midwestern states: Illinois, In- 
‘diana, Iowa, Kansas, Michigan, 
Minnesota, Missouri, Nebraska, 
North Dakota, Ohio, Oklahoma, 
South Dakota, and Wisconsin. 

Other claims of Nowadays are 
that over 90% of the circulation is 
home delivered and over 90% is 
by subscription. 


Tie-in Advertising Offered 
Advertisers will be offered the 


Although no advertiser has been 


NJ reaches monthly EVERY Because jewelry stores spe- 


Retail Jewelry store in the clalize in small, portable . 
U.S.A. listed by Jewelers’ “quality” articles exquisitely | dent and publisher of Nowadays, 
Board of Trade—except very designed for personal or | Ine has signed 305 newspapers— 


home use — durable articles 
representing not only the 
ultimate in artistic design 
but also the maximum in 
gracious living, manufactur- 
ers and importers of all such 
articles should give heed to 
the prestige-adyantage of dis- 
tributing thru jewelry stores. 


small stores listed as ‘re- 
pairers’ — 7,000 more RE- 
TAILERS than are reached 
by the second jewelry publi- 
ecation—a greater number 
than are reached by all other 
jewelry publications com- 
bined! Total RETAILER -cir- 
culation exceeds 21,400 copies. 


, 200 weeklies and 105 dailies—giv- 
ing a net paid circulation of 825,- 
000. Newspapers pay $3 per 1,000 
circulation to carry the supple- 
ment. 

Mr. Ames says that the supple- 
ment, similar in size and appear- 


NATIONAL 


Z. 


CHARTER [ag] MEMBER 
CHICAGO * NEWYORK * PROVIDENCE * ST.LOUIS * LOS ANGELES 


solicited, Mr. Ames, who is presi- | 


chance for tie-in advertising. 
When an advertiser’s ad is to ap- 
pear in Nowadays, a smaller ad, 
prepared by the _ advertiser’s 
agency, will be sent free by Now- 
adays, Inc., to the newspapers for 
appearance in the regular section 
of the newspaper. The tie-in ad 
will provide for the local retailer’s 
name and address at the bottom 
and the announcement of _ the 
larger ad’s appearance in the sup- 
plement. 

Split-runs for testing purposes 
also will be offered to the adver- 
tiser. 

The advertising rate for a black- 
and-white page will be approxi- 
mately $3,650, with a milline-rate 
of $4.29. Black and one-color ad- 
vertising on less than a page also 
will be available. Nowadays will 
be printed by rotary, four-color 
letterpress. Plans call for 16-28 
pages an issue. 

Mr. Ames, who is 27, conceived 
the idea for the supplement when 
he was in college. He did further 
planning while in the Army, where 


"Kk SS a. Zin 1886, the first year published, THE SPORTING 
eS NEWS was the favorite of players and fans alike. 


Still the Most Thoroughly Read 
Sports Publication in the World 


Today, as for the past 62 years, sports enthusiasts everywhere eagerly await their 
weekly copy of The Sporting News for the “Inside of Baseball” available in no 
other publication. And do they read it! They spend a week over a single issue, 
then file it for future reference. 


No other medium gives your advertising this devoted readership, this long life, 
this responsive group. The 162,000 readers of The Sporting News have a combined 
income of $371,000,000. Sell them in their favorite sports publication. 


Contact 162,000 sports-loving readers through 


Che Sporting News 


C.C. SPINK & SON,” 535 FIFTH AVE., NEW YORK 17, N.Y. 
\ i 
NB a 
— 7 TODAY, with record attendance at ball games, THE 
‘a if = SPORTING NEWSisstill the undisputed “Bible of Baseball”. 
A ee ioe Sea ncihe ten ON gamers eek s tS oti iay hay Sten. 
A Jeet mon 4 ce =F wee Bly Eee zr ~;: f ae 7 <4 Pigs i 


he was publications officer of 
Yank, 
After his discharge in Febru- 


‘ary, 1946, Mr. Ames continued to 
study the market of the 13 mid- 
western states. Using J. Walter 
Thompson market surveys and 
United States Census material, he 
gained further knowledge of where 
to find the type of newspapers 
and towns for his “dream.” 


‘Will Be Controlled’ 


Now, with his desk piled high 
with surveys and charts, and with 
a map of the states in which 
Nowadays will appear before him, 
he feels that he has the necessary 
data to go ahead with his plans. 

“My circulation will be con- 
trolled and will not reach just a 


few people in each town as na-| 


today do with their uncontrol].< 
circulation,” Mr. Ames.  sa‘s 
“Nowadays will give the adve-. 
tiser a 100% coverage in tow js 
in which it appears.” 

He expects to have the first j;:-. 
sue out by late summer or ear 
fall. 

Headquarters of the publicati: 
are temporarily located at 510 
Dearborn. The company has 4 
stockholders. Among them a-¥ 
E. A. Cudahy, chairman of tli 
board, Cudahy Packing Company 
Sterling Morton, chairman of the 
board, Morton Salt Company, and 
John Ames, publisher of the Chi- 
cago Journal of Commerce. The 
latter is uncle of Nowadays’ pu)- 
lisher. 


One Other in the Field 


Nowadays enters a field ex- 
ploited thus far chiefly by Rural! 
Gravure, a monthly supplement 
going only to weeklies in seven 
midwestern states—lIllinois, Indi- 
ana, Iowa, Michigan, Minnesota, 
Ohio and Wisconsin. Rural Gra- 
vure’s circulation is 500,000 and 
reaches towns with a population 
of 5,000 or under. 

Rural Gravure is published in 
two editions—one going to about 
109 papers in Indiana, Michigan 
and Ohio, the other to 154 papers 
in Illinois, Iowa, Minnesota and 
Wisconsin. Newspapers pay Rural 
Gravure if the supplement carries 
less than two pages of advertis- 
ing monthly; pay nothing if ads 
total about two pages a month, 
and receive $5 per page per 1,000 
circulation if advertising averages 
more than two and one-half pages 
a month. 


Crosley Appoints Two 


Leo B. Pambrun, formerly ad- 
vertising director of radios and 
records of Majestic Radio & Tele- 
vision Corporation, has rejoined 
the Crosley division of Avco Mfg 


Corporation, Cincinnati, as radio 
and television sales promotion 
manager. Duff H. Baldwin, for- 


merly assistant advertising man- 
ager of Hotpoint, Inc., has been 
named refrigeration sales promo- 
tion manager. 


Thompson to Jenne-Hardy 

Thompson Corporation, Browns- 
town, Ind., has appointed Jenne- 
Hardy Company, Louisville, to 
handle its advertising. Trade pul- 


lications and magazines will be 
used featuring the Thompson 
|safety sled and Thompson bow 


facing oars. 


Just out 
This 
24 pg. book 
tells how 


National 
Advertisers 


LOCALIZE 


for selling 


ACTION 


corer mom 


Read the exciting story of “big time” merchandising at 
point of sale and how you can build maximum sales 


"QUALITY NEON AND FLUORESCENT 


3500 NEON AVENUE 


REPRESENTATIVES 


with Brand Identification Signs. 


SIGNS IN QUANTITY: 


IN ALL PRINCIPAL CITIES 
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GREAT NEW Lincoln-Mercury plant of the Ford Motor Company 
in Los Angeles. It begins operations early in 1948. Costing over 
62 millions, it will employ 1500 people . . . produce 200 cars a day. 


469 millions of capital investment 


in industrial plants alone since 1940! 


America is moving West... to stay! Los Angeles County production proves 


GET THE FACTS ON LOS ANGELES... NOW AVAILABLE , 


it. Sinee 1940 a thousand basie industrial enterprises here have called for a 


The Research Department of The capital investment of 469 millions in new plant facilities alone. Industrial 
Times has completed a comprehen- 

sive survey of the Los Angeles 
market—including studies of popu- number of industrial workers now equals or exceeds that of Pittsburgh! 
lation trends, sales analyses, buying 
habits, routes, etc, These valuable stud- 
ies are outlined in the booklet “Los Angeles its circulation up 80% since 1941, it is now delivered to more homes 
—City Without Limits.” Write The Times 
today for your FREE copy. 


payrolls have reached the staggering high of 439 millions a year. And the 


You can reach America’s Third Largest Market through The Times. With 


than any other newspaper in the West. 


CIRCULATION—ABC Audit Report for twelve months ending March 31, 1947: Daily, 400,811; Sunday, 747,852 


LOS ANGELES TIMES 


REPRESENTED BY CRESMER G WOODWARD, INC. - NEW YORK, CHICAGO, DETROIT AND SAN FRANCISCO 
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A new and different service by River 


Raisin . . . as convenient as your telephone 


...a complete organization skilled in 


the creation and production of promoticnal 


and merchandising point of sale counter H 


and window displays ... from the basic idea to 


the finished display ... One Call for All. 


RIVER RAISIN PAPER 


ne ° "t pers e: : es Wane ED Fs: . ar Oe ot. ete ee ee. ek - 5 tis. x sue t : A os eG 9 Sade ogo Ss rey te. ae Sra een ie , cin SG aoa bade, Wh 
= gene ee Ee ae co ee Cae ie ee ‘ eg teen a ae ee at ag Oe PR Rae eee Ty Oe) Say rae se Ts ghee a Agee a oe So pe ae Bee ‘ Se ya aap ee ic ae He <n 
Dr, phere ae ae i Ne ae cee SN i es Be ole SM Pe eae oe A IMRT RE As alae hh 
a ee ae OF ae ie ae © o pers ge i. rr at dary “hi a oe tgs Phe bc ae cas cae ; ae : ee ee eee ae eri eg agit a, ip se gules Pe ee = ’ ey eB wan F oo 6 
a: oe ie te = ’. ies > SER (a é a Fae ee ape te a ee pas hl Cee ee lige ee as SS tg Le eee i ae ‘ie, ae € oe a set» Ss ae, hs ee eee eater tee ae = é i. ioe ae “Be i Y ey ai, 
ge ees dae oe cate, oie : a al tae cil carte oe i ee "ae SCSI KE Y. art ds See eee ee ; a (i ai A ee oe =< ee es a Si te, ae ore ie oan a 
+2 yeh ee | see ay ee are eae ES alee eur oe.” rie es. ge eh an ee eee Sat 3 oe alae aol sy 5 ee ae a ete: Oo AA ae o> 2a Se sae a ie. 
= =: ie nee 3 - £ > ae ee eee ee ne : x RE, 5 me Meta ee iat eg oe eo + hae, ae eee ere beget aes sia dake ies, < Pe aoe ~ <1 ge sae: as eee r Ne aa a 
: ce ; 7 - ery ‘ ee eae 3 ee ar a oa . s ‘ie es a waies pa oe ere: 5, es fei aed = cisee c . , e 
ee : 
E ae - 
ae 
ii ; } ' 
i ‘a 
Se 
agence 
ak " 
ass : 
a, | 
oo ‘ 
pe es 
fone : 
i Ai ooh. a a 
7 : ey eee = p Paes 
es : * oa u oka 
. ; Bees. ee 
: 9 = - i 
a ; 
a ’ 7 te a " % ‘i 
ee i! OO ie ee? | eee 
ee : ee sate ey fo. | eae 
: ‘ eee eS a ~ an ; 
a ? Pa iden, oa ee ae 
yi a)! eee ee Baie sd sane 
‘= ae ' eT Ye 
nee ~ eer basn, + ihae Be a : 
ca = true ue LS in 
ee Me 
te . f le 
} ’ 4 — CU 
— sa 
4 ‘ sof eo : 
; F Be ry a . ; 
4 - . . | so hiach uke tal « 
; — i yee tae “Ot, Dae): these ines ; 
: iy we a q AY W 2h ”: j =. : 
ny ~~ es J , 
é a ey # { } 
Ee? = > - ra ; 
y “a — Pes f : 
@ ‘ 7 POPS ne am" * 
ay 3 eee tt 4 
a EE , gf 
oy i ail ; 
aS ‘ a ‘ a i 
; * en a ; 
‘ iy 3 ae ee 4 § 
¢ ee ; ’ 
: es sc caer, 
: in “3 - 7 he , 
j ; Sa He | Bes 
: ae ee. 7 
ah fica Bo ad re a ra " -_ =o? 
Rees OS a eae ae ee. ae a? > © 
it a es, - 7 si . 
ee ey ge ee A oe Ti a7” © 
2p i ee 2 . aes ts PP ss Se : > 
Se Pe a OS ee ; Le ee ne ea his > 
“ie : ge Pe ee she ee ae 
F i. ; % 4 as PR : Be hs, . 
2 : 4 2. ee ce 7 we ie ai =” } 
Bich: S rs cea | Ca > eee ee Eee fest = 
d ey = Hie , ms. Oe Site a vs ae ‘ : — ve 
; “¥ - es - bite, ied : me 
ay 3 ’ ba i p> i: ie: ee Ae or eS eae an nae 
oe. , Ks “ae "3 eye © rant af 7 ae oe we 
B eee a4 aa ee a a ae eae ay i a ee ee 
~~ , ow ines Pe Ree Sr Reh i st 4 4 : , ball 7 ers 
} a f eS im * a yee: ; a Br ohne “a avg? @ : 
: : | ra bi 4 ‘ , nna oe an ne e . > 
‘“ er sia = op sina eat a. 
: , ee ae ies di ne: ‘y - ron . bis ; 
‘ : . 2 rec a a —— ian mas C32 Ty, } 
4 ig ot fi ae La oi y Hr pds + 7 5, ye i 
ed Paid. wea Rie . fy , a ee «leaned , 
i ae ner! , ? ; oy eee te Fee 
4s Neg. oes ‘ a tu wath © See 
ca 7, hee, re me i ' Ba od fi. ij J = / i. e 
. Te gies 2 eae | adh ae “ cf t 
be i : oie ae Pie : ne. fi { f , C7 : 
“ae sing ae ee to el arse la “ ‘7 - 
oe ; rer ¥ eda Pe ? 
es . ere ate eat 
ae ae oe, ean pd ry 
E ‘ , ae rey BP Sencar % 4 
oe ed! ee ? ¢ 
. EONS eee angeboes toss ast 
: fe ee, Ne ale 
L ae eT ae Ses e 
7 ee eo 
38 papers ee oo eae 
wae ee) cei | 
ee - BI. ts Senso Rie fee. 
Tae : as ae Sue , . 
ae me BRE pS OS tar 
FE: ie Mee rs nha) AL 
. .. 
* ; eR. eeu eS a 
ae ; an : Me es, ea Nome ie, a ALE, , 
a: ee tA ee ee oer. ugar . 
en eae io nal SS HOES Set atc Nn ree ges 
oe . ha ee er ae | :. 
A gi a ceale Scie 3 
; 9 . : 
j aa 
, e{ - — | wae | 
OL. ere ag eh Set: Soe Nee ae meee i aa 
ie pa aie la ep aceite Sap lai Sh ae mg 2d ‘ 
Pe aa a Seo i ee i AG ghee” ey ’ 
woe eo i ae ee Er aes ee Bi 
* Pe ER re a“ ' 
soa ~e ayfouk exhale - 
; Pieats conte ee Ee eee oa 
EE Sakae eT geet - 
eee ME rs i 
a : Bh or. ge > rs a “ 
EB; : a eee Be = ste on \ 
<b ee Sheen Ratti ic cuta a 
eed ae i as . 
“ie “AP 
= 
tae ; 
atehs 
pg Pe 
ea. 
aa ; 
reyes ; A 
ae ke 
+e 
1m 
ey : 
Lai ‘ 
a 
oe 
Bens 
pie 
ae ee 
Hibs ; . 
ie on ORES 
ee aon eg ; 
ee & sa iy 
he ; 
5 4) a 
: re S . oa 
a | - } 
o ae . > 
eee . \ + * . | 4 en tits 
cane q : é ees 
an f H 
ee ; ~~ ’ . a ~ y 6. 
ers ; eee 3 = ‘ 
<3 . "i = 3 : 
fi " - Be ‘ Ss 5 ee 
Bebe / ~ y & q 
ee ‘¢ . iat og 
ae —_ @ é 
eee < —- | aM — 
: : a Th @ *N\ i ott ij 
ie . — 
=o 
=i 
eee 
ny 
1a | 
> yen : f 
a ’ 
23 : 
‘ 
: : 
‘ om ; ' 
MN RNG ay os ge at eae apr nee Beas oi CM iia a apg ae aa : ete ae fied oi iste’ tits tae = * ee Wie Stun eaee speak arene etal arty geet Ny ‘ ete val ee r oh ; iL. Deatigs Scare a, Setar 
ae cape oe. ree cet (eae etteey Sn Sa, ie eh rete RD et Aces oe OTe OLE ge Maly Ne, Qin Oe Me rae Cape ay eee ai ANS ny aera ty ae Pee Ree Bee area Lae ee RE ieee iy Sag SON Tre cee WE 2 oe amet reget Wa ia 9's A he ae mi iow eee ot nat ae: OD eS Me ae, eine Fe Gist 
Lt MTN = ferns MS cue UL Pet Ne ea cee eee ee ati Be gcc item ct a io fume chal ae oy et harael are ad nye Seat va og alg hs Neal yhe Nunn Os ea peters pie oA ae are ae es asee ct ue Fie pee ge faberrgeees PLP Sei aes oar ise! mee Caer tee ty ed am rece) aia as % 


to 


ere 


7 
> 
Z 
- 
4 
§ 
‘ 
‘ 
® 


COMPANY, 


DIMENSIONAL 
DISPLAYS 


DISPLAY DIVISION, Monroe, Michigan 


RIVER RAISIN PAPER COMPANY + CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS 
PACKING MATERIALS . FIBRE BOARDS . CORRUGATING STRAW . SILICATE OF SODA 
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vertising of Doyle Packing Com- 
pany, Inc., Long Branch, N. J., 
for Strongheart cat and dog food, 
and Modern Foods, Inc., Paterson, 
N. J., maker of X-Pert cake 
mixes. 


To Calkins & Holden 


Calkins & Holden, New York, 
has been named to handle the ad- 


100% COVERAGE OF THE 
LATIN AMERICAN SOFT DRINK INDUSTRY! 


EL EMBOTELLADOR 


The only Spanish language publica- 
tron devoted exclusively to the Latin 
American soft drink industry 
Guaranteed minimum circulation §,000. 
Published quarterly. Jan-Apr-July-Oct 
KELLER PUBLISHING COMPANY 
80 Broad St., New York 4 
trot Penobscot Bidg 
Pacitic Coast. 714 W Olympic 
Bivd., Los Angeles 


pA 


Bes : te ae 
ALSO PUBLISHERS OF THE NATIONAL BOTTLERS GAZETTE 


Two Appoint Fisher 


David Eugene Fisher Advertis- 
ing, New York, has been appointed 
to direct the advertising of Ithaca 
Gun Company, Ithaca, N. Y., and 
Sam Green, Columbus, Ga., manu- 
facturer and distributor of dog 
| supplies, accessories and trappings. 


Names Lindsay Agency 

Anderson - Campbell Corpora- 
tion, New York, manufacturer of 
fabric water repellent, has ap- 
pointed Lindsay Advertising 
Agency, New Haven, Conn., to 
‘handle its advertising. 


WHAT ABOUT THE SALES 
YOU ARE CONTINUALLY LOSING? 


30,000,000 


CIRCULATION 
COSTS $1,000 
WRITE BOX 1236, CINCINNATI, OHIO 
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The Pay- Of NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


USE OF FACSIMILE RUBBER STAMP STEPS UP REPLIES 


One of the clever- 
est stunts your Pay- 
Off editor has seen 


CREDIT 


recently is a_ fac- APPROVED 
simile rubber stamp 

used on order cards J. M. B. 
to break down sales 

resistance. It reads: 

“Credit Approved,” followed by the _ initials 


“J.M.B.,”” presumably those of the credit man- 
ager. 

The order form is so arranged that space is 
provided for an impression of this rubber stamp. 
Obviously, it would be too expensive and take 
too much time to hand stamp each form. To 
give the impression a smudgy appearance, an 


A variation of the rubber stamp idea would 
be to have your credit manager actually write, 
“Credit Approved” and sign his initials. Then 
make a zinc of his hand writing and print it in 
blue or green ink to give it the appearance of 
personal approval. 

Another idea to get a greater response from 
direct mail is a facsimile form resembling a 
post office rubber stamp reading “Return Reply 
Requested.” This form, resembling a rubber 
stamp, is printed in red, at an angle, on the 
face of the outgoing envelope. The prospect re- 


ceiving this envelope gets the impression that / 
the contents are very important. This is the j; 
first step in getting the prospect's attention and j 


order. 


actual rubber stamp was made. Then a zinc 


engraving was made from a black ink impres- 
sion of the rubber stamp. By running the zinc 
in purple or red, the actual hand impression 
appearance was simulated. 


RETURN REPLY REQUESTED 


. 


Names Borg-Warner 
Borg-Warner International Cor- 
poration, Chicago, has been named 
to handle the export activities of | 
the Toastmaster products division | 
of McGraw Electric Company, | 
Elgin, Ill. 


Home Permanents 
Threaten Beauty 
Shop Operators 


New YorkK—Beauty shop own- 
ers attending the 26th annual In- 
ternational Beauty Shop Owners 
Convention and exhibition here 
recently frankly admitted that the 


Plans Variety Fair 

A Central Market Variety Store 
Fair, sponsored by the St. Louis 
district of the National Associa- 


| tion of Variety Stores, will be held 


. on aha 
}at the Hotel Statler, May 9-12. wave kits is a serious threat to 


BUYERS...abouf running 


by 


There’s a thing in our plant that we call by 


reputation when it comes to producing circulars, 


ing it to our attention anyway. 
It was a natural for OTPI. We designed and 
folders that click off folds at the rate of 40,000 


sharply lower. 


work lo accent our range. 


Telephone Webster 3200 


FRANK TALKS (No.8) WITH PRINTING 


plant in times like these 


title of —*On-The-Premise-Ingenuity.”’ Because this OTPI is usually 
called into being to serve our customers better (and, where possible, to 
confound our competition) I would like to mention one application. 

You may know, perhaps, that we have somewhat of a national 
inserts on our multi-color equipment. * Often these turn out to be quite 
a folding job. Sometime ago, as a matter of fact, we found that the 
folding department had become the bottleneck that clogged the pro- 


duction flow. Bottlenecks, we knew, were not good. However, that 


didn’t prevent our schedule expeditors and cost accountant from call- 


bottleneck any more and folding costs to our customers have turned 


* Add to this our national reputation for producing big jobs and deluxe color 


I. S. BERLIN PRINTING & LITHOGRAPHING CoO. 
THE MARSHALL-WHITE PRESS 


ee eee ee Tt 


their industry. 

More than 30% of the American 
women who previously had per- 
manents in beauty shops now give 
themselves permanents in 
own homes, one poster proclaimed. 
It added that an additional 20% 
will try a kit soon. 


pensability of the beauty 
were suggested in hundreds of 
displays, among which was a “pro- 
fessional permanent wave in one 
hour for $5.”’ Prices of permanent 
waves in moderate-priced beauty 
parlors today range anywhere 
from $10 to $50, as compared with 


a printing 


~~  e 
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your salon.” 

Makers of home permanent 
waves are known to have faced a 
srowing number of hostile bills in 
state legislatures, and these man- 
ufacturers may band together to 
take cooperative action in defense 
of their products. 


Minnesota Mining Names 


Five Vice-Presidents 


growing use of home permanent | 


their | 


The following executives of the 
Minnesota Mining & Mfg. Com- 
pany, St. Paul, have been elected 
vice-presidents: J. <A. Borden, 
head of the tape division; Bert S. 
Cross, in charge of the Scotchlite 
division; J. C. Duke, head of the 
abrasive division; Arthur E. Eg- 
gert, in charge of the company’s 


| public relations program, and Ivan 


C. Lawrence, director of personnel 


Ways for increasing the indis- | #4™inistration. 


parlor 


In addition, A. G. Bush, vice- 
president in charge of marketing 
and distribution, and R. P. Carl- 
ton, vice-president in charge of 
production and development, were 
elected executive vice-presidents 


Plan Automotive Show 
The 1948 Automotive Service 


bd widely advertised home perma-| Industries show will be held Dec 

I. Ss. Berlin rent wave kits which cost be-|6-10 at Navy Pier, Chicago, spon- 
tween $2 and $3. sored by Motor & Equipment 

Beauty parlors in some cities | Wholesalers Association, Motor & 

the rather terrifying are trying to attract male patrons, Equipment Manufacturers Asso- 
according to a suggestion bulletin, rag acne I gag all a 

which added: “You must SORSSUTS | ond decorations will be Snandled 

your male patrons that you will) py the Automotive Advertisers 


never tell anyone of his trips to} Council. 


folders and package 


built our own special 
an hour. ‘There’s no 


To 


write, wire or 


fore. get vour 


phone now! 


Growing Fast 


OVER 500,000 DAILY CIRCULATION 
OVER 1,500,000 READERS 


Over 500,000 families base their buying on the 
persuasive advertising carried in the 49 daily 
newspapers of the Ohio Select List. This is 
really a big over-the-average income market. 
Fastest growing market in Ohio—over a 30% 
increase in the last eight years. This eager-to- 
buy market also includes most of Ohio farmers 
who are spending more money than ever be- 
share, 


Chicago 7, Ill. 
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: | Shows the Greatest Growth in 
= | Women's Group Field ? 


j 
D / 
/ . 
For the first quarter of 1948, Dell Modern 
— Group circulation averaged 2,756,660, 
a 13.200 over first quarter of 1947, 
aced a 
bills in Modern Screen was 1,130,000, a gain of 
>» Man- 
her to 11.90%; Sereen Stories was 476.6000, 
lefense 
up 6.606; Modern Romances was 1,150,000, 
oe an increase of 17.7%. 
isin During this period, Modern Romances 
Com- hit two successive all-time highs 
elected 
pert. (excluding Canada where printing Te | | ae a, | 
tchlite facilities are being arranged). ee Oe ee ge 
7 Dell total circulation is up 77.8% since 1941. 
pany’s But—advertising is not really bought on Dell eae em 1S e ve. ede since 1941 
van 
‘sonnel the basis of a monthly or even quarterly 
, vice- statement, 
‘keting 
Car!l- 7 
rge of Since 1941, the last pre-war year, 
|, were ° ’ 
idents all three major women’s groups have 
- shown solid circulation growth. 
service . ‘ ‘ 
d Dec Faweett, for 1941, had a circulation of 
Ba sea . 2,609,000; Maefadden was 2,691,000; 
tor & @ 
yp i ; and Dell was 1,645,000. 
andard : 
andles Currently,* Faweett total circulation is 
ecieers up 23.80 since 1941; Maefadden is up 
16.196; and Dell has increased 77.80. 
On newsstand sale, Faweett’s increase 
is 26.806; Macfadden’s, 22.7% ; 
. Dell has gained 138.59. 
; A look at the chart quickly shows that: ° % 
Since 1941, Dell Modern Group's Macfadden total circulation is up 16.1% since 1941. 
circulation growth is greater than that j ier tes newsstand circulation i IS "P 22. 1% siace 194 
of Macfadden and Fawcett combined. | 
*February, 1948—latest available publisher’s estimates for all 3 groups. 
Te tit av net ~ O~ ba iam 
Modern Romances 
‘Yhe wt a ore +4 ‘ 
modern modern screen ) \ 
bt 
00 ¢ Stories ae ~~ modern romances 
Ro | _< by ed 
ames -f 
Se i modern screen 
DELL PUBLISHING COMPANY, INC., 149 MADISON AVENUE, NEW YORK 16,N. Y. < Gf 


A © | screen stories 
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MAXWELL OFFERS 
THIS DOMINANT LOCATION 


Visibility—3/,, mile, head-on. 
Traffic—all pedestrian. 


a | 


Attention Value—!00%,. — = sen 
Coverage—National. cu 
Circulation—1 8,000,000 yearly. 

WRITE TODAY 


Y The R.C Maxwell Co. 


Atlantic City, N. J. 


Northwest Furniture 
Market Set for July 


The Northwest Furniture Mar- 


ket, sponsored by the Northwest 


Furniture Manufacturers’ As- 


| sociation, will be held in Seattle 
| July 19-23. The market, for fur- 


niture buyers and dealers of the 
Northwest and Alaska, will pro- 
vide a complete home furnishings 
show, including appliances and 
| gift wares. 

A new advertising slogan, “First 
with the best, the trend’s North- 
west,” has been adopted by the 
association for use on Northwest- 
manufactured furniture. 


Appoints Wertheim 


The University of Georgia Press 


ing Associates, New York, to 


handle its advertising. 


| has appointed Wertheim Advertis- 


She doesn’t buy merely 
the jars or cans 

or packages of products 

her baby needs 


It’s a picture of a 
healthy, happy baby, growing 
sturdy with the help of sound 
nutrition and intelligent care. 
Millions of mothers are 
guided by baby-care articles 
in McCall’s—articles that di- 
rectly influence theirspending. 


McCall’s unique 
Three-Magazines-In-One 
make-up matches advertising 
to the moods and interests of 
women in more than 3,800,000 
homes. It puts your message 
into the buying picture— 
when that picture is taking form. 


ADVERTISING REALLY MOVES INTO ACTION OFF THE PAGES OF McCALL’S ! 


Radio Gimmick Ups 
Traffic and Sales 
in Dealer's Store 


INDIANAPOLIS — “As a roug} 
guess, traffic must be up severa 
thousand per cent. It gets so 
can’t keep track of the wome; 
who come in every day,” com 
mented Ben Hinshaw, head of a); 
appliance and furniture store her« 


believable jump in store traffic i 
a low-budget radio show which 
combines audience participation 
in quizzes with a local version of 
“The Walking Man.” 

Last December, Mr. Hinshaw 
decided that his store, on Indian- 
apolis’ modest south side, needed 
a sales booster. After consider- 
able thought, he settled on a half- 
hour, once-a-week (Mondays, 


4:30-5 p.m.) show called “Ladies 
Matinee.” 
Format Is Simple 


A 600-seat movie house next to 
the store was used for the pro- 
gram. The format was simple. 


| The audience, admitted by tickets 
'distributed by the dealer, par- 


ticipate in quizzes based on Thor 
Corporation commercials, with 
prizes of small appliances, costume 


jewelry and kitchen ware given 


to winning contestants. 
The gimmick which brought 
success, however, is a “What Am 


1?” quiz, handled from the stage 


by telephone, with veiled clues 
offered each week. The unknown 
object is some item, in full view, 
displayed in the Hinshaw store. 
The typical jackpot, with items 
added weekly, includes a Thor 
Gladiron (contributed by the 
manufacturer), Whiting home 
freezer, Crosley table radio, Ekco- 
ware kitchen utensils, Addison 
spring and mattress and ‘an Ha- 
waiian guitar—with free lessons. 

To be eligible for the “What Am 
1?” quiz, listeners must register at 
‘he store, and the information re- 
quested on the card provides a 
constantly growing file of pros- 
pects, including the types. of 
washer, refrigerator, range and 
electric ironer owned by each reg- 
istrant, with the ages of each ap- 
pliance. 


Overflowed Theater 


The audience grew from week 
to week and_ overflowed the 
theater. As a result, Mr. Hinshaw 
decided to air it over WISH, with 
time costs split between dealer. 
distributor and the Thor Corpora- 
tion. 

To maintain studio and air in- 
terest, the show’s emcee stage 
funniest hat contests, and give 
prizes to the newest mother or th: 
oldest mother, and similar inte 
est building ideas. 

Registration cards come from a 
parts of the city, with a large pe! 
centage of the contestants livi: 
outside the store’s primary mor- 
ket area. Ben Hinshaw hi: 
trouble determining just ho 
much sales have increased. Eve 
day, throngs of women jam hs 
store, examining displayed me’ - 
chandise for clues mentioned ©: 
the “What Am I?” quiz. Th 
sales, he estimates, are up at lea 
50% and sales in general at lea | 
one-third over the pre-Christm 
rush since the show began. 

And just as important, he h 
file drawers full of those pro 
pect cards. 


Mogge-Privett Names 2 


Charles Kuderna, formerly wi' } 


McCann-Erickson, Chicago, h 
been appointed art director ° 
Mogge-Privett, Los Angeles. J. 


Fernandez, formerly with J. Wa - 


ter Thompson, Los Angeles, h 
‘been named production manage 


Responsible for the almost un- 
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ART DIRECTORS CLUB OF CHICAGO 


AWARDS 


p 


au DINNER 


vome) 
com 
ig i COME TO HEAR THE SPEAKERS - COME TO RECEIVE YOUR AWARD OR APPLAUD THE WINNERS 
t un- 
sffic i 
pation RED LACQUER ROOM 
10n ol! 
oo PALMER HOUSE 
1 ( 
_ 
A ual MAY 3rd [7°] $6.50 includes tax and tip 
Ladies 
ext to 
> pro- eA 
imple. ea 
tickets 
par- FRANK LLOYD WRIGHT, who by 1910 
| = had gone out from Chicago to thrill all 
BP cay Europe with his advanced ideas of design 
given and construction...who is recognized 
today as the greatest architect of 
— all time. We of the ADCC have 
stage visited at Taliesin three times since 
clues 1934. We are very proud to have 
a ag him as a friend and our most honored 
store. Honorary Member (since September 
items 1941)...and we welcome him “home”. 
al No subject is announced, but whether he 
home speaks on design, art, or philosophy, 
Ekco- you'll be sorry if you miss it. 
ddison 
n Ha- : 
2SSONs. Gb 
at Am 
xg JOSEPH BINDER, known widely abroad as 
ine @ a leader in graphic contemporary design 
pros- before he left Vienna for America 
alee about 15 years ago. In 1934 many of 
. = the (then 40-some) members of the 
ch ap- ADCC came under his good 
influence when we arranged for 
eal him to come here to conduct 
week Seas i S/ Sass a course in design. Today everyone 
i the iF AS AS: sie ( OG th f INS? is familiar with the Binder posters... 
en i sill ing a u ) pe . but few have heard him tell of his 
deater ANI QOUCU UU approach to problems and of their 
rpora- solutions. We're glad to say he’s 
re «)\ coming from New York to be 
stage 3 a Us with us again. 
lve eal 
oF th: } b 4 | 
_ re % | DINNER RESERVATIONS 
—— 2 | \\ iT Joseph Barcanic, Randolph 2171 
“ving B x AN ig Pp 
mar- | PLT th 
y hi : 
: a 


ADCC appreciate the donation of this page by 


ristm 


* EXHIBITION OF 
| ADVERTISING 


ART INSTITUTE OF CHICAGO, MAY 3 TO 16 ART 


& 
im ps OLLINS, MILLER & HUTCHINGS, INC. / 
ay _ Phicago Photo Engravers ji 
Thr § H 
| ANNUAL 
it leat § 
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THN 
SHY 


This agency is help- 
ing make a good 
many people want to buy products 
7 that once were very shy products. Too 
few knew too little about them. We 
teach shy products to shout well—and 


sell—by shaping their individual 
jf shouts to every market place that must 
ie hear them. 


FRED GARDNER CO., INC. 


Proven Advertising 
202 E. 44th St., N. Y. * MU 7-4626 


|Union Bag Sales Hit 
‘Peak in Ist Quarter 


Sales and earnings of Union | 


Bag & Paper Corporation, New = 

York, were the largest of any) 

quarter in its history during the ~& Ae 
first quarter of 1948, when net = WP OM ae, 


sales were $19,300,000 compared 
with $14,289,575 for the same 
period of 1947. 

Alexander Calder, president and 
_chairman, estimated that net earn- 
ings for the quarter would be $3,- 


ERP’s Hoffman Has Veto 
Power over Export Contracts 


941 in the first quarter of 1947. 


‘Names Robertson 


| Neil G. Robertson, formerly an 


‘art director of Campbell-Mithun, | 
Minneapolis, has joined Manson- 
Gold-Miller Advertising Agency, 
| Minneapolis, in the same capacity. 


pean Recovery Program. 
Despite almost 


of 16 devastated nations, 


By STANLEY E. COHEN, Washington Editor 


WASHINGTON—Studebaker Presi- 
560,000, compared with $2,671,-| dent Paul Hoffman presents a re- 
freshing picture as he moves con- 
fidently ahead setting up machin- | 
ery for the unprecedented Euro-| 


unimaginable 
| difficulties involved in determining | 
and procuring the priority needs | 
Hoff- 


* |must now submit their commer. 
== | cials for periodic FTC scrutiny, 
ls ° . 
| just like the grown up media. Ip 

announcing the beginning of its 
_ | supervision of television commer. 
%— |cials, FTC observed that 200,000 
| Sets are in use, and that 600,000 
| will be procured in 1948. 

a 


* ca 


a: ae PS. 


| 26) to over-rule the House leader- | Commerce Department’s Jay At- 

ship and force action on bills re- kinson shows statistically in the 
pealing the 50-year-old punitive|April survey of Current Busines; 
‘taxes on margarine. The issue that backlogs of demand for con- 
| comes to a vote as a result of a|sumer durables are high despite 
'“discharge petition” rounded up / 1947 production records. He finds 
‘after the agriculture committee|demand for passenger cars re. 
tried to stall the matter for at | duced “little, if any;” finds con- 
‘least another year of “study.” If|siderable pressure for electric re- 
the House votes repeal, chances |frigerators, and good markets for 
are also good in the Senate, where | washing machines and vacuum 
Majority Leader Robert Taft (R.,| cleaners. 


O.) has signaled intention to go| A 


/man’s staff will be very small, | 


drawing on the knowledge and re- along with repeal. ‘ 


is f established : 
sources of established government The leadership also faces a re- 


If you are selling ads to the 
Army, take assurance from a joint 
statement issued by the Army and 


° ed how lo 


agencies. 
Each quarter, 


'tkrough normal 
‘with European importers dealing 
directly with U. S. suppliers. 

In the interest of U. S. taxpay- 
ers who foot the bills, Mr. Hoff- 


tracts. Moreover, Commerce De- 
|partment will be manipulating its 
|export controls so that beneficiary 
|nations are unable to use funds 
‘for non-essentials. 

Not even Mr. Hoffman knows 
| what will be done for ERP na- 
_ tions which are unable to find 
‘supplies, but here again the 
Commerce Department may help. 
| Since there is no provision at this 
time for “priorities,” Mr. Hoffman | 
will probably try to locate scarce) 
items through consultations with | 
|industry advisory committees now 
| being set up by the Commerce} 
| Department, in cooperation with | 
“shortage” industries. 

* ca * 


| Obviously ERP is ‘one of the} 
events of the hour here, but no| 
one—not even the Europeans—| 
watch it more closely than that | 
_peculiar group of professionals 


|who call themselves “Washington 


experts will! 
'“screen” the demands of recipient | 


virtually all ERP buying will be! 
trade channels, 


|man reserves a veto over all con-| 


Air Forces last week, promising 
to continue voluntary enlistments 


‘volt on the long-range Taft-El- 


'lender-Wagner housing bill, ap- 


inations. But except for food /proved by the Senate last week,|regardless of whether Congress 
aren will be purchased by the complete with public housing pro-|acts on selective service. The de- 
Commodity Credit Corporation, | V'5!MS- Aware that the banking| partments state that there will be 


and currency committee headed by 
| Rep. Jesse Wolcott would undoubt- 
| edly pigeonhole any public housing ment program, “as it is desired, in 
| legislation, advocates are already os tr as possible. to 41 off 

‘within 100 signatures of the num- | °°. Ang a4 gr tes 4 
| ber necessary to force a vote, Wol- | @irements on a voluntary basis 


| cott notwithstanding. | during peace time.” 


no curtailment of effort in con- 
nection with the voluntary enlist- 


| Their campaign received strong | 
assistance during the week when 
the Veterans of Foreign Wars 
| asked each House member where 
|he stands on the housing bill dis- 
|charge. “Our 1,600,000 members 
|are asking us for this informa- 
| tion, and we want to be in the 
| position to relay it to them,” VFW 
said. 


ST. PETERSBURG 
is 
FLORIDA’S 
FASTEST GROWING MARKET 


ae * ae 
House postal committee chair- 


man Ed Rees (R., Kan.) wants 


Congress to earmark $50,000 for) 


experiments with a new mail sort- 
ing technique developed by Rem- 
ington Rand. If successful, the 
system, developed as a result of 
investigations being carried on by 
the House committee, would cut 
an estimated $72,000,000 from the 
operating costs of big city post 
offices. 

But it will take more than Rem- 


ABC City Zone Now Over 
= 


Retail Sales $85,634,000 
(Sales Management Survey 1947) 


Cover This Market Completely 
Seven Days a Week with 


The ST. PETERSBURG TIMES 


Present Circulation Over 


ington Rand to lick the postal) 42,000 Daily — 48,915 Sunday 


ee 


public relations counsels.” Aware | 2ficit, the way things are going. | e 
Fi that ERP will involve a certain Pay ottls approved by the Rees Ask Our National Representatives for 
to od proo amount of red tape, these people | 97°UP last week add $250,000,000 Full Information Regarding Coverage, 
We don't want tself is fairly 8° | sense their most lucrative opening to departmental overhead. If| Unage, Cooperation 
t the very name * out of there- since OPA, WPB and War Assets | adopted they would mean a deficit « 
(Ky-), bu to keep your shoes Administration, Properly ex-|0! S0O0000000 Jor Bscat 14° ST. PETERSBURG. FLORIDA 
hat you ought too. | ploited, they expect their alleged The Nati 1 A iati f ° ’ 
‘ d your sales efforts, ps | “inside knowledge” to assure good cidientans tee all of its ane 
es, an ck swamp» living for the next five years off ; : a TIME 
Yes, dcast to the Kentu y % even business men who are anxious to ments working on . Daily Sunday 
E doesn t broa bably doesn’t € ‘close contracts with European| hensive study of television to as- 
WAV Mud Lick pro>* n buyers. sist its members on the problem: Represented By 
‘lls or bottoms. w i at completely a ‘ss To plunge, or not to plunge. The Theis & Simpson Co., Inc. 
hills WAVE is hear ding Area, | Rebel Republicans and Demo-|television book has also caught the| V. J. Obenaver, Jr. in Jacksonville 
hear us. But the Louisville Tra : hs _ 'crats get a chance today (April|eye of the FTC and televisers — 
n lL the 
hiy — han in a 
’ ore bu 
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ma YOU CAN BUY OVER A MILLION | 
MENW/ZTEPROSPECTS FOR 36% LESS 


The Eagle Magazine with 1,052,000 circulation, is 
the fastest growing fraternal publication in its field, 
and the following figures taken from Standard 
Rate and Data show that its rates are the lowest: 


RATES FROM JULY 15, 1947, SRDS 


MAGAZINE MAXIMIL MINIMIL 
Eagle . . 3.74 3.56 
Elks . 5.10 4.84 
Foreign Service 4.42 4.12 
a a ee 7.84 
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Where PRINCES WITH COACHES 
are Commonplace... 


Because MASS DISTRIBUTION 
of automobiles made the 
Cinderella dream come true 


@ Think for a moment about the Cinderella story. 
In other lands a daydream of impoverished 
millions, a wishful way to span the great gulf be- 
tween Prince and Pauper. 
But in America, today, only a “fairy tale,” a 
fantasy of the past, without personal significance. 
No wonder. 


For here, for the first time in history, every girl 
has a reasonable expectation that a Detroit Coach- 
and-Kight will some day stand at her door. 

Just one aspect of the second American Revolu- 
tion, of the new “economic democracy” which 
now makes America unique among the nations of 
the world. 


WAS IT ONLY MASS PRODUCTION ? 


What made possible this uniquely American “‘dis- 
tribution of wealth?” 

The internal combustion engine? All the world 
has it. 

An abundance of raw materials? Every Ameri- 
can car requires 300 such materials from abroad. 

An incredible ingenuity for mass production? 
Soon copied. 


What then? 


Distribution vision—held by countless mer- 
chants, salesmen, advertising men. A vision of 
hard roads over hill and dale: of service stations 
everywhere; of millions of up-and-going, happy 
people. The kind of vision which directs research 


to find the way; which commands machines to do 
the impossible. 


A NEW POWER TURNED ON 


Then—a new social force for such dreamers. 
Compounded of the work of countless unsung 
schoolteachers, training new millions to read; of 
editors with fresh techniques who secure previously 
unheard-of followings. Thus creating facilities for 
Mass Medium Advertising. 

Consider, for example, how one magazine, alone, 
through the development of such editing tech- 
niques has been able to win the interest of 
9,357,277 families—so that it is rightly called 
The American Weekly. 

Consider how advertising, given such a circu- 
lation, penetrates not only into every type of 
American home, but to enough of them in any 
given community to make the mass movement 
and mass demand which make mass production 
possible. 

Consider the relatively low costs at which such 
messages can be de- 
livered .. . as illus- 1948 (Latest Announced Rates) 
trated by the fig- The American Weekly . . $2.14 
uresattherightfor Life... 2... . . 457 
reaching 1,000 
homes with one 
t-color advertising 
page in each of the four leading weekly magazines. 


The Saturday Evening Post 4.03 
Cemeye. . cites s BS 


Is it any wonder that, with this low-cost means 
of communication available, such firms as Chrys- 
ler, Ford, General Motors, Hudson, Nash, Pack- 
ard, Studebaker, and particularly those listed 
under the heading “The Social Register,” have 
been able to spread the products of American 
mass production to so many people? 


The 


Fah Pe 


miracle | 


called America 


The SOCIAL REGISTER of 
AMERICAN BUSINESS 


A Partial List of Important Advertisers in 
The American Weekly During 1947 and 1948 


American Cranberry Exchange 
American Dairy Assn. 


American Home Products Corp. 


American Safety Razor Corp. 
Anheuser-Busch, Inc. 

Armour & Co. 

Aviation Corp. . . Crosley Div. 
Baver & Black 

Bendix Home Appliances, Inc. 
The Best Foods, Inc. 

The Bon Ami Co. 
Book-of-the-Month Club, Inc. 
The Borden Co. 

Bristol-Myers Co. 

Bulova Watch Co. 

Burnham & Morrill Corp. 
California Fruit Growers 
California Packing Corp. 
California Walnut Growers 
Campana Sales Co. 


Chesebrough Mfg. Co., Cons‘d. 


Chrysler Corp. 
Cling Peach Advisory Bd. 
Clorox Chemical Co. 
Colgate-Palmolive-Peet Co. 
The Cream of Wheat Corp. 
The Cudahy Packing Co. 
Doubleday & Co., Inc. 
The Drackett Co. 
Easy Washing Machine Corp. 
Ecko Products Co. 
The Electric Auto-Lite Co. 
Elgin National Watch Co. 
Emerson Drug Co. 
Emerson Radio & Phono. Corp. 
Lady Esther, Ltd. 
Eversharp, Inc. 
Fiction Book Club 
Florida Citrus Commission 
General Electric Co. 
General Foods Corp. 
General Mills, Inc. 
General Motors Corp. 

Buick 

Chevrolet 

Oldsmobile 
Gerber Products Co. 
Gillette Safety Razor Co. 
Goodyear Tire & Rubber Co. 


John Hancock Mutual Life Ins. Co. 


H. J. Heinz Co. 

Hey wood-Wakefield Co. 
Hughes Brushes, Inc. 

Hunt Foods, Inc. 
International Cellucotton Co. 
The Andrew Jergens Co. 
Johnson & Johnson 

S. C. Johnson & Son, Inc. 
Kaiser-Frazer Corp. 

Kellogg Co. 

Kraft Foods Co. 

Jacques Kreisler Mfg. Corp. 


Lambert Pharmacal Co. 

Lamont, Corliss & Co. 

Lever Bros. Co. 

Libby, McNeill & Libby 

Liggett & Myers Tobacco Co. 

Thomas J. Lipton, Inc. 

Mors, Inc. 

The Mennen Co. 

The Mentholatum Co. 

Minnesota Mining & Mfg. Co. 

Minnesota Valley Canning Co. 

Motorola Company 

National Association of 
Margarine Mfrs. 

National Biscuit Co. 

National Pressure Cooker Co. 

Nestle’s Milk Products, Inc. 

Owens-Illinois Glass Co. 

Pabst Sales Co. 

The Parker Pen Co. 

Park & Tilford 

Pepsi-Cola Co. 

Pillsbury Mills, Inc. 

Planters Nut & Chocolate Co. 

Plough Sales Corp. 

Pressed Steel Car Co., Inc. 

Procter & Gamble Co. 

The Quaker Oats Co. 

Ralston Purina Co. 

RKO-Radio Pictures, Inc. 

R. J. Reynolds Tobacco Co. 

Roma Wine Co. 

W. A. Sheaffer Pen Co. 

The Sherwin-Williams Co. 

The Shotwell Mfg. Co. 

The Simoniz Co. 

Simmons Co. 

Smith Brothers 

Socony-Vacuum Oil Co., Inc. 

The Soil-Off Mfg. Co. 

The Sparks-Withington Co. 

E. R. Squibb & Sons 

Sterling Drug, Inc. 

Sunshine Biscuit, Inc. 

Swift & Co. 

Sylvania Electric Products, Inc. 

Thor Corp. 

Tide Water Assoc. Oil Co. 

20th Century-Fox Film Corp. 

Union Pacific Railroad 

United Fruit Co. 

Van Camp Sea Foods Co. 

The Wander Co. 

Wm. R. Warner & Co., Inc. 

L. E. Waterman Co. 

Welsh Co. 

Western Electric Co. 

Westinghouse Electric Corp. 

F. A. Whitney Carriage Co. 

Willys-Overland Motors, Inc. 

William H. Wise & Co., Inc. 

Rudolph Wurlitzer Co. 

W. F. Young, Inc. 


THE 


MERICAN 


Sei \VEEKLY 


“The Nation’s Reading Habit”—A Hearst Publication 


MAIN OFFICE: 63 VESEY STREET, NEW YORK 7, N. Y. 
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Gets Insurance Account 


Gardner Advertising Company, 
New York, has been appointed to 


Taylor, Reed 


handle the advertising of the 
Guardian Life Insurance Com- 
pany of America, New York, 


effective May 1. 


Aggressive Selling 
Sparks Young Unit 
in Tough Field 


By JOHN CRICHTON 
GLENBROOK, CONN.— This is a} 


NOW-—a NEW 
SUPER-EFFICIENT 


story of two young men who made | 
a college dream come true, and in 
10 years ran an initial stake of 
$7,200 into a property worth $1,- | 
500,000. For the Taylor - Reed | 
Corporation is a _ success story, 
and a success accomplished in the 
|face of the roughest competition | 
lin the food field. 

Malcolm P. Taylor and Charles 
| M. D. Reed, respectively chairman 
| of the board and president of the 


DEALERS’ 
© TOP-OF WINDOW SIONS © 
© SPOT WINDOW SIGNS 
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© TRANSPARENCIES 
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4354 W. FIFTH AV., CHICAGO 24, ILL. 
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| corporation, are 37 years old. They | 
were roommates at Phillips Acad- | 
emy, Andover, and subsequently | 
iat Yale. 

They are looking forward to the | 
|15th anniversary of Yale ’33 this | 


summer; it will be the first they’ve 


Taylor says wistfully. 
Began with Cocoa Marsh 
Taylor-Reed products now in- | 
clude Cocoa Marsh, a chocolate 
syrup which they started produc- 
ing in 1939; Tumbo pudding, | 
which went on the market in 
1941; Q-T pie crust mix, which | 
was launched in 1945, and Q-T) 
instant frosting, launched in the 


THE PARTNERS—Here are Charles M. 
P. Taylor, chairman of the board, of Taylor-Reed Corporation. They ran a $7,200 
stake into a $1,500,000 corporation. 


D. Reed (left), president, and Malcolm 


fall of 1947. 
This spread of products means 


principal feature of the Glenbrook 


that T-R has been bucking the/plant (a plate glass window lets | 


giants of the food field—General| |obby visitors watch the lines in 
Foods, Standard Brands, General operation) have made hand op- 
Mills, ‘etc. eration a thing of the past. 


Neither Taylor nor Reed in-| Cocoa Marsh lines move at a 


tended to work for long for anyone | daily rate of 12,000 dozen, Q-T. 


else. From Yale, Charley Reed | packages at 75-90 a minute. Stand- 
went to work for Benton & Bowles, | ing in the new $500,000 plant, 
and Mac Taylor worked for) Malcolm Taylor looked at the 
Smithfield Ham & Products Com-||ines and had only one comment: 
pany, where he became sales |]t doesn’t look like the old days.” 
manager in five years. 
In 1938 they severed their busi- Distributes Bovril 

ness connections, bought the Cocoa; The company has stayed on the 
Marsh formula and a huge 60-| pace by aggressive advertising and 
gallon cooking kettle, rented some | selling tactics, and by picking up 
floor space in the corner of a|new products to manufacture or 


Mamaroneck, N. Y., factory, and | distribute without trepidation. For | 


with total capital of $7,200 dashed | the past three years, T-R has dis- 
into the food field. ‘tributed Bovril, 
|made by Bovril Ltd., and last sum- 
Squtrreted up Lasers /mer agreed to distribute products 
Taylor took over the selling end,| of Horlicks Corporation, Racine, 
Reed supervised production. | Wis. 
“Supervised” is a euphemism; the | 


partners squirreled up the lad-| absorbed the 


16-man 


organization to about 50 men. 
Summing up Taylor-Reed’s mer- 


selves. 
Funds were low when Taylor | 
finally cracked the initial cus-|chandising philosophy, 
tomer, a New Haven dairy, and|Taylor says: “We were always 
the order for 200 dozen jars of| ready to adapt any kind of a 
Cocoa Marsh started them in| stunt that would help us.” In co- 
business. At the end of two years, | operation with United Air Lines, 
the company had 250 dairy cus-| back in the days when T-R was 
tomers. The operation had been|sponsoring “Hop Harrigan,” T-R 
one—the jars were offered a free plane trip, a tour 
filled, labeled and capped by hand,| of New York, and a huge model 
at the rate of 200 dozen a day.|of an airliner to the boy or girl 
Now hand-packing is obsolete; the| who named Harrigan’s plane. 
production lines which are the| At the supermarket convention 


Strike a happy medium! 


PROBLEM: 


how many? Who’ 


SOLUTION: 


How to advertise an American 
product in the Philippines. 


Can U.S. advertisements be used? 
How about native dialects? If so, 


tions? Is circulation guaranteed ? Can 
the provincial, rural areas be cov- 
ered ? How can this rich market with 
unrestricted trade be blanketed ? 


Don’t ask a crystal gazer, sooth- 
sayer or prognosticator. 


STRIKE A HAPPY MEDIUM! The 
Ramon Roces Group of Publica- 


tions. Each one covers particular dia- 
lect sectors, particular trading areas 
—does a specific job. Together they 
provide islandwide coverage with 
a guaranteed readership of over 
2,000,000. Issue One space contract, 
supply U. S. English language mats 
or cuts. Your advertising will appear 
in all leading dialects. Write for 
further information. 


Il handle transla- 


The leading PM Daily Newspaper 

Eight Dialect Weekly Magazines 

The Outstanding English Language 
Magazine 

One schedule, complete coverage 

Communicate with: 


‘Ramow Roces Pusucarions « 


MAN 


{ILA © PHILIPPINES 


Publishers of THE EVENING NEWS * LIWAYWAY « ILANG-ILANG * ALIWAN-DAIGDIG 
PILIPINO KOMIKS * BANNAWAG ° BISAYA-HILIGAYNON * THE WOMAN’S HOME JOURNAL 


a beef extract) 


In Horlicks’ case, T-R simply | 
Horlicks | 
ders, dumped the sugar in them-| sales force, bringing the T-R sales | 


Malcolm | 


in 1946, Taylor-Reed gave away a 
new Dodge—‘we figured it would 
attract lots of attention, consider- 
ing how hard cars were to get... 
and we couldn’t afford the kind 
of entertaining the bigger com- 
panies do.” The car had to be 
|brought up to the ballroom via 
ithe kitchen; only two dishes were 
| broken. 

The advertising philosophy leans 
strongly toward signs and out- 
door. Each person AA talked to 
|in the Glenbrook plant mentioned 
the 35,000,000 persons who will 
go past it in a year on the New 
York, New Haven & Hartford 
Railroad. “We've had a lot of 
letters about the plant already,” 
Taylor exulted. “They think this 
plant speaks well for the quality 
|of the product.” 

One of T-R’s first advertising 
buys was a segment of the Mar- 
|tin Block show. In an effort to 
get distribution, it offered a free 
record (in a tie-up with Davega 
Stores). This promotion brought 
|T-R’s Tumbo puddings into 8,000 
grocery stores within three 
months. 

And the company used a huge 
25 x 150-foot sign on the New 
Haven-Central right-of-way north 
of Manhattan, which it figures is 
seen by 51,000,000 passengers a 
year. 


On Top for a Time 


Not that the company’s life has 
been untroubled. Its competition 
alone guarantees that. During the 
war, for about three years, Cocoa 
Marsh was in the No. 1 sales 
| spot in the chocolate syrup field 
| (“more a production triumph than 
|sales,” Taylor recalls, “since the 
| big problem was getting mate- 


rials’). When Hershey came back 
strong, the company felt the dif- 
ference. 

| Bovril, after lengthy prepara- 
'tions had been made for its pro- 
motion, was hit by supply diffi- 
iculties, by packaging problems 
‘and by the pound-dollars ex- 
| cnange situation. As a_resull, 
| Bovril will probably get very little 
in advertising this year. 

On the other hand, the current 
darling of the company is Q-T 
instant frosting. A pioneer in the 
field, it met quick public accep- 
tance, and such diverse organiz:- 
tions as Kroger Stores and Con- 
|/sumers’ Union have blessed it. 


Foresee Good °48 


The company’s top sales yee! 
was 1946, when its income w2s 
more than $6,000,000. In 1947, 
when chain stores were paring 
their lines, sales were not as good. 
But in 1948, in Taylor’s opinion, 
the company will have a banner 
year. 

Advertising and merchandisi'’ 
plans in Taylor-Reed are cur- 
rently based on market-by-ma'r- 
ket strategy. T-R salesmen are 
told that as soon as they get 60” 
distribution in a market the com- 
|pany will support them with ad- 
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raverusing Age, Aprt 
vertising. 

There are four agencies report- 
ng, directly or indirectly to T-R: 
Ruthrauff & Ryan (Tumbo and 
Cocoa Marsh), Tracy, Kent & Co. 
-_the original agency on the ac- 
ount (Q-T mixes), Leo Burnett 
ompany (Horlicks Corporation) | 
and National Export Advertising 
Agency. 

Yet the company’s over-all ex- | 
penditure probably will not ex-| 
ceed $500,000 this year. 

The frosting mix is currently | 
getting top play. Introduced in| 
November, 1947, it will have na- | 
tional distribution by the end of | 
April. In February it accounted | 
for approximately $200,000. 

In each market, a 900-line ad) 
is used to introduce the product, 
and thereafter small-space is used 
consistently. About 75 news- 
papers are currently scheduled, a 
larger number than for pie crust 
mix or Cocoa Marsh, both in 35 
newspapers. Since their initial 
success with Martin Block, both 
Taylor and Reed like participating 
local shows, and in several mar- | 
kets Q-T is sponsoring a segment) 
of a radio show. | 

Cooperative advertising is also | 
a prominent feature of T-R’s plan, | 
and the company uses a standard | 
5% of net purchase allowance 
for newspaper space, 3% for dis- 
play features. 


‘Never Gotten Sore’ 


In many respects, Taylor and 
Reed are opposites. Taylor is| 
chunky, ebullient and quick on the 
trigger. Reed is tall, slender and | 
quiet. In a slow, deep voice he | 
corrects Taylor’s rapid-fire com- | 
mentary, supplementing or modi- | 
fying it. In a sample conversa-| 
tion, Taylor said happily that | 
“we've never had a quarrel dur-| 


ing the 10 years,” and Reed 
amended it: “Never gotten sore, | 
that is.” 


Although Taylor has supervised 
sales, their joint advertising back- 
grounds have meant cooperative 
supervision of the company’s pro- 
motion. The company has no ad- 
vertising manager; together they 
carry the title of advertising di- 
rector. 

The two men own 63% of the 
common stock of the company, 
with the balance’ distributed 
among friends and relatives. 


Little Formality 

Perhaps because the company 
was founded on the premise that | 
“shooting the works” would be the 
daily order of business, there is a 
surprising lack of formality in the | 
plant. As the 37-year-old chair- | 
man of the board wanders through 
the plant, he calls employes by 
their first names, receives a cheery | 
“Good morning,” in answer. 

In addition to the personal 
touch—not difficult when a com- 
pany has relatively few employes, 
as Taylor-Reed does—the com- 
pany has set up a “multiple man- 
agement” system. 

There are “factory boards” both 
in Kokomo and Glenbrook, a 
Sales-staff board and a “senior 
board” (composed of the com- 
pany’s officers and some depart- 
ment heads). The boards func- 
on like a chain of command, yet 
new ideas are continually being 
‘ed up the line to the senior 
Doard. The factory boards have 
Caught many problems early, and 
recommended solutions before 
‘hey became sore spots. 


Tough and Vigorous Outlook 


Vhile its gross sales may be 
Kshot beside the titanic take 
“l some others, Taylor-Reed has 
eloped a tough and vigorous 
° look on the food merchandis- 
held. Its products are created 
‘2 an atmosphere roughly com- 
‘ing the sterilized cleanliness of 
yo’s with the secrecy of Oak 
ge. The man who gets to see 
processing room, where Q-T 
P! ducts are actually created, 
bDably will stand any kind of 


R 


THEIR PLANT—This is the newest Taylor-Reed plant, as the architect sketched 
it. Planned at $300,000, it cost about $400,000, but the New Haven commuters 
who see it like it so well that Taylor and Reed are reconciled to the inflation. 


/security investigation. 


brash and aggressive because it 
Basically, Taylor-Reed has been | had little to lose and a lot to win. ' 


After the food field went through 
its shakedown in the fall of 1946, 
the general concensus was that 


/'new products had better be put 
/on ice until a more favorable time 


came to introduce them. 

But, while the food field looked 
“frosty for a new frosting,” in 
Taylor’s words, T-R moved in ag- 
gressively. The company intended 
to back its products with solid ad- 
vertising, and it figured that the 
net result of the line-pruning be- 
ing carried on by the chains 
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would be a shot in the arm for 
advertised brands. Taylor believes 
that the defeatism in the food 
field, the hesitance on new prod- 


NEED HUMAN-INTEREST RESEARCH? 


Alexander McQueen serves national ad- 
vertisers with keen human-interest stories 
on their products. Popular, interesting, 
true. 

ALEXANDER McQUEEN 
5222 N. Lakewood, Chicago 40, Il. 
Phone RAV. 9010 


does 20% 


~ 
- 


WHEN YOU’RE SELLING TO TODAY’S 


TOP PROSPECT...THE 


If people with savings are your best prospects, 
be guided by this important fact: Farm fam- 
ilies last year, with less than 20°; of the total 
population, saved more money than the other 
80% of the population! Concentrate your ad- 
vertising where farm wealth is concentrated, 
in the Midwest 8 states. Income per farm in 
this rich area is nearly twice the national 
average. This entire area can be sold as a 
single unit with the locally-edited farm papers 
of the Midwest Farm Paper Unit. All five can 
be bought on a money-saving basis with a 
single purchase order, a single plate. 


THE FARMER + WALLACES’ FARMER and IOWA HOMESTEAD + PRAIRIE FARMER - WISCONSIN AGRICULTURIST and FARMER +- NEBRASKA FARMER 
Midwest offices at: 250 Park Ave., New York « 59 E. Madison St., Chicago - 542 New Center Building, Detroit - Russ Building, San Francisco + 645 S. Flower St., Los Angeles 


FARMER! 


Have you received 
your copy ? 36 pages of vital 


marketing information tells who and where 
your best prospects are. An "audit" of the Midwest form market 
based on U. S. Census Bureau figures. It's new, it's exclusive, get it! 
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_Changes Closing Dates 
F Industrial Equipment News. 
fs published by the Thomas Publish- 
_ eEreErrrcao ———— ing Company, New York, is chang- 
— = cinta ing its closing dates, effective with 


the July, 1948, issue, to the first 
of the preceding month when 


2 delicious gg 
| ee ee proofs for okay are required and 


r; 
j 
(own 
. 


Reo 4 


as the final closing date. 


| Issues Bakers Directory 


|a classified products section and 
|'trade names section, plus three 
|/new ones—technical reference sec- 
|tion, manufacturers catalog sec- 
| tion, and jobbers and distributors 
section, 


G-E Names Mix, Riddle 


BIG SPACE, LITTLE SPACE—This huge 25x! 50-ft. bulletin shows Manhattan-bound commuters the product of Taylor-Reed, and 
on the opposite end of the scale, the company is a prolific user of small space in newspapers, as the 36-line QT frosting copy 
testifies. Tracy, Kent & Co. is T-R's agency for the frostings. 


ucts, is made to order for the am Company. Cuneo Press is now lo- | program director of Station CFAR, 
company with a good product and Cuneo N ee Logan pee in larger quarters at 4812 W. Flin Flon, Man. , 

7 en os Kenneth W. Logan has been | Madi Ss D. Stanley Mix has been named 

the will to merchandise it vigor-| : ;, | Madison St. SS | me f the traini S 

'named manager of the packaging | a | manager o e training program: 

ously. and premium service division of | . ‘Paulman to Lee-Murray and special assignments division ir 

One might expect little senti- Cuneo Press, Chicago. He formerly | CFAR Names McBride __ Lee-Murray Advertising, New the advertising and publicity de- 

ment in a company which has all) was in the special accounts divi-| Douglas McBride, formerly with | York, has been — appointed to|partment of the General Electric 

the earmarks of youth and vigor.|sion of Ekco Products Company ‘Stations CJGX, Yorkton, Sask., | handle the advertising of Paulman Company, Schenectady. George W 

But Taylor-Reed Corporation has|@2d premium merchandise mana- and CKOV, Kelowna, B. C., has |Garment Company, New York. 'N. Riddle has been named manager 
one prized possession, one that | 8¢r and buyer for Eureka Tea | been named sales coordinator and Newspapers will be used. of media relations. 


| to the fifth of the preceding month | 


Bakers’ Heiper, Chicago, has is- f 
|} sued its 1948-49 “Catalog & Buy- [ 
ing Directory.” The book contains } 


was moved with regard and ten- ° 
derness into the new $400,000 
glass-and-concrete plant. 
It is an old, 60-gallon cooking 
kettle, which was bought by two 


= Big MLI. gives you... 


Orr Opens Own Agency; 


Reese, Vickery V.P.s 

W. Wallace Orr has opened his 
own advertising agency, to be 
known as W. Wallace Orr, Inc., 
with offices at 1518 Walnut St., 
Philadelphia; 7 W. Hamilton St., 


Baltimore, and 250 Park Ave., 
New York. Mr. Orr has been with 
N. W. Ayer & Son for the past 


17 years, the last five as vice- 
president and supervisor of service 
in the Philadelphia office. 
Vice-presidents of the new 
agency are T. Hamlin Reese and 
Norman Vickery, who will be lo- 


cated in the Baltimore office. 


Gillette Backs Races 


Gillette Safety Razor Company, 
Boston, through Maxon, Inc., will 
sponsor three feature racing events 
over CBS, radio and television. 
Races to be covered are the Ken- 
tucky Derby, the Preakness and 
Belmont stakes. 


Rapport Joins Dorland 

Howard W. Rapport, formerly 
creative advertising manager of 
Butler Brothers, Chicago, has 
joined the copy and contact staff 
of Dorland, Inc., New York. 


, WY CREATIVE 


PRESSURE-SENSITIVE 


POINT- OF - PURCHASE ADHESIVES 


Your point-of-purchase advertising 
represents a hig investment in time, 
talent and cold cash. Make sure that 
every piece gets up and is seen. Kleen- 
Stik enables you to create more effec- 
tive campaigns — to use full color in 
many store locations — counters, win- 
dows, walls, etc. A small spot on each 
corner or a thin strip down each side 
is all you need. Keeps your poster firmly 
in place—indoors and ovt—vntil re- 
moved. 


Get ut up and Keep u up ! 
ye Snaly poe grubestive, cangeten 

press display in place. Any hard, 
smooth surface. Ke glue . . . no tacks es 
+ « MO messy stickers. 


Every space is o Kleen- 
Stik place! 


Available through any 
printer or lithographer 


KLEEN-STIK PRODUCTS, Inc. 


2611 S. Indiang Ave. Chicago 16 
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Radio PR Film 
Plans Readied 
for NAB Meeting 


NAB 
com- 


WASHINGTON —A_ special 
“All-Radio Presentation” 


45-minute film stressing radio’s| Eugene Thomas, WOR, New York; 


influence as an advertising me- 
dium and molder of public opin- 
ion. 

Full length versions of the film 
|'would be available to stations for 
showings to influential citizens. 
Edited editions would be adapted 


Gordon Gray, WIP, Philadelphia; 
,Leonard Asch, Frequency Modu- 
lation Association; Kenneth Baker, 
director of the NAB research de- 
partment; Will Baltin, Television 
Broadcasters Association; Bond 
Geddes, Radio Manufacturers As- 


mittee is rushing the finishing for use in schools, civic groups, sociation; E. P. H. James, MBS 


touches to plans for an industry- 
wide public relations film, for dis- 
cussion at the annual convention 
in Los Angeles May 17-21. 


A pet project of network of-| 


ficials, the film proposal got board 
approval in February and moved 
rapidly forward under Victor M. 
Ratner, CBS vice-president in 
charge of advertising and sales 
promotion. 

Last week Mr. Ratner com- 
pleted a promotion booklet, 
“Radio is Strangely Silent.’”’” Mem- 
bers will receive copies of this 
prior to the convention, and will 
be asked to vote on a subscription 
plan for financing the film. 

According to present plans, the 
industry would sponsor a 40 to 


|dealers’ conventions and similar 
outlets. 


On NAB Agenda 


In its longer version, the film 
would demonstrate radio’s con- 
tribution to understanding and 
‘thought. Sections describing 
radio’s value as an advertising 
medium would stress the impor- 
‘tance of frequent use and impact. 


The film will be discussed at) 


NAB’s May 17 afternoon session, 
|just prior to the convention’s chief 
litem of business, the proposed 
|Standards of Practice. 

| The all-radio presentation com- 
mittee, which would be respons- 


cludes the following: Mr. Ratner; 


vice-president; Ivor Kenway, ABC 


-vice-president; James Nelson, NBC | 


director of advertising and pro- 
motion; Frank Pellegrin, KSTL, 
St. Louis, and F. E. Spencer, Na- 
tional Association of Radio Sta- 
tion Representatives. 


‘Parker Schedules Gift 
‘Drive for ‘51‘ Pen 

Parker Pen Company, Janes- 
ville, Wis., has prepared a dealer- 
|}aid promotion portfolio containing 
|a May-June assortment of gift 
/promotions for graduations, wed- 
dings, Mother’s Day and other 
occasions. The dealer portfolio 


nS-| will be backed by a campaign|been appointed public relations 
ible for the film production, in-| using The American Weekly, two| director of the Bermuda Trade 
| Development Board, Hamilton. 


|insertions in Life, This Week 


ager of the Bermuda News Bu- 


Magazine and roto sections of 15 
newspapers. 

Parker’s regular advertising in 
general and scholastic magazines 
| will run simultaneously with the 
gift ad drive. J. Walter Thomp- 
son Company, Chicago, is the 
agency. 


Gets Furniture Account 


The Buffalo office of Ellis Ad- 
vertising Company has been ap- 
| pointed to handle the advertising 
|of Kayser Furniture Company, 
Buffalo. 


Belmont to Bothwell 


| Belmont Products Corporation, 
|New York, has named W. Earl 
Bothwell, Inc., New York, to di- 
|rect the advertising of Belquik 10 
| Minute rice, a new packaged rice. 


Appoints Walt Seifert 


Walt Seifert, formerly man- 


reau, Hamilton, Bermuda, has 


se 


— 


ie same giant page size 


torial publications their striking extra selling force 
to class and mass is yours to use in Modern Industry. 
Big MI space invites wider readership—makes read- 
ing and selling easier—supplies the elbow room that 
simplifies the description of your product and its 


competitive merits. 


Modern Industry’s big page area is no accident. 
It carries out our basic editorial policy of Pictorial 
Journalism for Men in Industry. It takes large space 
to do an effective, photo-sequence job. MI uses that 


style to give management the story in clear detail 


. 


for accuracy and understanding of every article. 


od 


AN 


that gives modern pic- 


iM 


"tl 


Advertisers reap bumper harvests from this scien- 
tific editorial advantage over small page size. 
Your advertising in Modern Industry’s generous 


pages reaches the men who count on every level of 


sive readership that can be bought today among 
management men in the 31,500 plants that produce 
89% of American Industry’s entire volume! More 
Area Means Greater Power to Sell More Goods at 


Lower Cost. 


covered for making the most of the giant MI page... 


31 


ANI 
Yams 


! 
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LAND is a_ place 
which does not exist. No, there’s no 
such place as No Manz Land! We 
can look out from our centrally lo- 
cated plant right here in almost the 
middle of our nation and see a broad 
land extending from coast-to-coast 
and from  border-to-border where 
Manz printing services have been used 
to sell merchandise. 


NO MANZ 


Users of fine printed matter in 
nearly every state of the union know 
Manz. A reputation for doing things 
just a little better, a little more 
efficiently, and with a weather eye to 


Management. MI has the most extensive and inten- 


Here are 8 ways that alert advertisers have dis- 


| nomical. 


economy, has a way of seeping into 
the most out of the way places. Con- 
sequently, the daily mails bring to 
Manz inquiries from manufacturers 
and advertisers from all across the 
country, who have a full realization 
that the right kind of engraving, 
printing, and creative services can— 


and will—produce profitable results. 


It is obvious that for companies 
operating on a national basis, there 
is no better point of printing pro- 
duction than Chicago. Zoning, han- 
dling, and general distributing costs 
are, for geographical reasons, held 
to a minimum. Add to those con- 


| veniences the fact that here at Manz 
_is the most complete printing service 


of its kind in the entire United States 
and it becomes clear why so many 
large and small users of printed mat- 
ter from all over the country find 
it entirely convenient and economical 
to employ Manz services. 


Manz knows no distance limits. 


| Wherever you might be, or whatever 


your printing or engraving needs, 
Manz will make it convenient and 
profitable for you to do business here. 


There are several factors that add 
up to making it convenient and eco- 
First, here is a plant fully 


| equipped with finest of modern equip- 


when you run it in MI. USE IT to 


On a Tight Production Budget 


Use a 7 x 10 open-style plate in a big MI page, and it stands 
out with new impact in white space. 


A bleed-page plate prepared for ordinary publications makes 
a perfect non-bleed advertisement in Ml's ample acreage. 


The same % page plate you use in tight formation in ordinary- 
sized publications can be used intact for 2 page in MI! 


1. 


2. 


Run an extra column alongside your regular-size advertisement 


list your distributors, feature 


product applications, illustrate parts or models, offer literature, 
display testimonials or make other effective, productive em- 
ployment of the added space you get in Ml. 


wo 


LET YOUR TREASURER BE YOUR GUIDE ON HOW TO PROFIT BY Mi PAGES 


On a Standard Production Budget 


Use an Ml bleed plate that gives you 90% more space than 
a 7 x 10 page elsewhere! 


Use a non-bleed plate for MI, and you still have 39% more 
area for your message than a 7 x 10 in which to — 


* pack more sales points 

* break down resistance 

* display a wider line of products 
list more applications AND 

* STEP UP YOUR SALES WITH Mi. 


* 


Enlarge your ordinary-sized advertisement for Mi for IMpact. 


It's hard to believe, but a 2-page bleed advertisement in Mi 
is only Ye of a square inch smaller than a 7 x 19, and if you 
want to see how that pays, COMPARE THE SPACE COSTS!!! 


Staff-researched and staff-written for management men whose job is to make 
and market better products at lower cost, featuring Pictorial Journalism. 


Published by Magazines of Industry, Inc., 347 Madison Ave., New York 17, N.Y. 


| bility—and 


ment, from small one color handfeds 
up to huge four and five color be- 
hemoths — both for letterpress and 


| offset printing. 


Manz first built their eighty-two 


_ year old reputation for making fine 


engravings 

stands alone. 
roof 
aim 


that reputation still 
Everything is under 
one standard of quality— 
at economy one responsi- 
the one high desire to 
produce the results Manz customers 
have a right to expect. 


one 
one 


Let a Manz man tell you the story 
of complete mechanical facilities and 
sincere creative Say 
when... 


cooperation, 


Uny Size Sob it 


a Mune Size Job 


MANA 


CORPORATION 
Engravers and Printers 


4043 Ravenswood Ave. 
Chicago 73, Illinois 
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Dodge Names White 


Lloyd J. White has been named 


to direct the new sales oye | 


program of the Dodge division of 
Chrysler Corporation, Detroit. 


Hundreds of 
Letter Services... 


. f he ex- 

ONLY ONE for t 

BUT z° 

about the execu 

pearance 0 
- to signature 

— ry ogg produce is 

£ dividually type- 

1 the way 

ee ar ectric typowr hes, 

with as much “persona 

tion” as you desire. 

YOUR OWN SIGNATURE is 


by our 
then addet J eter 
our 8 
> proseerned, ink. This gt 
ice is exclusive with us 


Chicago. 


WwW. J. REYNOLDS & ».- 
109 N. Dearborn si net 0157 


Plane Trip Saves 
Atlas Supply Co. 
2 to 5 Years’ 


Cuicaco — Atlas Supply Com- 
pany’s foreign marketing plans 
| were advanced “from two to five 
years,” said President F. H. Bed- 
|ford Jr., as the Atlas Sky Mer- 
chant, the company’s spectacular 
flying showroom, returned here 
from 
| the-world flight last week. 
| The plane was originally de- 
|signed to add a touch of show- 
|manship and merchandising finesse 
in presenting the Atlas line of 
aviation tires, batteries and avia- 
tion accessories to American air- 
| beet dealers. 

Christened here in November, 
1946, the converted DC-4 became 


a success almost overnight. In the jn stops at 46 cities over a three-| 


Harper's Magazine drops its hemline with 


the July issue. 


It is going to 81/4,x 11 with a 7x 10 type 


page and three columns 21/4 inches wide. 


This format is popular among general 


monthlies, news weeklies and business 


publications. 


It simplifies production problems, reduces 


its recent 100-day round-| 


| tionals. 


| derful 


luncheon was held by Standard Oil of 


: 


, 


Indiana to honor the crew of the Atlas 


Sky Merchant at the completion of its 100-day around-the-world flight. Allen 
Jackson, former vice-president of Standard Oil Company, smiles his approval. 


/15 midwestern states where Stand- 
ard Oil Company of Indiana acts 
|as the Atlas distributor, more than 
| 200,000 people visited the plane, 


month period. The plane made 
stmilar tours in marketing areas 


of other Standard Oil companies, | of America said last week that 


which own Atlas jointly and dis- 
tribute its products. 


‘The Personal Touch’ 


Convinced that similar success | 
in introducing the company’s avia- | 


tion line could be achieved in for- 
eign markets “if we could meet 
the people personally,” Mr. Bed- 
ford and J. E. Partenheimer, vice- 
president and general manager, 


a? 4 |planned a trip to touch some 45 


cities in 25 countries, and cover 
50,000 miles. 


The plane, a converted Navy 


|transport, had previously been 
with molded plastic, | 


outfitted 
wood and metal display cabinets 
in which the Atlas merchandise 
was arranged. To accommodate 
dealer audiences and to present 


|movies and training material, the 


AND MAGAZINES TOO! | 


Sky Merchant carried 16 lounge- 
type reclining chairs, roll-away 
screen and a movie projector. 
While planning the trip, Mr. 
Bedford reported, “we heard com- 
ments from almost every quarter 
about the growing animosity to- 
ward Americans in foreign coun- 
tries. We heard that in some cases 
it was ‘unsafe’ for American na- 
I am therefore happy to 
say that we were accorded a won- 
reception wherever we 


went. The people were most 


friendly.” 


Optimistic Over Future 


Convinced that personal contact 
is far more satisfactory than cor- 


|respondence, Mr. Bedford was op- 


production costs and provides a more at- 


tractive advertising 


Of course, the real 
unchanged—highly 


format. 


value of Harper's is 
provocative articles 


on current events, prize winning short 
stories, ultimate in literary standards. 


This means we still will attract over 


140,000 of America’s 


top families—top in 


business, top in travel, top in social life 


and top in civic activities. 


Harpers Magazine 


49 East 33rd Street 


New York 16, N. Y. 


‘timistic over merchandising and 


sales prospects overseas. He pre- 
dicted expanding trade, increased 
prosperity and higher living stand- 
ards, provided that the somewhat 
precarious peace can be main- 
tained and that America can 
“properly assist in stabilizing the 
situation in the Indonesia, French 
Indo-China and other’ troubled 
spots.” 

The itinerary for the flight was 
carried off with the same pre- 
cision characteristic of the entire 
trip. The plane arrived on time 
at each of the scheduled stops. 

While the Sky Merchant had 
been equipped primarily to show 
the airport dealers Atlas Supply 
Company’s line, an unusual re- 
sponse from the general public 
was cited as one of the more 
notable events. “At every stop,” 
said Mr. Partenheimer, ‘a steady 
stream of people passed through 
the plane.” 


Ad Managers to Meet 
California Newspaper Advertis- 
ing Managers Association will hold 
its 23rd annual convention June 
11-13 in Santa Monica, Cal. 
Charles Burchett and Wallace 
Kirkes, presidents of the southern 
and northern units of the associa- 
tion, respectively, will preside. 


Report Success 
in PIA’s Drive 
for 2% Discount 


| WasHINcton—Printing Industry 


'commercial printers have been 
successful in regaining or main- 
taining the 2% cash discount for 
paper in 20 of the 45 cities which 
are major printing centers. 

| The 1% rate still prevails in 
|New York (although 51 of the 
|city’s 400 paper merchants now 
/grant 2%), Atlanta, Hartford, 
|Philadelphia, St. Louis, Albany, 
|Cincinnati, Cleveland, Columbus, 
Indianapolis, Louisville, Milwau- 
kee, Portland and Seattle. 


Two Join Alpha 

Estelle Wyler, formerly with 
Chernow Company, has been ap- 
pointed media director of Alpha 
| Advertising Corporation, Brook- 
lyn. Marvin Levy, formerly with 
Levy Advertising, Newark, has 
| been named art director. 


Uses ‘National Grocers’ 
The Hunt Foods story (AA, 
April 5) failed to include National 
Grocers Bulletin, official publica- 
tion of the National Association of 
Retail Grocers, in the list of pub- 
lications being used by Hunt Foods. 


Julian-Kay Names Adair 

Julian-Kay, New York, 
facturer of replaceable collars, has 
appointed Adair & Director, New 
York, as its advertising representa- 
tive. 


manu- | 


Advertising Age, April 26, 1948 


Ad Hopefuls Are 
Ill-Aimed, Badly 
Trained: Evans 


| New YorK—A severe indict- 
_ment of the crop of jobseekers in 
_advertising—and of the colleges 
,} which turn them out—was de- 
| livered to New York University’s 
| advertising class by Van M. Evans, 
|general manager of Deutsch & 
Shea, last week. 

Some 90% of the hopefuls want 
to work in copy and art, Mr. Evans 
reported, with few looking for 
“media, research, merchandising, 


WELCOME HOME—F. H. Bedford Jr., president of Atlas Supply Co. (left) sales promotion, production, traf- 
smiles through his tan as Catherine Wellin of McCann-Erickson pins the welcome | 
home identification badge on H. K. McCann, McCann-Erickson president. The 


| fic, radio, television and the ad- 
'ministrative departments of an 
/agency—where lie the opportuni- 
ities .. ” 

_ “As for account executives and 
contact men,” he estimated that 
“the advertising business has a 
bumper crop good enough to carry 
over for the next decade.” 

_ He noted an AFA research re- 
port showing that of the 524 col- 
‘leges and universities teaching 
'some form of advertising, market- 
ing, retailing and selling, only 41 
/ offer the student adequate cover- 
age in these highly related sub- 
_jects. 

' Mr. Evans commended the Four 
A’s aptitude tests, which he said 
“have steered hundreds of young 
|men and women of indecision to 
the proper channel for full uti- 
lization of their talents.” 


Widely used by Flour 


and Feed Mtrs. for post- 
ing prices. Industrial 
plants use them for work 
schedules, recording 
number of days worked 
without accident, special 
information, etc. Silk- 
screen processed on steel 
or Hardboard 

Advertisement at top may be in two, three 
or more colors, and may occupy any portion 
of sign. All sizes from 12” x 18” up to 48” 
x 72”. Any quantity from 10 to 10,000, Write 
for quotation. Mention size and quantity 
wanted and number of colors to be used on ad. 


BERLEKAMP SIGN CO. 


Dept. 121 Fremont, Ohio 
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a Tuas 1s Acceptance! 


uls want 
ir. Evans 
ting for 
andising, 
on, traf- 
the ad- 

of an 


portuni- On January 7 last, the merger of The United States News and World Report 
ives and 


ted that was announced. 
s has a 


to carry 


The response from the public was immediate—and most significant. 

arch re- 

siete | Subscription circulation (85 per cent of which is obtained direct by mail) 
ng | 

market- 

only 41 

e cover- 


ed sub- operation. Subscribers, old and new, who received their renewal notices dur- 


has now reached an all-time high in the 15-year history of our publishing 


peoptend ing January, February and March have responded more favorably than at 


f . . . + . . 

ee oe any previous time in our publishing experience. 

full uti- } 6 . . . 

Newsstand sales (which represent a bonus in our circulation structure, 


inasmuch as our guarantee is covered more than 100 per cent by identifiable 
subscriptions) are showing substantial gains and now exceed the total pre- 


vious sales of both magazines. This increase is occurring at a time when the 


ERTISEMENT 
His SPACE 


newsstand sales of many magazines are below a year ago. 
Advertising revenue is running more than 10% ahead of the correspond- 


ing period last year. There were only 16 magazines in the country which 


in 1947 published more advertising pages than The United States News. 


two, three 


iny portion 
‘ up to 48” 
),000. Write 
ph nye This is happening because U.S.News & World Report 
co. is a well-rounded magazine appealing to the one class of 
nent, Ohie important readers in America who want each week a 
thorough “spot analysis” of national and international 
‘ affairs from original sources rather than a review of “spot 


news” that has already appeared in the newspapers. 


Here is the class magazine in the field of 
news magazines—read by those who are 


TOPS in buying power, TOPS in responsibility, 
TOP ~ in intelligence, TOPS in influence. 


| U.8.News & World Report 


Circulation Guarantee 300,000 


; U.S. NEWS & WORLD REPORT dt present delivering, since the merger of The 
in its circulation building opera- l nited States News and World Report, a 
tion, does not employ, directly or substantial bonus well in excess of guarantee 
indirectly, any freld-selling sub- 
scription organization or any cher * 
form of door-to-door canvassing. : 
NEW YORK 


STON + PHILADELPHIA + CLEVELAND + DETROIT + CHICAGO + SAN FRANCISCO + LOSANGELES + SEATTLE 


* USEFUL INFORMATION FOR IMPORTANT PEOPLE x 
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The American home furnisher’s business is essentially a day-by-day operation. He’s buy- 


ing daily, selling daily, merchandising and advertising daily. So naturally, keeping posted 
on daily trade developments is of more than casual interest to him. It’s a matter of dollars 
and cents, of bread and butter, of black ink and red. 


RETAILING recognized this need for faster news service when it commenced publication as a 
weekly, rather than as the more usual monthly. It went a big step further when it stepped 
up its issues to twice-weekly. And June 1st marks the exciting climax to the speed-up when 


RETAILING goes daily! 


Just imagine what that means to the home furnishings retailer! Think it over! Where else 
can he get this live business news-and-ideas service? Where else can he learn —in a matter 
of hours, rather than weeks—of news that affects his daily business life? Where else can he 
get this news while it’s still hot— while there’s still time for him to act on it, profit from it? 
Where else? No place! Only RETAILING, in this whole broad land, is geared to gather, edit 


and disseminate home furnishings business news nationally... and doit while it’s still news! 


That’s why, as a twice-weekly, RETAILING has become so important to home furnishings 
retailers. And that’s why, as a daily, it will be indispensable! 


A word to business paper advertisers: 


RETAILING is “must” reading—the No. 1 

business paper —for home furnishings 

retailers all over the nation. And those are 

your prospects and customers. So wouldn’t you say 

that such a medium is made-to-order for 

” OR your advertising messages to them? 

Retailing Daily Let us give you the whole story. 
THE HOME FURNISHINGS NEWSPAPER 
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A FAIRCHILD PUBLICATION * 7 EAST 12th STREET, NEW YORK 3, N. Y. 


Now, more than ever AMERICA'S NO. 1 HOME FURNISHINGS BUSINESS PAPER 


ey % ve a at. SMe Ae Cee £2, . Se a ea Pe Pate ee ee oe). a » i abs vad SS tae ; a aml 
sabes P ee ft Se, be Peat & ] eis eer Se . b Min Ao mee '~ ¥ 7. f ¥ ra: a. > i = & é ‘ oa oe wer 
“ees Ree aig een y “paint ses oe, & WEES oD Le? tae A ROU ites oh, 2 hie as es ot ee Seer “ > Jae © 5 ae ee ¥ a His 9, Pes ae y ‘Re Sgr 
; . a nas ty be ya ad i as 5 as 4 hg el = ei Pi oe | oR hs 28 re “ah eee pee A? edie tr ee y= 2 a ca * 

pe Bi tee Ake ae Cae ogee ‘ tee ae sig. ies oo ee ee eae at . - fie fy % may j a Cae cae ea 

5 em ae ; H 3 % ae ee Pe = So ts 5 See aes. -? Phy , one Sa Me e a es et 

mae 1), % - E ae bed P mea eps oa! ae Pg a Ts Eon a ot pee [ee ee eh se eae: Lite aa i : os oy a : Rio a ioe 

eo - . : oe 3 es =" Ce ite a ike igs se =) ae : : ye gt a ae Naa, aes ai ~ wees Pa or at ie $ 
ae et ee Bee Saar 5 sich eee ee eae ‘ et aes Lean Sate a nea Siz totes eS aie a 
i nS é i a oe ‘ pa Sg Pee ORR en ee a ae ry eee ere : Pa ae oe ‘ sic a -6 tees Oe ae i Per me = 4 , 

Se ae ia ~ gl ala ig ats Re OO Pau is hak ea oe a sk ee ae CC he ee ee i ; ATs Ee ee oa eae ae ~ RES ne ee ee gay ee ee or pe at oe ie eet i a ae aaa 
i? 
ee 
= 

ee iia 
. 
m. 
x, 
- 
ne 
i 
Ba 
Bis 
a 
ye 
oe, 
re 
" 
igre 
eA 
“ 
‘te il 
ne 
:. 
t 
a 
ss 
ae 
1 
ile 
ee t 
f 
Ls 
8 
fo 
et yi 
at 
e 
pe 
eG " 
i ct! 
coat 
, a 
nen 1 pete 
: at a, = : Rae 
Ueda ts bees 
past 
a ay 
eee 
i - i 
daha Bi i ea 
a : a Bi aid ile 
or . ' i ee 
a. Bi a pet 
; ae a 
= é‘ a 
ie i , 
| ss 
Re ia Batty. 
5 sd 
‘ ‘ Benes 
reat é Fa lear 
ie: bese 
eae 
pyle? 
Wes 
By oe 
i aa 
ad ad 
| bee 
ee 
; ae 
a 
j alos 
Kosa iy 
} are 
<= j 
a ae oe 
i 
bey time pepe ire te es i ae 
f ee oe ES SS STS Se Manimum 40 and 7 Demanded by | oa 
Other tesue Aven ator 4% ne 
ey Ne ee eee 2 oe SS! pe 
Se ER RAR oe gy Se te te . en a a nay 
Sy ate Ripa, bas Sas og Se i Reetne Renan x 5 Row : pene! 
nee > ~ Co ewer ere maces ine tno i eae 
own end) Seconten +3 See? 
ae or oe Sere te J er. Se 
= ey 
OR FO wee te ot J =a 
- i a eo % 
ORO ee ee ” 
par Generem oo ounee ih ve a : 
petite tratt ne aod ey 
sane moon catintnany, Sem : c 
L - . a Sono wee Mme a Wee ne 
MMorket Shump NRFA Reports Present Prices $278,692,000 eee ee ae Ae rs 
t a ~~ ee ee ne : 
© cea Sasa. Palme Fogonme Goreme Conte Conte Townes Colemet Bapert | Shewe FP, orca — ee Ee ae - : 
| esd Se Beet Hard Shawing Demy = Fane Mal Reaction Mecdied | Het tongue Duala a? 40) UO” oe oe es i Re”, 
f ood Reve ney Siare Bore ‘ net tet bees ' $6 924 Oe Ramee sng ee a. mace | y z 
H ; ab see es eet ye ' ‘ % 
eam nies? ape ‘ a! eer ree Mt tas 6 tm. te tome owe areas oe erpe satiecne * ; 7 a 
ne baw etme tase tone ~ WANE, eRe TS. em RRr OR op me we vt ardenicisiaasideat Mins hed fe 
Seen th % ae mer oe Se te Ot ge tees Geum erated bn oF eee ere “ “ ie Sa 
oo on Shot Se em ee deere Cok me Code amet wy » ] eet. 
SS oe as ewe Sees Catt ot Gammeee ee temeaemns on" matemms A FF Se oo : Bees. 
2 te A + Semen A atin Comme tam Gave a eS SO ee ee ee 
illite a Ne Ry Ag a S-Ni i: 
* " Pe eens een * i, en « } om 
— en soeueeie emacs oe 5. : 
— Papen a = ee i 
seas 
. eee 
bags! 
ae 
* ie 
ae 
ae 
3 ae 
PO a 
. 
Bie. 
ee a 
‘ae 
‘arian 
ia 
patos a 
Wao 
Fe 
cee 
Sn 
i chabsia. 
eee 
. 4 
Bit 
| ate 
= ] fe ; 
- = — — = - " , =o _ ; 
ere Coe ke tetas, eine ae ae ol pa Ves Die eo $ baltic A sedi Ged Shy es SAS LS Le Ma ema rE un Riera She es ashe Spat iia aa ee, ee ed a 59 est Nae ee Bans ett i 3 1 A uate et 2 eee ee len Per er tien j AE eT ge Bs ee ED ae Oe ae a 


36 


ANPA Recognizes 
804 Ad Agencies 


New York —Since May, 1947, 
the number of advertising agen- 
cies recognized by the American 
Newspaper Publishers Associa- 
tion has increased by 62, to the 
record total of 804, the advertising 
agency committee headed by 
Harry L. Hawkins, Philadelphia 
Bulletin, told the annual meeting 
of the ANPA here last week. 

With 16 removals during the) 
year because of mergers, discon- 
tinuances and other reasons, the 
present list contains 78 new 
names. Eleven applications were 
carried over from the previous 
year and 119 new ones were re- 
ceived during the year. Thus, of 
these 130, nearly two-thirds were 
granted recognition. Sixteen with- 
drew applications; 25 applications 
were placed in suspense; five were 
refused recognition; two tabled 
for future consideration, and four | 
are in process. 

An agency is added to the 


| 


“MAMA'S 
BANK 
ACCOUNT" 


—<——— —J) 


through 
PARENTS’ MAGAZINE! 


When Kathryn Forbes wrote 
“Mama's Bank Account”, later staged 
on Broadway as “| Remember 
Mama”, her title selection brought 
to light a great truth—Mama is finan- 
cial center of the entire family. 

That's why national adver- | 
tisers have come to realize that | 
when they sell the motherthrough 
Parents’ Magazine, they sell to 
every member of the family! 

Today, more than 1,150,000 | 
mothers in young families with chil- 
dren receive Parents’ Magazine each 
month. This vast audience spends 
each year more than FOUR BILLION 
DOLLARS for virtually every com- 
modity and every service. 

Parents’ Magazine leads | 
ALL magazines in percent of | 
readers with annual incomes | 
$2,000-$4,999! Parents’ Maga- 
zine leads ALL Women’s Service 
magazines in percent of readers 
with incomes $3,000 - $4,999! 

Every Mama recognizes Par- 
ents’ Magazine as THE authority on 
family living. YOU, as a Parents’ 
Magazine advertiser, can share in 
this position of influence in families | 
with children, your best customers. — 


More than 1,150,000 circulation 
PARENTS’ MAGAZINE | 


52 Vanderbilt Ave., N. Y. 17 | 


————] Atlante 
7 ° j 
PAREN WAGUINE Boston 
ESS Chicago 
|| Los Angeles — 


San Francisco 


eo 
pe 


ANPA list, Mr. Hawkins ex- 
plained, when it demonstrates that 
it is “a bona fide advertising 
agency, functioning as an inde- 
pendent contractor; its principals 
are of good reputation, with ad- 
vertising experience and ability; 
financial condition satisfactory; 
business methods proper and pay- 
ment prompt”; places sufficient 
volume at distant points “to lead 
the committee to believe a fair 
portion of the membership may 


/need information concerning it”; 


and deals with newspapers “under 
standard conditions and uses the 
standard contract and order 
forms.” 


Show Interest in Credit 


Minimum agency working cap- 
ital required by the ANPA is 


| $5,000 for those in cities of less|in California, 46 in Ohio, and 35|news program has been a K-F 
than 500,000 population; $10,000,| in Massachusetts. The bulk of the|sponsored broadcast for the past 
more than 500,000 population; and | 


$20,000 in New York City. 
“Advertising agencies are show- 


ing today,” the committee re- 
ported, “a greater interest in 
credit insurance and in other 


methods of preventing losses.” 
The committee cited the forma- 
tion in New York of an advertis- 
ing agency section of the National 
Association of Credit Men, “which 
plans ... to keep abreast of the 
changing conditions.” 

Only one ANPA - recognized 
agency failed in the last year, and 
this had been recognized for less 
than a year. 

Of the 804 recognized agencies, 
227 are in New York state, 112 
in Illinois, 54 in Pennsylvania, 50 


last year’s 119 applications have 
come from: New York, 24; Ohio, | 
13; Illinois, 12; California, 9; Wis- | 
consin, 6, and Missouri and Penn-| 
sylvania, five each. 
Kaiser-Frazer 
Intensifies Spots | 


Kaiser-Frazer Corporation, Wil- 
low Run, which has dropped its 
high-rating television show and 
will discontinue the “Newscope” 
on Mutual after May 4, is divert- 
ing these savings to an intensified 
spot radio campaign. 

The automobile manufacturer 
started using outdoor promotion 
in April and has added 1,000 
weekly newspapers to its regular 
list of newspapers. The Mutual 


irun on DuMont 


dvertising Age, Apri : 


six months and the telecast, 
“Amateur Hour,” had a 13 weeks 
before being 
dropped. Swaney, Drake & Be. 
ment, Chicago, is the agency. 


Promotes New Pen 


L. E. Waterman Company, 
Montreal, is promoting its new 
Taperite pen, the Crusader, in 
Canadian newspapers, magazines 
and weekend rotogravure section. 
McKim Advertising, Montreal, is 
the agency. 


Increases Ad Rates 


Effective with the August, 1948. 
issue, Breeders’ Gazette, Spencer. 
Ind., will increase its basic page 
rate from $787.50 to $900, based 
on a circulation of 210,000. 


NOWrA SOUTH 
Wr-F8e WALL 


NATIONAL EDITION BECOMES THE C 


EASTERN, PACIFIC COAST AND SOUTHWEST EDITIONS 


The Wall Street Journal will now be published daily in three cities—New York, San 
Francisco and Dallas (x )—for fast coast-to-coast distribution. Also regional mailings will 
be made following air-freight delivery from Chicago, Detroit, Cincinnati, St. Louis, Denver, 
Portland, San Diego and Seattle (*). More than 80% of The Wall Street Journal subscribers 


ce igre Sb 9 inate 


will receive first day delivery. 


THE WALL STREET 
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Retailers Report 
Reliance on Ad, 
Promotion Aids 


‘ Y AY 4 DT ‘ 


New YorK—More than 29% of 
‘he retailers answering a dealer 
id survey recently completed by 
the Retail Advertising Agency 
nere said that they are directly 
nfluenced in their buying of mer- 
‘handise by the availability or the 
lack of availability of manufac- 
turers’ advertising aids. 

Of those replying to the ques- 
tionnaire, 73% prefer to receive 
manufacturers’ advertising mats 
more than any other type of pro- 
motional aid. More than 71% are 
much more likely to advertise spe- 
cifie items if the manufacturer 


furnishes an advertising mat or 
'art production for that purpose. 
_ The survey bears out findings 
_of a similar survey conducted over 
|a year ago pointing up continued 
_and increasing need of dealer co- 
|operation in retail sales promo- 
tion, the agency declares. 


Gets Paint Account 


| Lincoln Products Company, 
| Brooklyn, maker of Nu-Kote auto 
|paint enamel, has appointed the 
|Furman Company, New York, to 
handle its advertising. 


Joins Funt-Golding 

Seth Tobias, formerly an ac- 
count executive of H. W. Fairfax 
Advertising Agency, has joined 
Funt-Golding, New York, in the 
| same capacity. 


Ford Ad Scores 
First in ‘N.E. 


| 


f 
‘Homestead’ Study 
New York — An advertisement 
| by Dearborn Motor Corporation, 
| which sells Ford tractors, on the 
|back cover of the New England 
Homestead, won top readership 
honors in the Nov. 8 issue of the 
farm paper, according to the fifth 
survey in the Continuing Study of 
Farm Publications by the Adver- 
tising Research Foundation. 

Seventy-seven per cent of the 
men and 45% of the women noted 
the ad, which contained six photo- 
graphs. 

Results of this survey, printed 
in a 74-page report, are being dis- 


\tributed to more than 4,000 ad- 
| vertiser, agency and publisher ex- 
| ecutives. 

| The study reports that the pub- 
‘lication had 430,000 persons 12 
years of age and over among its 
subscriber families. Males totaled 
218,000 and females 212,000. 


IH Ad Places Second 
One or more general display ad- 


the men and 79% of the women. 
The issue’s livestock advertising 
interested 14% more men than 
women. 

Interviews for the survey of 
New England Homestead were) 
conducted six to 13 days after the 
Nov. 8 publication date in 19 coun- 
ties of the six New England states. 


The field survey and tabulations | 


H]WEST EDITION 
STREET JOURNAL 


of 


San 
vill 
ver, 
ers 
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HE new Southwest Edition of The 
Wall Street Journal starts publi- 
cation in Dallas, Texas, on May 3rd. 

You can be sure of this new edition, 
because its formula has been tried and 
proved. 

It will serve the great Southwest 
with first-day delivery—bring complete 
reporting and interpretation of both 
national and regional business news to 
912 thriving, growing states. 

This is a vital area. It includes 15% 
of our buying power—17% of our pop- 
ulation—13% of our national income. 


Penetration into this area with a 
regional edition will give The Wall 
Street Journal even greater national 
coverage of large and small business 
and industry. 


This only national business daily, 
with over 125,000 circulation—repre- 
sented in practically every county in the 
United States—will now deliver even 
more decision-makers than ever, 


If you advertise to business and 
industry, The Wall Street Journal 
should certainly head your list. 


PROVED BEST FOR BUSINESS — 
THE WALL STREET JOURNAL NOW BRINGS 
THE COUNTRY’S FASTEST GROWING SECTION IT’S OWN EDITION 


For the regional business or distributor, this new edition offers selective, economical, 
one-publication-coverage of the industrial buying power of the Southwest. 


For banks, investment and brokerage firms, it provides sure contact with the most 


logical corporate and individual prospects. 


For quality goods advertising and better retail stores, it assures a concentrated audi- 
ence of cosmopolitan people who consistently buy the best of everything. 


For the national advertiser, it delivers intensive regional penetration of a rich and 


growing business market. 


Delivers More Decision-Makers 


Per Dollar 


i'the men and 43% of the women. 


vertisements were read by 94% of | 


| zines. 


Plugs Austin Cars 


medels. 


were made by the Psychological 
Corporation, New York. 

A Page 5 black-and-white In- 
ternational Harvester Company ad 
placed second with both men and 
women. It was read by 76% of 


‘Parents’ ‘ Promotes 


Green and Tucker 


Mrs. Betty Green, fashion editor 
of Calling All Girls, New York, 
under the name of Nancy Pepper, 
has been appointed fashion direc- 
tor of all Parents’ Institute maga- 


Mrs. Beryl Tucker, for the past 
two years associate fashion editor 
of Parents’ Magazine, has been ap- 
pointed fashion editor. 


McGuire Advertising, Windsor, 
Ont., is directing a nationwide 
campaign in Canada for the Austin 
Motor Company (Canada), Mont- 
real. Promotion features both the 
low-priced and more expensive 


View 


{ MAGAZINE 


It’s Good Business to 
Sell the VIP’s* 


*G. Il. slang for Very 
Important People 


Foreign Service readers are VIP's 
in any sales program. Most of them 
are younger family men,* and re- 
spected leaders in their communi- 
ties. Sell the VIP’s and you sell a 
representative group of average 
American families —- the greatest 
mass consumer market. And that’s 
not all! You get a bonus—because 
a VIP’s friends and acquaintances 
respect his judgment and tend to 
“follow the leader” in making pur- 
chases. Sell those 1,300,000 VIP's by 
advertising your product in Foreign 
Service. 


* Daniel Starch Survey 194) 


Published by 


VETERANS OF FOREIGN WARS 
jo OF THE U.S. 
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Robinson Predicts 
Added Emphasis 


on Labor Consent 


CHANDLER, Ariz.—“‘We must op- 
erate now and in the future by 
what we might call the technique 
of engineering consent,” Dr. 
Claude Robinson, head of Opinion 
Research, Princeton, N. J., told 
National Association of Manufac- 
turers industrial relations meeting 
here recently. 


In a talk titled, “The Next 10 
Years in Employe Relations,” Dr. | 


Robinson declared, ‘“‘We must and 
will recognize the fact that em- 


ployes seek spiritual as well as) 


economic satisfactions from their | 
jobs.” 

“Industrial relations,” he said, | 
“will inevitably pay much more | 
attention to the problem of com 
munication .. . ‘two-way’ com-| 
munication, for processes must al-| 
ways be visualized in terms of a) 


flow of ideas from employes to| 


Do you give your 


"TOP SALESMAN” 


SALES SUPPORT? 


4 ne. as 
m = 
4 


Your answer to rea/ sales sup- 
port for your No. 1 salesman— 
the Main Street grocer—is the 
HOMETOWN WEEKLY! 
It’s the best “target-in’"’ media- 
advertising you can buy! Small 
town and rural Americans, the 
larger half of the nation’s popu- 
lation, read their weekly paper 
with a readership intensity that 
rates 70-80-90%. Survey proved! 


Get “Preferred Position” for 
your brands on those miles of 
Main Street grocery shelves by 
advertising them in HOME- 
TOWN WEEKLIES! 


Us Etisy a8 WAS./ 


Give really effective support to 
your distributors and salesmen. 
Your ad dollars will bring back 
greater profits spent in this 
enormous market where Mrs. 
Farmer and Mrs. Hometowner 
make the nation’s largest aver- 
age food purchase. It’s easy to 
do it .. . the NAS way. Reach § 
or 5000 weeklies with just one 
contract, one bill, one 
check. Write today for 
full details.” 


The new National News- 
paper Directory is just 
off the press. Write 

for your copy! 


NEWSPAPER— 
ADVERTISING 
SERVICE, Inc. 
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employers as well as the other 
way around.” He predicted that 
there may be minor alterations in 


even “among the most militant;also endorsed sending annual re- 
unions there are about 50% of the|ports and letters to employes, 
workers who say they are very| plant meetings, and opinion can- 
the Taft-Hartley Act “as our ex-/| well satisfied with their jobs, and|vasses to get employe reaction. 
perience grows, but there are/so there is a great reservoir of a 


likely not to be major alterations.” good will among the employe | ° > 
Dr. Robinson endorsed company; _L. E. Mason Company, Hyde 
Discussing communication, Dr. | publications (“75% of employes| Park, Mass., has named Hirshon- 
Robinson declared that, far from|say that the money used by the| Garfield, Boston, to handle the 
being hostile to management, most | company in putting out these plant _ — 7 Sateen & 
workers “would like to be given| publications is well spent and 75- | group, which includes ee cma 
an opportunity to collaborate and | 90% say you can believe what you | baby ‘shoes, fruit juicers, coaster- 
cooperate with management,” and! read in plant publications”). He ash-trays and other items. 
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To Honig-Cooper 

Wesix Electric Heater Com 
pany, San Francisco, has name 
Honig - Cooper Company, Sa 
Francisco, to direct the advertis 


| ing of its air heaters. 


Appoints George Green 
George L. Green, formerly wit! 
American Locomotive Compan, 
has been placed in charge of mis 
cellaneous sales of Pullman. 
Standard Car Mfg. Company, wit! 
headquarters in Chicago. 


}- 


N EAR the top of an old hollow tree, the woodpecker hammers out his message 


... tap, tap, tapping the rhythm... until he gets a reply. 


In the same way the successful advertiser keeps tap, tap, tapping at his market... 


hammering away with one ad after another. 


That’s the big advantage of Collier’s. The same amount of money can place more 


sales messages in Collier’s than in either of the other ‘‘Big 3’’ weeklies. 


lies 
ou can buy oat" 


More 


in Collier's 
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Miller Joins K&E To Rose-Martin 70,000,000 Moved 


Don C. Miller, formerly with Rose-Martin, Inc., has _ been' 


, 194e 


Com Cam p _ - 
pbell-Ewald Company, De-|named to direct the advertising of 

-~ troit, and the Packard Motor Car/J. S. Staedtler, manufacturer of Home in 7 Years, 
, 9a! Company, has joined Kenyon &|Mars-Lumograph and other pen- 
vertis Eckhardt, Detroit, as marchtindin- | eit. Business papers and direct Census Reports 

ing manager on the Lincoln-Mer- | mail will be used. WASHINGTON — Nearly half the 

cury account. | —— — residents of the United States are 
en a re an Wurtzebach Joins Y&R no longer where they were when 
, wit! Gates-Bourgeois Moves | Edward ©. Wortsebech. for- the 1940 population census was 
gor Gates-Bourgeois Advertising| merly media director of Carter,|#ken, Census Bureau estimated 
1 mis Agency, Cleveland, has moved to Jones & Taylor, South Bend, Ind., /@St week. at 
“ord larger quarters at 3030 Euclid has joined the media department [I a report on studies made in 


39 


| proximately 70,000,000 persons; About 7,500,000 persons who 


had moved from the houses where lived on farms in 1940 had given 
they lived on April 1, 1940. Of up their farm residence by 1947. 
these, 25,000,000 changed their | This was partially offset by a shift 
county of residence, and were! of 4,300,000 to farms, leaving a 
therefore classified as migrants. net loss of 3,200,000. 

This migrant population repre- The publication, Series P-20, No. 
sented 21% of the total population, 14, reports highest mobility among 
compared with 13% classified as professional and semi-professional 
“migrant” between 1935 and 1940. workers, both male and female. 

The West showed a net gain of oe 


2,000,000 as a result of the migra- 
tions, while the South had a loss Nelson Names Powell 


Ave. . of Young & Rubicam, Chicago. April, 1947, the bureau said ap-/|of 1,500,000 persons. Douglas Powell, formerly vice- 


president of the Joseph R. Gerber 


\ sata artes a one mae NS Reo i Mag Big eM cT 2 


Company, Portland, Ore., has been 
named a vice-president and part- 
ner in the Carvel Nelson Adver- 
tising Agency, Portland. Mr. 
Powell has been a vice-president 
of the Gerber agency for the past 
16 years. 


Names Moser & Cotins 


Marshall, Meadows & Stewart, 
Auburn, N. Y., has appointed 
Moser & Cotins, Utica, to handle 
advertising for Casual Classics 
shoes for women. 


(Advertisement) 


What Should 
You Spend on 
Advertising 
fo Business? 


By Fred Barrett, 
Media Director, 

Batten, Barton, Durstine 
& Osborn, Inc. 


Some men ask their wives. 
Sometimes it’s a matter of office 
politics. Usually the boss just lays 
down the law. But seldom is a 
business-magazine advertising 
budget determined by the function 
of the advertising itself. 


Stop and think now. Do you 
feel that squeeze between rising 
sales costs and the stiff customer 
resistance to higher prices? Do 
;}you need a sales-and-advertising 
| program which will cut your total 
| sales cost? 
| Suppose your advertising in 
‘business magazines was planned 
| as part of your total sales pro- 
|gram. Suppose certain tasks were 
| assigned to the business magazines 
|in order to lighten the burden of 
‘your salesmen. This approach 
|could actually cut your total sales 
|cost by plenty of per cent. 


So consider the advantages of 
/the mass advertising now possible 
|in general business magazines. To 
/arouse initiative from your cus- 
|tomers. To ferret out good pros- 
pects which your salesmen can’t 
| find. 
| With a modest budget you can 
| blanket the entire American busi- 
ness community. Over one million 
sales messages each month of the 
‘year. to help your salesmen do 
their job more efficiently. 


After you think this over, you’ll 
| want to see to it that your busi- 
|ness advertising budget is no 
| longer approached lightly or in an 
arbitrary manner. Keep your sales 
| objective in mind and then you’ll 
know how much to spend for ad- 
vertising to business men. 

+. * * 

This column is sponsored by 
Nation’s Business to promote the 
| use of a “mass technique” in sell- 
ing the business market of 
| America. 

Four leading general business 
| magazines offer you in 1948 a com- 

bined circulation of 1,285,000 ex- 
'ecutive subscribers, over 15 mil- 
lion pages a year on 12-13 time 
| schedule. The combined rate for 
/a black-and-white page in all four 

papers is only about $9,875. 
Guaranteed Circulation B&W Page 
Nation’s Business. ..575,000 $3,000 


| U. S. News— 
World Report ...300,000 2,400 
ae 235,000 2,900 
Business Week ....175,000 1,575 


We'll be glad to give you case 
histories of advertisers who have 
found such “mass” selling profit- 
able. Nation’s Business, Washing- 
‘ton, D. C. 
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rmed By The Judges: 


“THE MOST COMPREHENSIVE, CO 
AND PAINSTAKING BOOK OF ITS 
--AND ACCORDINGLY THE MOST 


New York has never seen such a vast, 
comprehensive coverage of sales oppor- 
tunities, offering fullest exploitation of the 
world's top market. Fieldmen devoted 
8,500 working hours, walked over 300,000 
blocks to bring you complete marketing 
data on almost every product in. . . 


% 904 SHOPPING CENTERS 

% 402 SUBURBAN COMMUNITIES 
% 145,715 RETAIL OUTLETS 

% 168 SALES DIVISIONS 
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FREE ®: 
BANKADS bank 
advertising service. Every 
ad illustrated with timely 
eye-catching photo. Com- 
plete with copy and type 
setups in mat form. 
Write for FREE Proof- 
book No. 203. No obliga- 
tions. EYE*CATCHERS, 
10 East 38th St., New 
York 16, NY. 
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‘Appoints Williams | F. A. Palmer Heads New 


Langdon P. Williams has been Rural Radio Company 
appointed director of public rela- 
tions of the Society of the Plastic representative 
Industry, New York. He has been | : 
conducting his own business in exclusively. 
public relations, advertising and| Fred A. Palmer, president, said 
publicity in New York City. that the company is the first to 


. 


A 


AN THE 


THE BOWLER’S MAGAZINE 


_ Write for our latest rate card today m4 P 


of radio stations. Robert L. Burns, 
formerly commercial manager of 
Station WJLS, Beckley, W. Va., 
will manage the company’s Chi- 
cago office at 58 E. Washington 
St., and John Davis, formerly 
commercial manager of Station 
WRPD, Worthington, O., will man- 
age the New York office, 23 E. 
| 45th St. 


I 


1-3 POCKET Cueng Time 


Over 37,000 circulation, in- 
cluding 25,000 league and 2515 
city association officials. The only 
magazine with 100% coverage of ies 
5336 certified Bowling establishments. 

2 Bowling market, wide open after 

four years, produces $29! ,000,- 

100 annually—three times as much 

as pro baseball. 


| CBS Names Oppenheim 


Charles Oppenheim, formerly 
| director of promotion activities 
|for WINS, New York, has been 
|named assistant to Neal Hatha- 
way, manager of the CBS program 
promotion division of the adver- 
| tising and sales promotion depart- 
ment. 


Official Publication of 
AMERICAN BOWLING CONGRESS 
2200 NORTH THIRD STREET 
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Rural Radio Company, station 
has been formed 
|to represent rural radio stations 


devote itself entirely to this field. | 
He formerly was a radio consult-| 
ant on management and operation | 


dvertising Age, Aprt : 
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You Ought to Know . i te 


Cranston Williams 


lll aa Mit Mii Mi Mi Mi ti ti ti, ti ti ty a, a ti et th, at. th, i a) ah th ah a ih ah a i i i i i 


“The trouble is,” said Cranston | newsprint turned out to be one of 
Williams, running stubby fingers /|the first casualties of World War 
_through his iron-gray hair, “that|II, and the mill—located at Lu'- 
I've never been in this job in a|kin, Tex.—started producing 
| ‘normal’ year.” newsprint in 1939. 
| The general manager of the! So, in the spring of 1939, Wil- 
| American News-/|liams had had newspaper expe- 
paper Publish- | rience, five years of close contact 
ers Association! with the legislative mill in Wash- 
looked from his|ington, and 14 years with a re- 
dark-paneled of-|gional newspaper publishers 
fice at the rain|group. He then joined ANPA. 
slanting down); The American Newspaper Pub- 
into mid-town|lishers Association is an associa- 
New York. “I|tion with many ramifications. As 
came here in/the organization of the group 
1939, on July 1.) most closely concerned with free- 
That September|dom of the press, it keeps close 
World War I |tab on any governmental activi- 
started, and from | ties which threaten its heritage: 
‘there on—for the past nine years | as the representative of a major 
—the business has been abnormal. | advertising medium, ANPA rec- 
In nine years I haven’t led a nor-|ognizes agencies, and the initial 
mal existence.” obstacle facing each new agency 

But in those nine years, the|is its application for ANPA recog- 
membership of the ANPA grew/nition; as the representative of 
from 570 to 809 newspapers, and|business, it needs  selling—and 
its members now represent 88%|ANPA’s Bureau of Advertising 
of the daily, 94% of the total Sun-| (loosely liaisoned by an interlock- 
day circulation of the 1,750 dailies|ing directorate of committees) 
in the U. S. undertakes the job of selling 

“There is no limit to the amount newspapers as a medium; as the 
of good that a man can do,” his|legislative arm of the newspaper 
father once told young Cranston, | publishing business, ANPA has to 
“if he doesn’t care who gets the fight the battles of legislation, the 
credit.” This was, and is, a car-|bills which will adversely affect 


Cranston Williams 


PICK-UP and delivery service is 


highly im- 


portant at P& A. Type forms, engravings, and 


customers’ orders must be called for 


punctually 


while plate and mat material for printers and 
newspapers must be ‘‘on the way’”’ immediately 


upon completion. 


P & A drivers have been with us for years. They 
know the short cuts, the dispatch rooms, and 
all corridors that by-pass reception rooms to 


production departments. 


Supplementing, is the messenger service through- 
out buildings where there is a concentration of 
accounts. Twice, daily, Herbie, a young lad with 
nine smiles to one grumble, makes his rounds. 


P&A pick-up and delivery service, fast, 
thorough, is well respected by all customers. 


PARTRIDGE & ANDERSON COMPANY 


ELECTROTYPERS + NICKELTYPERS + MATRICE MAKERS + STEREOTYPERS 
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712 FEDERAL ST., CHICAGO 5, ILLINOIS 
TELEPHONE: 


HARRISON 3732 


dinal principle with ANPA’s gen- 
eral manager: ANPA’s bulletins 
are terse and factual, the work of 
the association is reported in al- 
most skeletal terms, without orna- 
mentation. The triumphs ANPA 


may have scored legislatively, or | 


the barriers it may have im- 
posed to unfavorable legislation, 
or the successes it may have 
achieved in acting for the news- 
papers it represents, get the same 
concise and unspectacular treat- 
ment. 

Cranston Williams was born 
into the newspaper business. His 
father, James Cranston Williams, 
was one of the founders of the 
Herald, Augusta, Ga., and Crans- 
ton was born in Augusta July 28, 
1895. 

His father moved to Greens- 
boro, Ga., and Cranston learned 
about the inside of a small news- 
paper shop, enough to get the 


printer’s ink lure. After gradua-| 


tion from Emory University, Ox- 
ford, Ga., Cranston got a job as 
managing editor of the Americus 
Times-Recorder. 

From 1915 to 1917 he edited the 
small-town daily, and left to en- 
list in World War I. He was CO 
of a machine gun company with 
the 56th Infantry, Seventh Divi- 
sion, AEF. And when Capt. Wil- 
liams came back from France in 
the spring of 1919—not quite 24 
years old—he wanted to get a job 
in Washington. 

He became secretary to Senator 
W. J. Harris of Georgia, and for 
five years was close to the legisla- 
tive side of Washington. “It was 
valuable experience,” he says, re- 
calling it, “because you can’t just 
walk in and know Washington, 
| you’ve got to live there.” 
| In 1924 he became secretary- 
|manager of the Southern News- 
|paper Publishers Association, 
Chattanooga. The SNPA repre- 
/sented the dailies of 14 states, 
from Virginia to Texas. 

_ He spent 15 years with SNPA. 
In retrospect, he thinks the most 
important single event was the 
decision of southern publishers to 
_incorporate and establish a news- 
print mill. The southern publish- 
‘ers, largely because so many of 
the cities in the South are close 
to ports, had relied heavily on im- 
ported newsprint. 


This imported | 


newspapers. 

| In addition, it operates as an 
|intelligence -center, from which 
‘news and interpretations involv- 
|ing newspaper publishing ema- 
nate. 

In the so-called “A Bulletin,” 
|publishers get complete factual 
data about credit standing of 
‘agencies, and information on new 
agencies which have filed. In the 
'Circulation Bulletin, the associa- 
tion reports on current circulation 
practice. 

Over the years, ANPA has 
sometimes been depicted as an 
‘organization of huge newspaper 
|publishers, a somewhat  over- 
drawn portrait. Actually, of 
'ANPA’s members, 55% have less 
‘than 50,000 circulation, with the 
|largest single group (33%) in the 
| 25,000-50,000 circulation bracket: 
|5.6% have less than 10,000 cir- 
| culation; 12% have between 100.,- 
000-250,000, and only 0.7% (or six 
| newspapers) have over 1,000,000. 

Currently, soft-spoken, gentle- 
manly Cranston Williams is oc- 
cupied with problems of paper, 
transportation, social security and 
the twin problem of labor relations 
and mechanical improvements. A 
major part of the ANPA conven- 
tion was the display of new 
composing devices. “But it wasn't 
| for the mechanical superintenc- 
/ent,”’ Williams emphasizes, “it ws 
for the top executives who are t!:e 
/ones who have to make policy d-- 
cisions regarding new equipmen'.” 

Too busy for hobbies,. Cranston 
has also abandoned much of tie 
civic work he did in Chattanoo;:a, 
where he was president of Rota'y. 
and active in Community Chist 
and YMCA work. He lives in 
Scarsdale, N. Y., where his seco 1d 
son is a sophomore in high scho)!. 
His older boy, Cranston Jr., «¢1- 
listed in the Navy at 18, is n W 
in his second year at the Univ: °- 
sity of Virginia, studying el - 
trical engineering. 


Meredith Names Two 


Edwin Hoffman and Rob" 
Corner have been appointed fie 4 
representatives of the general pr ’- 
motion department of the Mer - 
dith Publishing Company, Ds 
Moines. Mr. Hoffman will ma é 
his headquarters in Chicago a’ 4 
Mr. Corner will be located in t'¢ 
home office in Des Moines. 
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Advertising Age, April 26, 1948 


CONVENIENT—An order form is part 


of this counter re sa developed by | 


Rexall Drug Co. to make Mother's Day 
gifts of Gales chocolates a conveni- 
énce for customers. An actual "book 
box" is inserted on the face of the 
display, and a color reproduction of an 
open box gives a preview of the gift. 


Farm Publication 
Reports Elects 
New Directors 


CuIcaco—M. J. Swan of the In- 
ternational Harvester Company 
and Walther Buchen of the Buchen 
Company, Chicago agency, have 
been elected to the board of di- 
rectors of Farm Publication Re- 
ports, Inc., a new organization that 
measures advertising carried in 46 
farm publications. 

The Agricultural Publishers As- 
sociation decided last fall to spon- 
sor the organization (AA, Oct. 20, 
1947) after the Magazine Adver- 


tising Bureau announced that it! 
would discontinue its monthly re-, 


ports on all but six farm publica- 
tions and would make reports 
only on number of pages, rather 
than linage. The reports were dis- | 
continued Dec. 31, 1947. 

Mr. Swan and Mr. Buchen will 
represent advertisers and agencies, 
respectively, on the board. Other 
directors are Charles C. Rees of 
Country Gentleman; W. B. Wie- 
mers, Farm Journal; Dewey Neal, 
The Farmer Stockman; Frank X. 
Gaughen, Michigan Farmer; 
Charles E. Sweet, Missouri Rural- | 
ist; Paul Huey, The Progressive 
Farmer; J. T. Griscom, Southern | 
Agriculturist; Fred Toof, Western | 
Associated Farm Papers, and John | 
Gill, Midwest Farm Paper Unit. | 

Officers are Leslie A. Watt, | 
president; Fred Toof, vice-presi-. 
dent; Mr. Gill, secretary, and Mr. | 


Huey, treasurer. Ed C. Nash is 
executive secretary. 
Copies of the group’s first) 


monthly report have just been dis-| 
tributed to members. It was com-| 
piled by Robert F. White Com-| 
pany, Chicago statistical company. 

| 


Gruen Watch Plans Drive | 
Promoting 2 New Models | 


ruen Watch Company, Cincin- 
na’. will launch a campaign for) 
'w new watches—Bride and! 
G m—using a full page in the | 
M.v 8 issue of The Saturday Eve-| 
"t'g Post. These watches, de- | 
‘iced as gifts for the bride and | 
gr om, also will be featured daily | 
on the company’s “Bride and | 
Gi om” radio show. 

lis campaign will be supple- 
me = by ads in Collier’s, Es- | 
qu -e, Life and other magazines, | 
fe sian Curvex, Veri-Thin and} 
A\ owind models. Spot radio also! 
W be used. Grey Advertising 
A: ney, New York, handles the | 
acount. 


P| istic to Ideas 


_ tastic Fashions, Inc., New | 
Y <, novelty manufacturer, has | 
‘| olnted Advertising Ideas, New| 
Yk, to handle its advertising. 


J&K Plans Larger 


F oot Saver Shoe 


Drive Next Fall 


newspapers in 20 large cities will 
carry 2,500 lines each, those in 


60 middle-size cities wili carry 
1,700 lines each, and those in 229 
smaller cities will carry 900 each. 


|The ads will stress the style and 


Co.tumspus—The Julian & Ko-/|comfort afforded by Foot Savers 


kenge Company, maker of wom- 
}en’s shoes, 
|}comprehensive Foot Saver shoes 


will launch the most 


advertising campaign in its his- 
tory this fall. 
The campaign will include a 


newspaper schedule in 309 cities | 


Barbet Names Gotham 


involving a total of more than) 
350,000 lines, according to H. D.| 


Erk, advertising manager. 

Plans for the campaign were 
disclosed here at the company’s 
semi-annual meeting of dealers 
and salesmen from all parts of the 
country. Speakers included Mr. 
Erk and John J. Finlay, vice- 
president of Aubrey, Moore & 
Wallace, Chicago, the company’s 


and will carry the local dealer’s 
name. 
The newspaper campaign will 


'be supplemented by half and full | 
| page ads in Ladies’ Home Journal 
'and Vogue in the fall. 


Barbet Mills, Inc., Gastonia and 
Lexington, N. C., has named the 
Gotham Advertising Company, 
New York, to handle the advertis- 
ing of Barbet knitted fabrics. 
Magazines, featuring the Barbet 
label, will be used beginning in 
July, supplemented by trade pub- 
lications in the infants’, children’s 
and teen-age field. 


Perfection Ups Larimer 


O. H. Larimer, assistant sales 
manager of the cook stove and 
heater division, Perfection Stove 


|Company, Cleveland, has been ap- 


pointed sales manager of the divi- 
sion, succeeding Frank A. Gabriel, 
who has retired. 


CAR CARD ADVERTISERS! 
SEND FOR ; 
FREE SAMPLE 


POINT-OF-SALE CAR CARD HOLDER 


CARDISPLAY CO., 1004 Marquette Ave , Minneapolis, Mins. 


ELL the Jobber and his 
Salesmen and _you sell the 
entire automotive i 


ORVING-CLOUD PUBLISHING CO. 
Or FLOOR DANY NEWS BLOG. CHICAGO 6 


| advertising counsel. 
The newspaper drive will start} 


in September and run through| pallas, has moved to larger offices 
During that period,! at 1708% Commerce St. 


November. 


Melton Agency Moves 
Melton Advertising Agency, 


JOBBER TOPICS agape 


“THE BOOK OF THE MONTH’’' EVERY MONTH 


Vise 


ANY WAY YOU 


Measure 


Field & Stream is 
America’s Number One Sportsman’s Magazine 


The progressive 


Reader Sespeuse 


Field & Stream’s readers resemble a large 
family. They write constantly both to the 
editors of their favorite magazine and to 
its advertisers. Phenomenal pulling power 
proves they’re cover-to-cover readers. Typ- 
ical of results is one advertiser’s comment: 
* ... Field & Stream has outpulled all 
other magazines by as much as 3tol...” 


Field & Stream readers are really that. 
They not only read—but write. They ask 
the editors for advice on what equipment 
to buy, and how and where to use it. They 
read and act upon advertisements, as 
shown when anadvertiser reports:*...75% 
ofour business came from Field & Stream’s 
readers.” When a sportsman’s magazine 
receives that kind of reader response— 
that’s progressive publishing! 

The reader influence of Field & Stream 
is long-lived, too. A coupon order for a 
$4.00 necktie came to an advertiser with 
check enclosed last November 25th. It was 
in response to an advertisement which had 
appeared in the May, 1947 issue. When a 
single copy lives that long—and pro- 
duces sales-that’s progressive publishing! 


Field & Stream’s reader response is the 
result of the most progressive publishing 
vision in the sportsman’s magazine field! 

* * * 
In addition to reader response, Field & 
Stream can be measured by many other 
yardsticks—circulation . . . advertising 
leadership... dealer influence... editorial 
content ... income of subscribers . . . 
reader desire studies . . . reader informa- 
tion service ... publishing leadership .. . 
editorial staff... prestige ... sales results. 


it 


Pe 


The most important measurement of any magazine is—“sales results.” Sales 
results is the reason more advertisers used more space in Field & Stream in 1947, and for the 
past 37 years, than in any other sporisman’s magazine! 


A ae Pe es i 
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Popular 


THE NEWS-PICTURE MAGAZINE O!}: 


SCIENCE MONTHLY AND OUTDOOR LIFE . . . NEW YORK .. - 


ee, 
-" OFFICES OF POPULAR 


Popular 
Fiaised a| 


A year before the war ended POPULAR 
SCIENCE MONTHLY said in an advertisement 
published in 12 cities that the public wouldn't 
see the marvels they expected immediately after 

Day. They wouldn’t see:— 


“ec 


utomobiles like no automobiles we ever saw 
béfore—plastic-topped, beetle-sleek, super-power- 
ed. Airplanes that handle like a baby buggy, cost 
like a Plymouth, perform like a P-38. Revolu- 
tionary refrigerators that would look good in a 
living room. Washing machines that do every 
thing but sing lullabies to the laundry. 


‘*Full-color, three-dimensional home ‘talkies’ 

. electronic devices that will turn out a daily 
newspaper while we wait . . . books on mental 
spools that will be read aloud by machinery .. . 
All these, and.more, right away quick, tomorrow 
...F. O. B. Victory.”’ 


We knew, from our editorial contact with industrial 
leaders and the seven-decades of experience that lie be- 
hind POPULAR SCIENCE MONTHLY, that scientific and 
mechanical progress is achieved by evolution rather than 
revolution. 


Until recently, the postwar cars of 1946 and 1947 were 
pretty much the 1941 cars—plus metal mustaches and 
minor improvements. POPULAR SCIENCE MONTHLY 
readers, and our editors, have watched and waited. 


Now, some two and a half years after the end of the war, 
the automobile industry is beginning to turn out real 
postwar cars. And, POPULAR SCIENCE MONTHLY 
often beats even the daily papers with the news of me- 
chanical improvements. For instance, Dynaflow was 
merely a rumor in Washington to the effect that the 
torque} converter used on tanks was about to appear on 
Buicks. This sounded like something really new in the 
motor car world—big news for the millions of men who 
read POPULAR SCIENCE. Our editors immediately 
assigned one of POPULAR SCIENCE MONTHLY ’S most 
competent reporters to Detroit to dig up the facts. He 
spent hours with the engineers in charge of the project. 
He went through the plant. He watched the processes »f 
manufacture. He came back to New York with a thorough 
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understanding of the entire process. In the New York 
offices of POPULAR SCIENCE, Dynaflow, a highly complex 
mechanism, was transcribed in pictures, drawings and 
text into the news story: ‘'New Buick Flows From Low 
To High’’. This story appeared in the February issue, 
in the easy to read, easy to follow, picture-text style which is 
a distinctive mark of POPULAR SCIENCE editorial pages. 
And . . . our continuing survey of reader preferences, 
showed that ‘‘New Buick Flows from Low to High,”’ was 
the most widely read and best liked article in our February 
issue. In fact it was the most popular article that ever 
appeared in Popular Science Monthly. 


In 1944, when we raised a restraining hand and warned the 
public against expecting scientific miracles too soon, we 
had a circulation of 700,000. Because of the integrity of 
our editorial content, and the war-engendered increase in 
interest in scientific, mechanical and engineering news, 
our circulation today is 1,157,000 net paid*—some 450,000 
larger than it was four years ago. 


And, with the advance of postwar developments in indus- 
try and invention, as we gradually lower the restraining 
hand—the millions of men who read POPULAR SCIENCE 
MONTHLY will look for the NEWS of these developments 
in the pages of the magazine of their choice. These me- 
chanically-inquisitive men are prime prospects for new or 
improved products. They are the men with the know-how 
to judge new or improved products. They are the men 
who, when convinced of value, are the first to buy and to 
try something new, or better. If you, or any of your ac- 
counts make or sell such products, it will pay you to in- 
vestigate the POPULAR SCIENCE MARKET, 


Remember, this is the magazine whose 
advertising columns are read with the 
same thirst-for-information as its edi- 
torial pages. 

..and you can buy space in POPULAR 


SCIENCE at the amazingly low price of 
$1,300 a page—$1,100 if you buy 12 pages. 


‘March 1948 issue. 


(NOW-HOW MEN 


CHICAGO . . . DETROIT . . . CLEVELAND . 


New Buick Flows 


from Low to High 


First torque shift on the road replaces 
the usual three speeds forward with an 


infinite number of gear ratios. 


By Devon Francis 


N HUNDREDS of highways last 
year U. S. motorists watched a 
new kind of automobile whiz past them 
without knowing they were witnessing 
what promises to be a major revolution 
in power transmission on wheels. 
Late last month the secret was out. 
Test cars had roamed the Middle West, 
the South, Rocky Mountain states, and 


LOS ANGELES . 


California for months. Outwardly each 
looked like a 1946 or 1947 job, but 
tucked between its engine and propeller 
shaft, in place of transmission gears, 
was something called a “torque con- 
verter.” 

For passenger cars the torque con- 
verter may be the biggest stride in 
transmissions in a quarter of a century. 
Every major Detroit manufacturer is 
experimenting with some version of the 
idea. But for 1948, the Buick Road- 
master model has stolen a march on the 
industry. 

The torque converter gives to ve- 
hicles with internal combustion engines 


. » PORTLAND .. 


This is the opening of an 8 page article that, in easily-understood words 
and simple illustrations, shows how power is transmitted in automobiles 
and how Buick’s new system works. 
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IN SCIENCE AND INDUS 


- SAN FRANCISCO . 


. SEATTLE 


. iat.) *S ae ak aes ‘ Fg . P i at ee % eee . hac ee Poh \ = organs ; ee 
Re 4 * ees 2S Die er oe ee ea Si BF as site She ae $3 ape a ee ee ‘eRe & 5a 59 al pean trey SS Ma Se sath ee oe ewe : ian ry gue 
st Nee : cul ‘ Rife. il aa a a eee ees : ie ne a ee pear pee ey : Neca ge He re hg 
re # a ike a : Pe : : a 4 eee ee de , RE we a RS ’ . ; = 
how ar 2. ae he a oe i ere hear y 2 hee ; ie el aR ae Rn Pe my ae hay » ie eres ae Yee 5 ade % 4 : : 5 2 i ie = 
a Sy» — EE Mi ee Seige) _ bdsm : eAtee f hee iy 2s peed ye : ee simian : 4 : sage a , : eo 2 i ; eh ba 
fe ees ja Made Cr fe hae sea 2 ee eee ee ee ee ug Ph Biel ptt pain Co ees See eee ee ee (Bai mh 18n ee ees, | ply cae ae eee eee ae 3s 
; ; F ae 
PS 
ae 
Ney 
ae 
sai 
Enis 
° 
ie 
po. 
b 
> a 
ari 
ares. 
a 
eee 
ey 
ae 
ue 
JLAR AUTOMATIC SH a 
+ ‘ Ey, . ie 
nent : -_ ‘ ail 
ldn’t | seams ur | 
n > weg te, 2 ~ ao. ; 
ee r f an aa ee et 5 \ 7 4 
Eee hs 2 1s ~ ppt i wus “- GH er 
after Pile a Pee ' i 
* 1 eal i eta # “7 } eee ie 
_j. \ ee ee ae ‘ 4 ; : 
aye § See “ oy, mae ” / ars pers : er N 
mae won ae NS s j o ea 
[ta ‘ IY : _ at) ne ee 
a \Y { , = Soe eee ae 
iw is 4 f > \ ee ie ees ae uf fe 
. oS : / AA Geerge e  e e ee 4 ~oage 
” 3 ee pa) A) ae eae Bares VS Sa il rr rr ee 
/ x A Seren ees ees ae an 
: y i J oa eS ae ie a 
st 5 4/ tf. F ” meas ci. ae ; ai 
a ‘ ct ~ 4 fan J ae ee 7 2 ' 
rs =a us ones : Sh ok 2 ee k i hy 
i~ in-~ + “ Pe Pheer Th ree 
~ Yy ' f nr: I> ae z ; ve & 
y a Ae Pi ae 
a [7 ' -- + <A . ee 
f / { a ) - 4 Ai #4 Be oy es oot 
| \ { W/ - ; ont fe: ‘~ s ta ed i ye 
peter Sie Fe 8) “ ‘if F Tf : — le co” 
, Cane : _ ve i X fl... { = . Eee Bs 
as een, y poet - . ry, : 
4 ae , ‘a Ao 7 f 
P 9% eee e) eae "ie eae By 
Ss Be aha a is « Bye ape 0m 
{ t ae if he , Aen Lt ee Seba 
a : 7 cy et de Ao 
_ TORQUE ‘ y/ Mee 5 aman Pee 
a saint ° i -: wae ge niehe 
a Poa vache } if - — - ae eri t va 
Lag a Pepe ae Pes ear 
ae < F bbe | ee Baise? 
, oy q i Seen Te eo alee 
bs ee he sail es Se - Boe gerne 
eee ri eis tok zi) ‘ 
= nis e. “See 
—_—— ee a ~» 
$8 
Rs si ue 
xe ae 
. pe a | 
a 
a 
Mer 
ae 
fore : 
<r 
ee 
tote aa 
+ Rene 
mes": 
ee 
2 ee 
a Rare 
ae gee a 
PS nee 
aE 
" me oe 
. he a 
mee mi Fi 
= 
ti | 
aia 
= Pk Bi 
Sei eee 
BR ot 
pone 
st Paes: 
ca Sau 
} 3aty Se 
red . - ———— . —_ —— | : 
a ee ote is =i ‘ a * we eS + aes ve : ; Bit i ee eI i EA ee Se ena Nee aii "Sa r ee ers ye Sh ee me ae eRe Ns Seng A at haces are aj Sa ae See sree “i ae TA 
: hess pet oes) en +s Soe ed an = pe ea re pA — a pe eats Boh ttre 8 ee ee LA cate aden Se ERC EY y PRS ASS SR Tes ae Make aye ta ote Weir scan ge hes nt pe Peg FO me Se ates Piette ae le a Craik + Sys, i ee hee rah Se, 


Form Film Company 
Meridian Films Corporation has 
been formed at 6807 Hamilton 
Ave., Pittsburgh, for creating, pro- 
ducing, buying, selling and dis- 
tributing audio and visual edu- 
cation productions. Officers of 
the new corporation are John Ber- 
dan, president; Edward P. de 
Ninno, vice-president, and J. F. 
Hedding, secretary-treasurer. 


we LIST 


that failed! 


Every time a piece of mail advertis- 
ing goes wrong —to someone not 
interested in your product ...you've 
wasted money. For lists that are care- 
fully compiled, regularly corrected... 
for lists without waste names, call 
Dunhill. Dunhill’s lists are used by 
the country’s largest publishers, oil 
companies, insurance com- 
nies, manufacturers. Call Dunhill 
“ every kind of list, domestic or 
foreign, and in any quantity. 


DUNHILL LIST CO., INC. 


Dept. AA, 565 Fifth Avenue, New York 17 
PLAZA 3-0833 
Washington Office 
1906 M Street, N.W. National 6508 


Men’s ‘Bold Look’ 
Sweeps Nation's 
Stores in Month 


‘Esquire’ Correlated 
Apparel Fashion Wins 
$3,000,000 Backing 


New York — Within a month 
|after its first formal public an- 
/nouncement in the April Esquire, 
the Bold Look—called “the first 
| correlated fashion in men’s ap- 
|parel history”—has gone to town, 
-across the nation. 

Esquire and its companion pub- 
| lication, Apparel Arts, have spent 
only about $6,000 thus far to pro- 


_mote their new fashion. But more. 


|than 2,000 stores in this $2,500,- 
| 000,000 industry already have be- 
| gun to talk Bold Look in at least 
| $1,500,000 of newspaper space. 

| If the value of the space given 
| it by newspaper columnists, stories 
and editorials and of radio com- 
|mentators’ time could be added, 
|the people at Esquire, Inc., esti- 
mate that their new fashion has 
been given a $3,000,000 send-off. 


apparel industry. 
May Alter U. S. Men 


And this new appearance of 
“rugged masculinity” may do 
something similar for American 
men! 

Women finally have been won 
around to their New Look, it 
seems—and some of them haven’t 
'been won yet—by the combined 


efforts of French and American) 


designers, fashion magazines, 


OUTDOOR ART EXHIBIT 


Charleston has just enjoyed 


Azalea Festival. 
will start. 


year. 


phase of interest to you. 


spring tourist season. Tens of thousands of tourists from every 
state in the Union have made their annual visit to see the 
historic buildings and homes, the gorgeous gardens, and the 
Soon the annual influx of summer visitors 


Tourists bring millions of dollars to the Charleston area every 
Great numbers, through their visits, have become 
conscious of the city’s cultural, climatic, and industrial ad- 
vantages and have made Charleston their permanent home. 
These new Charlestonians have established many additional 
factories, distributing agencies, and businesses of various types. 


The NEWS AND COURIER and THE CHARLESTON EVENING 
POST effectively cover the South Carolina tourist and industrial 
area. A request will promptly bring detailed data on any 


CIRCULATION: Up from 44,041 in 1941 to 74,173 on September 30, 1947. 


MILLINE RATE: Only $2.78—lowest in South Carolina—less than national 
average. 


Keep Your 


Eyes On 
Charleston ! 


©’ SPRING 
<4 SHOWERS... 
PROSPERITY 
ON 
CHARLESTON 


a most successful winter and 


They believe the Bold Look) 
rapidly is revitalizing the men’s | 


women’s apparel makers and 
many thousands of stores. This} 
New Look, Esquire notes, was 


“imposed from above.” 

But the men’s apparel industry 
isn’t ganging up on men: “The 
Bold Look is the product of an 
evolutionary change.” And its de- 
velopment also was rather spon- 
taneous, based on what men them- 
selves seemed to want. 

It all began last fall when Es- 
quire’s scouts returned from the 
lairs of style-setting men to re- 
port a trend toward “bolder, more 
masculine clothes”——ties with coin 
dots, broader _ stripes, crisp 
checks; custom-made shirts with 
spread collars stitched a half-inch 
from the edge, French cuffs and 
a center pleat; cinnamon-brown 
hats with black bands and gun- 


metal bindings; huskier shoes; 
more massive jewelry. 
4 Findings 


O. E. Schoeffler, Esquire’s fash- 
ion editor, summed up these find- 
ings to the executive staff. G. T. 
Sweetser, vice-president of Es- 
quire, Inc., and publisher of Ap- 
parel Arts, coined the phrase, The 
Bdld Look. 

They all agreed that the new 
fashion should be: 

“1. Different, but not arbitrarily 
SO; 

“2. An authentic trend initiated 
by consumers; 

“3. An American fashion,” re- 
flecting America’s world leader- 
ship in other spheres; and 

4. It should be national in 
scope: “Not the purple pants pipe 
dream of a Hollywood designer, 
nor the frontier suit of a cattle 
baron, nor the crew-cropped idea 
of a Princeton sophomore.” 

In late December Esquire dis- 
cussed the plan with the heads of 
25 leading stores—among them 
Isaac Hamburger & Sons, Balti- 
more; Kennedy’s, Inc., Boston and 
New England; Carson Pirie Scott 
|& Co., Chicago; F. R. Tripler & 
Co., New York; Kaufmann’s, Pitts- 
burgh; Littler’s of Seattle—all of 
whom wanted to get behind it. 

They were given pilot models 
of Bold Look merchandise, to 
show to their suppliers and to 
order to their specifications. The 
items included shoes, socks, shirts, 
ties, hats, handkerchiefs and 
jewelry. It was then too late to 
add suits and coats, for spring. 


Would Percolate Down 


The fashion was conceived on 
the percolate-down basis. A few 
leading stores and their suppliers 
would get it going and then, 
gradually, the rest of the industry 
would follow. 

The editorial and promotion 
staffs of Esquire and Apparel Arts 
started work on the program. 

The February Apparel Arts, 
published Jan. 24, introduced the 
Bold Look with an editorial by 
Mr. Sweetser, featuring four easy- 
to-build window displays; an ar- 
j ticle on training store personnel 
'to sell BL; sales tips for it; an 
lanalysis of the volume-boosting 
|value of related selling; suggested 
|advertising treatments for it; and 
'a BL fashion spread, in color. 

The promotion department was 
| offering at cost to selected. stores 
}in 100 leading cities a BL window, 
including plaster figurines of well- 
dressed men of the past five cen- 
jturies and a blow-up of a BL 
| Photograph; five mats of news- 
|/paper ads; a booklet explaining 
'BL to sales personnel; a consumer 
booklet containing all BL illustra- 
tions in the April Esquire; labels, 
tags and stickers to designate 
“authentic Bold Look stores.” 


THE CHARLESTON EVENING POST 


Che News and Courter 
—. CHARLESTON, SOUTH CAROLINA 
REPRESENTED BY THE JOHN BUDD CO. 


Underestimated Appeal 


The original 25 stores had con- 
tracted for the promotion kit, 
adapting it to their own needs, 
and by that time were supplied 
with authentic BL merchandise. 
They were set to go. But, as the 


Esquire people said, “we had per- 


PLANNING—Inspecting sketches of original display to be shown at the second 

annual Magazine Forum, April 27-28 at the Waldorf-Astoria, New York, are, 

left to right: Don West, McCall's; Dick Neil, Life; George Wever, Life; Eliot 
Odell, Fawcett, and Stanley Rayfield, Life. 
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haps underestimated the strength pleted by 5:45 Friday afternoon. 


'of this fashion.” 


| When the February Apparel | scheduled to run on Sunday. As 


| Arts reached its 18,000 readers, 
‘hundreds of retailers sent letters 
‘and telegrams endorsing the idea 


and requesting lists of merchan-| 


dise sources. Many stores staged 
BL promotions with the merchan- 
dise they then had. Manufacturers 
endorsed themselves in the trade 
press as BL sources. 

Within a month a clipping serv- 
ice delivered more than 1,400 dif- 
ferent BL ads from newspapers 
in all parts of the nation. The 
News of Lima, Ohio, in one day 
had five pages of BL advertising 
from every men’s apparel store in 


town, with seven feature stories 


on this fashion. Jordan & Booth 
of Shreveport, La., advertised a 
“Bold Look for Boys.” The Haynes 
store, Springfield, Mass., promoted 
BL for the prep school market. 


‘Esquire’ Followed 


For the April Esquire, out 


March 15, the fashion staff pre-| 


pared a seven-page piece on BL 
merchandise. Mr. Schoeffler told 
of the origin of BL and described 
|the care and feeding of this ap- 
/parel. David Smart, editor and 


publisher, wrote a supporting edi- | 


| torial. 

| When that issue hit the stands 
|at Albany, N. Y., McManus & Riley 
| thought they were ready for it. 
The show windows were com- 


Newspaper announcement was 


= byt os 


William Matthews of that store 
was reported in Fairchild’s Daily 
News Record: “By 2:45 Saturday 
afternoon we were sold out of our 
special neckwear, featuring coin 
dots and three-inch stripes .. . 
We had to rush to New York to 
get stock to be ready for the first 
week of the promotion. We have 
had to replenish our stock several 
times.” 

F. R. Tripler, New York, sold 


WHY OVERLOOK 
10 BILLION $$$ 
WORTH « SALES! 


Wake up! 15 million American Negroes 
buy food, drinks, drugs, cosmetics, 
other products. They have 10 billion 
dollars to spend! Tell them what you 
have to sell. The best way is through 
Race publications, the Negroes’ own 
newspapers and magazines. Through 
them you make friends with the most 
loyal customers in the world. Tremen- 
dous profits are made through adver- 
tising to this great and growing mar- 
ket. For full details write Interstate 
United Newspapers, Inc., 545 Fifth 
Ave., N. Y., serving America’s leading 
advertisers for over a decade. 
NOTE: We now have facts compiled by the 

® Research Co. of America on brand 
preferences of Negroes from coast to coast, 
the only study of its kind ever made. Write now 
for this free information. 


- THERE IS AVAILABLE TO NA- 
TIONAL ADVERTISERS A SPECIAL- 
IZED SERVICE IN PLANNING, DE- 
SIGNING AND PRODUCTION OF 
LITHOGRAPHED DISPLAY MATERIAL 
-1T MAY BE THAT THE SKILL 


AND EXPERIENCE OF THIS 
ORGANIZATION COULD BE USED 


ADVANTAGEOUSLY BY YO 
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ITHOGRAPHED DISPLA 
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out its stock of shirts in a few|toe. To do that most men will|New York, have been appointed | merly a sales representative of) resentatives for the five American 
days and reordered three times. | have to replace their wardrobes. | vice-presidents. Kendall Mills, textile manufac- Chemical Society publications. 
After the last order of 100 dozen; Apparently a lot of men will. | . ~~ aes a turer, have joined Reinhold Pub-/| Both will work out of the Chicago 
was depleted, Tripler still had cus-| They and their womenfolk are Appoints Ren Averill lishing Corporation as sales rep- | office. 

tomer orders for 30 dozen more. ..|taking the Bold Look seriously.!| Ren Averill Company, Los An- 
Carson Pirie Scott, Chicago, sold| Esquire claims that “this is the| geles, has been named West Coast | 
out completely, and still had/| first time a men’s fashion has not | advertising representative of Ar- 
orders from customers for 100} been laughed out of the book.” | 9e8u and Popular Fiction Group. 


dozen shirts. —-— 
N VP Two Join Reinhold | 
Rush Is On Reimers Names FS Richard N. Jorgenson, formerly | 


M. Nirenberg was the first shirt} Audrey Vogel Prendergast, copy | sales engineer with Merrill &| 
manufacturer to make Bold Look. chief, and James Downey, art di-| Usher Company, a steel ware-| 


PRODUCERS OF SOUND MOTION PICTURES ANOWIEDd] 


—SMERNOOD « SHERNOO) Saez 


: ee >. SALES TRAINING ; 
Jin fudtos & EDUCATIONAL 


HARRISON 5823 


902 SOUTH WABASH AVENUE @« CHICAGO 


But store orders were so great| rector of Carl Reimers Company, house, and F. C. Eastman, for-| 


that others, including Tyson, Esley | 
and Jayson, have gone in for them. | 
One has already sold 16,000 dozen 
shirts and is still trying to meet 
demand. A tie maker sold 20,000 | 
dozen ties. Hats, shoes, handker- | 
chiefs and jewelry were carried | 
along on the demand for shirts and | 
ties. . . Dobbs’ New York store | 
was sold out of BL hats. 

Where-can-I-buy-it letters were 
received from consumers from 
Hollywood, Cal., and Emporia, 
Kan., to Antogonish, Nova Scotia, | 
and way points. From Dorset, | 
England, came regrets that BL) 
merchandise wasn’t available} 
there. “A loyal Memphian” pro-. 
tested that Esquire was besmirch- 
ing the “fair city of Memphis” 
and “the fair state of Tennessee” | 
because no Memphis stores were | 
on the original list. 


Press Gets Hold of It 


Feature writers and columnists | 
got hold of it: Inez Robb, Danton 
Walker, Ed Sullivan, Dorothy Kil- 
gallen, Antoinette Donnelly, and 
others, including society coum- | 
nists such as Scripps-Howard’s | 
Charles Ventura, and Nancy Ran-_ 
dolph of the New York News- | 
Chicago Tribune. 

United Press and World Wide, 
Photos distributed BL pictures. 
The Washington Post published 
both a BL editorial and a “letters 
to the editor” controversy on its 
merits. A cartoon in the Louis- 
ville Courier-Journal echoed it in 
U. S. foreign policy: Uncle Sam 
was shown striding forward under | 
the caption, “The Bold Look.” 

On the air, Columbia’s “In My 
Opinion” program ran a coast-to- 
coast BL debate. Tex McCrary) 
and Jinx Falkenberg (NBC) and) 
Ed and Pegeen Fitzgerald (ABC) 
batted BL around. General Elec- 
tric’s video station, WRGB, turned 
BL into a special events feature. 


Promotion Just Starting 


Esquire’s own consumer adver- 
tising of BL, through Doherty, 
Clifford & Shenfield, has been con- 
centrated thus far in two inser- 
tions in the Chicago Tribune and 
the New York Herald Tribune and 
Times. 

But the promotion, and the fash- 
lon, are just getting started. In 
the June issue there will be a 
groom supplement. For the first 
time people will notice what a 
Man wears at his wedding. How- 
ever he may feel, he will have a 
Bold Look. 

in July, man will look Bold on 
the beach; in August, Bold in 
White. In the fall he will get Bold 
all over from his overcoat, top- 
coat and suit to his underpants 
and pajamas. 


Bolsters Obsolescence 


Sehind all this are two factors: 
the sale of higher-priced but 
Quality merchandise, and stimu- 
lating a trend toward obsolescence 
‘nN men’s apparel. 

On March 30 Esquire, Inc., 
es'ablished a Fashion Council, 
Composed of its executive and 
fashion staff, which awards a 
Bold Look seal to manufacturers 
W\ose products it approves. From 
T. pler’s to W. T. Grant stores, 
Esjuire hopes to keep BL a sym- 
b\ of conservative, rugged qual- 


\nd obviously a man can’t 
lly get that Bold Look merely 
buying a tie or a pair of shoes: 


a 


has to look Bold from top to 


eo 


11,76 


@ ROCKFORD reaches hundred and fifty million dollar 


retail sales group! Computed from 1947 sales tax re- 
turns, Winnebago County (ROCKFORD) shows vol- 
ume last year of $149,076,728; nearly three times the 
1937 figure of $52,645,192.65. 


ROCKFORD leads downstate cities in building! Tops 
next closest city by nearly three times the number and 
value of permits issued in February 1948. 


ROCKFORD newspapers keep pace with growing cir- 
culation in growing market! ROCKFORD MORNING 
STAR & REGISTER-REPUBLIC are now being printed 
in new $475,000 addition to main plant, on just in- 
stalled six unit Scott high speed press capable of turning 
out 35,000 newspapers per hour. 


ROCKFORD remains at top on government bond buy- 
ing list! Outside of Cook County (Chicago), Winne- 
bago County (ROCKFORD) still leading state of Illinois 
in the purchase of Government E Bonds. 


METROPOLITAN * 
POPULATION 


377,854 


Ad Beyer Digs Up 


Some Potent Facts About 


The Best Test City in the Midwest 


ROCKFORD 


@ ROCKFORD to be Swedish capital this summer! June 


8 and 9 will find Sweden’s Prince Bertil in ROCKFORD 
for participation in Illinois’ Swedish Centennial. Gala, 
national celebration will attract thousands. 


More “power” for ROCKFORD! Designed to meet a 
growing demand for electricity, the Central Illinois 
Electric and Gas Company will start construction of a 
new $4,500,000 generating plant this month. 


Bank debits remain high in ROCKFORD! Latest Fed- 
eral Reserve report dated February 12, 1948, shows 
bank debits in ROCKFORD up $42,964,000 or more 
than 18% for three months period ending January, 
1948, compared with same period of 1947. 


ROCKFORD again tops all cities in Illinois... “High 
Spot Cities”. Sales Management, April 1st, gives city 
index ratings as follows: Rockford 358.9 — Peoria 
300.0 — East St. Louis 295.6 — Moline, Rock Island, 
N. Moline 272.3 — Chicago 265.4. 
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CORNY? 
WIBW advertisers don't think our 


methods of selling to farmers are 
corny. Not when they check sales 


figures in Kansas and nearby states. 


TheVoiceoKansas 
in TOPEKA 


<% 


N. J. Hotels Plan 
$200,000 Drive 


ATLANTIC City — The New 
| Jersey State Hotel Association will 
launch an aggressive campaign 
for a $200,000 annual fund for ad- 
vertising Jersey resorts, it was 
announced by Frank E. Sutch, 
newly-elected head of the associa- 
tion. 

Mr. Sutch, manager of the 
Madison Hotel here, made his 
statement at the 30th annual con- 
vention and exposition of the as- 
sociation. It followed a warning 
by John F. Kinerk, New York, 
business promotion director of the 
American Hotel Association, that 
“we must go out ana sell our busi- 
ness to the people.” 

At least half of the $200,000, 
Mr. Sutch said, should be con- 
tributed by the state. At present, 


the state allots only $50,000 for 
advertising for all Jersey busi- 
nesses, and resort groups have 


been pushing for a larger ap-| 


propriation. 

The remainder of the fund al- 
located to resort advertising will 
be raised by hotels, restaurants, 
taverns, public utilities and other 
businesses benefiting from the 
tourist trade, under present plans. 


Appoints Upham Agency 

F & F Golf Specialty Company, 
Boston, has appointed Philips 
Webb Upham & Co., New Haven, 
Conn., to direct its advertising, 
sales promotion and merchandis- 
ing. 


CCA Adds House Organ 


“Western Finishing,’ new house 
organ of the Linley Publishing 
Company, Los Angeles, has been 
admitted to membership in the 
Controlled Circulation Audit. 
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OFFERS PREMIUM—Swift & Co. will 
run this full-color ad in May issues of 
American Home, Better Homes & Gar- 
dens, Family Circle and McCall's, offer. 
ing $2 ball-bearing shears for 50 cents 


plus two labels from Swift's cleanser. 

The ad ran last week in The American 

Weekly, Parade and Woman's Day. 

Needham, Louis & Brorby, Chicago, is 
the agency. 


Video Networks 
Rush Expansion; 


CBS Has Lead 


New YorK—Numerically at 


Pacific Coast TRANSIT Advertising 
Representatives 


FIELDER, SORENSEN & DAVIS 
San Francisco 
PACIFIC N.W. TRANSIT ADY. 
Portland 
MAYNARD BOYCE, INC. 
Los Angeles 


HARWOOD HOYT FAWCETT 
San Diego 


Eastern Representatives 


NATIONAL TRANSITADS, INC. 
Chicago, New York 


Peooucrs 


We have seen the full page ad run by your good 
company in the February 20th edition of the California 
Retail Grocers Advocate. 


February 27, 1948 
Fielder, Sorensen & Davis 


58 Sutter Street 
(waral San Francisco, Calif. 


Dear Bill: 


We like it. Thanks. 


es 
ec:Garfield & Guild 


Yours very truly, 


ICALS, INC. 


H.He ris, 


© apr.i948 w.ra. 


CHEMICALS, INS. 


2601 WOOD STREET - OAKLAND 7, CALIFORNIA 


Attention: Mr. Wm. Fielder 


Vice-Fresident 


Se ee , 
SA ti oth ci! 


BUY THE WHOLE PACIFIC COAST 
THROUGH YOUR NEAREST TRANSIT 
ADVERTISING REPRESENT 
1. CONTRACT 1. IN 


| $1.65. The agency is Wesley Ass 
‘ciates, New York. 


least, CBS has taken the lead over 
| NBC, and DuMont in signing affil- 
|iates for its television network. 
_ The Columbia network, which 
‘has contracts with operating sta- 
|tions, WCBS-TV, New York: 
WCAU-TV, Philadelphia, and 
WMAR-TV, Baltimore, has lined 
up the following stations, now 
| under construction: WFBM-TV, 
Indianapolis; WHIO-TV, Dayton: 
WKRC-TV, Columbus; KRLD-TV, 
|Dallas;s WNBF-TV, Binghamton, 
and KGDM-TV, Stockton, Cal. 
WNHC-TV, New Haven, has 
been added to the DuMont net- 
work, which comprises owned and 
operated stations in New York 
and Washington, and Pittsburgh, 
/where a station now is building. 
‘Some DuMont programs also are 
‘carried regularly by WFIL-TV, 
|Philadelphia, and WMAR- TV, 
| Baltimore. 


NBC Lineup 


| 

| NBC has signed contracts with 
KSTP, St. Paul; WLWT, Cincin- 
nati, and WTVR, Richmond. The 
latter is due to begin commercial 
broadcasts about June 1. 

NBC is serving St. Paul and 
Cincinnati with film shows, some 
of which also are scheduled on 
_WWJ-TV, Detroit; WSD-TV, St. 
_ Louis, and WTMJ-TV, Milwaukee. 
| Five stations carry programs 
designed for the NBC East Coast 
network. They are: Owned and 
operated WNBT here; WNBW, 
Washington, and WBAL-TYV, Ba!l- 
'timore; WPTZ, Philadelphia, and 
WRGB, Schenectady. WBZ-TV, 
Boston, is due on the air in a 
couple of weeks and is expected 
to carry some NBC programs. 

ABC, handicapped by lack of 
a New York station (expected to 
be on the air by late summer), 
has signed an affiliate contract 
with WFIL-TV, Philadelphia. 


Shulton Schedules 91 
Papers for Summer Ads 


Shulton, Inc., New York, maker 
_of perfume and toiletries, will be- 
' gin an intensive campaign June 2! 
‘in 91 newspapers and in the f»!- 
‘lowing magazines: Charm, Good 
| Housekeeping, Ladies’ Home Jo: '- 
'nal, Redbook and Woman’s Ho: '¢ 
| Companion. 
| Ads will promote a special pac <- 
‘age featuring Early American ©'4 
Spice toilet water with an atom!7:! 
and a new Early American (© ¢ 
Spice talcum in a glass bottle ‘»' 
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Packard Dealers 


Ottered Two-Way | 


Direct Mail Deal 


Detroitr—A double - barreled 
monthly direct mail campaign, de- 
signed to help dealers retain pres- 
ent service customers and capture 
new ones, has been 


here. 


The new device, called 


Set $2,000,000 Fund 


inaugurated | 


by Packard Motor Car Company | ¥., Coffee Conference 


York May 10 is expected to pro- 
vide a $2,000,000 publicity and ad-| the advertising and sales promo- 
the | vertising fund for the promotion|tion department of Celanese Cor- 
“service market control program,” | of coffee-drinking, according to/| poration of America, New York, 
consists of two types of mail ap-|George V. Robbins, president of|has been appointed sales promo- 
peals, one directed to regular cus- | the National Coffee Association of|tion manager of the company’s 


furnishes cartoon material if de-|be about four 
sired, all 
The issue is delivered to the cli- tion of which is 
ent ready for mailing, or is mailed Federal Advertising Agency. 
by the agency, as the client de- Mr. Robbins 
sires. 


Coffee Conference May 


up this year. 


The meeting of the oye ge ‘Celanese Names R 


Stanley H. Rose, formerly 


tomers, featuring seasonal serv-|the U. S. A. This amount would} woven fabrics division. 


ices. 
sent to prospects, places stress on 
specific services offered by the 
dealer. 

Here’s how the system works: 

1. The agency, Postal-Ad Sys- 
tem Company, makes an Addresso- 
graph plate for each name on the 
dealer’s list. 

2. These plates are placed in 


one of two files maintained at the | 


agency—the customer or prospect 
file. 

3. Addressograph plates can be 
instantly shifted between files as 
a prospect becomes a customer, or 
when a prospect becomes “delin- 
quent” and requires the promo- 
tional approach. 

4. A simple system of monthly 
reporting between dealer and 
agency permits removal of names, 
addition of names and shifting of 
names between files. 


Detail Work Reduced 


E. D. Longenecker, Packard 
parts and service manager, said 
the advantages of the system are 
that detail work is reduced to a 
minimum. and mailings go out on 
time with “unfailing”: regularity. 

“The dealer has at his command 
his entire service market on Ad- 
dressograph plates, available for 
use in any special mailing pro- 
gram he may inaugurate,” the 
service chief said. “Also, the 


times the current 
at the package price. expenditure, the advertising por- 
is placed through 


is understood to 
have obtained advance approval 
of the expenditures, but some ob- 
servers believe it is unlikely that 
the $2,000,000 budget will be set 


in 540 N. MICHIGAN AVE. 


185 N. WABASH AVE. 
410 N. MICHIGAN AVE. 


S111 €, DELAWARE St. 


Other promotional material, | 


dealer can budget his market de- 
velopment expense accurately.” | 

Both the reminder and promo-| 
tional appeals will be made up of 
a combination of mailing folders | 
and postcards printed in two} 
colors on both sides and bearing 
the dealer’s imprint. The pieces 
are stamped, addressed and 
shipped to the dealer prepaid, 
ready for mailing. 

Distinction between regular and 
prospective customers, Mr. Longe- 
necker said, makes it possible to 
avoid approaching customers who 
have just had a motor overhaul 
with.an offer for a tune-up, or 
asking a customer who has just 
taken delivery on a new car to 
get a brake relining job. 


NEW AGENCY OFFERS 
HOUSE ORGAN SERVICE 


Cuicaco— A _ new, individual- | 
ized, informal heuse organ serv- | 
ice has been introduced by Charles 
S. Temkin, Advertising, here. 

Designed primarily for retail or- 
ganizations, the house organ pack- 
age includes writing, Vari-Typing, 
planographing and mailing a four- 
bage (8%x11”) monthly house or- 
£4n with an individual format. 

The idea originated about a 
year ago when ex-G.I. Charles 
Temkin received a call from 
Franklin-Weber Motors, a_ local 
Car dealer, for aid in creating bet- 
ter customer-dealer relations. 
Mr. Temkin prescribed a 
Irendly, external paper called 
“Chief Chats.” In less than a 
year, the circulation rose from an 
Nitial 500 to more than 2,000 
monthly. As a result of his suc- 
with the publication, Mr. 
Temkin developed the package 
Neuse organ plan, which can be 
‘sed by organizations outside the 


Cess 


Uut-of-town clients fill out 
ple forms. The agency devel- 
Ops a format, a name for the pub- 
‘cation, handles all art work and 


Many a piece of excellent dealer help direct mail advertising 


is today gathering dust under retailers’ counters! 


We know! 


surveys made, both by ourselves and by our many clients, 


It’s our business to know these things. And 


prove conclusively ... 


that when the responsibility of han- 
dling the details of a dealer help direct 
mail program is left in the hands of 
retailers, the material too often ends 
up gathering dust under the counter. 


Most dealers simply haven't the time, the inclination, or the 
facilities to handle systematic mailings to their best prospects. 
Few have the most important requisite for a successful mail 


program—a satisfactory mailing list. 
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350 E.22nd ST. 


Does Your DEALER-HELP ADVERTISING Siop Here? 


NELLEY CORPOR 


Ro 
2) 


The answer is Donnelley’s complete direct mail service— 
supplying the mailing lists, planning the campaign, creating 
the pieces, printing the material, imprinting, addressing, 
and mailing. 


The dealer is spared all handling details—the advertiser con- 
trols the program from one point—and both the advertiser and 
the retailer get full value from the promotional dollar spent. 


DONNELLEY SERVICES INCLUDE: 


@ CONTEST PLANNING AND JUDGING—supported by years of 


experience in handling the nation’s major contests. 


@ SELECTIVE MARKET MAILINGS—proved by exhaustive tests, 


national, regional and local campaigns. 


@ MAIL-AWAY PREMIUM SERVICE—executed by an expert staff 
geared to handle volumes of requests quickly and efficiently. 


@ SAMPLE MAILINGS—mass or selective coverage, including the 
complete job of addressing, packaging and mailing. 
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(Continued from Page 1) 
and it was in this city that a saint 
of the Adventist church received 
a revelation on right living. This 
included abstinence from eating 
meat and from the use of alcohol, 
tobacco, 
reliance on grains, nuts and vege- 
tables. 

This was the beginning of the 
Health Reform Institute, organized 


as a church activity, which was| 


later taken over by Dr. Kellogg. 

Here Will Kellogg worked for 
25 years as business manager, ex- 
perimenting with cereal foods after 
working hours. 


How It Started 

In the early 1890s, according to 
W. K. Kellogg’s own story, his 
brother went to Denver where 
Henry D. Perky was 
shredded wheat, and _ brought 
home some samples. 
was going to make something bet- 
ter than the shredded wheat made 
in Denver and started W. K. on a 
series of experiments in the sani- 
tarium. 

These tests were conducted by 
W. K. in the sanitarium kitchen 
at night after he had finished his 
other work. From these experi- 
ments Granose flakes were dis- 
covered. They were first served 
to a convention of 100 Seventh 
Day Adventist ministers. But it 
was nearly three years before the 
Granose flakes business became 


important. 
The toasted corn flakes were de- 
veloped from the experience 


gained on toasted wheat flakes. 


This was the birth of Kellogg’s | 


original toasted corn flakes. 
Begins at 46 


At first, Kellogg’s corn flakes 
were served only to patients at 


the sanitarium and mailed by re-| 
Realiz- | 


quest to former patients. 
ing the great commercial possi- 
bilities in his product, W. K. de- 
cided to organize his own break- 
fast food company. 

Although 46 years old, W. K. 
Kellogg began his life’s work. The 
nucleus of the company was $35,- 


000 enlisted from his friends and} 


business associates in St. Louis. 

Battle Creek was already en- 
joying a breakfast food boom. At 
one time it is reported about 45 
companies were either in opera- 
tion or getting ready to market 
breakfast foods there. 

The Battle Creek address even 
attracted Quaker Oats Company, 
which put its dry cereals plant in 
the city. One company called 
itself the Battle Creek Breakfast 
Food Company, although located 
in Quincy, IIl. 


Advertising Important 


W. K. Kellogg was aware of his 
keen competition and immediately 
set about to tell the world about 
his new cereal. During his first 
year in operation it is said he 
spent one-third of the company’s 
entire working capital on adver- 
tising. 

Later in 1906, after running his 


Kellogg Success Based 
on Idea and Advertising 


tea or coffee and strict! 


making | 


He said he| 


, successful test in Canton, Kellogg 
startled readers of a national 
| magazine with a full page ad ask- 
‘ing them to “Please stop eating 
toasted corn flakes for 30 days.” 
He just couldn’t produce enough. 

Within two months after W. K. 
began his factory operation at 35 
cases daily, production had 
jumped to 2,000 cases per day. 
Kellogg ads were offering a sea- 
son’s cereal supply to women who 
‘induced their grocers to carry 


| Kellogg corn flakes. It is said that 


/at times W. K. would exhaust the 


|company’s entire bank balance for 
ad campaigns. 


Factory Burns Down 


However, he almost lost his en- 
tire business a year after it was 


picnic. He saw plenty of fireworks 
that day—but it was his own fac- 


GOLDEN JUBILEE—W. K. Kellogg, 


of making corn flakes this month at his 
home in California. 


tory which burned to the ground. 

But this didn’t stop Kellogg. He 
borrowed more money, slept less 
nights, bought a new tract of land 
|and started building. 

Then came another serious set- 
'back. The country’s only manu- 
facturer of the mill rolls, so vital 
in making flaked cereals, could not 
fill Kellogg’s order for six months. 
His entire output for the next six 
months had been contracted for by 
|W. K.’s competitors. 

But still Kellogg could not be 
stopped. There was nothing in the 
machine manufacturer’s contract 
with his competitors about repair- 
ing damaged machines—and cer- 
tainly W. K. had plenty of charred 
mill rolls left from the fire. 


Post Gets Started 


It didn’t take long after that to 
get things rolling again in the new 
Kellogg plant and production of 
corn flakes was under way again. 

One of Kellogg’s biggest com- 
petitors at this time was Charles 
W. Post. An ex-patient of Dr. 
Kellogg at the sanitarium, Charles 
Post rented a farmhouse and 
started a sanitarium himself called 
La Vita Inn. 

He put out a coffee substitute 
called Postum and then began 
grinding toasted barley 
calling it Grape-Nuts. Six years 
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The genuine bears this signature 


CHILDREN TOO—From 1907 to I919 this Kellogg ad was very popular and 
appealed to the parents to serve the cold cereal to children. 


'so successfully launched. On July | 
4, 1907, W. K. took time out from | 
his endless chores and attended a/ 


pictured above, is celebrating 50 years | 


bread, | 


BRAND CONSCIOUS—From the very 
| brand of his product could be seen on the grocer's shelf. The name Kellogg 
can be seen very plainly on both the 1906 package and the 1948. 


beginning Will Kellogg made sure the 


|mately $750,000 on advertising. 

When Post built a hotel for 
Battle Creek, Kellogg put one up 
tap. When Post built an opera 
|house, Kellogg erected an audi- 
‘torium. W. K. advertised 
|slogan “Sweetheart of the Corn,” 
| Post used “The Toasted Sweet of 
the Corn Field.” 


New Names Needed 


| But both Kellogg and Post had 
misnamed their products. Post 
|called his cereal Elijah’s Manna. 
'The package pictured Elijah sit- 
ting on a rock in the wilderness 
| holding out a hand to a raven. 

| The raven spoke in each adver- 
'tisement and shocked religious 
groups by such mischief as leer- 
ing at a young girl and saying, 
'“Well, I declare! If there isn’t 
‘Hanna at breakfast on Elijah’s 
| Manna.” 

When the English government 


Toasties. At the same time, Kel- 
logg was calling his corn flakes 
Sanitas, which sounded much too 


similar to the name of a quite dif- 


ferent product. 
All during this time most cereal 


products were exploited as health | 


foods for the sick. Indigestion, old 
age and other ailments were dis- 
cussed in the ads. 


Appeals to the Healthy 


But W. K. thought there must 
be some healthy people left in the 
world and he appealed to this 
group rather than the ailing. 

Kellogg’s first package premium 
was a baseball game printed on 
the inside of the box. In one year 
Kellogg distributed 100,000 imita- 
tion oil paintings and 43,000,000 
jungle books, postcards, blotters 
and booklets. Today many par- 
ents who remember the jungle 
book from their childhood, are re- 
questing Kellogg to bring them 
back again for their children, the 
company reports. 

One of Kellogg’s most amusing 
campaigns was his teaser winking 
car cards. The posters pictured 
characters winking out at the 
readers accompanied by whimsical 
poems such as this: 
Doctor Bright Eyes, 

skill, 

Thus prescribes for many an ill; 

“TOASTED CORN FLAKES ’stead 
of pie.” 

| See-The-Winkle-In-His-Eye! 


with great 


‘Sweetheart’ Appears 


New York City’s great white 
way was also utilized by Kellogg. 


‘On Broadway he put up a large 


| baby boy’s 


electric advertisement showing a 
face and the word 
“Kellogg.” When the words “I 
want” appeared, tears rolled down 
the boy’s face and when the sign 
flashed “I got,” the boy stopped 


crying. 


In 1911 W. K. hit upon the 
“Sweetheart of the Corn” idea. 
When Fanny Bryant graduated 
from business school in 1910 and 


later he was spending approxi-| 


the | 


refused to register the trademark, | 
Elijah’s Manna was renamed Post | 


applied for and got her first job 


Advertising Age, April 26, 1948 


grocery problems and had an ides 
exchange. 


Tries All Forms 


Name your type of promotion 
and W. K. Kellogg has done it 
successfully. In 1919 he startec 
manufacturing Kellogg’s All Bran 
and featured its laxative proper. 
ties in the ads. He might not have 
had fountain pens that wrote 
under water, but in 1914, he 
claimed his new wax sealed pack- 
age had been found fool-proof 


| when tested under water. 


It is said he was the first per- 
son to serve food in a plane when 
he took some food editors up for 
a spin and served a luncheon built 
around his products. 

Kellogg was a pioneer in the 
fight to get consumers brand con- 
scious by selling his products in 


|packages at a time when most 


\as a stenographer at the Kellogg | 


| Company, she had no idea that her 
features would become as familiar 
'as Mary Pickford’s to millions of 
| Americans. 

The next year her likeness was 
| used to illustrate “The Sweetheart 
|of the Corn” in full color page 
|/magazine ads and on all Kellogg’s 
_corn flake boxes. She soon set a 
'national standard for sweetness. 


How Advertising Grew 


| By the tenth year of its ex- 
istence, in 1916, Kellogg’s corn 
flakes were selling at the rate of 


Mt, 


| 


millions of packages a year. In 
1912 Kellogg’s wheat biscuit had 
been introduced and in 1913 Kel- 
logg began to manufacture and 
distribute a third product, Kel- 
logg’s Krumbles. 

Since W. K. Kellogg then and 
now claims that his consistent ad- 
vertising programs paved the way 
for success, it is interesting to re- 
view his advertising expenditures 
for the first four years he was in 
business—even through a disas- 
trous fire and strong competition. 

In 1906, his first year in a busi- 
ness with an initial investment of 
$35,000, W. K. spent $90,000 on 
advertising in 26 magazines, 227 
newspapers and nine _ business 
papers. 


Square Deal for Grocers 


In 1907 this amount jumped to 
$295,000; by 1908, it was $450,000; 
in 1909, it grew to $525,000, and 
in 1910, four years later, he spent 
$600,000 in 55 magazines, 12 news- 
papers, 39 business papers and 31 
farm papers. 

Kellogg began publishing his 
“Square Deal” magazine in 1911 
and distributed it to retail grocers 
carrying his products. His “square 
deal” policy was that no grocer 
was to be overloaded with mer- 
chandise but was to be kept sup- 
plied with fresh cereal at all times 
for a quick turnover. At the same 
time, other companies were using 
such free deals as offering the 
grocer who would buy four cases 
of merchandise one case free of 
charge. 

In “Square Deal,” W. K. sug- 
gested counter display ideas, lay- 
outs for ads, discussed general 


grocers carried their merchandise 
in barrels. 


Expands Operations 


Although followers of the Hush 
and Walking Man contests might 
sneer at the sum, Kellogg’s child 
picture contest in 1913 caused 
quite a commotion with $4,850 in 
cash prizes. 

In August, 1916, W. K. crossed 
the border and established a fac- 
tory in Canada. Operations were 
first set up in Toronto in an old 
prison building. In those days the 
corn was cooked in the United 
States and then sent up to Canada 
for final processing. 

By 1924 the Battle Creek plant, 


SAME SMILE—Thirty-seven years later Fanny Bryant (now Fanny Johnson), 
Kellogg's “Sweetheart of The Corn,” still smiles for the Kellogg camera. Other 
photo shows how Fanny looked on the Kellogg package in I9I1. 


containing more than 20 acres of 


floor space, housed 1,575 em- 
ployes. 

Sales Force Grows 
Two other Kellogg branches 


were established in 1924. The Kel- 
logg Company of Great Britain 
Limited was formed and Kellogg's 
corn flakes were first manufac- 
tured in Sydney, Australia. 

By this time there were 304 
salesmen selling five Kellogg prod- 
ucts and 19 Kellogg branch offices 


‘in the U. S. 


At the start of 1925 a sixth 
product appeared on the grocers’ 
shelves, Kellogg’s Pep, soon to be 
renamed Pep Flakes. 

And in 1925 Kellogg men no 
longer walked to their stores, but 
rode in Kellogg runabouts, sedans 
or coupes, which the company 
took pride in announcing had 
three pedals and a hand throttle. 

Then, of course, there was the 
Pep Wagon which carried samples. 

In 1927 Kellogg established i's 
restaurant and institutional div:- 
sion and the next year the sevent 
member of the Kellogg family wes 
born, Rice Krispies. In less than 
three years this product climbed 
to a top-selling cereal. In _ the 
earliest advertisements peop!|®* 
were invited to listen to Ric 
Krispies crackle, as well as t 
eat them. 


Long Radio History 


With seven cereals on the mar- 
ket, Kellogg in 1932 introducec 
Hexite fox feed. This feed, alone 
with a Kellogg line of dairy an¢ 
poultry feeds, has become we: 
known to farmers and fex and 
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He pawed his plate, and winked his oc: 
That's hew he gt a frab supply; 


“When Sally winks” her anther sad 
it makes her think of apples rod, 
Plump, round and sweet, 
All health and dow 
And heres the charm * 


y x ‘ That made her « ee frail 
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BO Of: 1/1 cblugg het 
WINKING ADS—These humorous 
teaser ads were all over the country on 
car cards during 1907 and 1908, just 


one year after Will Kellogg started 
selling his corn ‘lakes. 


mink ranchers across the country. 

Between 1930 and 1933 break- 
fast food manufacturers began di- 
recting their advertisements to- 
wards the younger set. In 1931 
Kellogg sponsored the 
Lady” on WGN, Chicago, and car- 
ried the program on the National 
Broadcasting Company network 
until 1938. From February, 1938, 
to June, 1939, the “Howie Wing” 
series was heard. 

Kellogg, along with other cereal 
companies, was organizing juve- 
nile clubs which children joined 
by sending in boxtops. In 1935 
Cream of Wheat reported over 1,- 
000,000 boys and girls had joined 
its H-C-B club. Others joined the 
Dizzy Dean Winners, Buck Rogers 
Solar Scouts, Dick Tracy Secret 
Service Patrol and the Tom Mix 
Straight Shooters. 


Current Network Shows 


When Kellogg’s “Singing Lady” 
offered the “Singing Lady Party 
Book,” it became a must for every 
junior gathering. When “Howie 
Wing” was on the air, thousands 
of youngsters joined the Air 
Cadets. 

In 1943 Kellogg increased its 
radio appropriation and sponsored 
“Around the Town,” participated 
in the American’ Broadcasting 
Company’s “Breakfast Club,” and 
sponsored Gil Martin and the 
news, which was later changed to 
Kellogg’s Home Edition. This pro- 
gram ran until the end of 1946. 

In Washington, D. C., over 
WMAL, Baukhage was sponsored 
during the same period Home Edi- 
tion ran. “The Coronet Story 
Teller,” a five-minute portion, in- 
tegrated into the last part of Home 
Edition, was heard for two years. 

In January, 1943, Kellogg be- 
sponsorship of “Superman” 
On Mutual and a 15-minute seg- 
ment of “Breakfast in Hollywood”’ 
on ABC. In the latter part of that 
year it sponsored Jack Berch, first 
regionally and later nationally. 

Early in 1947 “Hollywood Story” 
and Galen Drake went on the air 
over ABC. Both programs were 
heard on a split network until the 
end of the year when Galen Drake 
went on the full network and 
“Hollywood Story” was dropped. 
“Breakfast in Hollywood” and 
Galen Drake, both on ABC, are 
Kellogg’s chief radio efforts at the 


Y 


present time. 
Enters Dog Food Market 


The “new way to buy cereals” 
‘Ss introduced in 1940 with Kel- 
‘0238's variety packages. Just as 
‘his package was being acclaimed 
the American housewife, the 
suvernment, in order to conserve 
Carton board, asked that the prod- 
be temporarily withdrawn 

m the market. Today the cello- 
ine wrapped package contain- 
small boxes of all Kellogg 
Cereals is back on the grocers’ 


gan 


W 


shelves. 

Another 1940 success was Gro- 
Pup dog food, which today is sold 
in three forms, ribbon, meal and 
pellets. 

In 1942 Raisin 40% Bran Flakes 
was introduced. Corn-Soya is the 
latest Kellogg product to be mer- 
chandised. 

And what did W. K. Kellogg do 
with the millions he was making 
from his vast breakfast food em- 
pire? In 1930 he founded the 
W. K. Kellogg Foundation in 
Battle Creek. Its purpose is to 
promote the health and education 
of American children. 

During the last war the Battle 
Creek plant proudly flew the “E” 
flag for its work in the assembly 
line packaging of the famed K 
ration carried by American sol- 
| diers; for the manufacture of parts 
|for anti-tank guns in the plant 
'machine shop and for the supply- 


ing of Kellogg’s cereals in indi- 
vidual packages to the armed serv- 
ices. 


Spends $5,000,000 Annually 


handles all foreign advertising. 
Many of the 1948 Kellogg ads, 
displays and _ tie-in promotion 
will call attention to the 50th an- 
niversary of a man’s idea—that 


51 


a delicious breakfast cereal could 
be made from raw corn—and to 
the colossal volume of the Kel- 
logg’s corn flake business today. 
Kenyon & Eckhardt points out 


This month Kellogg is celebrat- 
ing its 50th birthday in a tie-in 
promotion with’ United Fruit 
Company. Kellogg packages fea- 
ture Chiquita Banana decals. Ads 
containing recipes for combining 
cereal and bananas are being run. 

From his initial advertising ap- 
propriation of $150 in January, 
1906, W. K. Kellogg has expanded 
his gigantic organization until now 
|he spends more than $5,000,000 
annually in magazines, news- 
papers and radio. 

About 10 years ago Kenyon & | 
Eckhardt received its first Kellogg | 
business. The agency now handles| 
all Kellogg domestic advertising, | 
except Corn-Soya, which is placed | 
through N. W. Ayer & Son. J. 
Walter Thompson Company| 


“Singing | 


WSIX builds volume 


5000 WATTS « 


ABC Affiliate z 


Represented Nationally By 


THE KATZ AGENCY, INC. 


WSIX gives you all three: Market, Coverage, Economy 


—_—— =o 


Makers of bath and laundry soaps, like 
many great American businesses, de- 
pend on mass markets and high volume 
for continued success. And a number 
of soap manufacturers have used WS|X 
continuously for two, three and four 
years or more. Obviously, they have 
found WSIX builds volume in Nash- 
ville's 51-county retail trade area. Plan 
now to see how WSIX can help your 
sales picture. Ask your nearest Katz 
representative for further facts and 
figures about WSIX. 
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that if all Kellogg’s corn flakes 


stretch around the earth at the 
equator more than 36 times. 
The company has produced 6,-. 


TAP Names Zimmermann 
Sales Director: Adds Two | 


William A. Zimmermann, for- 
merly group merchandise manager | 
of Spiegel, Inc., mail order and 
chain store com- 
pany, has been 
appointed sales 
director of Tele- 
vision Advertis- 
ing Productions, 
Chicago, succeed- 
ing Norman 
Lindquist, vice- 
president, who 
has been placed 
in charge of all 
distribution. 

Others to join . 
TAP are: Clay- W. Zimmermann 
ton Bergman, former stage and 
screen star, as director of talent, 
and Jimmy Dexter, legitimate 
theater actor and producer, as a 
member of the production depart- 
ment. 


Wright, Binder Will 
Address Ad Directors 


Frank Lloyd Wright, architect, | 
| 


and Joseph Binder, New York 
graphic designer and _ illustrator, 
will address the Art Directors Club | 
of Chicago at the club’s annual | 
award dinner, May 3, in the Pal- | 
mer House. 

Each of the 19 medal award win- | 
ners and 13 honorable mentions in 
their classifications will be given 
certificates in quadruplicate—one | 
each for the artist, art director, | 
producer and the agency. The din- | 
ner will formally open the exhibi- 
tion which will be held at the| 
Chicago Art Institute, May 3-16. | 


CDNA Elects Officers 


H. L. Garner, general manager | 
of the Examiner, Peterborough, | 
Ont., has been elected president of | 
the Canadian Daily Newspapers 
Association. Other officers elected 
are: A. F. Mercier, Le Soleil and) 
L’Evenement-Journal, Quebec, Ist 
vice-president; Roy H. Thomson, 
Thomson Dailies, 2nd vice-presi- 
dent; W. J. J. Butler, Globe & Mail, | 
Toronto, treasurer; Duncan Mac 
Innes, secretary, and I. H. Mac- 
donald, general manager. 


manufactured in the past half cen- | Grant Endorses 
were laid end to end, they could| Multiple Tests 
of Ad Reading 


New YorK—A thorough en- 
500,000,000 cartons of corn flakes,|dorsement for taking several dif- 
enough to build 15 solid Empire | ferent measurements on a single 
State buildings and a quantity of | item, in order to produce median 
cereal that required 6,500,000,000 | measurements having higher re- 
billion quarts of milk or cream for | liability than isolated single meas- 
its service. |urements for advertising reader- 
ship in newspaper ads, was de- 


livered to the Copy Research 
Council here recently by B. H. 
Grant, head of B. H. Grant Re- 
search. 

Mr. Grant, who took over the 
L. M. Clark, Inc., service in 1943, 
holds that comparing ads in a 
series of tests increases the re- 
liability of measurements. The re- 
liability of a single test is likely 
to be low, he says, and ranking or 
comparing ads on the basis of a 
single test is also likely to be un- 
reliable. 


Where Clark’s service was sold 
to agencies and advertisers, the 
company’s primary emphasis is 
now on publishers. Contracts with 
publishers call for a series of 
studies, usually numbering be- 
tween 12 and 50 during a year. 


Manzel Promotes Roosa 


Herbert H. Roosa, sales man- 
ager of Manzel, Inc., Buffalo, 
_maker of automotive special tools, 
|has been named vice-president in 
'charge of sales. 


vertising Age, Apt 


Parsons Joins ABC 


Willis B. Parsons, formerly man- 
ager of the NBC library and syn- 
dicated program sales, has joined 
the advertising and sales promo- 
tion department of ABC in New 
York as staff copywriter. 


Names Lindsay Agency 

Lindsay Advertising Agency, 
New Haven, has been named to 
direct the advertising of Ander- 
son-Campbell Corporation, New 
York. 


What will Detroit’s newest car look like? An exclusive, 
16-page picture story showing, for the first time, how the 
°49 Mercury was developed, drawing board to highway. 


Here’s what 


Here are just four of the many exciting subjects 
covered in the big May issue of SCIENCE illus- 
trated. Every month, SCIENCE illustrated delivers 
—with superb picture-journalism—more news from 
the world of science than any other publication. 


Sit down with a copy of the May issue and learn 
for yourself why SCIENCE illustrated, now in its 
third year, has assembled a great and growing audi- 
ence of over 500,000 net paid—a total readership of 


fully 1,500,000 adults. 


Today. when potential buyers count so much 
more than potential readers and when the produc- 
tivity of every advertising dollar is so vital. consider 
these facts about the quality of the SCIENCE illus- 


trated audience: 


its works. 


facts in ads. 


How can a nickel-a-day device clear the air of germs at 
home and office? First-hand introduction to the amazing 
new glycol vaporizer: sudden death to airborne bacteria. 


it takes 


e Demonstrably far above average in income. 
education, and interests. 


e Intensely curious about modern science in all 
e Editorially conditioned to absorb full selling 


e Exceptionally influential in the start and 
spread of buying waves. 


If you are interested in advertising that pays off 
promptly, it will pay you to learn the rest of the 
facts about SCIENCE illustrated and its very spe 
cial readers. There is a factful SI man within easy 


reach of your telephone, telegram, or dictaphone. 
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advertising Age, Apri 


Names Gerth-Pacific 


Gerth - Pacific Advertising 
Agency, San Francisco, has been 
appointed to handle the advertis- 


ing of Rickman-Lee Company, 
San Francisco, weatherstrip manu- 
facturer. 


Lang Appoints Stark 


Gertrude Stark has been ap- 
pointed advertising and sales pro- 
motion director of the infants and 
childrens’ wear division of H. Lang 
Industries, Minneapolis. 


Broadcasters Aid 
Bills Outlawing 
Daylight Saving 


WASHINGTON—Broadcasters and 
_ transportation interests appeared 


before the Senate interstate com-| 


merce committee Tuesday in sup- 


port of legislation establishing a/| 


uniform system of time on a 
round-the-year basis. 
Some witnesses from the trans- 


| portation 


industries endorsed a 
bill by Sen. John H. Overton (D., 
La.) fixing standard time for four 
time zones 12 months of the year. 

Others, including CBS’ Wash- 
ington Vice-President Earl Gam- 
mons, inclined toward a second 
bill (S. 2226) which establishes 
uniform time, but provides for na- 
tionwide daylight saving time 
during the summer months. 

In his statement, Mr. Gammons 
said uniform time means better 
service to farmers, the President 


OR ot 


53 


and members of Congress who|standard time zones, he said. 
broadcast, and to the listening While he said CBS would agree 
public. |tov year-round standard time as a 
. solution to the problem, he in- 
CBS Plan ‘Complex’ |dicated belief that the summer 
He described the “amazingly | daylight savings plan might be 
complex” CBS plan costing $200,-| most acceptable to the public. 
000, whereby the network buys Representatives of railroads and 
additional lines and sets up, in | bus lines testified that the pres- 
effect, two networks during sum-|ent setup, with some communi- 
mer months. |ties on standard time and others 
One serves 58 communities in|on daylight saving time, com- 
daylight saving time zones. The| plicated matters unduly as far as 
other serves 108 communities in| travelers are concerned. 


What new home-garden secrets are being exposed under 


B-26 bomber noses? Inside story 


doctors who answer crop queries from all over the globe. 


on little-known plant- 


How can the dentist take instant X-rays while he works? 
A report on ingenious new fluoroscopic instrument 
which shows at a glance the root-deep condition of teeth. 


to excite special people 


Science 


* tlustrated * 


NEW YORK + CHICAGO - CLEVELAND - PHILADELPHIA - DETROIT - SAN FRANCISCO + LOS ANGELES - BOSTON - ATLANTA 


_—— oom 


Gets Paint Account 


A. Ramsay & Son Paint Com- 
pany has appointed O’Brien Ad- 
vertising, Vancouver, B. C., to di- 
| rect its advertising. Streetcar cards 
|and dealer promotion are being 
| used, followed by newspaper ad- 


| vertising. 


| a 
| Pomeroy Joins Malone 
Alson H. Pomeroy, formerly with 
| Maxon, Inc., in Cleveland and Chi- 
| CABO, and with Campbell-Ewald 
Company, Detroit, has joined Nor- 
man Malone & Associates, Akron, 
in a creative layout and copy ca- 
pacity. 


These Consistent Schedules 
Have Been Selling 

Products For A Long | 
Long Time... —~-AY- 


Time buyers plan schedules on 
RESULTS. That’s why these na- 
tional spot and regional advertisers 
| have consistently placed their adver- 
| tising with WMBD to reach the 
rich PEORIAREA market. 


BULOVA 
INTERSTATE BAKERIES 
_ CRITIC FEEDS GIPPS BEER 
7 LOCAL ADVERTISERS 


% 


WMBD DOMINANCE! Always a 
bigger share of the audience than 
all other Peoria stations combined. 
See latest Hooper Station Listening 
Index. (Jan.-Feb., 1948) 


PEORIA WY 
CBS Affiliate © 5000 Watts E 
Free & Peters, Inc., Nat'i. Reps. 
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rites. 


ARMAND DENIS, 


the noted explorer tells TRUE 
readers the true story of one 
of his weirdest adventures 
in Burma’s Valley of Dark- 
ness at the Hill of the Snake. 
Don’t miss “The Priestess 
of Naga” with the fantastic 
but actual serpent-worship 


Out ti | Vell The smartest, fightingest trout in 
the stream — rainbows, browns, 


native brooks and cutthroats — 
these are what artist Glenn Colton was after. TRUE brings you the notes and 
4-color paintings of this man’s vacation high up in Colorado — you'll be 
wanting to pack your duffle to follow. 


is the story of a 
great love for a 

great horse—by 
the man himself, 
James C. 
Bendrodt 


Litian Cy WHO Is 


TRUE’s Gun Expert, introduces you to 
the National Rifle Association and the 
“Rifleman,” its technical publication and 


storm center. 


INSIDE THE 
GUN CRANK’S 
SACRED TEMPLE 


by Lucian Cary 


These Extra Dividends—a TRUE Booklengther on colonizing East Texas over a 
century ago—a fact mystery by Alan Hynd—a great article on pipes (including 
a $7,500 job carved by Jo Davidson)—a true Western about mayhem in 
W yoming—and plenty more a// written by men for men. 


The Million-plus Men Who Buy TRUE Regularly are 
sold on TRUE’s unique editorial formula—every word 
true in TRUE. These men are a moneyed market, a right 
market for you, whatever you sell to men. They can— 
and will — buy. TRUE is the only man’s magazine which 
sells each issue to over a million men! 


TRUE 


THE MAN’S MAGAZINE 

Te clangeat Sel hans Inagagine ine ‘Norld 
67 West 44 Street, New York 18, N. Y. 

Los Angeles San Francisco 


AND 


TRUE 


THE MANS MAGAZINE 


wu 1S VIRGINIA HILL” 


ausest SHEGEL'S 


drolly gives you 

the tale of an 
amiable canine lush. 
Like everything else 
in TRUE, this is 
true, too! 


THE DOG 
WHO WOULD 
SING WHEN 
HE GOT DRUNK 


VIRGINIA Hit 
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PHOTOGRAPHIC 
|| REVIEW OF 
THE WEEK 


FEATURES WARRANTY—Protection for 
three years is featured in this new four- 
color counter display for the Autojack, GETTING UP TO DATE—George Moscovics (left), commercial manager of 
made by Automatic Steel Products, Inc., WCBS-TV, goes to the source book for facts about television during the CBS 


- Canton, 0. A supply of folders for video clinic in Chicago. His interested listeners are Burton Browne (center), 
customer distribution is included in president of Burton Browne Advertising, and Richard Montgomery of the Chicago 
; each display. office of Compton Advertising. 


CELEBRATE COAST OPENING—Campbell-Ewald Co. officials gave a party for 
press, radio and magazine representatives in celebration of the agency's re- 
opening of its San Francisco office. Looking pleased about it are (left to right) 
Milburn Johnson, head of the SF office; H. G. Little, executive vice-president 
of the agency; Dick Francis, vice-president in charge of West Coast operations, 

and President Henry , a Ewald. at we cd tae we at te lett Detar! We heme: the iheremcs sem wel yon easy be save 


oe ere fog 


Ths evse axcwaved in the Manch 19 atin of the Minar Pace News leet whace we 
sopcoermd the page sat Callas that appear im one waren: ammeate {unter We had 
everything right = the wmmendohe baa ous printer musbuit oar of the pu sarce — tee sere! 
AN ot Vetinn We mtmitemed sontine ymreee tow me sulin tare cot uatime A mengr mpie: 
tee the cient we aie satial were wh Fors Went. We wish we hmww teow & gor there! 


Dales = promd od tow sengrensive syle For Worn: 0 mpaay proad of her me 
We wee preand thes we ane priviinged w weree loth thane erent Tongs omen 


We rmwteee mor smtahe to Dulles and Four Worth soml wil ty 0 mathe soremde bm ome om 
arnaed heres so provide them beth oth the bee pramibie tremape sine wr iae 


MISSOURI PACIFIC LINES 


Ev 
FIXES MIXUP—Missouri Pacific Lines 
ran this quarter page in Dallas and Fort PLEASANT WORK—John C. Morse, vice-president, Dan B. Miner Co., Los 
Worth newspapers to explain its mis- Angeles agency, attends the opening of the new Mission Orange plant in L. A. 
take in using an aerial view of Fort and surrounds himself with (left to right) M-G-M film starlet Anne Sterling; 
Worth instead of a view of Dallas in its Shirlee Tegee, Ken Murray showgirl, and Debra Paget of 20th Century-Fox. 
semi-monthly "News Reel." 


eicaNn ——-== ANNOUNCEMENTS => 
(THINGS YoU SHOULD OR WOULD LIKE To KNOW bp 
APPEAR HERE PROM DAY TO DAY 


SO GET THE HABIT WHEN YOU PASS BY 
MAPS WILD LIFE—Muehlebach Brewing Co., Kansas City, Mo., has released a OF TURNING YOUR EYES THIS 7 Va 


series of hunting and fishing maps illustrating the wild life of Missouri, Kansas, 
Oklahoma and Texas, the four principal states in the company's sales market. 
The framed wall pieces are being distributed to dealers and distributors, and i - 

outdoors and sports editors of newspapers in the four states. By Slo eee 2c, ee 


qe RET 


sign on which new messages may be shown each day for employes’ information. The 4-inch-high letters are of the slotted 
type, attached to horizontal rods, and messages are arranged, even by a non-sign person, without the use of tools. The sign and 
letters are products of Wagner Sign Service, Chicago, and General Outdoor, Philadelphia, did the installing. 


. 


PLAQUE FOR THE WINNER—Wallaces' Farmer & lowa Homestead awarded a 
P'aque to the Minneapolis Tribune and a $500 cash prize to Erwin W. Kieckhefer, * ; al” “ 
®citorial writer (center), for the best metropolitan newspaper editorial of 1947 
nterpreting the farmer to the city.” Offering congratulations are R. A. Crosby FOUNDERS IN SPOTLIGHT—Eight of the founders of the Houston Advertising Club gather around for the cake-cutting cere- 
(right), ad manager of the tractor division, Allis-Chalmers Mfg. Co., sponsor mony at the club's 37th anniversary celebration. Seated (left to right) are Ernest J. Peters, Southern Pacific Lines; Robert C. 


© the National Farm and Home Hour radio program, and Gerald L. Seaman, May Sr., Herbert C. May Printing Co.; M. L. O. Andrews, Andrews Advertising Service; Robert H. Cornell, Ohio National Life 
tedio executive of Bert S. Gittins Advertising, Milwaukee, the Allis-Chalmers Insurance Co., and G. U. Lansdowne, Lansdowne & Moody, Inc. Standing: A. E. Clarkson, secretary-treasurer, Houston Post; 
——- agency. John B. Westover, retired ad manager, Sakowitz Bros., and P. L. Michael, Houston Poster Advertising Co. 
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Admiral Names Newell 


Richard W. Newell, formerly ad- 
vertising and sales promotion 
manager of Kaemper-Barrett, San 
Francisco, Admiral distributor, has 
been named West Coast advertising 
manager of Admiral Corporation, 


FEMALE 


Copywriter—Furniture, Rugs $4000 
Copywriter—Household Appli. $5000 
MALE 
Copywriter—Foods $7000 
Copy Chief—Tech. telephone exp. $6500 
Adv. Mgr.—Retail, Illinois $4000 


Ask for MYRTLE L. BARNARD 
HARRISON 5409 


LOGSDON PERSONNEL SERVICE 
19 W. Jackson Bivd., Chicago 4, Ill. 


One of America's top 


agencies needs a 
RESEARCH 
ASSISTANT 


This job is in Chicago with a 
“big-name agency known 
for its outstanding advertis- 
ing research. 

If you're the man we want, 
you're young and ambitious. 
You've had considerable ex- 
perience in consumer re 
search. You must be able to 
prepare questionnaires, su- 
pervise field work, write re- 
ports, and contact clients on 
occasion. 

The starting salary is from 
$5,000 to $6,000 a year, de- 
pending upon what you have 
to offer. 

Write us in detail, our own 
people know about this ad. 


Box 7043, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING 
SALESMEN OF 
EXECUTIVE ABILITY 


A new publication encompassing a spe- 
cific and definable circulation in the 
country's rich areas, through circulation 
approaching a million net paid, is seek- 
ing ad salesmen, one of whom will be 

ected to direct the advertising force. 
He should have publication experience in 
sales, promotion, and be capable of di- 
recting research. His compensation and 
that of the salesmen will be salary plus 
an incentive percentage. The man selected 
to head the staff will have an opportunity 
to acquire an interest in the property. 


If you are the assistant to a publication 
advertising manager . . . if you have 
the abilities outlined above ... . if you 
believe your chances of advancement in 
your company are more limited than you 
like then you may well be the 
man to head this staff. All inquires held 
confidential. 


WRITE BOX 7038 
ADVERTISING AGE 


100 E. Ohio Street, Chicago I!, Illinois 


INTERNATIONAL 
ADVERTISING 
Key Opening Abroad 


A real opportunity in Europe with a 
top ranking international agency for 
a high calibre man with managerial 
ability, broad advertising experience, 
public relations background and 
fluent French. Write Box 7037, Ad- 
vertising Age, 330 W. 42nd St., New 
York 18, N. Y. 


Available To Publishers 


Man with impressive record for selling 
space in volume. Al Industrial and 
Export Experience. 
Hard Worker. Good Mixer. 
Consistent Producer. 
Highest References. 
This man can head up a selling organi- 
tation or work in harmony with a team. 
East Coast preferred. 
Your inquiry will be held in Confidence. 
HAROLD P. PRESTON 
Advertisin 


17 East 49th St.. New York 17, N. Y. 


Chicago, manufacturer of radio 
and television receivers, refrig- 
erators and ranges. | 


Issues Food Directory 


A new edition of the “Food 
Products Directory,” published by 


Western Canner & Packer, San 
Francisco, has been published 
featuring a classified section on 


frozen foods and a buyer’s guide 
section. 


—an opportunity for more active use 
of widely diversified experience and 
abilities, where the job can use ALL 


EDITORIAL: Writing, editing, 
newspapers, magazines, tec 


makeup for 
pubs, lead- 


PICTORIAL: Special flair for planning 
visual presentations of facts and figures. 


ADV.-SALES PROM.: Campaigns involving 
media, mail, salesmen. Plans, rough lay- 
out, copy. 


PUBLIC RELATIONS: Two years with rank- 
= industrial PR firm, handling both con- 
sultation and publicity. 


PRODUCTION: Sound working knowledge. 


Veteran, 35, doesn't. know it all but 
feels qualified to fill responsible utility 
spot (possibly in publications field) 
preferably Chicago or Far West. Now 
earning $9,000. 


Box 7042, ADVERTISING AGE 
100 E. Ohio Street, Chicago I!, Illinois 


THREE UPPER 
FLOORS 
4,000 SQ. FT. EACH 
May be rented individually 
Modern fireproof office 
building 
East Jackson Boulevard 
Address 
Finchley Building 
Apply 
Winston & Co., Agents 


First National Bank Building 
Central 4204 Chicago 


OPPORTUNITY 


Well known, long established agency 
offers unusual opportunity for account 
executive interested in salary for copy 
service on house accounts and com- 
mission on own or new business. Op- 
portunity for part ownership in agency 
or bonus participation. Correspond- 
ence confidential. 


Box 7040, ADVERTISING AGE 
100 E. Ohio St., Chicago II, Illinois 


WANTED—EXECUTIVE FUND-RAISER 
To organize and supervise fund-raising for 
a National non-profit organization on a 
permanent year round basis. Must have 
proven national fund-raising and promo- 
tional experience. Please furnish complete 
details of personal and professional his- 
tory. Also state starting salary accept- 


these qualifications: 


ing trade paper and external house organ. | | 


Account Executive | 


| FPRES), WE ceeds cacnconsoss 20.1 
' Arthur Godfrey (Lipton), CBS...19.6 
| Truth or Consequences (Duz), 
| FRR sawersaesacsedveesegeeenss 18.5 
My Friend Irma (Swan), CBS...18.2 
Red Skelton (Kool), NBC....... 17.4 
Music Hall (Kraft), NBC........ 17.3 
Duffy's Tavern (Bristol-Myers), 
 bensteankbobsiee sie. ede oe 2 


RATES: 60c per line, minimum charge S$}. Cash with order, Figure bold face heads (maximum two lines 


Thursday noon, 11 days preceding publication date. Display 


per column inch. Regular card discounts on multiple 


POSITIONS WANTED 


classified advertisements take card rate of $10 
over % mches ym displa 


insertions and space appl 


HELP WANTED 


College Grad Wants Start—-Adv Ma- 
jor. Vet, 24, anxious to start in any 
phase adv. Exp more impt than sal. 
Box 9544, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
Public Relations assistant with ex- 


cellent contacts for your publicity 
department, Competent, experienced 


woman. Available May list. Salary 
open. Chicago only. 
Box 9546, ADVERTISING AGE 
Ohio St., Chicago 11, Ill. 


100 E, 


It’s restricted!—only agency “brass,” 
needing complete advertising expe- 
rience need apply! 11 years of writ- 
ing copy for national accounts, buy- 
ing space and time, creating and 
producing Radio and Television 
“merchandisers,” and securing large 
volume business Account Exec., 
require dynamic organization with 
aggressive plans. Chicago natural 
|} habitat. Habits require $7,000 mini- 
| mum. Available May Ist. 

Box 9548, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


__ HELP WANTED 


as 


ADVERTISING & PUBLISHING 
ALL TYPES OF POSITIONS 
Sales—C reative—Executive 
Consult our H. R. Hazard 

GEORGE WILLIAMS CO.—Personnel 

209 SS. State St., Har. 2083, Chicago 


*. 

Advertising Salesman Wanted 
Publisher of leading business mag- 
azine in food field, located in large 
Midwest city, has opening for cap- 
able, experienced man to work out 
of home office. Write giving full 
particulars, ineluding salary de- 


sired, for confidential interview. 
Box 9539, ADVERTISING AGE 
100 E. Ohio St., Chieago 11, Il. 


Layout Expert— 


Copy Writer and 

to work in medium size printing 
plant. Must be free to move to a 
large mid-western city. Great op- 


portunity. Start $4000 per year. Will 


advance rapidly after ability is 
proven, 

Box 9540, ADVERTISING AGE 
100 FE. Ohio St., Chicago 11, Ti. 
O'SHEA 
“America’s Largest” 
ADVG-SALES PRO MGR, .... . 35200 
Copy, layout & production exper. on 


trade paper advge for construction 
or bldg materials field. Age 28-45. 
oP) og oO errr ae 87500 
Age 30-45. Exper’d in creating & 


dealer cooperative 
programs in home appliance field. 
2—PUBLIC REL MGRS...... $10,000 
| Age 35-45. 1—Industrial exper., in- 
cluding labor relations; 1—food 
promotion & publicity bked. 

SALES PROM MGR 
Age 28-35. Exper’d 
producing direct mail programs to 
dept. stores & specialty gift shops. 
SALES TRAINING ASST $7500 
Age 30-40. Exper'd in creating, pro- 
ducing and applying dealer and dis- 
tributor training material in home 


administering 


85000 


in creating & 


| Has 


appli. or auto accessory field. 


(Negotiations Strictly Confidential) 
O'SHEA EMPLOYMENT SYSTEM 
Offices in 5 Major Cities. 
SUTITE 640 LYON-HEALY BLDG. 
(4 Ek. JACKSON, CHICAGO 4 


| Direct 


FRED J. MASTERSON 
ADVERTISING AND 
PERSONNEL 
Executive—Creative—Adv. Sales 
tesumes confidentially considered. 
Is5 N. Wabash, Fra. 0115, 

COPY-WRITING—LAYOUT— 
Editorial Assistant, Woman, 
familiar with writing snappy 
making simple layout; prefer 
with some writing, rewrite or 


one 
gen- 


eral editorial experience. Newspaper | 


learn es- 
magazine, 


Willing to 
national 


or magazine. 
sential, Small 


located small SW Ohio city. Write 
in detail, salary required, to: 
Box $542, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Ill. _ 


| Business Paper Advertising Sales- 


man of proven top calibre. Must be 


capable of full responsibility on No. | 
opportunity, | 


Unusual 
territory with well 
publisher. 
Submit full 


AGE 
‘3. An 


1 territory. 
home office 
tablished Chicago 
cepted top magazines. 


details, 
9543, ADVERTISING 


Box 
100 E. Ohio St., Chicago 


| Serving Both Employer & Employee 


Advtg—Sales Prom. Mer. ....$8,000 
Assistant Account Exec. ....$4,200 
Industrial Copywriters ....... $5,000 
| Jr, Copy-Engineering Deg. .. .$3,000 
Layout Artists...... $5,200 


SHAY AGENCIES 
W. Washington Central 9800 
LEADING BUSINESS PAPER 
opening for Chicago-Midwest 
tepresentative who can assume 
managerial responsibility. Write 
complete outline of experience, past 


30 


earnings, age and background. 
Box 9547, ADVERTISING AGE 
100 E. Ohio St., Chieago 11, Ill. 


REPRESENTATIVES WANTED _ 


Publisher's Representative Wanted, | 


Midwest publisher wants eastern 
representative for long-established 
hardware and automotive business 
publications, Give details of experi- 


ence, papers now handled and terri- 
tory covered, 
tox 9545, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, LIL. 


BRAND NEW sensational item to 
stop Stocking runs. Sold only through 
legitimate channels to Drug, Dept., 
Variety stores, ete. Fast repeater. 
Attractive discounts. Outstanding 
window & counter displays. Need 
reputable agents with established 
whise. distbr. clientele. Write 
PORTER MFG, & SUPPLY CO., 
2500 W. 6th St., Los Angeles 5, Cal. 
MISCELLANEOUS 


~~ CARTOON ADVERTISING | 


PLANNED—PREPARED—PLACED | 


magazines 
Displays 


newspapers and 
Signs 


in 
Posters, 


Alvin M. Bantien 
_Armada, R. 1, Box _164, Michigan_ 
PRINTING BROKERS—We have a 
complete printing plant with offset 


and letterpress facilities. Can handle 
all work up to 22x34. Black and 
White as well as color. process. 
Complete addressing, inserting, seal- 
ing, stamping—direct mail facilities 
to add to your income. Brokers must 
be established. 

Box 9541, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
Advertising, Sales Literature, copy, 
layouts, ideas for Publications and 
Mail, expertly prepared at 

low cost. 
Robert Peterson, Phone Central 6750 
442 Civic Opera Bldge., Chicago 6 


Fibber & Molly 
Take First Place 
on Hooper Report | 


| New YorK—Fibber McGee & 
Molly, the S. C. Johnson & Son) 
|team (NBC) led the list of Hooper | 
| entries on the April 15th report} 
|with a 26.3 rating. Jack Benny| 
'(NBC), Lucky Strike comedian, | 
was runner-up with 24.9. 


Other leaders: 

|} Amos ‘n’ Andy (Lever Bros.), 

i cuca ge heeeacneeaete wena. 23.7 
Radio Theater (Lux), CBS...... 23.6 
Walter Winchell (Jergens), ABC. 23.5 

| Fred Allen (Ford Dealers), NBC.23.0 
Bob Hope (Pepsodent), NBC....22.1 
Bandwagon (Fitch), NBC.......20.5 


| Charlie McCarthy (Standard 


Average evening set-in-use of 
31.7 is down 1.4 from the last re- 


able. Reply to Box 7039, ADVERTISING 
AGE, 330 W. 42nd St., New York 18, N. Y. 


port and up 1.5 from a year ago. 


Mailing List For Sale 
Here is a real buy if you are planning 
direct mail advertising. List includes 50,- 
000 select industrials, motor repair shops 
and wholesalers. All names on Type B 
addressograph plates. 

Box 7044, ADVERTISING AGE 

100 E. Oho St., Chicago II, Ill. 


A COPYWRITER WITH DIRTY 


FINGERNAILS — 
"Can do" guy in machine tools, metal || 
and woodworking, farm implements, etc., | 
etc., who's taken all the jumps in news- || 
paper, magazine and trade paper fields; 
now finishing five years mai! order sales 
(Wards), wants job as Editor, Copywriter 
or Adv. Manager. 
Box 7036, ADVERTISING AGE 

100 E. Ohio Street, Chicago I!, Illinois 


| 


| 
' 


Average rating is 10.1, down 0.5 
from last report and the same as 
a year ago. 


Not even Arthur Godfrey was} 


able to break into the soap opera 
ranks on daytime leaders on this 


report. 

The list: 
Aunt Jenny (Spry), CBS........ 8.3 
Ma Perkins (Oxydol), CBS...... 8.2 
Our Gal, Sunday (Anacin), CBS.. 7.9 
Right to Happiness (Ivory), NBC 7.7 
Big Sister (Ivory), CBS......... mY 
tomance of Helen Trent 

CW mreOmal?,, SAD cc scesvevscer 7.6 
When a Girl Marries (General 

Pr “ET « 2s ea we déleud aw eee 7.4 
Portia Faces Life (General 

Pees DS ccaceseeawas seeds 7.4 
Pepper Young’s Family (P&G), 

ME. Keak eek en seb4eeeredeneles 7.2 
Widder Brown( Sterling), NBC.. 7.1 

Average daytime set-in-use of 


18.2 is down 2.6 from the preced- 
ing report and up 0.6 from a year 
ago. The average daytime rating 
is 4.8, down 0.4 from the last re- 
port, and the same as a year ago. 


Viyella Ads Reappear 


After an absence of many years 
from Canadian daily newspapers, 
ads for Viyella, British flannel, 
have reappeared. One-column, 80- 
line ads stress its use for children’s 
wear. A. J. Denne & Co., Toronto, 
is placing the ads for William Hol- 
lins & Co., Toronto. 


Burke Joins Sewell 

Martin Burke,. formerly sales 
promotion manager of Station 
WWL, New Orleans, has joined 
Sewell Advertising Agency, New 
Orleans. 


PUBLISHING | 


23-28, | 
copy, | 


| 
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KRE MEL 
OSSSERT . 


FIVE THRILLS —Canada Starch Co., 
Montreal, used this ad to open a 
Canadian newspaper campaign for its 
five Kre-Mel desserts. Vickers & Benson, 
Montreal, is the agency. 


Publishers Plan 
Readership Study 
for 5 Dailies 


San Francisco—The Hometown 
Daily Newspaper Publishers has 
|}announced’ plans for five more 


readership studies of western 
| newspapers. 

The studies, directed by Dr. 
|Chilton R. Bush, executive head 


|of the division of journalism at 
Stanford University, will be made 
of the Current Argus, Carlsbad, 
N. M.; Gazette Journal, Reno; 
Herald News, Klamath Falls, Ore.; 
Press-Democrat and Republican, 
|Santa Rosa, Cal.; and Union Bul- 
letin, Walla Walla, Wash. The 
|studies are the fourth in a series. 

The executive committee of the 
publishers’ group plans an aug- 
|mented advertising program, in- 
cluding a one-year schedule of 
ads in 15 class publications. Ads 
will emphasize the maximum 
coverage and readership of smal! 
daily newspapers as shown by the 
earlier studies. 

Direct mail will present the 
story of Hometown Daily News- 
papers to publishers, advertisers 
and agencies. It will emphasize 
that two-thirds of all retail sales 
in 11 western states are made out- 
side the six largest cities. 

The executive committee chair- 
man is Clark F. Waite of Southern 
California Associated Newspapers, 
Los Angeles. 


Preferred Comics Boosts 
Ad Rates, Circulation 


Effective July 1, the St. John 
Publishing Company will increase 
its advertising rates and net paid 
guarantee circulation for the Pre- 
ferred Comics Group. The group 
will be increased from eight bi- 
monthly comics to 16 and the cir- 
culation guarantee will be raised 
from 2,000,000 to 5,000,000. 

Advertising rates will jump 
|from $2,000 to $6,000 for a back 
cover; $1,800 to $5,000 for inside 
/covers, and $1,500 to $4,500 for a 
|four-color page. New rates will 
/include the entire 16 comic books 
| in the group. Preferred Comics is 
|represented nationally by Max- 


| well Ullman, New York. 


Dictograph Elects V.P.s 

| M. S. Stevenson, national sales 
| manager of Dictograph Products, 
|New York, has been elected vice- 
| president in charge of Acousticon 
‘sales and a member of the board 
of directors. J. T. Filgate, plant 
manager, has been elected vice- 
president in charge of engineering 
'and manufacturing and a member 
of the board of directors. 


| Sarayiotes Named A.M. 


James C. Sarayiotes, formerly 4 
copywriter of Philip Ross Com- 
pany and an account executive of 
Thoma & Gill, has been named 
_advertising manager of J. F. D 
| Mfg. Company, Brooklyn. 
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Sports Stars Plug 
Wilson Equipment 
in Largest Drive 


'250 to 5,000 watts: 


11 NBC Affiliates 
Get Power Increases 


Eleven NBC stations have been 
granted FCC permission to make 
technical improvements, providing 
for power increases. 


They are: KELO, Sioux Falls, 
KFSD, San 
Diego, 1,000 to 5,000 watts; WJAX, 


Jacksonville, 5,000 day and 1,000 


Cuicaco — Wilson Sporting| night to 5,000 full-time; KOH, 


Goods Company early this month 
kicked off its biggest sports equip- 
ment promotion on the theme: 
“Famous stars who know say . 
piay Wilson.” 

With page and one-half copy in 
the April 10 Saturday Evening 
Post, the company inaugurated a 
four-month promotion of its golf 
and tennis goods in national 
magazines. 

While the page and the half- 
page in the Post are separated by 
editorial matter, a similar page 
and one-half in Collier’s bleeds 
across the gutter with editorial 
matter on the outside half of the 
page, one of the first times the 
magazine has accepted that type 
of ad. 


Stars to Be Featured 


The galaxy of sports stars which 
Wilson has signed to its advisory 
staff will be featured continuously 
in the new drive. Sam Snead, 
Babe Didrickson, Patty Berg, Ells- 
worth Vines, Gene Sarazen, 
“Dutch” Harrison, “Porky” Oliver 
and 13 others will be shown in 
alternate insertions, all with the 
general theme, “With players who 
mows...” 

In addition to the Post and Col- 
ier’s, the magazine schedule calls 
for ads ranging from two-color 
half pages to two-color page and 
ne-half insertions in Esquire, 


Fortune, Life, The New Yorker 
ind Time. 
Some 17 coach magazines and} 
imateur and professional golf and | 
tennis publications also are set for | 
two-color ads to run on a monthly | 
basis the entire year. The illus- | 
trations and copy will plug golf| 
and tennis in the summer, and 
fall and winter sports items in 
season, with full pages. Ten youth 
magazines also will carry a year- 
round schedule of two-column 
lack-and-white ads on a regular 
chedule and on _ the _ familiar | 
theme. 


Newspapers in 50 Markets 


Neither the company nor its 
igency, Ewell & Thurber Asso- 
lates, has announced the news- 
paper list for 1948. It is expected, 
however, that ads of a single size 
will run on a_e high-frequency 
schedule in newspapers of more 
than 50 major markets coast to 
Oast. 

A dealer mat service, completely 
redesigned dealer counter and} 
Window display materials, and/ 
new lighted dealer signs have been | 
provided to back up the local| 
ampaigns. 

The company again expects to| 
sponsor the annual All-Star foot-| 
game, probably over Mutual, | 
anc will jointly sponsor the Na- 
Uolal Football League champion- | 
hi) game, splitting the bill for the 
‘attr with General Mills. 

Aid this spring and summer, to. 
‘late interest in golf, Wilson | 
offer its new 16 mm. sound | 
e, “Play Better Golf,” to 

Schools, clubs, playgrounds and 
ne else who wishes to show it. | 
La‘ r this spring, another movie, 
“A’ound the Diamond,” also will | 
%e added to the comprehensive | 
library circulated by the 
on pany. 


W ns FAAG Award 


Iden, Clifford, Flint, Inc., De- 
agency, won the 1947 national 
umer campaign and merchan- 
& award of the First Adver- 
g Agency Group, composed of | 
cles in 21 U. S. and Canadian 
The award was based on 
agency’s campaign for Gen- 
Detroit fire extinguishers. 


eno, 1,000 to 5,000; KSD, St. 


_ Louis, 5,000 day and 1,000 night 
| to 5,000 full-time; KANS, Wichita, 
| 250 to 5,000 day and 1,000 night; 
* | KTBS, Shreveport, 1,000 watts to 
| 10,000 day and 5,000 night; KPLC, 


Lake Charles, La., 250 to 5,000 
day and 1,000 night; KMED, Med- 
ford, Ore., 1,000 to 5,000 watts; 
WEAU, Eau Claire, Wis., 5,000 
day and 1,000 night to 5,000 watts 
full-time, and WHIS, Bluefield, 
1,000 day and 500 night to 5,000 
full-time. 


Names Minnigerode 
Eugene W. Minnigerode has 


Louis. 


Friedman Joins Breskin | 


with Alfred-George Associates, has 
been appointed art director of | joined the advertising copy staff 
Roman Advertising Company, St. | of 


Tingdale N d V.P. Appoints Luboviski 
DuMont Cleared Waren Tinie bas been ap- a Coached city 


$563,677 i ‘47 | pointed vice-president in charge editor of the Los Angeles Daily 
n of sales of Boyle-Midway, Inc., News and the San Diego Daily 
New YorK—The net income of New York, manufacturer of|Journal, has been appointed pub- 


‘ec jp | household products and a division | lic relations representative of the 
pg bd i a a of American Home Products Cor-| Western Oil and Gas Association, 


capital share. This compares with | poration. ‘Les Angeles. 
a net loss of $1,472,270 in 1946. 

Net sales last year were up| 
482% over those of the preceding 
year, reaching $11,034,805. 

Sales this year have continued | 
to rise, Dr. Allen B. DuMont, 
president, reported. In the cathode 
ray tube division, sales for the 
first two months hit $559,000, com- | 
pared with $213,000 in 1947. Sales 
for the first eight weeks in the 
receiver division reached $1,642,- 
000 this year, against $807,000 last | 
year. 
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Herbert R. Friedman, formerly | 


Breskin New | 


York. 


Publications, 


Here’s a simple way to 


answer this question 


Trade Mark Service ... in the classified section (‘yellow 
pages’) of telephone directories . . . is the solution. 


This ideal dealer identification plan gives you the op- 
portunity of telling prospects where to buy your products. 
You simply arrange to display your trade-mark or brand 
name over a list of your local outlets in the directory of 
each community where your products are sold. 


Then, for the clincher in your advertising, you can use 
a statement like this: “See your Classified Directory for the 
(your brand name) dealer nearest you.” Thus, the mer- 
chandising circuit is complete between your advertising, 
your prospects and your outlets. 


The effect? Present users will tell you that 
Trade Mark Service is a sure way to direct 
prospects to dealers ...to prevent sales lost 
through substitution. 


For further information, call your local telephone business office. 
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Barnes Names V.P. 


John C. Barnes has been ap- 
pointed vice-president of sales of 
National Radiator Company, 
Johnstown, Pa. He was formerly 
sales manager of the company’s 
Washington and Philadelphia 
branch offices. 


Newsprint Production Up 
The Newsprint Association of 
Canada reports that Canadian 
newsprint production was 387,672 | 
tons for March, 1948, an increase | 
of 15,190 tons over March, 1947. 
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Smith to Publish 
‘Living, Suburb 
News Weekly 


‘Popular Science’ 
Alumni Have Plans 
For Growing Market 


| New YorK—The South Shore of 


/Long Island is carved and gouged 
|into a series of inlets and outlying 
sand spits which form a chain of 


|bays. On its flat, sandy and 
‘marshy plains is being done the 
'bulk of New York’s’ postwar 
| building, and areas’ formerly 


sacred to clamdiggers’ shacks are 
now sprouting brick real estate 
|developments. And in Bayshore, 
/which has jumped to 15,000 popu- 
| lation from 1940’s 6,000, the Great 
|South Bay Publishing Corpora- 
| tion will start Living in June. 
Living is the creation of Lough- 
ton Smith, onetime promotion 
manager of Popular Science and 
Liberty. Asa 
boy, he operated 
a shopping news- 


paper in_ the 
Hamptons, Long 
Island’s gilt- 


edged summer 
colony, and sub- 
sequently was 
convinced that he 
could operate a 
successful publi- 
cation aimed at 
the year ‘round 


Loughton Smith 


|residents of Suffolk County, 
During his tenure as promotion 
manager of Paul Block & Asso- 


| 
‘ciates (now Maloney, Regan & 
Schmitt), with Liberty, a hitch as 


a Marine Corps officer, and into 
Popular Science, Smith continued 
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down lineage is the saddest job a national 


When we ask you for 


smaller sizes or optional dates, of course, news- 


Yet we want you to 


know we're working madly to carry your schedules 


just as you want them. 


REPUBLIC and GAZETTE 


Represented by 
KELLY-SMITH COMPANY 


Los Angeles @ 


San Francisco e Detroit 
ladelphia @ Boston 


|to plan a publication which would | 
function for the nearly 300,000 in- 


habitants of the eastern end of 
Long Island—who have no daily 
newspaper, and only a bevy of 
complacent weeklies. 


Other Editions Planned 


Living is a news weekly, some- 
what smaller than  Life-size, 
printed by offset, and employing 
considerable picture magazine 
technique. Its initial plans call for 
a Bayshore edition of about 10,000 
guaranteed circulation, with about 
8,000 net paid for beginning is- 
sues. In the primary market area 
around Bayshore live 60,000 peo- 
ple, and the 15-cents-a-copy, $6- 
a-year magazine is tailored for the 
typical Long Island commuter: the 
man who will brave the bucketing 
agony of the Long Island Rail- 
road in order to be close to the 
beaches. 

If Living pays off in Bayshore, 

the plan is to launch three other 
editions, Huntington (on the North 
Shore), Patchogue (farther out 
on the South Shore) and River- 
head (not far from Montauk Point 
at the tip of the island). 
* Bayshore was picked for the 
first edition, partially because Mr. 
Smith lives there, but also be- 
cause it is believed that Bayshore 
will be the next site for the ex- 
panding network of branch out- 
lets of Manhattan department 
stores. 

Its advertising pitch will be 
slanted at retail advertisers, prin- 
cipally for the suburban branches 
and chain stores. National adver- 
tising will be solicited, but only 
after retail linage is set. 


Foshay Heads Sales 


To head the advertising staff, 
Living employed Robert L. Fo- 
shay, who will be a_ principal, 
vice - president, 
and active head 
of selling. Bob 
Foshay, like Mr. 
Smith, once 
worked for Pop- 
ular Science, 
came there from 
Parents’ Maga- 


zine and was 
with Esquire 
when W. 1H. 


egg was 
(its advertising 
director. 
| Both Smith and Foshay are young 
|and aggressive; they predict that 
Living will be in the black on its 
first issue June 17, will dip into 
| the red, but will be permanently 
| profitable by August. Smith left 
|Popular Science in January to 
|start the groundwork; Foshay 
/moved over April 1 to begin the 
actual sales work. 

The editor of Living will be 
Hazen H. Morse Jr., now public 
relations director of GMA, who 
resigns from that post to join the 
new company May 5. Besides do- 
ing metropolitan newspaper work, 
and a public relations assignment 
with the Navy, Mr. Morse has 
operated two weeklies on Long 
Island. 

But although the publisher pre- 
dicts profitable operation, he says 
the company—capitalized at $150,- 
000—is prepared to “carry” Living 
for a year, “and maybe longer.” 


R. L. Foshay 


One Competitor 


Like Gaul, Long Island is 
|divided into three parts. One part 
|is metropolitan New York—the 


| boroughs of Brooklyn and Queens. 
_Another is Nassau County—where 
the Hempstead Newsday and the 
Rockville Centre Nassau Review- 
Star have heavy circulation. The 
third is Suffolk County, which en- 
compasses the eastern half of the 
island, has no dailies, but has a 
newly-established Suffolk edition 
of Newsday. Newsday, published 
by Alicia Patterson Guggenheim, 
will be the toughest competition 
Living has to contend with. 

As of May 10, the company will 
have 15 employes, most of them 


ART WINNER—Viewin 


the winning painting on “American Heritage” 


in the 


1948 National Art Scholarships conducted by the Society of Illustrators, are, left 
to right: Don Belding, chairman of the board, Foote, Cone & Belding; Albert 
Dorne, president, Society of Illustrators; Harry McNaught, art student who won 


the grand prize, and Emerson Foote, 


donated $10,000 to the society to ae 


resident, Foote, Cone & Belding. FC&8 


rwrite the 1948 scholarship competition. 


assigned to art and _ production. 
Its linotype operation is done in 
Freeport, with some composition 
and proving in Bayshore. The off- 
set printing will be done by Laurel 
Process Company, New York. 

Living’s first rate card is based 
only on retail, offers a one-time 
page rate of $160, which scales to 
$80 for 52 times. One additional 
color is offered, but the one color 
is the single one used in the over- 
run for cover 
book. 

To build circulation, 
retained Bert Garmeise as circula- 
tion consultant. 

Smith intends to dodge the com- 
mon traps of suburban magazines: 
the aim wili be neither a bucolic | 
New Yorker nor a pitch for the) 
lcrgnette set. It is intended for 
local reading by the workadar 


suburbanites, and will try to cater) 
information 


to their particular 


needs. 


Koodin-Lapow Redesigns 
Rexall Drug Packages 


Koodin-Lapow Associates, New 


Appoints Wallace 
John W. Wallace has been ap- 


pointed sales manager of the 
Fresh’nd-Aire Company, Chicago 
manufacturer of Fresh’nd-Air 


electric air circulators and humidi- 
fiers. He succeeds the late D. B 
Huggard. Mr. Wallace has bee 
with the company since 1944. 


and through the 


Smith has | 


| 
| 


| 


If you like 
fine photo offset 
right on schedule try 


York, has redesigned the packages | 


of 14 products of the Rexall Drug 
Company, Los Angeles, bringing 
many diversified lines such as 
Puretest and Firstaid under the 
Rexall name. 

Package modernization is aimed 
at improving sales appeal and 
functional efficiency, lessening na- 
tional brand competition and in- 
creasing recognition as an aid to 
more intensified advertising. 


| The Veritone Co., 57 W. Grand Ave., Chicago 
Telephone Whitehall 5957 


EXCEPTIONAL 


Long-established, 


BOX 7041, 


for 
EDITOR 


leading business magazine 
offers once-in-a-lifetime opportunity to editor 
familiar with the merchandising field. The man 
we seek knows what moves merchandise from 
manufacturer through wholesaler to retailer, is 
anxious to specialize in a growing field, and de- 
sires a permanent connection where advance- 
ment is limited only by ability. Good proposition 
for the right man. Please write fully—giving age, 
special abilities, salary desired and experience. 
All replies will be kept strictly confidential. 


ADVERTISING AGE 
330 W. 42nd Street, New York 18, New York 
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National Associa- 


April 27-28. 
tin of Magazine Publishers, 
magazine forum, Waldorf-Astoria 
Hotel, New York. 

May 17-21. National Association 
of Broadcasters, annual conven- 
tion, Biltmore Hotel, Los Angeles. 

May 21-22. International Affil- 
iaiion of Sales and Advertising 
Clubs, annual convention, Cleve- 
land. 

May 24-25. Inland Daily Press 
Association, spring meeting, Con- 
sress Hotel, Chicago. 

May 24-27. American Public 
Relations Association, annual con- 
yention, American University, 
Washington, D. C. 

May 26-29. Associated Busi- 
ness Papers, annual convention, 
The Homestead, Hot Springs, Va. 

June 13-16. Advertising Asso- 
ciation of the West, annual con- 
vention, Sacramento, Cal. 

June 13-16. Advertising Fed- 
eration of America, annual con- 
vention, Hotel Netherland Plaza, 
Cincinnati. 

June 13-16. National Industrial 
Advertisers Association, annual 
convention, Lord Baltimore Hotel, 
Baltimore. 

June 14-15. American Market- 
ing Association, spring conference, 
Hotel Statler, Washington, D. C. 

June 14-15. Spring Conference, 
American Marketing Association, 
Hotel Statler, Washington, D. C. 

June 16-18. National Federa- 
tion of Sales Executives, annual 


convention, Waldorf-Astoria Ho- 
el, New York. 
June 19-25. National Associa- | 
tion of Display Industries, na-| 
tional convention and displa y | 
how, Hotel New Yorker, New| 
York. 
June 23-26. Newspaper Adver- | 


tising Executives Association, sum- 


mer conference, Chateau 
tenac, Quebec, Canada. 
Sept. 26-29. Mail Advertising | 
Service Association, annual meet- | 
ing, Bellevue - Stratford Hotel, | 
Philadelphia. 
Sept. 29-Oct. 1. 
Advertising Association, 
onvention, Benjamin 
Hotel, Philadelphia. 

Nov. 14-17. Printing Industry 
America, annual convention, 
Biltmore Hotel, Los Angeles. 


Fron- 


Direct Mail) 
annual | 
Franklin | 


‘ 
i 


U.S. Envelope Starts 
Self-Seal Campaign 


United States Envelope Com- 
any, Springfield, Mass., is launch- 
ng a campaign for Self-Seal en- | 
velopes this month with two-color | 
ids in American Paper Merchant, 
The American Weekly, Chain | 
Store Age, Geyer’s Topics, Ladies’ 
Home Journal, Life, Modern Sta- 
‘loner, Paper & Paper Products, | 
Paper Sales, Parade, Syndicate | 
Store Merchandiser and_  This'| 
Week Magazine. 

The campaign includes a 10-. 
®nt write-in offer through which | 
'S being distributed a “get ac-| 
quainted” package of small size) 
Self-Seal envelopes with match-| 
ng writing paper. The agency is| 
Kelly, Nason, Inc. New York. | 


SNPA Compiles Ad Book 


\ book entitled “Fifty Success- 
‘ul Newspaper Advertising Ideas” 
‘li be published May 1 by the 
Sou hern Newspaper Publishers 
\ lation, presenting tear-sheet 
pints illustrating 50 ad ideas 
or ‘arge and small newspapers. 
‘ as edited by Loyal Phillips, 
‘1\-rtising manager of the New 
ans Item and chairman of 
SN! A’s advertising committee. 


oe issner Joins Snow 


in Meissner, advertising 

sel, copy specialist and for- 
'€ partner in H. A. Loudon, Ad- 
‘©’ sing, has joined Cory Snow, 
30ston, where he will head 
py and serve in account and 
business capacities. \ 


Mars’ ‘I. Q. Jr.’ 
} Show Makes Tele 
*| Debut in Detroit 


Cuicaco—Mars, Inc., here will 
make its first use of video by tele- 
vising seven weekly broadcasts of 


its NBC “Dr. I. Q. Jr.” show over 
WWJ-TV in Detroit, beginning 
May 17. 


V. H. Gies, director of sales and 
advertising, said that the com- 
pany is experimenting to “get its 
feet wet” in television. 

The half-hour, Saturday after- 
noon AM show, aimed at youths 
five to 16 years old, will be tele- 
vised at 5:30-6 p.m. in Detroit, 
a half-hour after it is heard on 


10 NBC 


stations. 


cameras and other prizes for those Company, 


answering questions correctly. 
Mr. Gies said that the 
seven-week stays, may be tele- 
vised in other cities later. 
Grant Advertising, 
handles the account. 


Opens Detroit Office 


Stemar Company, Chicago, point 
of sale material, creative ideas 
and production, has opened a De- 
troit office at 6432 Cass Ave. 


Gets Apparel Account 


The James Roxton 
Printz - Biederman Company, 
Cleveland, manufacturer of the 
Roxton Classics line of suits and 
coats for women, has placed its 


division of 


show, 
which moves from city to city for 


Chicago, 


It offers bugles,| advertising with 
New York. A full-color 


Fred Gardner 


campaign 
magazines and trade publications. 


will be launched in 


iis 421 So. Wabash Ave. 


Genuine photographs manufac- 
ay in quantity at litle 
more than letter-press in 
wee, any size . . . get full 
@ particulars from 


Fine Arts Bldg. CHICAGO 5, ‘te 
Phone HARrison 2770 


make enough sales. 


Beech-Nut Packing Company does with Beechies 
and Beech-Nut Gum. Yet, Beech-Nut does it on 
a relatively small budget... 
make each advertising dollar go a long, long way. 


Spot Radio gives Beech-Nut the truly »a- 
tional coverage that universal distribution re- 
quires. It guarantees the quick turnover that keeps 
gum fresh for choosy chewers. It’s ideal for the 
powerful repetitive selling that pays off in impulse 
purchases at counters everywhere. With Spot 
Radio, Beech-Nut doesn’t waste a single precious 
nickel on unprofitable times or places ... because 
they can pick only the dest times on the right 
stations in every market. 


Beech-Nut has been using Spot Radio ex- 
tensively and continuously since 1935... because 
it pays! It will pay you to include flexible Spot 
Radio in your own plans... to sell the whole 
nation or a single compact market. Your John 
Blair man knows Spot Radio and how to use it. 


Ask him! 


* Spot Broadcasting is radio advertising of 
any type (from brief announcements to 
full-hour programs) planned and placed 
on a flexible market-by-market basis. 


Beech-Nut Packing Co. advertising is handled by Newell-Emmett Co., New York 


You can do big business in nickels if you 


And that’s exactly what 


with Spot Radio to 


a Pe aut. 


V SOuN 


—— BLAIR — 


> S COMPANY — 


Bi ag cap eat page 
Offices in Chicago © New York © Detroit St. Lovis © Los Angeles » San Francisce | REPRESENTING LEADING RADIO STATIONS | 
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Meg re 


Sanabria Offers 
Answer to Video 
Program Problem 


Television Pioneer 


Says Sound-Slide 
Cartoons Cut Cost 


Cuicaco — After more than 24 
years of successful experimenta- 
tion in television training and 
equipment manufacturing, U. A. 
Sanabria, head of American Tele- 
vision, Inc., has introduced his 
answer to low-cost video pro- 
gramming problems. 

With the debut of his half-hour, 
Bob Sterling, western-style shoot- 
’em-up show over Chicago’s 
WBKB recently, 
Mr. Sanabria of- 
fered a_ solution 
to television pro- 
gramming on a 
non - 
basis. 


and the motion 
pictures ever 
come to blows, 
widespread un- 
employment will 
be the only sig- 


U. A. Sanabria 


nificant result, 
Sanabria. To avoid that possi- 
bility, he has consistently fought 
against network video. “No more 
than five video stations should 
carry the same program at the 
same time,” he asserts, or chaos 
will result in the entertainment 
field. 


Sound-Slide Technique Used 


As an alternative to costly coast- 
to-coast network video shows, Mr. 
Sanabria advocates low-cost en- 
tertainment. And after years of 
research to develop the much 
sought-after and apparently elu- 
sive low-cost show, he came to the 
conclusion that recorded voices 
and cartoons shifted by a drop- 
slide technique were the answer. 

The Bob Sterling show is the 
animate example. Although some- 
what reminiscent of the early 
nickelodeon, with the dashing 
United States marshal uninter- 
ested in the sweet young thing. 
and the big bad villain effectually 


- THAN IN 
ANY ONE © 
; OF 16 STATES 


1,369,015 


1945 Estimate 


BUFFALO 4 


| 
AND THE 
8 ‘COUNTIES 


BEST COVERED BY THE 


Western New York's Only 
Morning and Sunday Newspaper 


Kepresentatives: 


OSBOKN, SCOLARO, MEERKEU & CO, 


network. 


If television | 


according to Mr. | 


out- maneuvered by the hero’s|eral different stations in the Chi- 


faithful retainers, the cartoon|cago area, 
' technique with recorded sound at | public 


least insures a low-cost produc- 
tion. 

American Television’s offer to 
devise and develop program series 


for any advertiser, using the same | 


technique, is but the latest in a 
|long chain of Mr. Sanabria’s tele- 
| vision achievements. 

Back in 1924, he devised a video 
system which used a direct pick- 
up, and by 1926 he had made test 
telecasts with the interwoven 
scanning method. He _ subse- 
quently invented the interlaced 
scanning method, the basis for 
present-day sending and receiving 
sets. 

And through the years until 
1940, he experimented with sev- 


| 


/W9XAO, which 


seeking to stimulate 
interest in the new de- 
These included 
operated from 
1929-34 about five hours daily, 
and was responsible for the sale 
of some 1,100 receivers in the 
area, and W9XAP, which for sev- 
eral years telecast in conjunction 
with WMAQ. 


Cost is the Issue 


Even in the early years, the 
problem of cost in programming 
was a paramount issue. Mr. Sana- 
bria conducted a nationwide poll 
in 1931 to determine whether the 
public was willing to support 
video on a revenue-paid basis. 

Despite the favorable showing 
of pay-as-you-see television, the 


velopment. 


idea was shelved as a result of | and many of them immediate y 
FCC apathy and the decision | entered service or stayed to co) \- 
was made at that time to support | plete radar training for the Sig: a) 
the new entertainment medium)|Corps. Subsequently, the sch: o) 
through advertising. Mr. Sanabria | trained over 7,000 members of 
is firmly convinced that the issue | the Enlisted Reserve Corps. 
'has long been settled and the only | 
problem now remaining is to pro- | Faculty Built Cathode Tubes 
| duce low-cost programs for which| By 1942, a shortage of cathc je 
| an advertiser can pay on a local | ray tubes threatened to ham; » 
| basis. |radar operational training, ad 
To aid in the growth of the new | American Television accepted a4 
idea, he and several associates| contract for production of 1 je 
formed the American Television | tubes. The faculty went to wo k 
| Institute in February, 1935, which | building the tubes, and eventua'|, 
offered correspondence courses ‘a peak production of 1,000 tubes 
until 1938. At that time, Dr. Lee| a day was achieved. 
de Forest, the “father of radio,” With the end of the war, Mr 
joined the staff and _ residence! Sanabria and his staff reconverted 
courses were undertaken. a portion of American Television's 
Some 1,800 men were attending | properties to a television schoo] 
|} school when the war broke out, | and some 4,500 students now are in 
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avertising Age, April 26, 1948 
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‘raining for video technician, pro- Prime objective of the tech-| western markets, with the accent |p ‘y 

DI 1 ¢uction and programming posi-| nique is entertainment, but Mr. | on Chicago. Stone Publishes pages tgs pany next issue. The 
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ABC Promotes Russell 


Gene F. Russell, supervisor of 
art and production for the adver- 
tising department of ABC since 
1944, has been named manager of 
television promotion. His office is 
in New York. 


He ee 


.. lf HE MAN who rides the rocket 


In a minute after the take-off, he has information . . . The pre-school age established by many of the leading 
escaped the vital air envelope and the children of England knew of oranges national advertisers. 
comfortable cloud wrappings of his they had never seen nor tasted in And the selection of the comics 
habitant Earth . .. and sped faster than wartime,through the comics. And what — magazines as media is made easy with 
sound into a great grim void of utter most parents took for childish fantasy | National Comics Group. 
loneliness... The eery gun-metal gray _ often paralleled the practical sciences. 
light is sinister to his eyes. His charged Little more than fifteen years old, NartionaL Comics represents the 
cabin bulges in the near vacuum. The the comics magazines in this country _ best in content, interest, and appeal... 
appalling cold makes metal and plastics made a new generation familiar with are published under the supervision of 
weakly brittle. The stillness is stupefying. aviation, electricity, rockets and jet a qualified board of educators, child 

In this Awful Emptiness, sterile of — propulsion, radio and radar, electronic psychologists, sociologists 
even the lowliest life form, he matches and atomic power . . . to say nothing ... have 8 million monthly 
guaranteed ABC circulation 
in families with children. 


his unversed senses and instincts with ofmodern war, current politics, foreign 
strange and vicious forces,..cosmic rays countries and peoples, international 


that shuttlecock to and fro among stars ethics and morality. And helped to And National Comics can add a 
. wave bands that turn stray satellites prepare for a period of crisis the most lot of extra potency to any national Th ful Ki 
‘ . ‘ P P ee » ‘ ° ese u ous “ 
into short smears of flame... the tidal — sheltered youth in the world. advertising effort . . . without adding .— socu . its — con 
, Wg, , oat nt ea taining convenient tools 
pulls of successive solar systems . . . His The comics magazines techniques altitude to the appropriations. Sooner 


| for making repairs around 
_ the home, office, farm and 
automobile as well as 


compass card is the rim of infinity, his _ of the story in pictures were adopted _ or later, you will have to know about 
course the astronomer’s equation, and his _ by our armed forces as the fastest and this medium... sooner, if you let us 


courage incomparable ...man adding a _ easiest form of instruction. know you'd like to know. | model building and hobby 
new note to the symphony of the universe. crafting—are constant re- 
Is 1v ANY wonder, then, that the THE NATIONAL COMICS GROUP minders of your products 

Tuis riper of the rocket will be comics magazines are exceptionally Richard A. Feldon & Co., Ine., and services . . . and your 


| 
young in reflexes, and air wise, long — effective media for advertising? ... National Advertising Representative, | ‘prospects, customers and 
conditioned in self confidence . . . As Their circulation is huge—more 205 E. 42nd St., New York 17, N. Y. _ workers will keep them 


a matter of fact, his first rocket flight than 50 million monthly, the most anwaye arama. Sele sie 
of high-grade alloy steel 


..» handles are of durable, 
bright red plastic. All 
tools are housed in hollow 
| handle — and kits are in- 
dividually packed. Han- 


started years before, as a small boy popular of periodicals. 

studying a comics magazine . . . Their coverage is comprehensive 
Regarded by most adults as a... includes 90% of the 14 million 

juvenile fad, comics magazines gained — families with children aged 8 to 20— 

stature as the favorite reading fare and 40% of the adults in those families. 


of the armed forces. Their cost is very low... about a dies can be imprinted . . . 
At the same time it was discovered fourth that of general magazines. with your name or trade 
that comies books sugar-coated a lot of Their productivity has been long mark .. . at nominal cost. 
Write for descriptive liter- 
_ ature, state your require- 
| ments, also wording of 
imprints. Quotations will 

Copyright 1918, National Comics Publications, Ine. | be sent promptly. 


Over 45 Years in Business 


BSTANDARD PRESSED STEEL CO. 
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Main Job Comes First, 
Free-lance Rule Here 


To the Editor: In your appeal 
for opinions on the matter of out- 
side free-lancing [editorial, AA, 
Feb. 9] I see an opportunity to 
return some of the many courte- 
sies you have shown me. 

I wish, however, to take advan- 
tage of your offer of anonymity. 

We have never announced a 
firm policy on this. I believe that 
some of our people have done 
small outside jobs which were 
clearly not competitive. However, 
there is a general understanding 
amongst us that we do not take on 


such jobs without consulting with | 


the firm partners and we never 

work for another agency. 
Recently, when we added an as- 

sociate to the public relations de- 


partment, we picked a newspaper 
man who had been handling some 
small accounts on his own. We 
felt that he should give them up. 
Our reasoning was that a man 
receiving a small monthly extra is 
very likely to give as much or 
more attention to that extra than 
he does to his regular business. 
That is, he comes to take his pay 
check for granted and devotes 
some of his best creative time to 
maintaining the “velvet.” He 
agreed with us and gave them up. 
In compensation, we brought him 
in at a somewhat larger salary 
than he would have been offered 
had he made no such sacrifice. 


We also feel that creative time |to him. 
A person’s best loose some harsh words. He calls 


‘thoughts may come at home, at|the series “unnecessarily violent” 


is unlimited. 


night or on a day off. Therefore 


This department is a reader’s forum. Letters are welcome. 


ay z 

. 
F 
cs 
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Fat? 


tive talent and we expect to bene- 
fit by the best part of that talent. 

In summary: no fixed policy in 
the sense that an employe of ours 


cannot make outside money but Onsen froreiny aces use Satie 
. Comte otee Tee oe Lowe —_—~—e 
an accepted, unwritten under- Soashes Se 
. s . ~~ _— ese - 
standing that this agency defi- So pet 
| nitely comes first and outside jobs Sikeen-e seer os 
. ow ee. eeney ae Ret eee eecteetty owt Memeee ee 
are undertaken openly after con- —— 
sultati ith th artnershi Pee eee Sereda ae 
sultation wi e partnership. Sr oe 
—— len ae Cat Ate mot meme 
AGENCY EXECUTIVE. Seat Se 
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JL Tallies Up Account 
To the Editor: Allyn M. Suf- 
| fens’ letter (AA, April 5) is some- 
| what perplexing. | 
He first says the ad series “Who | 
the Hell is JL?” is not offensive | 
Good! But then he lets | 


,| (meaning what?). And he states 


we try to pay a fair price for crea-| it has “more than a touch of un- 


Why be 


Eat What You Want 


graceful 
says Suffens, all this is “nothing 
to be disturbed about.” 


arrogance.” However, 


. 


Two Fat for Makeup Man 


More “inspired” 


To the Editor: 


Aluminum Co. of America 


tch. What language the man must makeup! 
use when he is offended or dis- From the New York Sun, 
turbed! April 5. 


In his doubts about “volume of 
| results” Mr. Suffens falls into the 
error so many ad men make... 
| trying to evaluate the other fel- 
|low’s advertising without know- 
‘ing the problem, the purpose and 
‘actual performance. Also, he has 
\(as JL also did) underestimated 
‘the influence and pulling power 
of ADVERTISING AcE. It is enough 
to say that AA’s records verify 
the exceptional results and your 
future space orders reflect JL’s 
continued satisfaction. 


JULIAN H. ROGERs, 
Chain Store Age, New York. 


your Creative Man as reported on 
Page 65 in your April 12 issue. 
S. E. VorAN, 
Advertising Manager, The 
Parker Appliance Company, 
Cleveland. 


, = & 
Page Emily Post 
To the Editor: Besides keeping 


Adcrafters on an even keel, | 
teach advertising at Rockhurst 


fo 
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Source: | Leading Notional Advertisers 
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|asks Mr. Suffens. 


Dearborn Put $300,453 


|VERTISING AGE you show leading 


“What the Hell does JL Sell?” College day and evening school 
Many times I have occasion 
Two years ago he to bring ADVERTISING AGE to clas 
We find the com- 
ments of the Creative Man’s Cor- 


Answer: Ideas 
and Results. 
opened an advertising agency. 
First seven months’ billings were 


here. 


for discussion. 


$100,000. Next 12 months jumped ner especially enlightening. 


to over $600,000. Present volume 
is well over $1,000,000 a 


/Being an ad man who believes in 
'the power of advertising . . 
|for agencies... 
| wager now that it will be over 


. even 
JL is willing to 


1949. Thanks to 


two million in 

ithose little ads, ADVERTISING AGE | 
‘and your well informed readers 
who believe the function of ad- 
vertising is to sell goods . at 
la profit. 

JL. 


| 


in Farm Publications 
To the Editor: On Pages 41 and 
43 of the March 29 issue of Apb- 


magazine advertisers in 1947. In 
the farm field, you neglect to in-| 
clude Dearborn Motors Corpora- 
| tion, presumably because figures 
|are included in Ford Motor Com- | 
| pany advertising. 

May we call your attention to | 


‘the fact that Dearborn Motors is a| prominently displayed. Of course 
isnt 


/separate corporation with a sep- 


arate advertising 
Although they are the selling | 


agency for Ford tractors, there is | 


no connection between their ad- 

'vertising appropriation and_ that 

of the Ford Motor Company. 

| R. G. SImMons, 
Meldrum 


& Fewsmith, Inc., 
Cleveland. 
[Editor's Note: Dearborn Mo- 


tors should have been included in 
_leading farm advertisers in our 
| April 5 issue, but was not included 
in the list sent us by Publishers 
Information Bureau. PIB credits 
Dearborn with 1947 farm publica- 
| tion expenditures of $300,453. | 
. = = 


-Ad Managers’ Nods 
Uphold Creative Man 


| To the Editor: The rumbling 
echo of applause reverberating 
‘through your editorial ears is 


simply due to a mighty air wave 
'caused by a large number of ad- 
|managers’ heads nodding vertic- 
ally in unison in affirmation of the 
sober advice “laid on thick” by 


Just recently I found 


year. brought to class the enclosed ad 
All thought it a bit of a slip thal 


BP etecte, > ve 


feo of ih tee wate Kate Pewe cames © 


| Jane and Bob sent their Camfiel 


toaster with the price tag 


as some one remarked, $22 


appropriation. | hay these days so Jane and [ol 


might have wished to advertis 
the depth of their sincere #0 
wishes. 


JOHN J. CONRON, 
Adcrafters, Kansas City, M 
v aa Vv 
Wants Recognition 
for Two Years’ Work 


To the Editor: I would lib 
make a correction in your 
of March 29 on the Beacon St! 
and Harry Gottlieb. 

In one of your paragrap! 
was brought out that Mr. 
lieb’s business was built up \ 
out the assistance of any sales 
Is it possible that he overlo 
my two years’ association 
him? I was employed as a 5 
man from July, 1942, until 
gust, 1944, working on a con 
sion basis. 

After reading the story, I che 
my statements of billing for 
period, and was surprised th: 
would forget employing a > 
man who had brought in 


and 
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Car! 


knows the business well,jme as it is 


for the 
I do not feel the point is im-|he enjoys the confidence of his| change his spots. 
ortant enough to make an issue | clients and the complete respect of | while at least, I shall continue to. 
f, but do feel for the sake of your his associates. He is well financed,| keep my desk in the office, and to! 


leopard 


v»aders, and my clients (for whom | but if need be, I shall be at his|service some of my pet accounts. 
still do a good presentation busi-|right arm to assist him in every | But officially I have retired as of 


ess) 
cts should be made. 

WALTER ROESE, 
Ferber Frankel Studios, New 
York. 


vy 


Tech Ad Gets 


Into a Hot Spot 


To the Editor: I'll bet the Tech 
Copy adman 
the AA makeup man responsible 


1 control ex 


pend on the campaign tent, whether 


When printers at the Conde Nast 
ress in Greenwich, Conn:, threat- 
ned to strike a short time ago, | rad 
ve company brought in Vari-/ lar 
Typers. The presence of these ma- 
e ae aid, was enough k 
ise the printers to change their 


The research committee 


ewspeper Advertising Exec 

es Association, of which John 
ewis, St. Paul Dispatch-Pioneer 
Press iS chairman hould come 
p with some interesting infor- 


ation for both newspapers and ' 


TYPING: ie 
bow Preperetion | aay 


Cut your composition costs to the 
bone, but get just-like-type reproduc- 
hone by using VARI-TYPE service 
ideal for presentations, folders, howse- 
organs, etc. Perfect for stencil of 
planogreph work, Write or phone tor 
specimen sheet of type feces ond 
qvetetons 


tech Copy Preperation 


F Tel RANGeiph O47 O°" 


for the position of the ad in the 
March 22 issue. 
Just look what happened! 
CLYDE MELTON, 
Melton Advertising Agency, 
Dallas. 
’ ’ 


AA Takes a Bow 


To the Editor: I cannot resist 
the temptation to tell you that 
your coverage of the Lucky 
Strike-BBDO story, and the pre-| 
vious week’s story about the Hill | 
ind Foote, Cone & Belding resig- | 
nations, were two of the fastest, | 
most complete, and well-written | 
news reports I have ever seen in 
the advertising trade press in 
more than 25 years of reading 
same. 

Francis N. McGeuHer, 
New York. 


. 9 F 


Cribbins Steps Down; 


Rosenfeld Takes Over 

To the Editor: Much as some of 
is dislike thinking about it, we do| 
grow older each day. For many 
centuries philosophers have been 
lelling us that the two things we) 
an’t avoid are death and taxes. 
Now it happens that I have be- 
ome so accustomed to paying} 
laxes and laying the coin on the) 
ine, that I do it just as a duck} 
goes to water. If money will help) 
reserve our country, I will gladly | 
ay more. | 

But this death business is some- | 
thing else. From my observation, | 
VYhen the fellow with the sickle | 
fap. on the door, he doesn’t even | 
lop to say, “Let it lay—you can’t | 
lake it with you.” He just nods} 
his head and that’s it. So, since I} 
can! take it with me, I’ve decided | 
'o lvy to catch up on some of the} 
Dia’ that I missed when I was a| 


“ iat I am leading up to is this. | 
Eff--tive on March 31, 1948, I) 
a\- turned the Walter W. Crib-| 
in Company over to my faithful | 
‘rod and associate, Carl E. 
Ros -nfeld, lock, stock and barrel. 
C irl came to me eight years ago 
® bewildered refugee from Ger- 
4 vy. All that he asked was a 
Ne \ce to work, the thing we all 
fe in the beginning. Little by 
itt he made _ progress, and 
in ly he became my right-hand 
mé During all the time he has 
%€ associated with me, he has | 
‘€\ r betrayed a confidence, he 
‘a: worked hard, and he _ has 
“ar ed the right to take my place 


a closer adherence to the! way possible. 


Carl, I want to express my very on. 


great appreciation to all of the) 


to| you”—and that comes from away | 
Therefore, for a| down deep. 


WALTER W. CRIBBINS, 
Walter W. Cribbins Company, | All 
San Francisco. 


[Editor’s Note: Since this letter | | 
March 31, and Carl E. Rosenfeld| went to all Cribbins accounts, it| 2" 


As I step down from the driver’s| will be the owner of the Walter is not strictly a 
seat and turn the reins over to|W. Cribbins Company from then | tor ” 


friends, clients, and suppliers who thanks for all of your past favors, | 
have extended so many marvelous and a very sincere prayer for | 


|courtesies to me during the past |Carl’s success. 
quarter century. 
cerely appreciate all that you have opportunity 
is still mentioning | done for me, and most respect-| him. 


I do very sin- 


| because he loves America and the 
America has given 
And because he knows that 


‘fully I ask you to continue the! in America all success is based on 


lof my 


same courtesies to Carl. 
| My old friends laugh at the idea|cere application 


retiring from business. 


They say it is as impossible for | 


‘a willingness to work and a sin- 
of the Golden 
Rule. 


To all of you I say — “THANK 


He will succeed | 


| 
| 


But we think it interesting 


; cs and unusual enough 
Again let me say—A million | publishing here. | 


| Wanted: Candy Bar 


candy advertising 
today ignores one vital 
secret of selling success. 
know that secret! 
record sales in 


1945 ° 


Box 7009, Advertising Age 
330 W. 42nd St., New York 18,N.Y. 


“letter to the edi- 


to warrant 


‘@ the Mian Gasald 


introduced paid radio 
Station listings inthe 
_interest of better coverage 
_and better service for 


readers and stations alike. 
Since this innovation in 
radio-newspaper rel 


ations, 


The Heraldhas... 


1. Added the popular and 
informative John Crosby 


_ radio column. 


2. Expanded its radio listings c 
to include daily art. 


_ Enlarged its local column | 


of radio news and 


+. 


comment. 


Today only The Herald 

gives complete coverage 

of radio news in Metropolitan 
Miami, -- another significant 
service of Florida’s 


Most Com 


plete Newspaper. 
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McLain Promotes Two 


Philadelphia, since 1944, has been 
elected secretary of the company. 

Walter W. Michener, who has/ Ralph Sloan, space buyer with the 
been an account executive with | agency since 1940, has been elected 


the McLain Organization, Inc., assistant treasurer. 


327 SOUTH LA SALLE STREET, CHICAGO 4 


How SG... last 
$7 Billion? 


The “Rand” in South Africa (world’s richest 
gold mining region) averages $435,000,000 
yearly . . . Nearly 18 years would be re- 
quired to equal the annual $7 Billion Dairy 
Industry. MILK PLANT MONTHLY is 
your key to this fabulously wealthy market. 
Write today for further information. 

ABC Audited Since 1929. 


(a) Milk Plant Monthly 


week 


15, 1947). 


group. 


Kentucky Radio Tax 
Suits Dismissed 

The $1,000,000 tax suits against 
16 Kentucky radio stations, major 
| broadcasting systems and a tran- 
|scribing service were dismissed 


in Franklin Circuit 
Court, Frankfort, Ky. 


The action was taken without 
rejudice to further litigation b . 
Foie W. B. Ardery on err sol nA of 1947 and reached an index fig- | 
Henry M. Johnson, Louisville, act- | ure, 
ing on behalf of the state. 
state had contended that networks 
and stations should be classified | above the preceding week and 31 
as “public service corporations,” 
along with electric, telephone and 
other utility companies. 


To Casler, Hempstead 
_ The Oil-Heat Institute of Amer- 
ica has appointed Casler, Hemp- 


stead & Hanford, Chicago, to direct | - - . 
public relations for the oi] heat-|8ional gains were 9% increases in| 


ing equipment manufacturers| the New York (second) and San 


ey es 
% 


Feder 
WaASHINGTON—U. S. department 
store sales in the week ending 


April 10 were 13% above dollar 
volume in the corresponding week 


(AA, Dec. 


based on average weekly | 
The} sales from 1935 to 1939, of 300. 
That index figure was 18 points 


points below the final pre-Easter | 
week in March. 

The Kansas City (10th) district | 
had a 23% gain for the latest. 
week, the highest in the nation. 
The St. Louis (eighth) was second | 
highest with 20%. Lowest re- 


Francisco (12th) areas. 


SF...cCAVU — 


Beam led, beacon lighted, and when 
necessary, instrument landed . . . the great 
four-engined airliners come unerringly to 
the harbor that so often eluded uncertain 
sailing masters of the Spanish galleons. 

In 14 hours, the planes accomplish the 
four-month, storm-wracked, ‘round the 
Horn course of the Salem schooners of a 
century ago... And in 30 hours retrace 
the ninety day trip of the fast tea 
clippers in the China trade. 

Air transport makes San 


Francisco less than a day away 


T. H., Washington, D. C., or Halifax... 
twenty hours to Brussels, Panama City, 
Paris or Rekjavik ... and within thirty are 
French Indo-China, Australia, Egypt. 


Tis crry’s $37 million airport, in 
the first half of 1947, sent Out 129,000 air 
express shipments, loaded 2,950,000 lbs. of 
airmail; handled 29,262 commercial flights 


and some 417,000 air passengers... 


Unrecorded but conspicuous are Navy 
and Air Force planes... bomber V’s or 
squadrons on routine training or relief of 
units overseas ... busy MATS transports 
shuttling our AMG and State Department 
officers to MacArthur-Tokyo and all way 
stations between ... While to Hawaii and 
return, Pan-American and United Airlines 
on daily schedules, carry annually some 
25,000 passengers each way. Thus 
far, the air age is in Overture... 
Too few Americans are now 
~ aware that two-thirds of the 
world’s population, and the majority 
the earth’s land mass, is on the other side of 
of the Pacific .. . that more of tomorrow 
lies beyond the International Date Line 
than the calendar. Air transport adds to 
the city’s industry and payrolls, brings 
more buyers to its banks, suppliers, stores 
... signals Ceiling and Visibility Unlimited 
to San Francisco as a market. 

Of major importance in San Francisco 
marketing plans . . . is the city’s major 
marketing medium, The Chronicle. 

Home-owned and home edited, The 


y 
I) “ip 


San Francisco Chronicle 


Sawyer, Fercuson, WALKER Co., National Representatives 
New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles 


Chronicle is wide-visioned . . . gives lucid 
coverage of local events, and probably the 
best presentation of general news of any 
newspaper west of New York. . . is 
indispensable to the locally well-informed. 


EnpispENsaBLe also in making sales 
of merchandise as well as mental attitudes, 
The Chronicle sells both women and men, 
housewife and executive, young and old 
... does a major job for San Francisco’s 
big department stores and the smartest 
specialty shops, brings crowds up and 
down Market Street. 

With proven performance record in all 
price brackets, and among all income 
groups... The Chronicle moves house 
dresses and opera wraps, breakfast cereal 
and caviar, chain store toiletries and 
custom-built country homes . . . stocks 
bathroom cabinets, kitchens, pantries . . . 
can find customers for a 5c candy bar, 
soc shampoo, $50 dress, $5 ,000 ofyet d’art. 

Fora better understanding of the San 
Francisco Bay Area market and its premier 
medium, call any SF W representative! 


Se 
one 


LE 


al Reserve Figures on Department Store 
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Advertising 


Age, Aprt 


ee: 


Sales 


SALES INDEX _ 


1935-39 EQUALS 100 


Week to Apr. 10, '48. p300 | 
Week to Apr. 3, ’48". .282 
| Week to Apr. 12, "47*.266 | 
| Week to Apr. 5, °47*..317 | 
Year of 1947......... 285 | 

i 


I Nid enn 


*Not adjusted seasonally. 
pPreliminary. 


Highest gain among individua! 
cities were in New Orleans, up 
58%; Houston, 35%; Wichita, 32% 
Salt Lake City, 31%, and Tulsa. 
31%. Minus showings were in 
Miami, down 9%; Akron, down 
8%; San Antonio, down 7%, and 
Nashville, down 4%. 


Yr.-to-Yr. % Gain 
Mo. Week Enid’, 


Federal Reserve of Apr. Apr, 
district and city Feb. 3 10 
UNITED STATES... 7 —12 13 
Boston District 2 —17 12 
New Haven ...... 8 —29 5 
ee —— 16 11 
Springfield ....... 9 --17 13 
Providence ...... 2 —19 14 


New York District... 7 r—i1 9 


Newark ay . 8 r—12 1] 
PE nie eeeinc<s 14 —15 ? 
New York ....... 6 r—11 1 
Rochester ....... 14 - 4 2 
gy |) 22 17 12 
Philadelphia Dist... 14 1] 4 
Philadelphia ..... 10 —12 10) 
Cleveland District .. 11 r—1i5 1] 
' , 9a 13 20 s 
Cincinnati .. lysate —21 8 
Cleveland ........10 —16 10 
Columbus ....... 12 —22 16 
ee ; 5 1h 
Pittsburgh ....... 1l —14 12 
Richmond District... 8 —20 1h 
Washington ..... 9 -20 10) 
Baltimore ....... 5 —19 I! 
Atlanta District ... 6 —14 12 
Birmingham ..... 15 —13 15 
ee | 12 h) 
pS | an 5 —14 10 
New Orleans ..... 7 27 58 
Nashville ........ 5 —16 { 
Chicago District 7 r—11 1 
CRIGRBO .ncccsece 4 —16 12 
Indianapolis ..... 2 —19 
Se 8 1 12 
Milwaukee ...... if — § 2 
St. Louis District... 6 —11 20 
Little Rock ...... —2 i4 17 
Louisville ...... 13 3 17 
a eee 6 13 17 
PE eee 1 17 24 
Minneapolis Dist... 3 ° . 
Minneapolis .... 9 ° . 
as UE wxadenevc 2 ° ° 
Duluth-Superior . 8 ° . 
Kansas City Dist... 3% 5 23 
aaa ae 7 10 l 
WUOMEOM coceces 5% 1 13 52 
Kansas City ..... 6 0 29 
St. Joseph ....... 5 18 $ 
Oklahoma City .. 3 - 4 19 
vy. See 16 4 1 
Dallas District .... 6 - 3 17 
ER Ste i oe 4 —l11 16 
Wore Werth ...:.. 42 uf 13 
aaa 17 11 5 
San Antonio ..... 5 13 7 
San Francisco Dist.. 3 14 4 
Los Angeles Area.—1 —15 3 
eae 10 ° . 
San Francisco ... 4 —21 : 
POTtiImme 4.63: ..—2 2 t 
Salt Lake City.. 0 .- 5 1 
a a ae | 1 
r—Revised. 
*Data not available. 
. 7 . . 
Spanish American’ 


to Be Revived 


The Spanish American, w) ich 
reached a prewar circulation of 
300,000 to travel agents and cr: ise 
passengers, has been revived nd 
is being published as a quart: \) 
at 247 Park Ave., New York. 

Publication and distributio: is 
supervised by Kelly, Nason, nc 
Rates are $375 for a black-a :d- 
white page, $600 for four-cok 


Names Stanfield Agency 


Harold F. Stanfield Ltd., M: it- 
real, has been named to har ile 
the advertising of Utah Electro: ics 
(Canada) Ltd., manufacturer 0! 
speakers and component parts, "4 
the Magictape recorder and | 
playback unit. Direct mail, b: si- 
ness papers and dealer litera! '' 
will be used. Magazines will ) 
used later. 
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Bendix Washer 


Prices Drop 7%; 
New Models Bow 


SoutH BEND, Inp.—Price reduc- 
tions of more than 7%, or $19.55 
per unit, on washing machines at 
the retail level have been an- 
nounced by Bendix Home Appli- 
ances. Reductions are for the 
new 1948 standard and deluxe 
Bendix automatic washers, listed 
at $229.95 and $249.95. 


1ave 5 y Age, 


laundry equipment to lower prices 
on new models. 

The agency 
Chicago. 

‘Dr. John R. Steelman, assistant 
to President Truman, has written 
to Mr. Sayre to praise the com- 
pany for its price-cutting. 


is Tatham-Laird, 


Rapport Joins Dorland 

Howard W. Rapport, former 
creative advertising manager of 
Butler Brothers, Chicago, has 
joined the copy and contact staff 
of Dorland, Inc., New York. 


Ridings Joins TCU; 
Merges with Harshe 

Paul O. Ridings, president of 
Ridings & Ferris, Chicago, public- 
ity and public relations firm, has 
been named head of the journal- 
ism department and director of 
publicity of Texas Christian Uni- 
versity, succeeding his father, the 
late J. Willard Ridings. 

Mr. Ridings’ company, which he 
formed three years ago, will be 
merged with William R. Harshe & 
Associates, Inc., Chicago, with no 


. . versatile 


Announcing the change, Judson scncraeeenianenintsitibe 
Ss. Sayre, president, expressed be- | Joins Colonial Displays 
lief that the “increased volume) Car] Bondhus, formerly head of 
resulting from lower prices will | the outdoor department of Mc- 
more than offset the sacrifices we |Cann-Erickson, has been appoint-| executive with Cecil & Presbrey, | 
make in reducing prices.” 'ed sales manager of Colonial Dis-| New York, has been promoted to 

The new line was introduced by | Plays, Inc., North Bergen, N. J. | vice-president of the agency. 
distributors to the 10,000 dealers 
during the past two weeks. | 


changes in personnel. Mr. Ridings * . 

will become a director and stock- — 
holder in the Harshe organization. | 

C&P Ups Giegerich — GRANT-JACOBY STUDIOS 


Carl R. Giegerich, an account| 


936 N. MICHIGAN AVENUE «+ MOHAWK 2055 + CHICAGO 11 
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Equipped with new selling aids, | 
the dealers will concentrate on) 
mass demonstration techniques. 


Announced in 10 Magazines | 


An extensive advertising cam-. 
paign announcing the new line | 
will include ads in American| 
Home, Better Homes & Gardens, | 
Good Housekeeping, Ladies’ Home | 
Journal, Life, McCall’s, Parents’ | 
Magazine, Woman’s Home Com- 
panion, The Saturday Evening 
Post and This Week Magazine. In 
May, dealers will use newspaper | 
and outdoor advertising in their | 
communities. 

Five new models have been 
added to Bendix’s line, including 
a Gyromatic home washer adap- 
table to apartments and featured | 
by dealers in a nationwide win- 
iow display last week. An op- 
tional automatic soap injector also 
was introduced. 

Mr. Sayre said that Bendix now 
as the industry’s largest line of 
automatic washers, with a total of 
seven models. Bendix, he said, is 
the first manufacturer of home 


| 
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A Technique for 
Producing Ideas 
by 


James Webb Young 


Where do the moneymaking ideas | 
come from—those ideas that make suc- 
cessful novels, radio programs, moving 
pictures, sales campaigns and business? 
James Webb Young, one of the highest 
paid idea men in the advertising busi- 
ness, set out to answer this question 
for his students at the University of 
Chicago. The result is a little book 
that you can read in an hour but will 
remember the rest of your life. In the 
simplest and clearest of language Mr. 
Young has succeeded in describing the 
way the mind works in all creative 
people. He gives you the formula 
which they consciously or unconsci- 
ously follow in producing ideas. He 
shows you how to train your mind so 
that idea production is, as he says, “as 
definite as the process by which motor 
tars are produced.” Enthusiastically 
endorsed by sales managers, editors, 
college professors, poets, advertising 
men, salesmen and business executives 
who have read it. 


Sen’ for your copy of A TECH- 
NIQUE FOR PRODUCING 
IDEAS now. Only $1 postpaid. 

Advertising Publications, Inc. 
100 £. Ohio Street, Chicago 11, Ilinois 


FILI IN AND MAIL THIS COUPON 
TODAY 


Ady rtising Publications, Inc. | 
Div. 915 

100 5. Ohio St., Chicago 11, Mi. 
Gen lemen: 


Ples-e send me.........- copies of “A 


Tee! nique for Producing Ideas.” En- 
tlosd is $ 
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how to lose a sale 


in Latin America 


His shapely creature in her approved 1in- 
dustrial safety clothes would be a decided 
asset to an advertising page in this country 


... but keep her in the U.S.A. Don't let her creep into 
your Latin Amencan ads or sales promotion material 


Should she escape into your Latin American printed 
matter in that costume you might get some laughs, 


scowls and puzzled expressions . . 


get sales. 


. but you would not 


Our good neighbors south of the border just don’t 
employ women in their industrial plants. 


This is only one of countless little differences between 


our way of life and that in Latin America. There are in- 
numerable others . . . and each can be a stumbling block 
to those who do not have a first-hand knowledge of the 
Mexican, Central and South Amencan peoples. 


Translation of proved U. S. sales themes 1s not enough 
to insure success in the Spanish-speaking America. Your 
printed matter must take into consideration the buying 
habits and customs of the people to whom you are 
selling. 

To help U. S. firms prepare more effective advertising 
and sales promotion literature for distnbution in Latin 
America, the John Maher Printing Company has opened 
a special Latin American Department staffed with native 
Latin American experts in such fields as radio and elec- 
tronics, foods, pharmaceuticals, beverages, machinery, 
packaging and others. 


These men can help you avoid the little slips that dull 
the effectiveness of export literature. They also can help 
you add that local touch which frequently makes the 
difference between. the success and failure of a campaign. 


Send today for 


a complimentary 
copy of “Preparing 
Effective Printed 
Matter for 

Latin America?’ 


COUNSELING « TRANSLATION 


2001 S. CALUMET AVE « 


From the mechanical standpoint of Spanish language 
printing . . . the John Maher Printing Company cannot 
be surpassed. Here under one management is everything 
a Latin American export man could wish for . . . transla- 
tion and writing by natives of the countries in which he ~ 
is selling . . . typesetting, and proofreading by men who 
know the language . . . quality press work and binding on 
the latest high speed equipment . . . distribution by men 
who know Latin American regulations. 


John Maher iii Company 


CHICAGO 15, ILLINOIS © DEPT. 


© TYPESETTING © PROOFREADING «+ PRINTING « 


jens 
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DISTRIBUTION 
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Davis Corporation 
to Manage Cartoonists 


A new and steady part of the 
$30,000,000 volume which Smith 
Davis Corporation, New York, ex- 
pects to do this year will be in 
business management for news- 
paper contributors, said Albert 
Zugsmith, vice-president. 

The corporation has just signed 
to handle Jerry Siegel and Joe 
Shuster, creators of “Superman,” 
for a new cartoon strip, “Funny- 
man.” They also handle news- 
paper syndication contacts for 
Gene Autry and Jack Lait. The 
bulk of the Smith Davis business 
this year is expected to be in two 
forthcoming newspaper sales, 
which may total more than $15,- 
000,000. 


CATCHER photo. Used 


monthly. Mat or Glossy 


Video Is Not 
Rich Man’s Toy, 
WPIX Study Finds 


New YorK—Most television sets 
in the New York area are not 
owned by the higher income 
groups, according to an owner- 
ship survey by WPIX, the New 
York News station. 

Based on an analysis of 31,755 
installations made in 1947, the 
study showed that only 26.5% of 
the sets were in top income locali- 
ties. The rest were in homes lo- 
cated in the middle, lower and 
poor income neighborhoods. 

B. O. Sullivan, commercial man- 
ager of WPIX, which will go on 
the air June 15, directed the sur- 
vey, which is the first in a series 
planned by the station. A more 
comprehensive study, showing how 
television affects the everyday 
habits of viewers, is expected to 
be completed by the time WPIX 
begins telecasting. Diary, post 
card and telephone techniques will 


be combined to obtain the infor- 
mation. 

WPIX found that the Lower 
East Side has more receivers than 
the Plaza district, one of the three 
high income districts. 

Brooklyn led in the borough 
breakdown with 41.6% of the 
city’s sets. Queens was second 
with 22.1%. The Bronx was next 
with 17.4%—90% of which were 
in middle class neighborhoods. 
Manhattan, despite its prepon- 
derance of high income districts, 
placed fourth with 16.5%. 


Adwomen Name Hobby 


The Women’s Council of the Ad- 
vertising Federation of America 
has named Oveta Culp Hobby, ex- 
ecutive vice-president of the 
Houston Post, as a judge for the 
national competition, recognizing 
the “Advertising Woman of the 
Year.” The other two judges are 
Bruce Barton, chairman of the 
board of Batten, Barton, Durstine 
& Osborn, and Henry T. Ewald, 
president of Campbell-Ewald 
Company, Detroit, (AA, April 5). 


Exclusive Underwriter approved 
@ Porcel-M-Bos'd letters raised 


lain finish. 
No exposed bolts. 


servicing without use of tools. 


steel. 75% more attractive and legible. 
All-welded electro-galvanized frame. sightly 
Bonderized and baked synthetic enamel or porce- 


Removable streamlined front end permits access for 


THE FINEST SIGNS EVER PRODUCED 
AT THE LOWEST COST IN HISTORY 


[ Certified audited records show Artkraft* signs to be 999/1000 ] 


perfect over a period of years. 


THEY LAST BECAUSE THEY'RE MADE THAT WAY! 


@ Rugged copper bus bar replaces ordinary cable. 

@ First positive tube mounting. Tube sections rest on 
(not against) tube supports, providing a definite 
ates where tubes enter the sign. Makes un- 

ushings unnecessary. 

@ A heavy duty phosphor bronze spring clip on the 
end of the electrode has a fork-like end opening 
for positive contact with the bus bar and easier 
removal for service. 

@ Cold cathode fluorescent tube grid illuminates 
dealer's name panel, eliminating lamp replacements. 


features include: 
out of heavy sheet 


For over a quarter century we have regularly served leading 
merchandisers including Westinghouse, Frigidaire, Delco- 


Heat, Shell 


Dupont and many others. Learn why. 


WHY SHOULD YOU USE ARTKRAFT* DEALER SIGNS? 


Well, they increase sales 14.6%** and make your national ad- 
vertising 5 times as effective!** Since they continue working 
years after they have paid for themselves—by investing only 


ARTKRAFT* SIGN COMPANY 


THE 


A & P, Pittsburgh Paints, Lowe Brothers Paints, 


10% of your advertising budget annually in dealer signs, the 
fifth year you have the equivalent of an appropriation |'/, 
times as great as your actual expenditure. 


Division of Artkraft* Manufacturing Corporation 


900 Kibby St. 


SIGNS OF 
LONG LIFE* FOR 


Lima, Ohio, U.S.A. 


900 Kibby Street 


Ys] QUANTITY BUYERS OS We ore 


*Trademarks Reg. U. S. Pat. Off 


**Proved by actual audited research. 


THIS COUPON FOR YOUR CONVENIENCE 


THE ARTKRAFT* SIGN COMPANY 


Division of Artkraft* Manufacturing Corp. 


Lima, Ohio, U.S.A. 


send, without obligation, details on Artkraft* signs. 
We are interested in a quantity of outdoor dealer 


( ) We are interested in a quantity of Porcel-M-Bos'd | 
store front signs. } 
( ) Please send instructions on how to set up a success- j 
ful dealer sign program. 


Brides and Grooms of the month include David Appenzeller 
publicity dir. of Scholastic Magazines, and Margaret Miller o: 
Tarrytown, N. Y., and Charles W. Reinhart, of Westinghouse Inter- 
national’s ad dept., who married Martha Sargent of Garden City 
Baie a's 

Keith J. Evans, sales promotion mgr. of Jos. T. Ryerson & Son. 
Chicago, has returned with his wife and daughter from a twc 
weeks’ fishing trip to Guaymas, Mex. They caught big fish, in- 
cluding sea bass, yel- 
lowtails, groupers and 
red snapper, the big- 
gest a bass weighing 
85 pounds. Scranton 
Gillette, president of 
Gillette Publishing 
Co., Chicago, with 
Mrs. Gillette and their 
son Hal, who is with 
Arnold Andrews 
agency, Milwaukee, 
had equally good 
luck. .. 

Best gag heard at 
the ANA meeting: 
Bill Connolly of S. C. 
Johnson reported on 
the time a Mrs. Bangs 
complained that the 
Fibber McGee & 


Molly show (one of CHOICE—David Randolph Calhoun, president of 
the cleanest on the the Union Trust Co., St. pig was picked as “man 
air) was offcolor. Re- of the evening” at the 14th annual gridiron dinner 
torted the show’s pro- given by Women’s Advertising Club. Helping 
ducer: “It is people him bear up under the title is May Kohler, the St. 
like Mrs. Bangs who Louis adwomen's president. 

make me think some- 

times that birth control should be made retroactive”... 

Alex Rogers, Libby, McNeill a.m., stirred up plenty of guffaws 
with the assertion that “too many managements think the ad de- 
partment is a rest cure—too many of our top brass act as though 
they can’t decide whether to go to Florida for a vacation or just 
spend a couple of weeks in the advertising department.” . . 

The 1948 Parlin Memorial Award, honoring the late Charles C. 
Parlin, research pioneer, will be given to M. E. Coyle, exec. v.p. of 
General Motors, at a dinner in Philadelphia May 18, in recognition 
of his contribution to the science of marketing. The award and the 
Parlin Memorial lecture, which Mr. Coyle will deliver, are spon- 
sored annually by the Philadelphia chapter of the American Mar- 
keting Association in cooperation with Curtis Publishing Co. . 

A couple of New York agency men who find time for outside 
writing are John Black, publicity director of Walter Weir, Inc., who 
has turned out a new volume of verse, called “A Wind Is Rising,” 
published by the Fine Editions Press, and Hal Davis, publicity di- 
rector of Kenyon & Eckhardt, author of a series of articles on 
“Know Your City,” beginning in the June Redbook... 


THE ‘DEVILS’ WIN—E. C. Quinn (left), general sales manager of the Dodge 
Division of Chrysler, Detroit, bowled a 211 in the final match between his sales 
department team, the Dodge "Devils," and the Ross Roy agency team led by 
Carl E. Hassel (right) media director, to defeat the ad boys by 38 pins. Secon: 
from left is George A. Orphal, assistant director of Dodge truck sales, an / 
standing next is Carroll F. Sullivan, assistant to the president of Ross Roy, In 


Notables who were guests of Mary McClung, gen’l mgr. of t! 
New York Post and pres. of the Advertising Women of New Yor 
at the club’s Spring Holiday party early this month included Ed 
ward Von Tress, sales mgr., Holiday; Arthur Kohler, ad dir., Curt 
Publishing Co.; Elon Borton, AFA president, and Mr. and M: 
Ted Thackrey, publisher and editor, New York Post. The par' 
celebrated the club’s 36th anniversary. . . 

The cover design of an issue titled “Small Fortune,” daté 
March 25, published at Lying-in Hospital, announced the arri\ 
of Meredith, “an exciting new feature by G. Babette and Leonar 
F. Fellman. Meredith’s dad is principal of Leonard F. Fellman 
Associates, Chicago agency... 

Phil Herbert, commercial manager of WHKK, Cleveland, is bac 
at work after a five-weeks recuperation from an appendecton 
and complications. .. Among the admen whose talents are bei! 
put to work for the benefit of the coming Wisconsin Centenni 
Exposition is Roy J. Bernier, ad mgr. and director of public rel: 
tions of Miller Brewing Co., Milwaukee, who has been namé 
director of special events. . . 
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Dorland Agency 
Operates Alone 
in Torn Berlin 


Acts Both as Agency 
and Representative 
in British Zone 


New York—The only American 
advertising agency currently op- 
erating in Berlin is Dorland, Inc. 
“American” is perhaps a mis- 
nomer, since the agency is staffed 
principally by carefully-screened 
German nationals and operates in 
the British zone. 

Its function—not unusual on the 
continent—is not only as an 
agency, but as a sort of advertis- 
ing representative for newspapers 
and other periodicals in the Brit- 
ish zone of occupation. 

Dorland first opened a Berlin 
office in 1928, and in prewar days 
had a staff of 70 to 80 employes. 
Walter Matthess, its present man- 
ager, also headed it in prewar 


ident of days. Its old office, at the corner 
es man of the Uhlanstrasse and Kurfur- 
<r stendam, was demolished by Rus- 
| the SP sian shellfire, and when Mr. 
. ‘ Matthess got in touch with Dor- 
land officials and wanted to re- 
establish the office in the summer 
suffaws of 1946, he found space in the 
ad de- Schluterstrasse. 
though As an Anglo-American com- 
or just pany, Dorland had considerable 
: difficulty under the Hitler regime, 
rles C. and by count had nine official 
v.p. of visits from police. Mr. Matthess, 
gnition the manager, worked with the 
nd the underground during the war. 
5 ee Invited by British 
owt Dorland itself began as an 
outside American export advertising 
c., who agency, and Walter S. Maas and 
tising,” the late George Kettle operated 
“ity di- its London office. From London 
cles on they branched out, opening offices 


in Paris, Berlin, Vienna, Prague 
and Zurich. They now have three 
offices operating in London, Paris 
and Brussels, besides Berlin. 

Mr. Maas, now chairman of the 
board and executive vice-presi- 
dent, told AA that the agency 
had early conceived the idea that 
“the only way to make an agency 
click was to be a British agency 
in England, a French agency in 
France and so on.” Such interna- 


tional business as develops is 
good, but not the principal ob- 
jective. 


The British, who invited Dor- 
land to begin its unique arrange- 
ment in their zone, were moti- 
vated by a desire to see the pub- 
lications get revenue, and to have 
the advertising screened ideolog- 
cally by people who knew ad- 
vertising. 

In addition to its agency work 
and representing periodicals, Dor- 


land akso publishes a sort of 
Kpoe newsletter —“Dorland Berichtet,” 
stel by or “Dorland Informs” — which 
Secon gives current business news to 
es, ond Subscribers, with particular em- 
Roy, In phasis on the textile field. It has 
hearly 3,000 subscribers. 
A Ne Publications Expert 
ed Ed I) a country as completely war- 
Curt 'faviged as Germany, the rash of 
d M: POS war periodicals is surprising 
» part ~b it no more so than their gen- 
*ra_ technical excellence, particu- 
date ‘ar'y when it is remembered that 
arri\ Pa} or for them has largely to be 
onal ‘m) orted by the occupying powers. 
man \ ith a cautious eye toward fu- 
‘ur events, Dorland thinks its 
is bac Be. in office is doing reasonably | 
ecton we Its staff is “complete,” al-| 
» beil ‘Nc gh it lost many people for | 
tenni PO: ical reasons, and others dur-| 
¢e reli ‘Ng the bombing and _ shelling 
namé Whoh the city took prior to 
‘ap ‘ulation. It is, in Mr. Maas’ | 


opinion, the “only full - flung 
agency operating,” having copy, 
art and research departments. The 
importance of research, in a city 
and country with postwar Ger- 
many’s characteristics, is evident. 

Older agencies, which were its 
competitors in prewar days, have 
disappeared from the scene, and 
Dorland—as an agency with pre- 
war background —has benefited 
from this position in new ac- 
counts. 

No British or American adver- 
tisers are now trying to win the 
German market, since importing 
and exporting have virtually died. 
With the advent of ERP, Germans 
hope that some foreign firms will 
begin cultivating the German 
market again. 


Many Cosmetic Advertisers 


The handbook of licensed Ger- 
man publications shows about 250 
newspapers, listed in three pages, 
some nine pages of magazines. 

An examination of one maga- 
zine, Kobold, shows a surprising 
number of cosmetic advertisers, 


offering perfume (including Ced- 
ron’s California Poppy), powder, 
lipstick and hair dressings in page 
space. Kobold is about the size 
of our digest magazines, and most 
of its advertising is in quarter- 
pages, using a_ card-technique 
similar to newspaper small-space 
display. 

But Kobold’s cosmetic adver- 
tising represents a German para- 
dox. In one of its cartoons, two 
men study a wall plastered with 
cosmetic ads, and one says sadly 
to the other: “Why do _ these 
people put only remedies into 
their faces? Bread and butter was 
better!” 

The future of advertising in 
Germany, like all other business, 
seems to depend principally on 
the course of political events. In 
a country with two currencies, the 
official one and American cigarets, 
where food and _ shelter are 
precious things, normal commer- 
cial relations are extremely diffi- 
cult. 

One in 


principal difference 


European advertising is the lack 
of radio; in Berlin, as in nearly 
all of Europe, radio is not avail- 
able for advertising. Otherwise, 
German agents have tried to copy 
the “American Plan” for effi- 
ciency; in prewar days, American 
business was assiduously copied 
in Germany. 

Dorland has opened branches in 
Munich and Hamburg, reporting 
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to the Berlin office, and is plan- 
ning an office in the French zone. 


5 to Funt-Golding 


Funt-Golding, Inc., New York, 
has been appointed to handle ad- 
vertising of Carolina Mills, Inc., 
Maiden, N. C.; Wayne Garment 
Mfg. Company; Excel Chemical & 
Dyeing; Storaway Corporation, 
and Goldbrooke Modes. 
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‘The Key 


SINCE 1899 ||, 


| fists J 


[GUILD COMPANY 


Tell us about your — 
offer and we will ~ 
recommend suit- 

able lists. 


MAIL SELLING 


iH ir’ 


“HOLD IT— 
Mr. Ohms is blowing 
another fuse!” 


Mr. Ohms is really an awful nice guy but he suffers from 


telephonebellitis, a not too uncommon nervous affliction which 


reduces Mr. Ohms to a quivering hulk of real estate agent 
every time the three telephones on his desk start ringing at 
the same time: an occurrence, Mr. Ohms says, which always 


follows the insertion of a classified ad in Memphis’ two great 


want-ad media. 


"Sometimes it's even worse," opines Mr. Ohms. "Last week 
| ran a little ad on apiece of suburban property and by 
noon of the next day | had sold the property, canceled the 
ad and recorded 177 calls before | lost count." 


So let this be a lesson to all prospective users of classified 
advertising space in the Memphis newspapers. If you suffer 
from telephonebellitis, run a “blind” ad. | 


Mr. Ohms (which isn't his name at all) is, of course, guilty of 
exaggeration. Actually, he is very well pleased, So are 

we. You will be, too, because these two livewire newspapers 
will bring electrifying results. 


Memphis 
PRESS-SCIMITAR 


COMMERCIAL APPEAL 


The 
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Issues ‘Data Digest’ 

American Home, New York, 
has issued a data digest, which 
works like a slide rule (4%x11% 
inches), giving 24 tables of sta- 
tistics on 14 leading magazines. 
Information included is distribu- 
tion, advertising linage, market 
data, cost, editorial linage and 
readership data. 


PHOTO 

ENGRAVING 

COMPANY — 
11-17 SO. DESPLAINES ST. * CHICAGO 6. ILL. 


Depth Interviews 
with TV Viewers 
Started in L. A. 


Los ANGELES — The first of a 
series of continuing surveys of 
‘audience reaction to television 
| programs and programming is 
‘now being conducted by Facts 


' |Consolidated here. 
: The study is being made by 


| bringing groups of 12 to 15 people, 


/none of whom own television sets, | 


into an average middle class home, 
'in an average neighborhood, and 
by means of questioning and ob- 


after the group has seen the tele- 
vision programs available that 
evening or afternoon. 
| The tests are conducted five 
| nights and two afternoons a week, 
with a_ different group being 
brought 
some 
back to check their reactions as 
they become more familiar with 
television. 

The current study is considered 
an “anchor” survey to crystalize 
| techniques and methods of evalu- 
,ating audience reaction to tele- 
vision. Although reluctant to make 
| definite statements of findings on 


ACTUAL SAMPLES 


OF Offset 


Printing 


AT ITS FINEST 


“FOR YOU, IT’S YOURS — 
FREE FOR THE ASKING! 


¢ 


ideas | 


“@ PHONE STATE 5977 _ 


Raeew Copy SeERrnvaece 


123 N. WACKER DRIVE ¢ 


CHICAGO 6 


in each time, although | | dente: é t 
respondents are brought | ecause respondents do not own 


the basis of data to date, two gen- 
eral reactions have been noted as 
being average: 


Two General Reactions 


(1) Television as such cannot 
expect to arouse and hold inter- 
est, because there is the same ac- 
ceptance or rejection of a program 
as in radio, and (2) an audience 
participation program rates the 
most positive favorable. reaction 
among all programs, yet the most 
unfavorable reaction is created by 


| terviewed, it points out, will soon 


. : : 'a respondent wanted to see a par- 
'servation getting depth interviews | P P 


|}about sports and radio habits. 


another program of the same type. 

The interviewing on this first 
test covers acceptability of pro- 
grams just seen, whether or not 


ticular program again, whether 
ownership of a television set af- 
fects respondents’ attendance at 
movies, preference between tele- 
vision and radio, and general data 


Facts Consolidated admits that, 
a television set, answers to some 


of the questions will be merely 
conjecture. But many of those in- | 


become owners, and by checking 
their attitudes over a period of | 
time it will be possible to develop | 
data of value in the planning of | 
programs and programming, and | 
| to obtain a pattern showing effects 
‘of television set ownership upon 
|'movie and sports attendance and | 
| radio listening habits. | 


Elgin Launches Spring 
and Graduation Drive 


Elgin National Watch Company, 
Elgin, Ill., has launched its spring 
and graduation magazine cam-_ 
| paign, with the first ad appearing | 
,in the April 17 Collier’s. Full 
'pages in both black and white 
and four colors will be used. 

Other magazines scheduled for 
page ads include The American 
Weekly, Esquire, Life, Look, Na- 
tional Geographic, The Saturday 
Evening Post, Seventeen and True 
Story. Nancy Sasser’s Buy-Lines | 


The Creative Wan? Corner 


vertising copy. 


quarters of a billion dollars. 


his attic. 


you can do. 


home. 


will be used once in April and 
June and twice in May, in addi- 
tion to dealer helps. 


the agency. 


Fair Trade Names Mims 


Shannon W. Mims, formerly on 
the publicity staff of the Ameri- 
can Petroleum Industries Commit- 
|tee, a division of the American 
| Petroleum Institute, New York, 
|has been appointed head of the 
|New York office of the American 
| Fair Trade Council. 


None — because we find our editorial 
content of 100% service articles seems 
to be even stranger magic. Our 100% 
service screens out the people looking 
for entertainment, screens in over 
3,000,000 husbands and wives with 
incomes among the highest for all big 
magazines whose. big interest is home 
and family. Do they find your story 
in Better Homes & Gardens? 


flomes 


and Gardens 


IREULATION oveR 3.000.000 


AMERICA’S FIRST SERVICE MAGAZINE 


J. Walter | 
Thompson Company, Chicago, is | 


yours truly gets back from 
give you odds. 
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Tobacco Jobbers 
Debate Stopping 
Cigaret Sales 


Cuicaco—Concerned by the low 
gross profit on handling cigarets, 
members of the National Associa- 
tion of Tobacco Distributors at 
their annual meeting here care- 
fully considered abandoning ciga- 
rets entirely. 

Tobacco distributors must stop 
selling cigarets, said Bert P. Cun- 
ningham, vice-president, Henry 
Straus Company, 
they will soon find themselves 
bankrupt trying to distribute ciga- 
rets with only a 3% gross profit. 

Putting the accent on service 
rather than the profit considera- 
tion, Marcus Glaser, president of 
Glaser Bros., San Francisco, took 
the debating platform against Mr. 
Cunningham. Said Mr. Glaser: 
“The only time a tobacco distribu- 
tor considers giving up cigarets is 
when he is old and fat and full of 
profits and looking for an easier 
way of life.” 


‘Gross Profit Should Be 5%’ 


| 
| Replied Mr. Cuningham: “Mr. 
|Glaser says we should give serv- 
‘ice, but the only way we can give 
|service is to stay in business, and | 
|the only way a jobber can stay in 
business these days is to add in 
the date on his invoices and hope | 
that maybe someone will pay a/| 
\bill twice.” 
| Following the debate, the as- 
sociation heard the preliminary 
report of Dun & Bradstreet, which 
was called in to make an impar- 
| tial survey of the problem of han- 


York. 

Not only will the bureau c\ip 
newspapers for its clients, larg: ly 
persons who get their names in 
print on rare occasions, but 1 
promises to keep the clipp ng 
“fresh and new forever.” ‘he 
‘clippings will be photograp! ed 
and placed in plastic envelope: 


{ 
j | 
The Corner this week is dedicated to a public service— j NE 
fire prevention. Advertising Council please note. It is also : twee! 
devoted to what to do and what not to do about it in ad- faith 
/ Satu! 
As a little background to the moral it will eventually j 9 gram 
point, let it call your attention to a recent newspaper re- : sciou 
lease of the National Board of Fire Underwriters that the { §§ drinl 
country’s fire loss, last year, amounted to almost three- / cerea 
That’s a lot of fire—maybe j Th 
too much for the average mind to grasp. ; made 
But somewhere else (don’t ask where) the occupant of ( seare 
this Corner came across the statement that every 90 seconds / youth 
fire strikes somebody’s home. When he read that, he im- one | 
mediately checked up on his fire insurance and cleaned out j covel 
8 York 
In more ways than one, that struck home. / Phila 
Consider the two advertisements with which this space | it wa 
is currently adorned. Both are on fire prevention. The j Thi 
one puts werds into your mouth that you’d never put there ; imulr 
{ week 
j earni 
j prefe 
: Sof 
{ Coca- 
/ 11.2% 
j consu 
: week. 
( Der 
/ Pepsc 
j 10.5% 

{ 
j Car 
} @ Way, 
: Moun 
t (Avel 
/ bars } 
j Cer 
j logg’s 
yourself anyway, accuses you of being something you know ; fg” WI 
> - : ! Rice ] 

darn well you aren’t, and harangues you with a long-winded : 
institutional message that leaves you wondering just what t To 
The other opens with a familiar situation / "°° | 
(not the talking dog—the fuse replacement) and then tells j kid , 
you simply and clearly what you can do. : made 
“Look carefully when you buy fuses,” says the copy. ( te ( 
“Look again when you put one in. For most household / rons 
circuits they should read ‘15 amperes’—and no more. Using jj oe 
an Oversize fuse creates a dangerous fire hazard in your’ ; Arman 
If trouble occurs in the circuit, the wires may be- ( cereal 
come white hot and quickly start a fire.” / Jo . 
Want to bet which one prevents more fires? As soon as j a = 
checking the fuse box, he’ll j poh aap 
ers sé 
j ¥ Pariso: 
; Wheat 
ee ee ee ee ee ee ee with 1 
dling cigarets on low margins listene 
The report indicated that ineffi- listene 

cient distributors might find it 

|profitable to discontinue handling 
cigarets, but added that in order Chee 
to break even, the gross profit Mange 

should be 4144-5% rather than the jW!th 

|present 3%. 46% 
| To decrease costs, Dun & Brad- 9am. 
‘street suggested that, first, dis- J As ' 
tributors pay their men on a com- §Stenu 
| mission basis and discourage sales §&ilber’ 
lof cigarets by paying little or no 86%, o 
‘commission on them, and second, H°YS | 
that they carefully consider how #§S@turd 
they would operate before giving half of 
Cincinnati, or | UP cigarets entirely. , 
“ lavorit 
Saltzberg Organizes grat my 
Perma-Newsclip “Let' 
Jerry Saltzberg, photographer [§ 'nk 
of radio personalities, has organ- 9!" ng 
ized a press clipping service, ‘Sw ft, 

Perma - Newsclip Company, w_ th 
offices at 101 W. 41st St., New Fruit 


Halpin Joins WFEA 


James M. Halpin, formerly m'- 
chandising assistant at Stat 1 
WCOP, Boston, has joined Stat 0» 
WFEA, Manchester, N. H., as lc @! 
sales representative. 


Ettlinger Appoints Two 
Ralph Ettlinger Jr. and Har !¢ 
Jefferson have been appointed «¢- 
count executives of Ettlinger A4- 
vertising Display Company, C '- 
cago 


nish ake tgs rs rs ek aa A : F 77) seis i ne ‘ ; a ey i waste at : : a + “ ae ; se ep ae 5 a — eg 2s : : x eres z Pi er : hee s Be ae bP ar es te : 
Ce Sefer BEE Se i nt Fane ee nee cs ee. Mena eee oe Sk ae. eS oe ee SO ea sd a ak ee ae Sere 
ee a : ae 4 ants ce fer oe oe Bh ’ be: PN ce Ut a ene pete - i Bacal ae # a ae Meme Prd ai a a ae ee a er i o paid é ee ee 
ie 7 4 . : ; = : 
ai ; ’ P ar 
68 4dvertising Age, Apru 26, [943 
| Ee HE ins 
° | ee 
——_—_—_—a—_— ee er ov.) 
; ; ’ 
: - + f a et % 
“J a 
ie i ¥ / _——————— 
_— y, 
&§ P Srey; 
f a / "Ng 
bi ES 7 FRANKLIN 6343 
3 ee 
| 
. ed 
. | Pe ae : ae a 
Mi, tale Fe 
Sa Oa 
| a of aes 
: eRe : Deiie? 
' Pt) PCS ie “§ 
sated . b Se Pe ‘ 
Cee abe: i, isan rs ee gs oe J 
, ———<—< 9% 
ie A ott gest = ~ Xm — ekg : 
; cra a " 
Pane . 2s te * a ae : 
f we : : BRI MFUL OF sae ae ioe * oid Later. 4, ‘ 
PROFITABLE IDEAS ss - 
eS Lae ee: a ee - ci . : 
: LL 
| 
CA 
~~ 
ie ) \ y 
[pip ees) , 
a | : | 
: ~ } 
Mm CT | 
A Vv | 
; p ; | 
; Was ¥ Vv (l 0) ™ 
| te y vy; \/ M 
pre C2 | lo Do 
2 U oa 
Stat: 
‘ no WHITE Ra Voted t 
| pt: Be beach 4 
a IM | Vert six 
? Me me sea 
; TI e 
aSS@: sry 
/ : €arlior 
pears, 
jo Cots, g 
/ ( ie reve iu 
: oo | CXCE ss 
2 r H a 
Mot n 
| Rad ) 
ee been ay 
| — F: 
“pura 
pee Be oe sea ses # LEEK TAS ie) ere ean eae Gee at eX i paneer Cae s is Te el ee hye epee pices ed oa ae ser cue eee ate ae oe os, eae Bee Ata we ts Aceh ale Cee nT tee Pk ne Re ae bie See bys ee 


Gilbert Reports 
Kid Listeners 
Loyal to Brands 


New YorK—Boys and girls be- 
tween the ages of 8 and 14 are 


Saturday morning radio pro- 
grams. They also are very con- 
scious of brand names in soft 
drinks, candies, dentifrices and 
cereals. 


faithful listeners to their favorite | 


'beth City, 


[Joins A. C. Nielsen 


| Eric E. Sundquist, who has been 
associated with advertising and 
|marketing research organizations, 
|has joined the Radio Index sales 
| department of A. C. Nielsen Com- 
pany, Chicago. 


‘Advance’ Ups Noud 


William R. Noud, advertising 
manager of Daily Advance, Eliza- 
N. C., has been ap- 
pointed business manager of the 
paper. 


Paper Group Elects Luff 


Ralph G. Luff, president of the 
D. L. Ward Company, Philadel- 
phia, has been elected president of 
the National Paper Trade Associa- 
tion. He served three years as 
president of the Philadelphia 
Paper Trade Association. 


Four A’‘s Unit Elects 


E. G. Frost, manager of the 
Dayton office of Geyer, Newell & 
Ganger, has been elected chair- 
man of the new board of gover- 
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nors of the southern Ohio chapter | & Collett, was elected vice-chair- 
of the American Association of|man, and Herman H. Hutzler, 
Advertising Agencies in Dayton.| president of Hutzler Advertising 
|Carter Helton, of Kircher, Helton! Agency, secretary-treasurer. 


FALL ters te aivertser more 


for his dollar than any other 
medwm in its field. 


EXCESS OF. 200.000 
ABC MEMBERSHIP 
GEORGE T. HOPEWELL, EASTERN REPRESENTATIVE + 101 PARK AVENUE. NEW YORK 


These are some of the findings | 


made by the Gilbert Youth Re- 
search Organization in a survey of 
youth listenership. The study, 
one of several planned for NBC, 
covers 1,100 interviews, in New 
York, Chicago, Pittsburgh and 
Philadelphia. Research work on 
it was done in December. 

The boys and girls, whose min- 
imum income averaged $1.57) 
weekly (including allowance and) 
earnings), indicated the following | 
preferences: 

Soft drinks: Pepsi-Cola, 25.4% ; | 
Coca-Cola, 24.2%; Hires root beer, 
11.2%; others, 24%. (Average 
consumption was 2.3 bottles 
weekly.) 

Dentifrices: Colgate, 38.3% ; | 
Pepsodent, 17%; Dr. Lyons, 
10.5%. 


Hershey for Sweets 


Candy: Hershey, 33%; 
Way, 11.3%; Baby Ruth, 11.1%; 
Mounds, 10.7%; others, 17.5%. 
(Average consumption was 3.2 
bars per week.) 

Cereal: Wheaties, 19.3%; Kel- 
logg’s corn flakes, 18.4%; Cream 
if Wheat, 13.4%; Quaker Oats and | 
Rice Krispies, 8.8%; others 21.6%. 

To indicate the sales effective- 
ness of radio advertising with a 
kid appeal, a breakdown was! 
made comparing the over-all fig- | 
ure (of all interviewees) of chil-| 
iren preferring Wheaties, with the 
figure for regular listeners to Jack | 
Armstrong (ABC) who named the 
ereal as their favorite. Some) 
14.6% of all listeners chose Wheat- 
ies as their number one cereal; 
25% of the Jack Armstrong listen- 
ers selected it. A similar com- 
parison was made for Cream of 
Wheat’s “Let’s Pretend” (CBS), 
with 10.1 as the percentage for all 


Milky 


i eine em me me em ee ret 


rgins listeners and 21.5 as the figure for 

neffi- listeners to the program. 

Ae Consistent Listeners 

order Cheerios, promoted by the “Lone 

profit Ranger” over ABC, rated first) 

n the With 3.2% of all listeners and) 
46% of the listeners to the pro-| 

Brad- jgsram. 

dis- As to the consistency of radio | em CYvanc 4 
com- @istening in this age group, the e 

sales Gilbert organization found that 
or no °5% of the girls and 78% of the : , 
cond, ys tuned in their radios on| @ Paper has a terrific thirst. If it can’t get a drink at 

how [gSaturday morning and more than home, it’s almost sure to drink on the job and make 
fiving #)°lf of that number listened every things miserable for some printer. 
saturday morning. ’ er . 

The young people listed their That’s why temperance — not prohibition — is the 
favorite Saturday morning pro- formula for the care and feeding of Chillicothe Offset. 
grams as follows: . . . . ATP 

ae Te. ieee teu: , Res sagt apogee mane of pre 1 ied ee 
‘Frank Merriwell” (NBC, sus- . & Pre 0g, Brees mamgell sell 

ap! ca pg : * cessing rooms of the Chillicothe Mill. It arrives at your 

rgan- ing) 21.5%; “Archie Andrews : q “ 7 ; “ 

rvice, (Swift, NBC) 17.3%. printer’s with the moisture sealed in, thirst quenched, 
with ready to go to work. 

N'Y BFruit Commission Votes Chillicothe Papers are natural team mates of inks and 
: clip to Double Assessments resses. They invite realistic reproduction without exact- 
arg’ly 7} Members of the Washington ing a premium in printer's skill. 
es in MState Fruit Commission have 
jut it Bivote to double the assessment on 
pp-5& #™#Peach growers and to increase ad- 

The Mvertising promotion for 1948 as i 
ap! ed Hithe -eason progresses. xT 
pe: The boost in peach growers’ ‘ . Za 
asse-sments follows that ordered CEA Cto— 
om r ee “pees of — 

ars, plums, cherries, and apri- 

mT- Bicots, ona will put ccsmmnialiian THE CHILLIC HE PAPER co. 
tat 02 Bteve ues in its first full year in 
“3 : *xces of $200,000. CHILLICGTHE, OHIO 

Tray-Ler Ups Larson | 
rO _H gh Larson, of the sales pro-| 
See old  olon department of Trav-Ler | 
a ate Oo Corporation, Chicago, has 
. Ad “et appointed director of adver- 

C va “Sin and public relations for the 


“rp ration. 


iP rohibition 


Increased production capacity is providing Chilli- 


cothe quality for more users. Keep asking for it. 


Maker of a distinctive line of fine papers for many uses, including 
such distinguished stocks as 


LOGAN AND ADENA OFFSET AND BOOK 
CHAMOIS TEXT 


CHILLOTINTS 
GREETING CARD PAPETERIES 


—ask us about them 
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Lederer Gets Promotion | 


John G. Lederer has been pro- 
meted from assistant export man- 
ager to export manager of Ameri- 
can Lead Pencil Company, Ho-| 
boken, N. J. 


Perkins Starts Campaign 


Perkins Products Company, 
Chicago, will soon start a new 
campaign for Kool-Aid, powdered 
drinks, using 18 magazines and a 
list of newspapers. The agency is 
Mason Warner Company, Chicago. 


Simply good-looking... 


The full meaning is known to only 
those who see the regal Futura. 


Its front and back are customed 
from genuine, choice cowhide over 
%” thick! Genuine cowhide is used 
throughout. White saddle stitched. 


Size: 17x12”. Three compartments. 
Colors: Natural or British Brown. 
Executives say: “‘Distinctively de- 
signed.” 


Yet this long-wearing, good-looking 
brief case isn't pensive. B 

ef our method of selling, we're able 
te offer it to you for only $28 
plus tax. 


Se that you, too, can see its crafts- 
manship and feel its quality, we'd 
like te send you the Futura. See it! 
Judge for yourself. If you area’t 
pleased, return it. Pay nothing. 

See the Futura—by simply sending 
us a note now. Send no money. 


D. FISCHER CO. 
3644 W. 62nd St. 


= ie : ae <a FT — 
Sein WW ame,” = ieee ie: 2 i ie 


Los Angeles 43, Calif. 


Butler Properties 
Left to Charities 


Cuicaco—Station WLS and the) 
Prairie Farmer cannot be sold for | 
10 years under terms of the will | 
of Burridge D. Butler, former | 
publisher who died March 30 at 
his winter home in Phoenix (AA, | 
April 5). 

Mr. Butler decreed in his will 
that his radio and publication 
properties shall be placed in trust 
and used for charitable purposes. 
Trustees of the Burridge D. Butler 
Memorial Trust of Chicago in- 
clude six executives of the Prairie 
Farmer and WLS. The trust will 
also administer earnings of Mr. 
Butler’s Station KTUC, Tucson, 
Ariz. 

Mr. Butler’s stock holdings in 
Station KOY, Phoenix, are left in 
another charitable trust. The 
trustees, John Hogg, Albert John- 
son and Jack Riggs of Phoenix 
and George R. Cook, River Forest, 
Ill., may purchase the stock over 
a period of years. 

Interest in the Arizona Farmer 
was left to Ernie Douglas, editor, |4 
and Clarence Powell, general 
manager. Stockholdings in Baby 
Chick Company, Chicago, pub- 
lisher of Poultry Supply Dealer, 
were left to Roy Lynnes, active in 
management of the publication. 


brand preferences. 


figures in this area. 
no new ones very soon. 


appear from time to time in 


market data in all fields. 


what conditions. 


Income from the properties left 
in trust will go chiefly to Chicago 
charities and to orphanages else- 
where. 


Enters Fashion Field 


Kaleidoscope, a new national 
fashion trade publication, will 
open editorial and business offices 
in Los Angeles prior to June 1 
and will begin monthly publica- 
tion late this year. It will be for 
executives in the women’s cloth- 
ing, accessories and cosmetics 
fields. Arthur W. Collins is presi- 
dent and publisher. 


THATS THE LAWRENCE MARKET 


The Daily Eagle and 
Evening Tribune are 
the ONLY § daily 
newspapers devoted 
exclusively to the 
Lawrence market. 
Read in 95 out of 
every 100 homes in 


you do. They 


Greater Lawrence. 
ABC figures over 
36,000. 


market. 


The EAGLE=- TRIBUNE 


LAWRENCE. MASSACHUSETTS 


(CAPITAL OF WORSTED TEXTILE INOUSTRY iIN- AMERICA? 
es 


waar a@iceeire CO - NAT 


In the busy and prosperous trading area centered 
by Lawrence, Massachusetts there are 128,619 peo- 
ple having the same daily needs and wants that 


fed, transported, and amused. They indulge in the 
same luxuries and hobbies you do. 


The average income per family in the Lawrence 
area is $3,728. 
buying income is $99,067,000.00. It is much greater 


for the Lawrence trading area. Those #28,619 
persons constitute a vital, active group — a real 


require being comfortably housed, 


00. In Lawrence alone the estimated 


On AL. REY UESENTATIY 


Wanted: Current, Up-to-Date 
Market Data for AA Readers 


There is an enormous current demand in the advertising 
field for reliable, up-to-date data on population, retail sales, 
manufacturing, wholesaling, retailing, on buying habits and 


Almost without exception, there are no recent government 
And it seems likely that there will be 


But advertising media, trade associations and other groups 
are estimated to spend well over $5,000,000 collecting such 
market data covering their own fields. Reports of new studies 


tisers” column on the editorial page of ADVERTISING AGE, and 
have proven exceptionally popular with readers. 

Now, ADVERTISING AGE proposes to bring together, in one 
master list, all possible market data issued by advertising 
media, trade associations and others. 
scribed briefly, and classified by type of market or geographic 
area, thus providing a comprehensive index of all available 


All advertising media are invited to submit market studies 
or compilations for inclusion in this master list, to appear in 
the May 24 issue of ADVERTISING AGE. 
listing, material must deal with market facts (booklets or 
brochures which contain media data only will not be listed), 
and it should clearly indicate whether the material is avail- 
able for distribution to advertisers and agencies, and under 


Market data material submitted for inclusion in the May 
24 listing should be addressed to Market Data Editor, Apver- 
TISING AGE, 100 E. Ohio St., Chicago 11, Ill. 


the “Information for Adver- 


The data will be de- 


To be included in the 


Gets Candy Account 


Hollywood Candy Company, 
Centralia, Ill., has named D’Arcy 
Advertising Company, St. Louis, 
to handle its national advertising. 
Spot radio will be used at first to 
promote Hollywood’s Pay Day, 
Milk Shake and Smooth Sailin’ 
bars in selected markets. This fall 
a campaign will be launched using 
outdoor, car cards, newspapers, 
trade publications, dealer helps 
and radio. 


Bruno Signs $200,000 
Contract with WNEW 


Bruno-New York, metropolitan 
distributor for RCA Victor radio 
and television sets and Bendix 
home appliances, will sponsor 24 
quarter hour programs weekly, a 
half hour of the “Milkman’s Mati- 
nee” 


six days weekly over Station 
WNEW, New York. 

This sale, one of the largest ever 
made to a single sponsor by the 
independent station, involves 
more than $200,000 in time. No 
agency was involved in the trans- 
action. 


Gets Vitalator Account 


A. C. Gilbert Company, New 
Haven, Conn., has named Lindsay 


ABC and WENR-TV 
Appoint Four 


Harold Stokes, program manager 
of the AM and FM operation of 


ABC’s central division and WENR, at 
Chicago, has been appointed pro- 
gram manager of television, AM NI 
and FM. Fred Kilian, the divi. § o ! 
sion’s AM and FM production § mor 
manager, has been named director § of s 
of television programming, and § such 
Bill Wilson, Jr., WENR local sales- & 4, \e; 
man and ABC spot salesman, has esp 
been named director of special § ‘ °P 
events for television operations, ef. § *“"? 
fective May 1. Gerald Vernon, § &™ 
account executive in the centra) § une 
division, has been appointed co- § adve 
ordinator of television sales, effec. J ther 
tive June 1. own 
Station WENR-TV expects to be- Th 
gin operation on Sept. 1, 1948. 


If you have a 
message for 
the rich Kansas 
City trade area, 
you can reach 
your audience most effec- 
tively — most economically 
— with The KMBC-KFRM 
Team. The Team’s cover- 
age is custom-built to serve 
the entire Kansas City mar- 
ket. What's more, The Team 
is the only single Kansas 
City broadcaster that gives 
your message a potential au- 
dience of 3,659,828 money- 
spending listeners. 
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Advertising Agency, New Haven, 
to handle the advertising for Vi-| 
talator, an electric vibrator for| 
home use. Trade publications and | 
magazines will be used. | 


Set Variety Store Fair | 


The sixth variety store mer- 
chandise fair, sponsored by the 
National Association of Variety 
Stores, will be held in Chicago) 


six days weekly and 25) Aug. 2-5 in the exhibition hall va 


minutes of “Music Until Midnight” | the Stevens Hotel. 
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KMBC 


of Kansas City 


KFRM 


- for Rural Kansas > 


National Representatives: — 
Free & Peters, Inc. 


the pu 


Con 
vertisi 


~ . 


ty a 
ry > 
a 
¢ a 
PRINTIN 


ry STATE ST. BRIDGE 
UNDER CONSTRUCTION 


~ 


ower) 


Home of the FAITHORN CORPORATION 


OF THE 


ADVERTISING AGENCY 


DISTRICT 


ENGRAVING 


FAITHORN is the only concern 
in Chicago that offers this 
COMPLETE SERVICE. 
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Kenyon Assails 
Nutrition Slams 
at Advertising 


New York — “Among students 
of nutrition there are probably 
more skeptics than in any group 
of society ... in the minds of 
such people advertising is suf- 
ficient to condemn any food, ir- 
respective of its virtues... The 
surprising thing is that, since the 
critics of advertising have such an 
unholy regard for the power of 
advertising, it has not occurred to 
them to use it in furthering their 
own ends.” 

These are excerpts from a brist- 
ling rebuttal to advertising critics 
by Otis A. Kenyon, chairman of 
Kenyon & Eckhardt, in an article 
called “Advertising and Food,” 
which is part of “Meals for Mil- 
lions,” the final report of the New 
York State Joint Legislative Com- 
mittee on Nutrition, 1947. 

Noting that advertising had 
been accused of foisting vitamin- 
less breads and other denatured 
foods on the public and that “ad- 
vertising is largely responsible for 
the shortcomings in our modern 
diet,’ Mr. Kenyon recalled the 
recent history of nutrition. 


Progress Slow Until .. . 


Appalled by the number of 
draftees rejected in the first year 
of Selective Service, he pointed 
out, a National Nutritional Con- 
gress was called in May, 1941. 
After an appraisal of the situation, 
a program was outlined urging 
people to eat regularly certain 
amounts of a variety of foods. It 
was thought that, with the num- 
ber of organizations represented 
at the congress, and the coopera- 
tion editorially offered by news- 
papers and magazines, an almost 
immediate effect would be noted 
on eating habits. 

After a year, progress was dis- 
appointingly slow, says Mr. Ken- 
yon. Then manufacturers were 
called to Washington, and asked 
to donate advertising space and 
the talent of their advertising 
writers, “and it was not until then 
that any substantial progress in 
penetrating the consciousness of 
the public was made.” 


Increased Tempo 


Convinced of the power of ad- 
vertising, says Mr. Kenyon, the 
government then turned increas- 
ingly to advertising techniques, 
which led to the formation of the 
Advertising Council in order to 
funnel government requests rap- 
idly into communications chan- 
nels. “The government not only 
commended it (the Council) 
highly for its war record, but 
urged the continuance of the or- 
ganization into the times of peace, 
and as recently as April 28, 1947, 
Mr. Truman and other high of- 
ficials of the government publicly 
commended the Advertising Coun- 
cil for the work it had done.. .” 

Mr. Kenyon concludes: “The 
point we wish to make is that nu- 
\itionists, instead of criticizing 
ad combatting advertising, 
should use it. They should formu- 
late plans which they think desir- 
able for the education of the pub- 
lic, make them simple and easy 
to understand, and then employ 
regular paid advertising which 
may be donated by public-spirited 
advertisers to put their messages 
over.” 

Mr. Kenyon was invited to 
Write the rebuttal after he criti- 
‘ize’ the inclusion of an article 
attacking advertising in the 1945 
'epcrt to the legislature. 


lones Gets Promotion 
Mellor A. Jones, formerly as- 
Sist-nt to the president and direc- 
‘or of public relations of Bullard 
Company, Bridgeport, Conn., has 
Se: appointed director of adver- 
sing of Rodney Hunt Machine 
Smpany, Orange, Mass. 
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WPIX Sets Basic Rate 
at $800 an Hour 


The basic air time rate for 
WPIX, the New York Daily News 
television station, has been set at 
$800 an hour. This is for Class 
time, from 6 p.m., EST, until clos- 
ing, Monday to Friday, and 12 
noon to closing on weekends. Class 
B time—12 noon to 6 p.m., Mon- 
day-Friday—will be $480 an hour. 

The rates, effective June 15, 
when the station goes on the air, 
allow discounts for frequent use. 
Total charges for an hour live 
studio show will be $1,200. Less 
than an hour time charges range 
(Class A) from $480 for 30 min- 
utes to $90 for 20 seconds. 


Names Durstine Agency 


Roy S. Durstine, Inc., Cincin- 
nati, has been appointed to handle 
the advertising of Mosaic Tile 
Company, Zanesville, O., manu- 
facturer of ceramic floor and wall 
tile. 
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Union Oil Shows Detroit! xstP Tv, St Paul, 
Its Annual Report (occ, ee and KEEA, Los) 


on 11 TV Stations | Offers Selling Tips 


San Francisco — Union Oil! Ajldens, Chicago, fashion and | 
Company recently bought 20) home furnishings mail order com- 
minutes of television time on nine | pany, has published a pamphlet 
stations to air a film based on the |on “Retail Salesmanship” for the 
firm’s annual report for 1947. sales people of its eight retail 

To publicize the telecast, ad-| Stores. The booklet says that 
vertisements were used in daily| ™O°Fe — aon made because of 
papers in all nine cities. Space personality than because of mer- 


h ; ” : 
and time were bought through Sat suerte PR. oy > _ 
Foote, Cone & Belding. 


, quest. 
The motion picture, produced 


TRADE «SHIPPER 


Circulates in the U. S. A. 


It is read 
by Export Managers 
of 
LEADING AMERICAN 
MANUFACTURERS 


by Wilding Picture Productions, 
purported to tell “the story of an 
American company’s activities for 
the year—in terms of people and 
dollars.” 

Stations carrying the show 
were: WNBT, New York; WPTZ, 
Philadelphia; WRGB, Schenec- 
tady; WNBW, Washington; 
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SILKSCREEN 
PRINTING 


POSTERS, 


DISPLAYS, 
winoow 
DISPLAYS. 


INDUSTRIAL STAGECRAFT 
DESIGNERS & PRODUCERS 


counter CONVENTION 


@ PHONE FRA. 4260 = 3 DIMENSIONS — 180 W. RANDOLPH ST 


Product 
@ Produced by Expert 


DISPLAYS ) ° Tnstaed om Time 


CHICAGO, ILL 


(° Designed te Sell 


1—Unit mechanics work over a “Jeep”. 
2—Pre-Arctic training—Mt. Rainier. 
3—''Flying Boxcar’’ from McChord Field, 
4—Air view; part of Madigan Hospital, 


maintenance and subsistence. 


Market of Washington State. 


Hae eee 


Tacoma’s Four Military 
Establishments Account For 
An Annual Payroll of over 


$23,850,000.00 


ADJACENT to Tacoma’s city limits are four 
major permanent military establishments—Ft. 
Lewis, McChord Field, Madigan General Hos- 
pital and the Mt. Rainier Ordnance Depot. 
Combined military and civilian payroll is close 
to two million dollars per month. According 
to the best available figures, over six and a half 
million was spent last year for construction, 


army IS “big business” in Tacoma-Pierce 
County—another reason why this thriving met- 
ropolitan area ranks solidly as the Second 


Official U. S$. Army Photos 


Yes ... the 


morning and evening papers 


A “Must Buy” 
and Here’s Why! 


The dominant News Tribune delivers a full 
79%, coverage of Tacoma-Pierce County homes. 
The second Tacoma paper just 51% . 


. the Seattle 
only 10% and 5%. 


The 


Now Delivering More than 


News Tribune 


60,000 Dailyl 


@ EXPORT @| If 
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Armstrong Adds Two 


Armstrong Advertising Agency, 
Chicago, has been appointed to 
handle the advertising of Metron 
Instrument Company, Denver, and 
Kershaw Company, Montgomery, 
Ala., manufacturer of truck build- 
ing and maintenance equipment. 


WORKS LIKE MAGIC“ 


But you don't have to be a magician 
to handle it! Anyone... your steno 
or office boy... can set card-stock 
Fototype. Work wonders right in 
your own office -- have professional 
layouts ready for photo-reproduc- 
tion in a jiffy. Save up to 90 per 
cent on typesetting costs as well. 
Write for our free catalog of 125 
type styles and sizes now! 


* This entire ad set with Fototypel 
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1415 ROSCOE STREET, CHICAGO 13 


James D. Woolf Talks... 


-Salesense in Advertising - 


| 


Registered 


James D. Woolf, famed copywriter and 


retired vc 
Thompson 


advertising 


and enterta 


will appear 


Is Advertising Read? 

“Do you read advertising?” Ask 
that of almost anybody you know 
and the answer will often be “No,” 
or “Rarely.” 

Readership studies conducted by 
able researchers tend to support 
this negative finding. The pro- 
cedure here is this: Several hun- 
dred average persons are shown 
a periodical (or periodicals) they 
have previously seen. Then they 
are asked what ads they noticed 
and read. 

I have seen at least a hundred 
of these research reports. Time 
and again they disclose reader- 
ship findings as low as 3 or 4 per 
cent, a revelation dismaying to 
the advertisers who pay the bill. 
Attentive listening of radio com- 
mercials, if it could; be checked 
accurately, would also be upset- 
ting. 

The truth is, of course, that 
most of us are influenced by ad- 
vertising to a greater extent than 
we realize or will admit. None of 
us is immune to advertising. Con- 


A 7 WAS 4 
y 
48 IS GOING 


EVEN BETTER! 
Foods, f’rinstance 


GAZETTE veao in retan Grocers, 12 mos. «7 - 10,312 "tunes 


GAZETTE ceao iw retan crocers, ist mos. 8 - 10,532" tines 


* Authority — Media Records, Inc. 


CREAT YEAR 


The Gazette Leads in Advertising and in Circulation 


— And Has for Over Half a Century! 


G 


Which Paper Would You Use in SCHENECTADY? 


SCHENECTADY 


AZETTE. 


REYNOLDS-FITZGERALD, INC., National Representatives 


of discussions on tested ideas and basic 
is aimed primarily at the small business 


man who may be a neophyte at advertis- 
ing, AA readers will find 


| That’s 


e-president of J. Walter 
Company, is writing a series 


principles. While the series 


instruction 
inment in the discussions and 


sidelights on advertising successes which 


here each month. 


sider, for example, the case of Bill 
Clamm. “Nope, I never read an 
ad in my life,” declares he, testily 
snapping shut his shell. But just 
take a close look at Clamm. His 
hat is a Stetson, his shirt an Ar- 
row, his shoes Jarman, his cigarets 
Camel, his tooth brush Dr. West, 
his razor Gillette, his coffee Chase 
& Sanborn, his aspirin Bayer’s, his 
dog food Pard, his tomato juice 
Libby’s. 


A Matter of Arithmetic 

But let’s take it at its worst: 
only 3 per cent of the subscribers 
of your local paper read your ad 
on any given day. Three out of 
every hundred! Good gosh! 

Now let’s take a mythical city, 
North Bend, Indiana. It has a cor- 
porate population of 120,000, a re- 
tail trading zone area of 300,000 
people. The leading newspaper 
there, the Blade, has a circulation 
of 90,000. 

You are, let us say, a dealer in 
hardware, or motor cars, or boats, 
or sporting goods, or building sup- 
plies, or grain and feed, or sta- 


locker operator, or a photographer, 


supply store, or what not. 

Three days a week you run an 
ad, little or big as the case may 
'be, in the Blade. Three per cent 
|readership is all you get. 
Three per cent of the Blade’s cir- 
culation (90,000) is 2,700. Three | 
times 2,700 gives you a weekly | 
readership of 8,100. Multiply that | 
| by 52 (total weeks in a year) and | 
|you get an annual readership of 
421,200 in North Bend. 
pretty good, brother. 
Folks in your town have read| 
your selling messages close to a 
half million times within a period 
of a year. That’s a heap of impact. 


Readership Not End Result 


Three per cent—or 1 per cent, 
or 5 per cent—readership ratings 
give advertisers dyspepsia. They 
forget that what counts is sales 
volume at reasonable cost. Then 
they embark on a readership spree 
and employ every cockeyed device 
under the heavens to flag the at- 
tention of the reader. 

Now here is a vital truth about 
advertising that seemingly is for- 
gotten by advertising men who 
ought to know better: On any 
given day, at any given hour, in 
any given publication (or air 
wave), only a small percentage of 
any group of readers (or listeners) 
have any interest in the product 
or service being advertised. 

This morning John and Mary, 
breakfasting, glance up at the 
ceiling and notice a damp spot 
after a night of rain. 

“John,” says Mary, “we'll 
simply have to put a new roof 
on the house.” 

“That’s right,” agrees John. 
“Let’s talk about it this evening 


;ad on roofing materiais. 
one or two thousand other Johns! National Representatives. 
and Marys, that 3 per cent or less| GEORGE P. HOLLINGBERY CO. 


after dinner.” 

That night John and Mary, 
looking over the Blade, notice an 
So do 


of the Blade’s readers who on that | 
day have new roofs on their! 
minds. 


tionery; or you are a baker, or a)! 


or a poultry dealer, or an office) 


Okay. | 
if Here’s How to Do It 


| street don’t give a second’s glance 
/at the roofing ad. Their roof is in 


swell shape. Harry on that day 
is thinking about new tires for 
the car, and Alice is pondering 
the matter of purchasing a new 
vacuum cleaner. 


A funny cartoon, which has 


little to do with roofs, may coax | 
Harry and Alice to notice your|eyes. So what? You are not try- 
ad, but what have you gained? | ing to sell 90,000 chairs. If the ad 
They won’t be in the market for| sells four or five, you'll show a 


a new roof until 1969. 


Shoot At the Hot Prospects 


| profit. 


Here’s how: Be specific. If, for 
example, you are an office supply 
dealer, DON’T say: “Office Fur- 
niture of Fine Quality.” That's a 
weak generality. This is bette 
“New-type Desk Chairs Ease Tired 
Backs.” 

No, that approach won’t hit the 
Blade’s 90,000 readers between the 


Okay, then. Go after the 
3 per cent—or the % of one per 
cent—of the desk workers whose 


You are, let us say, a baker, | backs begin aching along about 


vertising. What shall you say in 
the display headlines? What shall 
you portray in the pictures, if 
any? 

I’ll tell you what one baker is 
doing, and I think he is making 
a mistake. 
making is that he is not shooting 
at the homes in his town with 
“damp ceilings.” 

Here is an ad of his I noticed 
in his local newspaper today: 
“Spring Blossoms Are Budding,” 
announces the headline that ap- 


| pears under a picture of a cluster 


of crocuses. “Now,” the text tells 
us, “you will be spending more 
time out of doors and less time 
in the kitchen. Why not let our 
spotless bakery do all. of your 
baking for you?” And more of 
the same. 

His hope is, I suppose, that this 


The mistake he is| 


sentimental approach will be so) 


arresting that 100 per cent of the | 


newspaper’s readers will go for 
it. Maybe they will. I don’t know. 
But I would rather shoot at the 
hot prospects—at the 2 or 3 per 
cent or so who are hankering for 
a big slice of really delicious 
chocolate cake. Or at the small 
but interested group who are 
planning a birthday party for 
Junior. 


For this baker, I am told, bakes | 
| the best cakes in town. But he is 


mum about that. 


We are told in-| 


stead that “Spring Blossoms Are | 
| Budding.” 


The first thing any ad must do 


is to attract the attention of inter- | 


Therefore, your 
line—the dis- 


ested people. 
lead-off or catch 


played headline and the pictures, | 


if any—is of major importance. 


/and you decide to do some ad-/| mid-afternoon. That’s salesense. 


Buys Hedrick Agency 

Jim F. Simons, who purchased 
a 20% interest in Hedrick & Cy. 
Nashville agency, three months 
ago, has purchased the remaining 
80% of the company. The agency 
was formed four years ago by 
M. D. Hedrick. 


Jane Barrett Joins KFI 
Jane Barrett, formerly in charge 
of promotion and publicity of the 
Rizzo School of Music, Chicago, 
has joined the promotion depart- 
ment of Station KFI, Los Angeles. 


DON'T 


FORGET 


America’s 
most Amazing 


COMMUNITY 
Davenport, lowa 


Write: 
Davenport Newspapers for 
Complete Information. 


TO GET ON TOP 


AND STAY THERE 


With the NBC Parade of Stars, and 
the top local shows, too, that’s exact! y 
where WIOD stands in this market 
That's why WIOD is the station mos! 
people listen to most! (See the Mian | 


Southeast Representative 
HARRY E. CUMMINGS 


JAMES M. LeGATE, General Manager 


But Harry and Alice across the 5,000 WATTS + 610 KC + NBC 


ie 


Fall-Winter Hooper report.) 
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PROMOTION TALK—Circulation promotion was the subject at the monthly 


meeting of New York Newspapers Promotion Managers. 


Left to right: Ivan 


Veit, New York Times; Tom Cathcart, director of newspaper relations, This 
Week Magazine; Edgar S. Bayol, New York World-Telegram; George Allen, New 


York Herald Tribune, and Lawrence W. Merahn, 


New York Sun. 


Jewelry Council 


Launches Initial 
Drive in ‘SEP’ 


New YorK—The year-old Jew- 


'elry Industry Council will launch 
its first national advertising cam- | 


paign May 15 with a page ad in 
The Saturday Evening Post, using 
the theme: “Something from the 
jeweler’s is always something spe- 
cial.” 
The campaign’s purpose is to 
get the gift-buying public to buy 
jewelry in jewelry stores. 
Utilizing only the Post, the 
council has scheduled the ads to 
tie in with various gift occasions. 


The council reports that only 19% 
of all gifts purchased by the 
American public have actually 
been purchased in jewelry stores 
or from the jewelry department 
of department stores. 

The agency is Ellington & Co., 
New York. 


Two Join Ketchum 


Karl Wehmeyer, formerly re- 
gional sales manager of the Tracy 
Mfg. Company, Pittsburgh, has 
been appointed advertising account 


executive of Ketchum, MacLeod & | 


Grove, Pittsburgh. Richard H. Con- 
ner, formerly in the public rela- 
tions department of the Goodyear 
Tire & Rubber Company, Akron, 
has joined the agency as a public 
relations account executive. 


ay 


vancouver AREA’ 


THE Only STATION 
THAT COVERS BOTH 
HALVES OF THE 


: Co KCBC Names Bergeson The first ad on May 15 is aimed 
onths A a § ul Rolly H. Bergeson, Iowa Secre- toward graduations, and June 5, 
inin tary of State, has been named | weddings; Sept. 18, birthdays; Oct. 
gency ® manager in charge of operations of | 16, anniversaries; Nov. 20 and Dec. 
oO by I Ad Station KCBC, Des Moines, effec- 11, Christmas; Jan. 29, Valentine’s 
on iquor S | tive at the completion of his pres- Day; March 12, babies, and April 

ent term of fee om Jan, 1040. 20) Mothers Day. 

Bad Precedent vice-president of the Capital City). In bere a — vee 
harge Broadcasting Company, owner of | "8 retail Jewelers reprints of the 
mf the % KCBC and WMIL, now being built | 24s, and is suggesting layouts and 
icago (Continued from Page 1) in Milwaukee. copy, spot announcements, etc. 
-part- @ liquor ads, the committee was 
geles. & considering two new bills (S. 2352 


OTTER 


and S. 2365) permitting liquor, 
beer and wine ads only under | 
severe copy restrictions enforced | 
by FTC. 

The new bills were offered as a 
“more practical” way of dealing 
with the problem of “bad taste,” | 
but the hearings were off to a| 
rough start Wednesday when Sen. | 
Arthur Capper, sponsor of the, 
original proposal, insisted that | 
“the way to stop liquor advertis- | 
ing is to stop liquor advertising.” 


Berates Phony Claims 


Summarizing his contempt for 
liquor copy, the veteran Kansas | 
statesman and publisher said he 
never expected to see the day 
when ads would be used to spread 
“special appeals to women to the | 
effect that no home life could be} 
complete if members of the family | 
go to bed sober any night of the 
week.” 

Denying that he opposed the| 
sale of liquor, Rep. Fred L. Craw- 
ford (R., Mich.) appeared with | 
a portfolio of current liquor copy | 
for to protest “the advertising of | 
cheap blends as quality products.” 

He questioned the right of Park 
& Tilford to claim 100-year ex- 


perience in distilling. Directing 
> most of his fire at the “Four | A - 
Horsemen” — Schenley, Seagram, As its name implies, the Sports Arena was 
Hiram Walker and National—he ° . ° ° . 
rE etesiek “tee testerdinntion” of designed primarily for indoor sports, public 
good brands into cheap blends. skating, circus, rodeos, and varied sports and 


lord Calvert ads, he said, had 
“three phony claims in two lines 
—limited quantity, matchless 
blend, finest spirits.” 

Rep. Crawford said he sympa- | 


entertainment events. In its first six months, 
the Arena, seating up to 8,500 persons, has 
had capacity crowds from Toledo and the 


é ‘tized with the “poor advertising surrounding area, drawn by the popularity 
agency man who goes home and pe a : 
spends a few sleepless nights”. of the “‘Mercurys’”’, champions of the Na- 
i wt: ia up ways of selling | tional Amateur Hockey Association, and the 
the product. 


“If he had to drink the stuff “Jeeps”, professional basketball team, and 
‘very night before going to bed, 
e probably refuse to advertise 


ie declared. 


‘Puffery’ Defended 


by boxing exhibitions, including the regional 
Golden Gloves, and other attractions. 


and 

actly \:thur Lacey, enforcement su- 
ket per" sor for Treasury’s alcohol 
rke ax unit, insisted that the “of- 
mos! ‘en. ve” matter was largely 
iam _pu‘lery, used generally in adver- 


and protected by court 
EC: SiONs., 

A serting that FTC and his or- 
san cation exercise careful super-| 
is n over the ads, he argued 
‘ia' the “puffery” is largely offset 
. ie factual data required in 
‘Ne ids and labels. 
_ * °C witnesses conceded that the 
fri would be hard to eliminate 
‘1 ome cases, but they indicated 
' ingness to try if Congress so 
oTde red, 

Lacey was ordered to report 
to the committee Monday 
some fresh suggestions for 
‘ down liquor copy. 


of whatever part it has had in Toledo’s growth and progress... 


with such coverage of city and retail trading areas as The Blade enjoys. 


TOLEDO BLADE 


One of America’s Great Newspapers 


REPRESENTED BY MOLONEY, REGAN AND SCHMITT, INC. 
MEMBER OF AMERICAN NEWSPAPER ADVERTISING NETWORK 


Arena providesa meeting place for gatherings 
of a cultural nature, such as concerts, pag- 
eants, forums, and other events of general 
community interest... It is at the same time 
an expression of the cooperative spirit of 
community pride and responsibility, having 
been developed and financed through the 
efforts of Toledo business leaders of vision 
and of faith in their home town. 
expression of the vigor of Toledo today, 
promising a still finer Toledo Tomorrow. 


and this is the new million-dollar 


TOLEDO SPORTS ARENA 


But in addition to its sports features, the 


and this is the TOLEDO BLADE 


The Blade is proud of the growing record of Toledo’s accomplishments, proud 
particularly 
proud of the development, during more recent years, of Toledo’s new feeling of 
community interest. The Blade also likes to “point with pride” to its readership 
throughout the fine community it serves. It is rare indeed to find a newspaper 


It is an 
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Printing Devices 
Pushing Linotyper 
Listed by Flint 


(Continued from Page 1) 


like machine, which has a new 
model including proportional spac- 
ing of letters and characters, now 
in use in Chicago and shortly 
scheduled for standard produc- 
tion; 


Others to Be Announced 


typewriter, which classifies letters 
and .characters into four groups, 
requires two manual typings (as 
does Vari-Typer), with each pre- 
typed line coded by the operator 
to indicate number of intervals to 
be added or subtracted in order to 
justify; 


KMA Area Covers 
27 of the 28 
Grocery 
Territories 


27 of the 28 major wholesale 
grocery territories of compa- 
nies operating out of Omaha, 
Nebraska, Des Moines, Iowa, 
and St. Joseph, Missouri, are 
covered by KMA which 
serves 184 BMB counties. In 
these important distributing 
areas, no advertising sched- 
ule is complete’ without 
KMA. Write us, or see 
Avery-Knodel, Inc., national 
representatives. 


5000 WATTS - 960 KC NETWORK 


(2) IBM proportional spacing | 


(3) Edison Margin Justifier, a to await the next situation. The | 


device to be attached to any type- 
writer to justify lines, also requir- 
ing double manual typing; 

(4) Justowriter, “not yet com- 
mercially available,” which sets up 
and records the required code on 
a tape, which is subsequently fed 
back for second typing and result- 
ing justification; 

(5) Lithotype, “‘not yet commer- 
cially available”; two manual typ- 
ings for justified copy and “uses 


printer’s type case from Monotype | being done “to provide deep etch- | 


mats mounted on a ring. Rings 
can be readily changed and type 
faces up to 24-pt. will be available 
in any. style now available in 
Monotype”; 

(6) Fotosetter, Intertype’s film- 
setting machine, principally usable 
for offset (Flint’s comment: “I am 
confident that at least three, and 
perhaps four, additional typeset- 
ting devices will be announced be- 
fore the end of the present year’’); 

(7) Fototype and Artype, the 
two letter and character services 
which may be arranged in special 
isticks for headline paste-up and 
trimming; 

(8) Multigraph Duplicator, used 
in setting heads, with low base 
type assembled on Multigraph 
drum, and proofs pulled for past- 
ing on page dummy. 


Chicago Method ‘Inflexible’ 


(9) Line-O-Scribe, “essentially 
a sign maker’s tool,” which per- 
mits assembly of characters in 
forms, which are carried to the 
machine where a proof is pulled 
and made available to art depart- 
ment for paste-up; 

(10) Fairchild electronic photo- 
engraving machine, which scans a 
positive reproduction, transmitting 
impulses to a stylus which cuts a 
| Plastic plate for subsequent print- 
ing; 

(11) Teletypesetter, “not en- 
tirely new” but which enables typ- 
ists to operate machine with type- 
writer keyboards, producing per- 
forated type which is fed into 
standard typesetting machines; 

(12) Type-O-Writer, typewriter 
keyboard placed directly over the 
keyboard of the typesetting ma- 
chine; “‘the theory is that any ex- 
perienced typist can operate the 


imum of training.” 


Fears Let-Down 


He warned that “a return to 
normal operating conditions this 
time will not be a signal to drop 
all development work and sit back 


“must’”’ 


ALLEN-KLAPP CO. « NEW 


The News-Sentinel dominates the 
Fort Wayne territory —*reaches 
16,630 more homes than Fort 
Wayne’s morning paper—it’s a 


The News-Sentinel is read in 97.8% of 
all homes in Fort Wayne every weekday. 


THE NEWS-SENTINEL 


FORT WAYNE, INDIANA 


on Indiana newspaper lists. 
*(Source—A. B.C. 12/31/47) 
* 


YORK—CHICAGO—DETROIT 


typesetting machine...with a min- | 


newspaper business today is too 
keenly aware of the tremendous 
strides made in other fields. ..to 


sit back and let other printing in-| 
dustries surpass them...Progress | 


will be made to develop the long- 
awaited new process.” 

Mr. Flint added that the twin 
problems of the process, methods 
of making corrections and the time 
consumed in etching, are under- 
going considerable study. Work is 


ing without undercutting of the 
metal and to reduce materially the 


time required to produce an etch- 


ing.” 
Suggests Possible Solutions 


Two possible solutions cited by | 
him were “the possibilities of etch- 
ing by direct mechanical methods, 
such as impinging finely divided | 
abrasive material against the art 
protected areas of the plate, and | 
the electrolytic etching of zinc, | 
using salt brine as the electrolyte.” 

The convention also received the 
report of the mechanical commit- | 
‘tee, headed by Edwin Evers, St. | 
Louis Globe-Democrat. The com-| 
mittee held its 1947 mechanical | 
conference in Chicago June 9-11, 
and has scheduled the 1948 meet- | 
ing for Pittsburgh, July 19-21, at) 
‘the William Penn Hotel. During 
the year the committee on mechan- 
ical research recommended that 
'C. M. Flint, a General Electric 
Company engineer formerly with | 
the Office of Scientific Develop- 
ment and Research, be engaged as 
ANPA’s mechanical research di- 
rector. 


Raise Research Fund 700% 


|costs, Mr. Park said actual com-| Mr. 
/posing costs are less under the | flatly 


Ochs Adler, vice-president and 


general manager of the New York 
| Times, ANPA’s members voted 
to levy an assessment of 25% on 
regular dues for the next two 


| years to carry on further mechan-_| 


i 
| ical research. 


| The levy will give the research 
|committee a fund of $280,000 
|spread over the next two years, 
/in contrast to the present fund of 
|$40,000. The special assessment 
begins July 1. 

In a supplementary report, the 


committee on mechanical research | 
‘outlined the list of projects which | 


Mr. Flint and they have lined up 
‘for the future. 

| Two items slated for quick de- 
‘velopment are (1) a program 
aimed at the elimination of pack- 
ing of mats by introducing thermo- 
\setting or other resins; (2) the 


|development of a fully automatic | 
/routing machine. | 


On the other hand, three long- | 
range programs are underway, but 
‘are considered “exploratory.” 
_ These are: (1) 
printability of newsprint; 
|printing techniques—ANPA has a | 
/contract with Armour Research | 
‘Foundation, Chicago, for a pre-| 
liminary study of direct plate | 
|printing, utilizing photosetting de- | 
|vices, new etching techniques and | 
new plate materials; (3) measure-_ 
;ment and control of mechanical | 
‘functions. 
| The committee’s chairman, Wil- | 
‘liam R. Baumrucker Jr., New| 
York Daily News, noted that “we 
,also have in mind the setting up 
of modest research facilities where | 
preliminary investigations can be 
‘made, materials and _ processes 
'evaluated.”” Mr. Baumrucker also 
[reported that Mr. Flint will be 
‘telling publishers about “up-to- 
date scientific information as _ it 
may be related to the newspaper 
business.” 

A preliminary forecast of the 
Pittsburgh mechanical meeting by 
iW. E. Wines, manager of ANPA’s 
-mechanical department, told the 
,publishers that—among the other 
‘new devices to be shown at that 


| convention here. 


Acting on a motion by Julius| 


Has ‘Exploratory’ Aims | 


| 


Improving the! 


(2) 


| 
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TWO OF IST THREE—Warner R. Moore, advertising director, Philadelphia D 
Inquirer, and Chesser M. Campbell, advertising director, Chicago Tribune, have Ken 
much to discuss at American Newspaper Advertising Network board meeting Clas 
in New York. prof 

min 

Fairchild electronic engraver (AA,|cago publishers would resume stor 
Feb. 9), and the American Type | conventional composition, Russ the 
Founders’ Lens-O-Matic, a new | Stewart, general manager of the A 
halftone-exposure control. |Sun-Times, hedged, but eventu- ings 
ally said that if a composite paper be ¢ 

PARK SETS COST UP were to be published for a time, mag 
33% OVER LETTERPRESS _—the Sun-Times would have its Mf cibl 
New York—The cost of print- feature pages set by the emer- § sche 
ing the Chicago Tribune by Vari-| gency methods. noul 
Typer composition and photo-en-| Earlier he had said that his Tl 
graving was pegged at 331/3%|newspaper had not used the tele- Dav: 


more than conventional methods | typesetter or the Kellogg key- 
by J. W. Park, mechanical super-| board because “we deliberately 
intendent of the Tribune, at a|bypassed using our composing 
mechanical panel at the ANPA)|rooms. .. We did not wish to be Ye 
|accused of trying to break the Mrisor 
Replying to a question about! union.” 

Park 
that 


interrupted to say f§sas 
the Tribune would hom 


emergency method than under probably return to conventional @in f 
conventional methods, but said|methods because “no one has Mor 
that “over-all costs are much found a way to beat the time lag § pan; 
|higher.” During March, he said,|in the photo-engraving depart- Jj cam 
costs were a third higher, and this | ment.” serv 
represents a scaling down in costs gene 


from earlier stages. | 
Discuss Possibilities gaat ee ahi a ‘ 


A major portion of the cost, he JA 
declared, consists of allowances NO Ellio 
to advertisers for production work ida | 
formerly done free by the news- 7 eral 
paper. He told the publishers that Tim 
the Tribune had not expanded its hom 
engraving plant, but had thrown 
out all commercial work for- F 
merly done there, had required A 
its advertisers to get their work Cr 
done in commercial plants and Thor 
had farmed out some of its edi- sales 
torial engraving work. & Li 

To questions as to whether Chi- sy 

e 


| 
| 


CHICACSO 


JAHN & OLLIER 


ENGRAVING COMPANY 


meeting — they would see _ the 
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Dealers Get 


age, 


|per Service Association, he was 
the brother of Washington corre- 
spondent, Bulkley S. Griffin, and 
son of the late Solomon B. Griffin, 


Vactric Sales 
Story Via Video ee Saker toi of 


New YorK—Vactric, Inc., U. S. | 
subsidiary of Vactric Ltd., British | 
electric appliance manufacturer, JOHN J. JOHNS 
will televise a film on WABD,| New Yorx—John Jay Jchns, a 
New York DuMont station, to|chief copy writer for D’Arcy Ad- 
dealers in the New York area, | vertising Company, St. Louis and 
demonstrating the Vactric floor | New York, died of cancer of throat 
polisher, on April 27 at 11 a.m. _| in his apartment here April 8. He 

The company expects to reach| was the youngest of five sons of 
between 3,500 and 3,700 dealers| the late George S. Johns, former 
in this area and will televise the | editor of the editorial page of the 
film to dealers in each television | St. Louis Post-Dispatch. 
city throughout the country. The) 


show will be presented under the) 

auspices of Times Appliances, Inc., _E. HUGH LONG 

New York distributors of Vac-| PHILADELPHIA—E. Hugh Long, 
|\63, former vice-president in 


nai Productions, headed by | charge of sales for Sharp & Dohme 
in Germantown Hos- 


Kenny Delmar, who plays Senator | here, died 
Claghorn on the NBC Fred Allen | pital April 20, after several years 
program, has completed a 15- |illness. He was elected vice-presi- 
minute film based on the sales . : . , ‘ 
capacity until his retirement in 


story of Vactric floor polishers, for 
the presentation. 1945 


i. he ee EY e 
Reeder Leaves Disney: | Promotes Grosse 


Joins LaRoche & Ellis _ Milton J. Grosse, vice-president 
| John F. Reeder has resigned as |i" Charge of sales of the Verd-A- 
|vice-president and general man-|@y Corporation, Toledo, manu- 
ager of Walt Disney Productions, | f@¢turer of therapeutic lamps, has 
Burbank, Cal., effective May 1, to| >¢¢m Promoted to executive vice- 
|join LaRoche & Ellis, Los Angeles, | President. Clifford H. Chamber- 
las vice-president and director of |!#im, a divisional sales manager, 
‘the agency’s new West Coast office. has been promoted to national de- 
| Walt Disney Productions has partment store sales manager. 
appointed LaRoche & Ellis, Los| 
ngeles, to handle its advertising, ° 

previously placed through Foote., Mutual Signs Hygrade 
Cone & Belding, New York. Mr. | Hygrade Food Products Cor- 
Reeder will continue as a director! poration, New York, will sponsor 
of Disney. |““Meet the Press’”—Mutual co-op 
—in three markets, New York, 
Boston and Philadelphia, starting 
May 14. The forum is heard Fri- 
days at 10 p.m. EST, from 
WNEW, New York. Maxwell 


Fenlon Joins Burgess 
Edward P. Fenlon, merchandis- 


ing and sales consultant, has been 
appointed director of marketing 


Dane, Inc., New York, is the 


agency. 


THE MAGAZINE 
of the TRADE | 
for more than 30 years 


HOSIERY & UNDERWEAR 

Review 
1 WEST 34th ST., NEW YORK 1 
GUARANTEED @® CIRCULATION 


and merchandising of Will Burgess 
& Co., New York agency. 


CKCO Appoints Leprohon 


. 
2s ‘ 
° 


dent in 1941 and served in that | Boniface, Man., has been appoint- | 


Louis E. Leprohon, formerly 
managing director of CKSB, St. | 


ed manager of Station CKCO, Ot- | 
tawa, Ont. | 


5 NEAR AS YOUR PHow,; > 


MIDWEST BINDERY 


549 W. WASHINGTON @ CHICAGO 


/ 


After the dealer video meet-_| 
ings, Vactric floor polishers will 
be advertised to the consumer in 
magazines, newspapers and pos- 
sibly a television show. Definite 
schedules have not been an- 
nounced as yet. 

The agency is Wiley, Frazee & 
Davenport here. 


FRED A. MORRISON 

Youncstown, O.—Fred A. Mor- 
rison, 41, advertising manager of 
George A. Breon Company, Kan- 
sas City, Mo., died at his former 
home here April 15. He had been 
in failing health for months. Mr.. 
Morrison joined the Breon Com- 
pany as a salesman in 1938, be- 
came district sales manager and) 
served during the war as interim 
general sales manager. 


JESSE M. ELLIOTT 
JACKSONVILLE, FLta.—Jesse M. 
Elliott, 59, president of the Flor- 
ida Publishing Company and gen- 
eral manager of the Florida 
Times-Union here, died at his 
home of a heart attack April 15. 


F. A. THOMPSON 


Cuicaco — Featherstone A. 
Thompson, 50, assistant general | 
sales manager for Libby, McNeill | 
& Libby, died April 14 in Mercy} 
Hospital here. He had been with 
the food company for 28 years. 


DONALD E. BANKART 


MontTREAL—Donald E. Bankart, 
advertising manager of the North-| 
ern Electric Company, Montreal, 
died suddenly April 13. 


HERMAN A. GROTH 


Cuicaco—Herman A. Groth, 68, 
account executive of Aubrey, 
Moore & Wallace, Chicago, died 
April 17 in Presbyterian Hospital 
here after a long illness. He had. 
Seen in the advertising field since | 
1900, when he joined the Mahin | 
Advertising Company, Chicago. 


ALFRED KASTEN | 
_New Yorx—Alfred W. Kasten, | 
»2, vice-president and assistant to 


the resident of the National Bis- 
cuit Company, New York, died on) 
7 | 15 at his home in New York | 
it 


Mr. Kasten started with the 
noany 37 years ago as a stu- 
-cashier for a midwestern | 
och. From 1936 to 1938 he was | 
rtising manager. He _ was) 
ed a vice-president in 1941. 


C. }. GRIFFIN | 


423,493 total weekday circulation 
538,751 total Sunday circulation 


National Representatives: Dan A. Carroll, 110 £. 42nd St., New York 17—The John E. Lutz Co., Tribune Tower, Chicago LL 


liminary work has been completed 
on The Detroit News Monthly 
Grocery Inventory. This Inventory, 


which covers approximately 600 brand- 


name food products in 52 separate classifications, pro- 
vides a continuous statistical study of actual month-to-month. 
sales through retail outlets in the Detroit area. It also measures 
the relationship to sales of advertising expenditures and point-of-purchase 
promotions, in this multi-billion dollar market that is second 
in food sales per family among the five largest cities of the 
nation. The Detroit Monthly Grocery Inventory is an exclusive 


service of The Detroit News, the newspaper 


that consistently leads both other Detroit papers in food 
advertising lineage, in total advertising lineage, and in trading area 


circulation weekdays and Sundays. 


© UTH HapLey Fatis, Mass.— 
tlandt B. Griffin, 52, presi- 
of Carew Mfg. Company, | 
here recently. Former vice- 
dent of the New England Pa-'| 


MONTHLY 
GROCERY 
INVENTORY 


for Detroct 


After a year of research, pre- 
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$1,000,000 Bureau 
Budget Supports 
Dailies’ Drive 


it reflects upon the monthly gro- 
cery inventories—concerns us 
both, publishers and advertisers 


alike. It is our mutual problem 
—but the remedy is in your 
hands;” 


(3) ANA wants to cooperate 
with the bureau in trying to tabu- 
late a record of product linage by 
market by month—‘“this project 

. will be of great value;” 

(4) ANA’s committee will try 


Reach ‘are is 


in the 
educational ~ 
field : 


14,133 superintendents \ 
58,156 principals 
210,778 high school teachers \ 


— 


341,697 
68,093 
7,752 
14,713 


grade teachers 
rural teachers 

board members \ 
college & university 
people 
Write Georgia C. Rawson, 
Manager, for the complete 
story of more complete cover- 
age, more intensive readership 


in America’s most influential 
market. 


42 MAGAZINES 


727,000 SUBSCRIBERS 


STATE TEACHERS 


_ MAGAZINES | 


307 N. MICHIGAN AVENUE, CHICAGO 1 


to acquaint ANA members with 
the information on newspapers 
and markets available at the bu- 
reau; 

(5) “It is the intent of ANA’s 
committee to examine thoroughly 
the American Newspaper Adver- 
tising Network and report our 
findings. .. We hope to study the 


varying merchandising practices | 


of publishers with the end in 
mind that simplification and 
standardization might be mutually 
beneficial. . .;” 

(6) ANA’s committee hopes to 


get organizations gathering data 


on newspaper advertising to put| 


this data on a cost of readership 
basis and “further reduce adver- 
tising to a more exact and effec- 
tive science.” 


Food Day Issues Congested 
But Mr. Keith had a complaint: 


Food day issues on Thursday and | 


Friday. The advertising conges- 
tion in food sections means 
“lowering of interest in any par- 
ticular ad,” in his opinion. 


He said his dilemma is whether | 


to move to a non-food day issue, 
avoiding duplication, congestion 
and gaining readership, but per- 
haps risking less immediate in- 
fluence on the sale, or to run 
larger ads, in the hope of being 
seen, at less frequent intervals, 
sacrificing repetition. 

Preliminary studies, he says, in- 
dicate that “this fetish of ‘food 
day’ advertising may have misled 
us.” He warned the publishers 


guess, by hunch, by custom—even 
by fashion.” 

Newspapers, Mr. Stanford said, 
are helping advertisers to “take 
aggressive, affirmative action in 
those parts of the advertising op- 
eration where there has been too 
little specific information,” to 
meet the problems of rising costs 
and lower effectiveness. 

He urged the publishers to 
utilize the tools provided and 
/otherwise to work with the bu- 
|reau to help national and local 
| businesses to get more from their 
newspaper advertising. 


Breaking All Records 
Newspapers must overcome na- 


'tional advertisers’ still prevalent | 


| practice of employing newspapers 
jas “a secondary or a_supple- 
mentary medium.” Publishers also 
must find new revenue 4° meet 
mounting costs, he explained. 
'“One publisher told me that he 
‘had to budget $1,000,000 new reve- 
nue in 1948 in order to maintain 
$300,000 less profit.” 


upward. Media Records figures 
efor the first quarter this year 
|show that total display linage rose 
/15.5% and total newspaper adver- 
‘tising was up 14.7% 
|same period of 1947. Both of these 
figures, Mr. Stanford explained, 
“exceeded all previous first quar- 


ter totals since Media Records be- | 


|gan measurement in 1928.” 
| Thomas W. Walker, of Sawyer- 
Ferguson-Walker Company, vice- 


The newspaper trend continues | 


weeks’ annual employment and 
keep its plants running at 90% 
capacity was told to the American 
Newspaper Publishers Association 
convention here last week by 
Richard R. Deupree, P&G presi- 
dent. 

Noting that the first desire of 
workers is “steady employment,” 
|Mr. Deupree said that in 1923 
P&G discovered that, although 
/soap consumption was fairly even 
‘throughout the year, P&G did not) 
/purchase nor manufacture evenly. | 

P&G then announced its guar- 
anteed employment plan, for 
which any employe of two years’ 
experience is eligible, and he is 
guaranteed 48 weeks’ work. 

“If a manufacturer can _ get 
jaway from the sales curve and 
study the consumption § curve,” 
‘said Mr. Deupree, “chances are 
|that he will finally work around 
ito the point where his plant is 
running steadily 48 to 52 weeks a 
year.” 
| Most Consumed Evenly 

His listeners would realize, Mr. 
Deupree felt, “that 85% of the 
goods used in this country are 
|consumed evenly. The difficulty is 
to find the merchandising plan 


|plan that will let you carry out 
‘the evenness of production which 
brings stabilized employment.” 

P&G has benefited, he said, be- 
cause steady operation saved the 
‘necessity of suddenly increasing 
|capacity, plus a much more sat- 


that “you are concerned in this| President of the American Asso- jsfied group of workers. 


problem of over-crowded issues 
fully as much as is the adver- 
tiser. . I would like to recom- 
'mend this matter . 
hope that you will find it worthy 
_of study and research.” 


Stanford on ‘Loose’ Ad 


Alfred Stanford, director of the 
bureau, pointed out that “the new 
|newspaper offensive is against 
loose advertising—in the interest 
of the advertiser. There are too 


many decisions made by our busi- | 


ness customers—whether retail or 


general—based on flimsy thinking, | 


catch-words, formulas that have 
too little reality once they leave 
|Madison and Fifth avenues and 
'run into plain people. 


SOUTHWEST VIRGINIA’S Déggtee’” RADIO STATION 


has proven listener 
loyalty that means 


for Y WDB advertisers 


WDBJ alone adequately 
covers a rich, diversified mar- 


ket representing 23.7% of Virginia’s 


buying power! 


The winter 1948 


Hooper Station listening Index shows 
that WDBJ’s daily average-share-of- 
audience in its home city of three 


stations is 54.2%! 


Ask Free & Peters! 


CBS « 5000 WATTS - 960 KC. 
Owned and Operated by the | 
TIMES WORLD CORPORATION 


| ciation of Newspaper Representa- 
|tives, told the ANPA that “the 
| American newspaper is being rep- 


‘tently and more successfully than 
‘ever before. . .” 

_ A total of 782 salesmen of 
AANR members, “radiating from 
30 key centers ... are carrying 
the fighting, inspiring story of 
your newspapers to every part of 
\the United States.” 

The latest presentation which 
the association has developed to 
help them, Mr. Walker said, is 
“Cosmetics and Toiletries in the 
Mass Market.” 


3 Bureau Directions 
John Giesen, retail director, de- 


this division to encompass “a di- 
rect selling effort in the field of 
chain store newspaper advertis- 
ing.” 

He said the bureau will move in 
three ways: determine a plan of 
mutual benefit between news- 
papers and chains; plan _ sales 
presentations based on _  funda- 
'mental successful advertising 
practice, and research into mar- 
kets and physical characteristics 
of productive advertising. He 
termed the bureau’s 
studies of newspaper reading val- 
uable source material, and an- 
nounced that cooperation had al- 
ready started with the National 
Retail Furniture Association and 
the National Association of Food 
Chains. 

Mr. Giesen called attention to 
the fact that, although their use 
of newspapers is increasing, re- 


tailers’ markdowns have jumped, | c 


rates of turnover have slowed and 
| profit percentages have declined. 
He urged as a solution the adop- 
tion of “fa planned approach to 
the use of retail advertising dol- 
lars.” 

ANPA reelected all officers and 
directors. Officers are David W. 
Howe, Free Press, Burlington, Vt., 
president; Edwin S. Friendly, New 
York Sun, vice-president; J. L. 
Stackhouse, Express, Easton, Pa., 
secretary, and William L. Fan- 
ning, Westchester County Publish- 
ers, Yonkers, N. Y., treasurer. 


P&G’S STEADY WORK 
PLAN TOLD BY DEUPREE 

New YorK—How Procter & 
|Gamble Company manages _ to 
|/promise most of its workers 48 


continuing | 


| He termed the guaranteed an- 
nual wage “something I don’t 
think many of us believe in,” and 


. with the | resented and sold as a general ad-| drew a distinction between guar-| 
vertising medium more compe-| anteeing employment and wages. | 


| 
| 


‘POSTAL REVISION MAY 
BE NEAR, ANPA TOLD 


New Yorx—The report of the 
postal committee to newspaper 
publishers, signed by J. L. Horne, 
chairman, Telegram, Rocky 
|'Mount, N. C., said that while no 


increases in postal rates had de-| 


| veloped during 1947, there are in- 
‘dications that “postage rate revi- 


sion of some sort may be antici-| 


pated.” 
The committee noted that 


) _ ANPA’s position has been that) 
“There is too much decision by scribed the planned expansion of “"@WSpapers do not object to pay-| 


ing for services comparable to 


those rendered by private agencies | 
for transportation and distribu-| 
i Newspapers do object | 
rates which are) 


tion. 
strenuously to 


Advertising Age, April 26, 
materially higher for 
which are less efficient. . . 

The report attacked Post Office 
cost-accounting procedures, as. 
serting that a proper accounting 
would separate (1) the classes of 
mail which are required to pay 
for services and (2) those classes 
of mail which are set up as public 
policy services: free-in-county 
mail, penalty mail, rural free de- 
livery, franking, etc. 


Asks Reorganization 


“Until such a study is made,” 
the report comments tartly, “rates 
can only be fixed on a hit-or-miss 
basis which will require paying 
users of the mail to bear the cost 
of services for which they are not 
responsible and for which they 
receive no benefit.” 
| The committee also recommends 
“improving and modernizing the 
service and expediting distribu- 
‘tion. This is particularly impor- 
tant to newspapers as users of 
second class mail .. . all too soon 
| they become waste paper. They 
|must have rapid, dependable dis- 
|tribution if they are to be of full 
value to their readers. 

“If private agencies can perform 
|this required dependable and 


Services 


” 


from the| and the production and the storage rapid distribution service at fair 


|prices, the Post Office Depart- 
ment should be so reorganized as 
|to do the same thing—and if the 
department fails to recognize this 
|need, then volume will continue to 
|decrease as it has since 1920, and 
| what second class mail is handled 
'must of necessity be handled at 
| increasing cost.” 


Ad Fried to Move 


Ad Fried Advertising Agency, 
Oakland, Cal., is moving to larger 
/quarters at 318 15th St., May 1. 


oy 


times—of any magazine covering 
the entire industry... and a total of 


1,000 reavers montmy 
(Tops in the field) 
82 Wall Street, New York 5, N.Y. 


| 
| 
| 


MATRIX COMPANY 


517 SOUTH JEFFERSON STREET, CHICAGO 7, ILLINOIS 
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When your taste 


FOUR IN ONE—The Chicago Cubs 


refreshment . . . you'll enjoy the choice, high quality 
favorites served at Wrigley Field. Add to the fun of watching 
the game—have something good to eat and drink! 


* Pabst Blue Ribbon Beer... “It’s blended . . . it’s splendid” 

* Borden’s Frostick ... A frozen dairy food—chocolate coated 
*Oscar Mayer Yellow Band Wieners .. . mild, tender, juicy 

* Coca-Cola . . . Strike out thirst with Coke . . . delicious and refreshing 


Frostick 


calls for food and 


ball team has revised its scorecard to 


eliminate all advertising except the back page in full colors, on which Pabst, 


Oscar Mayer, Borden and Coca-Cola 


join hands to feature the four largest 


selling items at Wrigley Field. 


Four Advertisers 
Join Hands in Ad 
in Cubs’ Program 


Cubs baseball club wanted to pro- 
vide fans with score cards which 
actually 
order,” thus necessitating over- 
light printing, the club has dis- 
arded its conventional stitched 


our-page, 8%xl1l-inch board. In 
the process, it has eliminated over 
alf of the more than $16,000 in 
idvertising revenue previously 
arried. 


The new card carries an attrac-| 


ive four-color cover designed by 


Dtis Shepard, Wrigley art direc-| 
or, and advertising is confined to| 


he back cover, where, in one ad 
also designed by Shepard), Pabst 
beer, Oscar Mayer wieners, Bor- 


en’s Frostick ice cream bar, and) 


oca-Cola join to present the 
nerits of their products. The Cubs’ 
ard is reported to represent the 
irst “cooperative” advertising of 
ts kind. 

The four products are leaders 
mong products sold at Wrigley 
eld, where food and beverage 
ales are handled by the ball club 
‘elf, rather than by concession- 
‘aires. The Cubs feature only 
vell known brands (for example, 
dst is the only beer sold), at 
able prices: beer, 25 cents a 


ttle: red hots, 15 cents: ice| ence & Mechanics, Sport, The 
Ieee . : |Saturday Evening Post and True. 
=" 10 cents; Coca-Cola, 1 | Lila Van Dover has joined the 
us agency as_ assistant production 
Sell Huge Quantities | SRO. 
Enormous quantities of these Roper Launches Drive 
nd other products are sold at the | for Gas Ranges 
~ each year. Last year, play-| George D. Roper Corporation, | 
29 ‘0 a paid attendance of 1,364,-| Rockford, Ill., is currently pro- 
YY persons on 71 playing days,| moting the new Roper gas range | 
‘igiey Field vendors sold 1,300,-|in American Home, Better Homes | 
00 hot dogs, 880,000 bottles of | @ ae oo hentai 
eer a | Holland’s gazine, House uti- 
>" i bottles of Coca Cola, | put, House & Garden, McCall’s, 
oh ice cream bars, 531,000| small Homes Guide, Sunset and 
‘re cards, a modest 51,000 pack-| The Saturday Evening Post. 
Ses of chewing gum, and even, Other promotion material in- 
34 cots of earmuffs during the | cludes newspaper mats, folders, 


botball season. 
Some other sales figures chalked 


Cuicaco — Because the Chicago | 


include “today’s batting. 


book of 16 pages in favor of a| 


up last year included: 
166,000 sacks of popcorn. 
5 


4,000 packages of Cracker Jack. 


58,000 ham _ sandwiches, 
cheese, 4,000 egg. 
52,000 candy bars. 
61,000 packages of cigarets. 
63,000 Cubs caps. 
182,000 cups of coffee. 
| 118,000 lemonades. 


6,200 


including Coke). 
334,000 bags of peanuts. 
In fact, 


and thirst of baseball fans ap- 


parently makes baseball possible, | 


since ticket sales alone do not nor- 
mally pay the cost of operation. 
The average ball club hopes—usu- 
ally in vain—to meet expenses 
with ticket sales, and to garner 
its profits from the eating and 
drinking trade. 


| the minority of big league clubs 
which handles its own concessions, 
the idea seems to work. 
| on the vending operations—despite 
|prices which are no higher than 
out-of-park prices and _ rigidly 
controlled quality — amounted to 
slightly over $250,000 last year. 


Yoder Names Lindeke; 


Van Dover to Agency 

| Lindeke Advertising Agency, 
Los Angeles, has been named to 
handle the advertising of Yoder 
|Mfg. Company, Los Angeles. A 
schedule featuring the company’s 
| Hollywood Wolf whistle will be 
'earried in Campus Magazine, Me- 
chanix Illustrated, Pic, Popular 
|\Mechanics, Popular Science 


Monthly, Science Illustrated, Sci- | 


|display backgrounds, and theater 
| slides. 


‘worth & Collins, Rockford. 


275,000 other soft drinks (not | 


the ferocious hunger | 


In the case of the Cubs, one of | 


Profits 


The agency is Hollings-| 


U.S. Tobacco 
Buys First Net 
Show in Years 


| New YorK—The United States 
|_Tobacco Company has _ bought 


|“‘Take a Number,” a participation 


| show for at-home and studio audi- 


| ences, to mark its return as a net- 
| work sponsor after an absence of 


eight years. 


Time for the program—Satur-| 


‘Mosse Opens NY Office 


| days, 5-5:30 p.m. (all time zones) 
—has been cleared on 480 Mutual 
stations through the Kudner 
Agency. The tobacco manufac- 
turer assumes sponsorship of the 
broadcast, which will be given a 
free sustaining ride of several 
| weeks by the network, on June 5. 

Meanwhile, the company’s year- 
round spot campaign for Rooster 
and Banjo snuff continues on 21 


drive for Dill’s Best smoking to- 


stations in the South. The spot} 


hc te 


|pleted its schedule in most cities. 
Commercials on the new radio 
show will be devoted to Tweed, 
Old Briar, Dill’s Best and Model 
smoking tobaccos. 

U. S. Tobacco’s last network 
offering was the “Gay Nineties 
Revue,” heard over Mutual until 
1940. The company’s radio pro- 
gram is reinforced by an outdoor 
campaign and a continuing news- 
paper campaign—three times 
weekly in 32 papers. 


Mosse Advertising Agency, 
Zurich, Switzerland, is opening a 
New York branch office, located 
at 11 W. 42nd St., effective May 1. 
Bela Kostic, formerly with the 
Prague Daily News, prewar news- 
paper, has been appointed direc- 
tor of the branch. 


K-F Offers Mew Sercies 


Kaiser-Frazer Corporation, Wil- 
low Run, has established a new 
dealer architectural service for 


bacco, which started in February its 4.000 dealers and distributors. 
on about 29 stations, has com-!The new department, headed by 


M. F. Harty, 
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Detroit architect, 


provides standard designs for ur- 


ban, 


semi-urban and _ suburban 


dealer sales and service buildings. 


Paste 


-up * Multi-lithing « Mimeographing 


*Direct 
No. 9 


What Is 
DIRECT IMAGE? 


Reproduction by DIRECT application 


Image Offsets «u 


Ditto Proce 


Carbon or grease (by typing, vari- 
typing, ete.) 
Special inks (by brush, pen, mul- 
tigraphing, or letter press) 
(rayon or grease pencil 
to aluminum, plastic or special paper 


master plate and run on the Multilth 


Plate preparation costs compare fa- 
vorably with the cutting of stencils 
Running costs are low Maximum 
sheet size is 10” x 14” with copy 
possible to 9% x 12% centered there- 
on Ruling ts very simple and eco- 
nomical. For certain types of letters, 


announcements, work forms, booklets 
package inserts reports, ete the 
speed, economy and extreme flexibility 
of Direct Image is often advanta- 
geous 

Your letter shop should be equipped 


to produce Direct Image for you if 
and when your jobs require 


Next: Hectographing 


WILLIS SERVICES 


Complete Letter-Shop Facilities 
33 Ww ubbard 


Multiqraphing 


. r 
Phones—SUPerior 1214 


Mailing 


* Varityping © Addressing * 


| 
| 


| 


Wherever the steel frameworks of the new hospitals are stretching toward the sky, new 


responsibilities for Hospital Management are being created. 


Into these new hospitals, as in those softly 


grayed by years of 


| service, 
Management will go—helping, and guiding 


Hospital 


the thinking and planning of the administra- 


tive and department heads. 


other earlier work, they will want the help 
which Hospital Management can give them. 
Their subscriptions are virtual certainties to 
be added to the more than 8,300 net paid 
copies reaching hospitals today. 


| 


| 
} 


Experienced in 


Management 


@ 100 E. OHIO STREET, CHICAGO 11 @ 
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Promotes Wray : 


Laurence Wray, managing editor 
of Electrical Merchandising, a/| 


McGraw - Hill publication, has 
been appointed editor of the 
Magazine, succeeding the late 


Lester E. Moffatt. Mr. Wray has 
been managing editor of Electrical 
Merchandising for the past 15 
years. | 


Fischer Joins Grove 


W. A. Fischer, formerly market 
research manager of the American 
Radiator & Standard Sanitary Cor- 
poration, has been named assist- 
ant director of the research and 
merchandise department of Ket- 
chum, MacLeod & Grove, Pitts- 
burgh. 


Have A Beer? 


I can make American 
Public demand your 
brew. My idea will 
make people switch 
brands . . . fast. Can 
be protected, too: 


Box 7011, Advertising Age 
330 W. 42nd St., New York 18,N. Y. 


Senate Unit Would 
Give $1,734,000 
More to Census 


WASHINGTON—A Senate appro- 
priations subcommittee voted last 
week to restore $1,734,000 of the 
money which the House elimi- 
nated from the 1949 budget for 
|current census statistics. 

If sustained by the full Senate 
and the conference committee, the 
| subcommittee action would enable 
|the bureau to operate on a level 
only moderately below the exist- 
| ing level. 


;up in the government. 

For its authoritative analysis of 
governmental statistics, the 
Hoover organization has secured 
the services of the National Bu- 
reau of Economic Research, and 
of Dr. Frederick C. Mills, Colum- 
bia University statistical expert 
and author of highly regarded 
standard texts in the field. 


Still a Reduction 


Even with the budget restora- 
tions, recommended by the Senate 
| subcommittee on the pleas of mar- 
|keting and trade groups, Census 
'Bureau officials anticipate painful 
|pruning of monthly and quarterly 
reports in the trade and industrial 
'group next year. 
| Under the budget submitted by 
|the subcommittee headed by Sen. 
Joseph Ball (R., Minn.), Census 


i 
| 


| 
| 
| 


| Meanwhile, the special commis- ‘would get $5,623,000 in 1949, com- 
/sion on the organization of the | pared with $6,000,000 available 
executive branch of the govern-| for these purposes this year. This| indicated that all studies in this 
ment, headed by former President} is a reduction from the $7,100,000 | group might have to be abandoned. 


|Herbert Hoover, 


Thursday that it is making an ap- 
| praisal of the entire statistical set- 


announced|requested in 


the presidential 
budget and the $9,200,000 avail- 
able two years ago. 


| At the budget level proposed by 
| the subcommittee, Census Bureau 
would continue to offer on a 
slightly curtailed basis virtually 
j}all the services currently avail- 
|able. The Senate committee makes 
no effort to reduce frequency of 
|reporting from the monthly to a 
| quarterly basis. 
| Continues with Minor Changes 

Chief exception would be in the 
population and consumer income 
field since there is no provision 
| for additional studies on the pat- 
tern of the metropolitan area sur- 
vey of April, 1947. 

Under the program marked out 
by the subcommittee, census work 
in the wholesale, retail and serv- 
/ice trades would continue with 
/only minor modifications. 
| Until the subcommittee in- 
| creased the fund for this work by 
| $270,000, Census Chief J. C. Capt 


| With the Senate subcommittee 
allotment, however, the fund for 
wholesale, retail and service trade 


2,000,000 vacationists will 
buy $154,000,000 worth of 
goods and servi 


4 
\ - 


y\ 
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ices in Colorado 


You'll want your share of this $154,000,000 


... this ex/ra summer 
after. That’s why it 


your summer adver 


business. It’s worth going 
will pay you to /ncrease 


tising in the most popular 


and widely read selling medium in the Rocky 


Mountain Empire... THE DENVER POST. 
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work amounts to $650,000, with', 
$90,000 of the existing budget. 

Even with the subcommittee 
budget, officials expect to have ‘5 
‘cut down on monthly and qua:- 
| terly reports on industrial produc - 
‘tion. Since many members cf 
| Congress feel much of this wor’ 
should be done or financed b 
trade groups, the budget for in- 
|dustrial statistics was held a 
$850,000, which is $135,000 le: 
than this year. 

The industrial statistics budget 
is $224,000 more than the House 
recommended. But it is $635,000 
less than the bureau requested. 


$35,000 for Research 


| In addition to the $1,000,000 for 
foreign trade work, the subcom- 
| mittee restored $300,000 for the 
|series on .employment, revenues 
and expenditures of government 
agencies, and allowed $35,000 for 
research on international statis- 
tical sources. It chipped $55,000 
from the generous House allot- 
ment for agricultural statistics. 

Because of its authoritative 
source, and the high caliber of the 
researchers, the Hoover commis- 
sion study of governmental sta- 
tistics is expected to become the 
|important reference point in fu- 
ture budgeting for census, BLS, 
‘agricultural and other statistical 
| work. 

When completed, late this year 
or early in 1949, it is expected to 
deal with the scope and quality 
of government statistical work, 
'the effectiveness of administration, 
and the allegations of overlapping, 
‘duplications and coverage gaps. 

In addition to Census Bureau, 
it will presumably go into the 
| statistical output of the BLS, Bu- 
reau of Agricultural Economics, 
FTC, SEC, Social Security Board, 
/and other agencies issuing statis- 
tics as a by-product of their ad- 
ministrative work. 


‘Mack Joins K&E 


Robert C. Mack, formerly engi- 
neering editor of Automotive In- 


|dustries for the Chilton Company, = 
Philadelphia, has joined Kenyon & § 
Eckhardt, Detroit, as a member of § ° 
the technical copy department, to § ™ag 
serve on the Lincoln-Mercury ac- § tors, 
count. a nm 
ea mitt 

Gets Book Account mag 
Tl 


Technical Book Company, San §. 
Francisco, has placed its advertis- § ‘e 
ing with Hoefer, Dieterich & 
Brown, San Francisco. Newspapers 


and magazines will be used. busi 


Tips on Space Buying 


radic 
L, the qd 


Why Not Hire This Man! f°" 


You'd probably never guess that this 
has the number | quality to make a ©0°° Mf Fy; 
space buyer. Why! Because he's a sn ” B Ad 
lf you're a born or self-injected snc °°"; B® 
you'll never miss the facts. You'll fine © tee) 
everything possible about a market an c U 
lication before you buy any space. 


In the Water and Sewage field you« ‘'"° 

that WATER & SEWAGE WORKS is ?! ay in 
publication that covers both the Wate °°° Ry), 
Sewage markets. You'd be surprised y . 
smaliness of this field in relation to 't gé taloy 
capital investment. This is why WA * Booy ( 
SEWAGE WORKS can give you a br ; 
to-date, factual analysis of the mart 
readership, effective circulation, editor 
tent, cost per reader, etc. 


Write or Call Mr. Cocker today 


Ask for your A. | 
Media File Folder — Latest Folde 


Wh! ER & SFWi Gt i ( 
De ; 
WORKS f' 


22 W. MAPLE ST, CHICAGO 1", L Bran 
Ca ie 
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McArdle Praises 
Ad Council Fire 
Prevention Push 


New YorK—An estimated 1,- 
500,000 tons of newsprint and 43,- 
000 houses were saved during 1947 
by advertising support of a cam- 
paign to prevent forest fires caused 
by human carelessness, Richard 
McArdle, assistant chief of the 
United States Forest Service, has 
reported to the board of directors | 
of the Advertising Council. 

“In the five years before the 
council’s campaign started we had 
an average of some 185,000 man- 
caused fires a year. 
been no advertising campaign, we | 


e, Apri D0, : : 


view of the great increase in the! jowed by full-color pages in national magazines. The agency is Wil-_| 


use Of forests by campers, vaca-| 
tionists and sportsmen,” he said. | 

Mr. McArdle reported that one 
indication of the increase of the 
publie’s awareness of the impor- 


tance of protecting timber re-| keeping and Life. The agency is W. Earl Bothwell, Inc., Pittsburgh. | 


sources is the increase in the) 
number of court convictions now 
being obtained in cases of in- 


Last Minute News Flashes 
Joe Louis Punch Contest to Get Ad Push 


New York—The All-American Drinks Corporation will spend at 
least $13,800 in newspapers and radio to promote the Joe Louis 
Punch contest. Ad copy will break May 2, offering free tickets to 
the Louis-Walcott fight, plus transportation and expenses to New York, 
to persons in each of 12 cities who save the greatest number of bottle 


tops. W. B. Graham & Associates 


later may extend the competition, 


which closes June 15, to some of the other eight cities where the soft 


drink is available. 


Monroe Launches Drive for New Machines 


ORANGE, N. J.—Monroe Calculating Machine Company is introduc- 


/ing its new adding-listing and automatic calculating machines in 


color spreads in Business Week and Time this month, to be followed 


by black-and-white pages in those magazines. 


& Richards, New York. 


Had there Anchor Hocking Schedules Ovenware Promotions 


| Lancaster, O.—Anchor Hocking Glass Corporation will promote 
estimate that there would have) Jade-ite ovenware in the June issue of Ladies’ Home Journal and will 
been about 243,000 fires in 1947 in| feature Ivory Fire King ovenware next fall with color spreads, fol- 


liam H. Weintraub & Co., New York. 
Duff's Baking Mix to Launch Campaign in May 


New YorKk—Duf?f’s Baking Mix 


division of American Home Foods, 


Inc., will launch a new drive in May in Cosmopolitan, Good House- 


Council Combats 


ABC Telecasts 


cendiarism. H ted that to-| “ a 
‘ay more than 90% of those ac- Traffic Accidents on WABD,WATV 


cused of starting torest fires are! 
convicted. 

Mr. McArdle presented aj} 
placque on behalf of the Associa- 
tion of State Foresters and the 
U. S. Forest Service to Charles G. 
Mortimer Jr., chairman of the) 
council’s board and _ vice-presi- | 
dent of General Foods Corpora- 
tion, New York, for the council’s 
“outstanding public service in for- 
est fire prevention” over the past 
five years. He attributed this 
successful reduction of fires 
largely to the extensive advertis- 
ing campaign, supported by all 
media and _ prepared by Foote, | 
Cone & Belding, Los Angeles. 


PRATT HEADS HOUSE 
MAGAZINE ADVISERS 


New YorK—K. C. Pratt, presi- 
dent of the New York public re- 
lations company which bears his 
name and editor of Stet, the house 
magazine for house magazine edi-| 
tors, has been appointed to head | 
a new Advertising Council com-| 
mittee to be known as the house | 
magazines advisory committee. 

The committee will work with} 
the 6,000 company publications, | 
which reach 40,000,000 industrial | 
employes, in telling the American 
business story more effectively at 
the community level. 


SCHWIMMER & SCOTT 
TO AID BOND DRIVE 


New York—Schwimmer &| 


Scott, Chicago, has joined the six | 
volunteer agencies which prepare | 
advertising material for the United | 
States Savings Bond campaign, | 
Supported by the Advertising 
Council. | 
The agency will concentrate on | 
producing kits of savings bonds 
fadio spot announcements, under 
the direction of Fred Vosse. Young 
* Rubicam, J. Walter Thompson 
Company, G. M. Basford Com- 
pany, Schwab & Beatty, Albert 
Frank-Guenther Law, and Grey | 
Advertising are the other volun- 
leer agencies cooperating with the 
5. Treasury Department and | 
the council on the drive. 
Thomas H. Young, United States | 
Rubber Company, is the coordi-| 
fator, and Hector Perrier is the | 
‘ouncil’s staff campaign manager | 
on “he project. 


| 


Decca Names 4 V.P.s 
x C. Gilman, R. N. McCormick, | 
“ei: mann C. Schultz and A. E. 
Sir son have been elected vice- 
Pre dents of the Decca Distribut- 
‘18 Corporation, distributor for 
1 Records, New York. All 
; formerly divisional man- 
ma Sidney Goldberg has been 
— d assistant general sales 
“ager for Decca Records. 


in New Campaign 


New York — The Advertising 


'Council’s new traffic safety drive 


begins this month in cooperation 
with the National Safety Council. 

Dangers resulting from negli- 
gence at the wheel will be illus- 
trated in a series of 12 newspaper 
advertisements, prepared by 
Young & Rubicam, Chicago, which 
have been distributed by the 
council to 6,000 daily and weekly 


|newspapers for local sponsorship. 


The slogan, “Be Careful. . . The 
Life You Save May Be Your 


,Own,” proved so acceptable to ad- 


| campaign. 
| 
|already been carried as a public 
lservice on 


vertisers during 1947 that it has 
been used in all ads for the 1948 

Traffic safety messages have 
sus- 
since 


commercial and 
taining network programs 
the beginning of the year. 
first 11 weeks of 1948 the project 
received radio coverage totaling 
more than 153,000,000 listener-im- 
pressions, based on Hooperatings. 
Community promotion kits are 
being sent each month to 1,500 
safety councils setting up local 
campaigns. Helen J. Crabtree is 
the council’s staff campaign man- 


ager on this project, and Wesley | 


I. Nunn, advertising manager, 
Standard Oil Company of Indiana, 
Chicago, is coordinator. 


_— 


Park & Tilford 
Sets May Drive 
in 60 Newspapers 


New YorK—Park & Tilford will 
promote its entire line of “honor 
roll” domestic and imported wines 
and liquors during the first two 
weeks in May with full-page ad- 
vertisements in 60 newspapers. 

The campaign is part of the 
company’s 1948 advertising pro- 
gram running in 200 newspapers 
and 20 magazines, the largest in 
the company’s 108 year history. 

Brands featured in the full- 
page ad are Park & Tilford Re- 
serve and Private Stock whiskies, 
and Beaulieu Vineyard wines in 
markets where Park & Tilford is 
the distributor. The agency is the 


|Charles M. Storm Company here. | 


Issues Marketing Chart 


The seventh annual edition of 
the ‘“‘Basic Marketing Chart of the 
United States,” a compilation of 
data designed to facilitate current 
analysis of business conditions| 
and trends, has been released by 
A. Edwin Fein, general manager 
of the Research Company of 
America, New York. 


In the | 


New YorkK — American Broad- 
casting Company, moving ahead 
‘to get a television program sched- 
ule under way despite the lack 
of a New York station, expects to 
carry 15 hours of regular telecasts 
weekly by May 30. 

ABC programs in this area will 
go out in some cases over DuMont’s 
_WABD, which gives no production 
|credit to the network for Admiral’s 
“Henry Morgan Show,” and in 
others over WATV, Newark. The 
latter station, which goes on the 
jair commercially May 15, will 
iserve as an outlet for ABC’s con- 
vention coverage. 
| Besides the Admiral show, the 
other American productions are 
|being telecast over a four-station 
‘eastern coast network. The pro- 
grams, “Hayloft Hoedown” and 
“Hollywood Screen Test,” origi- 
nate from WFIL-TV, Philadelphia. 

WJZ-TV, ABC’s New York sta- 
tion, will begin operations in Aug- 
| ust. 


Publishers Are 
Prima Donnas, 
Rider Declares 


New YorK—‘‘The only prima 
donnas we had to deal with were 
not the editors but the publishers,” 
|Sumner C. Rider, of Rider & Keis- 
, ter, reported to New York busi- 
ness paper editors last week in 
summarizing his publicity firm’s 
lrecent experience as_ publicity 
| counsel to the National Conference 
of Business Paper Editors. 

“Personally,” he added, “I met 
‘only one business paper editor 
who was a prima donna—and he 
|is no longer an editor.” 
| Business paper editors, he found, 
are “generally respected by news- 
paper editors and radio commenta- 
;tors as authorities in their fields. 
|A good business paper story, well 
|told, will be printed—or broad- 
cast—if addressed to the right 
outlet.” 
| “What the public thinks about 
| your industry should play an im- 
portant role in your own editorial 
program,” he said. 
| Mr. Rider participated with 
Philip W. Swain, editor of Power 
|and Operating Engineer, in a dis- 
cussion on “How to Merchandise 


|/Your Editorial Contents.” Mr. 
‘Swain spoke on “internal mer- 
chandising” to a paper’s own 


readers and primarily through its 
own pages. 


Bobbett Moves Offices 


Bobbett Advertising Service has 
moved its executive offices to 
1925 Cedar Springs, Dallas 1. 


The agency is Alley | 


79 


Zworykin Sees 
‘Push-Button’ 
Ratings for Video 


New YorkK—A push-button sys- 
tem of determining audience re- 
shows was 
forecast here last week by Dr. V. 
W. Zworykin, vice-president and 
technical consultant of the RCA 
laboratory division, during the 
third annual Television Institute. 

Dr. Zworykin, a pioneer in elec- 
‘tronics, said RCA has been experi- 
menting with the idea of equip- 
ping home receivers with a send- 
ing device, to be operated by the 
‘pushing of a button, to record the 
viewer’s impression. 

At the end of the show the an- 
/nouncer would come on the screen 
‘and ask the lookers-in to rate— 
by touching a “good,” “bad” or 
\“fair” button—the telecast they 
‘had just seen, he suggested. Re- 
sponses could be handled within 
a 30-second period, he said. 

An earlier speaker, Dr. Lee de 
Forest, inventor of the radio tube, 
said it is inevitable that this 
“benign Frankenstein we have 
‘created for ourselves will take 
‘away all attention from radio and 
focus it on the television picture.” 


DuMont Hits Rate Again 


Dr. de Forest, now experiment- 
ing with color video at the Amer- 
ican Television Laboratories in 
Chicago, said it will be a long 
time before color is developed suf- 
ficiently to interfere seriously with 
the black-and-white revenue. 

The problems of networking 
were outlined by Dr. Allen B. Du- 
Mont, president of Allen B. Du- 
Mont Laboratories, who reasserted 
his previously expressed conten- 
tion that rates filed for coaxial 
cable and microwave relay serv- 
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REVERSAL—This is one of a series of 
newspaper ads in a new campaign by 
Pacific Wines, Los Angeles, for its 
Piuma California wines. Illustrations re- 
| verse ordinary situations, and each ad 
carries the "only people . . ." line. | 
Fritz-Carlson-Cash, Inc., Hollywood, is 
the agency. 


St. Elmo Lewis, 
Ad Pioneer, Dies 


Detroit — The annual roster 
number of the Detroit Adcrafter, 
published by the Detroit Adcraft 
|Club, features as the epitaph of 
E. St. Elmo Lewis, whose death in 
St. Petersburg, Fla., occurred sev- 
|}eral weeks ago, the Adcrafter’s 
Creed which Mr. Lewis wrote 
while president of the club 40 
|years ago. He was the second 
president, the first having been 
the late E. Roy Pelletier, first ad- 
vertising manager of Ford Motor) 
Company. ice to date are “entirely too high.” 
| Mr. Lewis, then advertising) Among the other headline 
manager of Burroughs Adding /|speakers at the three-day session, 
Machine Company, was the first | held under the auspices of Tele- 
president of the Association of Na-|visor Magazine, were: George 
tional Advertisers, then known as|Deibert, J. Walter Thompson; C. 
the Association of National Ad-|E. Hooper; J. R. Poppele, WOR; 
vertising Managers. He was suc- William Wallbridge, WWJ-TV, and 
/ceeded as president by O. C. Harn,|Mrs. Clara Burke, Pleasantville, 
who retired as managing director |N. Y., who expressed the house- 
of the ABC a few years ago. wife’s point of view on television. 

“The Saint,” as he was known ———— 
in Detroit, was a great factor in| N. , # Job Shops Sign 
the development of modern ideas | Pact; Dailies Hedge 


|}of advertising, marketing and pub- eu 
lic relations. He was advertising | ast week the New York Em- 


|ploying Printers concluded a new 
manager of Art Metal Construc- > 
, ‘ontract . rna- 
tion Company, Jamestown, N. contract with Local 6, Interna 


‘*|tional Typographical Union, pro- 
after leaving Burroughs, and he| viding for a $9.29 weekly wage in- 
later returned to Detroit to join|crease on the former 36% hour 
Campbell-Ewald Company. |week. The job shops had pre- 

In recent years he had been a/viously granted ITU the right to 
|consultant on consumer and trade | operate any new devices. In Chi- 
| relations, and won fame as the au- | C480, meanwhile, negotiations have 
‘thor of the Evansville plan for im-|0t been resumed and shops are 
proved employe relations. He re- Pn seemnion! contract, which 
tired three years ago and had/haq been considered a certainty, 
been living in St. Petersburg. He| failed to materialize when ITU 
is survived by his widow and his| headquarters instructed the local 
son, Bartrand D. Lewis, who is/not to enter into any contract in- 
with the Detroit office of J. Walter | fringing ITU’s general laws. The 
Thompson Company. ‘local asked for control of Vari- 
Typer operators. This the pub- 


Wallace Secaiie Agency — were indisposed to grant. 
Adds 4 Executives “Sports Afield’ 


Wallace Davis & Co., Houston Starts Video Show 

<tc mga at, a _— 7 Sports Afield will begin sponsor- 
oMowing to its stall: ran ‘ing a five-minute telecast, titled 
Stewart Jr., director of radio ad- “Sportsman’s Quiz,” toda "(A il 
vertising; J. F. Brinley, formerly 26) over WCBS-TV sad York 
ponte 3 of Pe, eee eee Questions on wild life sports and 
wee ne = ‘ epgannallinetc _ di- conservation from the publication’s 
hcitw. me! — tr as »_ pub- files will be answered with the aid 
icity and public relations; Came-' of animated drawings and photo 
ron C. Stineman, account execu- «c¢jjJ>5 ” 
tive on consumer advertising, and, Don Baker. staff an 

; add é , Staff announcer, will 
big aoe Demark, art director. serve as commentator, while Ber- 
b nf stewart and Mr. Stineman | nard Dudley will pose the ques- 
oth formerly had their own agen- tions. Time for the show—Mondays 
cies, — have now been ac- 4; g p.m EST — was bought 
quired by the Davis agency. Mr. through Warwic : : 
Van Demark was art director of ay ewe Sa 
the Davis agency from 1933-1940. 


Names Weinberg Agency 

The California Sea Food Corpo- 
ration, Long Beach, has appointed 
Milton Weinberg Advertising Com- 
pany, Los Angeles, to handle the 
advertising for Sassy dog and cat 
food. 


Increases Ad Rates 


Effective July 1, Wood Con- 
struction & Building Materialist, 
Xenia, O., will increase its basic 
page rate from $110 to $137. 
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PHILADELPHIA BULLETIN |. 
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— [ae 
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Since 
anal 
@ Effective July 1, 1948, the Philadelphia Bulletin Sunday Comic tery 
Section joins the great national advertising orbit of Puck—The Comic milkme 
Weekly. Beginning with the issue of July 4, 1948 all orders for 
advertising in Puck—The Comic Weekly must include the Phila- Bagi 
delphia Bulletin Sunday Comic Section. banishe 
The following unit rates are announced, effective with the issue 
of July 4, 1948: If yo 
versal 
a oc elcecsrssscninnincveetenicaniioobadrnins $28,200.00 Manila, 
Ie nniciacuncevioisactsicell ntisaierecaitopnaeGhtiotelel 26,000.00 
% 02) 4 EEE CEOCEOSEOSOOIOSE 20,000.00 | Happ 
EE ei easier ca ssntantneseaneaeuiaatateate 15,550.00 eben 
I, MUNN cs.2s3 ditch tevtvianren rasa ciuindaiienstesai 12,400.00 his adv 
NI cas sci ds Sourh canis aediauilapawdieoendiieneekits 11,850.00 
Depar 
@ Time and quantity discounts as specified in our Rate Card sige. 
- No. 20 — effective September 1, 1947 — Revised December 1, 1947 time an 
what s Mese Mortals be! é - Ing tim 
. al remain in effect. duly as 
cerned? 


THE COMIC WEEKLY a 
The Only NATIONAL Comic Weekly 


A Hearst Publication 
New York, 63 Vesey St. Chicago, Hearst Bldg. 
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